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When I suggested to my INK MAKER that I would 
try to induce the publishers of this paper to print one issue 
with the NEWS INK that I sell in 500 pound barrels for 
4 cents a pound, in 250 pound kegs for 4% cents a pound, 
in 100 pound kegs for § cents a pound, in 50 pound kegs 
for 5% cents a pound, in 25 pound kegs at 6 cents a 
pound—cash always with the order—he said to me: 


‘Don’t © 
You do it! 


for printers are paying 25 and 50 cents a pound for 
INKS that will do no better work—and they enjoy it. 
What you propose will injure the trade.” 

When I asked the gublishers of this paper if they would 
be willing to let me make the experiment, they said: “If 
you will pay $200 for the page and furnish the ink 
gratis, you may go ahead.” I consented and 


THIS ISSUE OF PRINTERS’ INK IS 
PRINTED WITH MY 4 CENT NEWS INK 


How does it look? 
Send check for trial order or write for my price list. 


Address, PRINTERS INK JONSON, 
No. 8 SPRUCE STREET, NEW YORK. 
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THE COUNTRY PAPER. 


He was home from business—he a mer- 

chant well to do— 

The wheels of the electric car were throwing 
sparks of blue, 

And around him were acquaintances, who, where 
they stood or sat, 

By wer 3 word or gesture, were inviting him to 
chat. 


But quite ignoring all of them, except to bow 

and smile 

When hailed by some one at the door or just 
across the aisle 

He read — boyish eagerness, while speeding 


o'er the street, 

The poorly printed pages of alittle country sheet. 

He read of Tom Jones’ enterprise in adding to 

is barn, 

And learned that “‘Solomon Huddleson has got 
a brand-new yarn ;” 

That “ Aunty Simpkins gave a tea,” that “ crops 
are a pe 

And that “ Ab ley came to town and brought 
a load of wood" 
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Well, yes; these things are trifles, perhaps, to 
you and me— 
To him they are reminders of the times that used 


to be; 
And from his busy city life he glances back with 
To see the town that circumscribed his doings as 
a boy. 


Each possty printed paragraph upon the home- 
ly sheet 


Presents . scene familiar ora friend he used to 
meet ; 
And maybe—you can tell it by the smiles that 
uickly come— 
—-_ of his mother and the other 


” 


There's 
“ folks at home. 


Men wander far for fortune, and find it, too, and 
ye 
The farm one slothful village and its folk they 


ne’er forget 
And there’s not a thing in city life which greater 


Se bee give 
Than the litthecountry paper printed where 
they used to live. 
—Columbus Dispatch. 





1,600 local papers. One-sixth of all 
week. One order, one electrotype does 


country readers of U. S. reached every 
the business. 





ATLANTIC COAST LISTS, 134 Leonard St., N. Y. 
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THE WORK OF J. E. POWERS. 
By F. ‘B. Patterson. 

The feature of Mr. Powers’ work 
and one that he himself claims as its 
foundation is honesty. In the pro- 
nunciamentos in which he proclaims 
his art he tells us that he will not write 
up any sham or humbug, any patent 
inedicine, whisky or tobacco. In rather 
humorous contrast with this announce- 
ment on the page opposite the one in 
which he sets forth these conditions is 
an advertisement written by Powers 
himself lauding the praises of a ‘‘ Hair 
Regenerator.” 

Notwithstanding this J believe that 
sincerity and honesty are the corner 
stones of Powers’ work. 

Rumor hath it that he quarreled with 
Wanamaker because the latter asked 
him to advertise a shoe falsely marked 
‘* Waukenp‘iast ’’ and an American hat 
which bore an English label. 

The writer once sat beside Powers 
when a boy brought some copy from a 
member of the firm of Waramaker & 
Co. Powers looked at it through his 


the advertisement in the exact language 
of the rubber goods man. The rubber 
goods man nearly fainted away, but it 
is needless to say that ina few days the 
goods were all gone and Powers had a 
fresh example of the value of honesty 
in advertising. 

Powers’ sense of honesty is ingrained 
in the man. Many years ago he gave 
up a lucrative position with a life in- 
surance company owing to his intense 
dislike of its methods in this respect. 

Powers will not undertake to write 
up any goods he does not entirely be- 
lieve in. This enables him to throw 
himself heart and soul into the work 
in hand. 

Probably few people are aware’ that 
as far back as twenty-five years 
Powers did some unique advertising. 
He was the agent for the Wilcox & 
Gibbs .sewing machine in London, 
and as such was the author of some 
very original advertising at a time 
when advertising was an unknown 
art. For instance, somewhere in the 
sixties a story was written for Har- 


gold rimmed spectacles with keen scru- fer’s Magaztne by ‘‘Aunt Fanny” 


tiny, then drawing his blue pencil 
through paragraph after paragraph he 
wrote opposite each, ‘‘Lie No. 1,” 
‘‘Lie No. 2,”’ etc., and told the boy 
to return it to Mr. X. and tell him that 
he did not advertise lies. 

On another occasion the man in 
charge of the rubber goods department 
requested him to say something in be- 
half of his department. ‘* Anything 
particular?” asked Powers. ‘‘ Well, be- 
tween you and me,” replied the rubber 
goods man, ‘‘we have a lot of ro/ten 
gossamers, etc., which we wish to get rid 
of.’ ** All right; put a memo of what 
you want on my desk,” said Powers. 
A few days after, as the rubber goods 
man was reading his morning paper, 
his eye was caught by an announcement 
headed ‘‘ Rubber Goods.”” ‘‘ We have 
a lot of voffen gossamers and things 
which we want to get rid of,’’ began 


(Mrs. Fanny Barrow), entitled ‘‘ The 
Letter G.’’ This was a simple little 
love story, hinging on a Wilcox & 
Gibbs sewing machine, whose frame 
was in the shape of the letter ‘‘G.” 
It was written without a thought of 
its being used as an advertisement, 
but Powers’ advertising genius dis- 
covered it and he circulated millions 
as an interleaf in the English maga- 
zines. 

Another feat of advertising accom- 
plished by Powers in these early days 
was putting on the stage in three 
London theaters, between curtains, a 
scene in the ‘‘Strand,” representing 
the Wilcox & Gibbs office. One of 
the famous Volks Sisters operated a 
Wilcox & Gibbs, while by way of con- 
trast the clown worked another sew- 
ing machine, rigged up with a watch- 
man’s rattle to make a great noise. 
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This brought out the noiseless feature 
of the Wilcox & Gibbs and was run 
for a couple of months. 

The style introduced by Powers was 
simple, direct and effective, and peo- 
ple found it good reading. Just as on 
the platform your finished and enter- 
taining orator is a product of training, 
experience and talent, so our prophet of 
the new school of advertising writing 
is the outcome of unique and rare con- 
ditions of growth and genius. 

If some of his imitators would bear 
in mind that a successful advertise- 
ment writer must be posted on the 
goods he is describing, there would be 
more ‘‘meat’’ in their advertising. 
And just here lies the whole secret of 
Powers’ success. Ad writing with him 
is not a mere matter of rhetoric. His 
style is not a mere form of words ; the 
method of the man is behind it. And 
that method is to become thoroughly 
saturated with the subject on hand in 
every possible phase. Thus if Wana- 
maker had an underwear sale he would 
spend a day or half a day in the under- 
wear trade studying up, Then when 
he came to write he would be loaded 
with facts and ideas, and the advertise- 
ment would be the double-distilled es- 
sence of the material he had gathered. 


oo 
AMBIGUITY OF STYLE, 
By John Chester. 

Much has been spoken and written 
in favor of lucidity in language when 
preparing advertising matter, but in 
spite of such sound advice there are 
still people who prefer to make their 
meanings as opaque as possible, and 
think that by so doing they are ‘‘dig- 
nifying’’ advertising. It is a -most 
erroneous impression, because concise 
clearness is the whole length and 
breadth and height of an ad. The 
meaning of it can’t be too plain, the 
words can’t be too simple, the facts 
can’t be stated too clearly. Monosyl- 
lables are better than trisyllables. 

When showing goods to customers 
in your store do you use the kind of 
words that would be expected only 
from a professor of languages or a 
court diplomat? 
wouldn’t sell many goods, and some 
of your friends would suggest your 
being taken care of in an asylum. 
Well, if you could not consistently 
talk such language, why write it? 
Your advertisement is supposed to be 
a talk to the public. Surely you want 
to be as intelligible in print as in the 


If you did you P®% 


store, because more people will read 
the ad than will call to buy goods. 

The strangest part of it is that while 
it is easy to write simple words with 
plain meanings, it is difficult to con- 
struct the heavy, involved sentences 
which seem to delight some advertis- 
ers. Not only difficult but foolish. 
Not. only foolish, but dangerously 
hurtful to business. _Why it should 
be done at all is a mystery. 

It is a peculiar fact that the most 
high-falutin style of advertising is 
done by some patent medicine houses, 
who appeal largely to the uneducated 
classes in the country districts. To 
such people such advertising must be 
ambiguous, but I have been told that 
the very mystery of the language at- 
tracts the yokels. Perhaps so, but 
I still lean to the belief that plain 
words and clear meanings would make 
far more converts than the ‘‘heavy- 
weight ”’ style of diction. 

I cannot think that any point or ad- 
vantage can be gained by being unin- 
telligible. I don’t believe that pom- 
posity of style is popular with even a 
small section of the public. There is 
no element of popularity in it, nothing 
to attract, nothing to amuse, except, 
perhaps, the ‘‘mock heroic” language 
that is often used in this kind of ad- 
vertising. 

Those who have acquired the art of 
writing in this style would do well to 
unlearn it, and get down to the level 
of the people, who are anxious to un- 
derstand if you give them something 
reasonably intelligible. Let them 
write as they speak and think, with- 
out any verbal frills or soaring after 
lofty language, for thus, and thus 
only, can they be properly understood 
by the people. 


PLENTY. 
“Have you noticed any signs of spring 
yet?” 
“Oh, yes, fellows are painting sarsapa- 
rilla signs all over town.” 


A PROMINENT SUMMER ADVERTISER. 

Boggs—I’ll tell you who the leading sum- 
mertime advertiser is. 

Moggs—Some of the root beer men, I sup- 
se. 
Boggs—No, the mosquito, and he’s not sat- 
isfied with single insertions either. 


KNEW THE VALUE OF ADVERTISING. 

First Burglar—Why, this is a fat job, Bill. 
How did you know there was so much silver 
at this house ? 

Bill—Put an advertisement in the paper 
offering twenty dollars an ounce for real sil 
verware, and this here party was one of the 
ones that answered it. 
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THE LOUD BILL OPPOSITION. 
The Loud Biil, to regulate second-class 
postage, has aroused such general interest 
that, with a view to ascertaining what the 
opponents of the bill have to say, / he .\ezus- 
paper Maker interviewed Walter D. Stim- 
son, of Lane’s List. As these papers are of 


the class which will be most affected by the 
bill, his views should be of interest. He 


said: 

No ene doubts that there are some weak 
points in the present postal laws, but no per- 
sons desire a well-defined law more than the 
publishers. We want a law that‘contains no 
ambiguities, and that requires no rulings by 
postmasters. The price of the postage is im- 
material. 

The Loud Bill is too sweeping. It puts it 
in the power of any petty postmaster to decide 
that any publisher’ shall virtually set up a 
post-office in his plant and do the post-office 
work; it makes@periodicals unmailable as 
second-class matter unless voluntarily sub- 
scribed for and paid in advance. A*strict 
enforcement would throw fully 15,000 Ameri- 
can newspapers out of the mail. The De- 
partment would say this is not meant, never- 
theless it is what the bill says when it defines 
what a subscriber is. 

It is wrong in principle, and is a blow at 
labor and atevery part of the printing and 
—, trades. It ‘is only pon for by the 

‘ost-Office Department and a few newspa- 

rs whose editors don’t know what the bill 
is. The Department officers are accustomed 
to look at matters only from one side, and, 
having arbitrary power, seldom examine the 
business side of the question presented. 

The postal service is nearer the people than 
any of the other departments, and while mill- 
ions and millions are spent on departments 
which in no way affect the individual, in the 
only department which does affect him per- 
sonally the rule is established that it must 
not only be self-supporting, but run at a 
profit if possible. He may be freely taxed 
millions to build navies, for armies, and for 
all those things ; but must not expect to be 
favored with cheap postage on his readin 
matter. The whole end and aim of the Leal 
Bill is to cut off all kinds of popular readin 
at low prices. It favors the rich instead o 
the poor in every idea and intention. While 
Mr. Loud himself admits that the bill, if 
passed, will save only two or three millions, 
they calmly assume that there would no 
deficit of eighteen millions, but for the car- 
riage of periodicals at low rates. 

he report accompanying the bill states 
that in the year ending June 30, 1895, there 
were sent by mail 265,314,382 pounds of sec- 
ond-class mail matter, the estimated number 
of pieces being 1,016,154,000. The cost of 
this transmission with the proper newspaper 
postage deducted therefrom according to the 
assumption of the Department, makes a net 
loss of $18,572,077. 

Assuming the Louses of the Department to 
be exactly correct, and there is no reason for 
disputing the general accuracy as presented, 
as an average there are in every periodical 
published in the United States at least fifty 
advertisements calling for a mail answer 
either directly or irdirectly, many papers 
carrying as high as 250 such advertisements, 
and even as high as soo. Every daily and 
weekly periodical has a greater or less num- 
ber. Fifty is an unquestionable small aver- 

number of advertisements in all the peri- 
odicals carried at second-class rates. There- 
fore, in 1,016,154,000 pieces of mail, the esti- 
mate made in the report of the number of 
pieces carried during the year ending June 


3°, 1895, there would be no less than 50,807,- 
700,000 advertisements placed before the 0- 
ple. At least one in one hundred of thse 
will be answered on an average by at least 
one answer. Therefore, multiplying this num- 
ber, 508,077,000, the number of advertise- 
ments answered, by two cents, the price of a 
stamp, we have as a very first return indi- 
rectly on the transmission of this second- 
class mail matter, the sum of $10,161,540, 
making much more than half of the alleged 
deficiency caused by second-class mail mat- 
ter, immediately returned by the first an- 
swer to this transmission. 

This does not begin to state the amount of 
postage which is paid for other class business 
after the first letters are sent ; correspond- 
ence, merchandise and printed matter follow- 
ing in the due course of business, and it 
would probably be no exaggeration to say 
that more than fifteen millions of dollars of 
postage are paid in reply to the letters and 
wishes of the writers who answer the adver- 
tisements. 

Where the fa::lt lies and where the refcrm 
should start is in the Postal Department itself. 

h ds and the ds of tons of books 
and merchandise, and millions of papers and 
letters are carried over every mail route under 
the franking system, which allows the govern- 
ment to send matter free by mail. Desks, 
stoves, supplies, typewriters and hundreds of 
articles which should go as freight are all 
sent as mail in addition to the above. The 
contracts with the railroads are made en- 
tirely on the weight of mail carried. Instead 
of mentioning this as the prime cause of loss, 
it is seldom referred to. The merchandise, 
books, supplies and letters which are carried 
free in the mails for the government are 
what make the excessive payments to the 
railroads. These payments, of course, in the 
end are responsible for the deficiency. It 
has been proved that, while the express com- 
panies pay the railroads about $11.74 a ton, 
the Department is paying at the rate of 
$156.19 a ton, and the very officials who claim 
that the deficiency is caused by second-class 
matter are daily allowing this free mail sent 
everywhere without a complaint.— 7he News- 
paper Maker. 

Oo 
TEA AND OATMEAL ON THE STAGE. 

In the second act of, “* The Lady Slavey,” 
at the Casino, the action passes in the house 
of a grocer, and on the walls of bis ballroom 
portraits are hung. Somebody asksif they 
are his ancestors, and he responds, ** Why, 
lor’, no; they are my best customers.”’ 
After the ogee has said that the ng om 

a3 





represert his best customers, the light be- 
hind them is extinguished, and they become 
transparencies, emblazoned with the names 
of a tea and an oatmeal. Nobody laughs. 
and probably nine persons out of ten feel 
as though they were, in the words of the 
sheriff in the farce, “‘being done.’’ The 
curtain which now falls between the acts at 
the Casino is covered with advertisements, so 
that the audiences are not entirely unpre- 
pared for the surprise which comes when the 
tea and the vatmeal, with recommendations, 
are flashed at it from the stage. Such ad- 
vertising devices are, however, familiar in 
Europe. Some Paris theaters of the first 
rank display them. In London the smaller 
music halls make regular use of them, ard 
may be after a while we shall have them as 
regularly here. But when they are intro- 
duced into the play and made a part of it 
the result is a doubtful success.—Aew York 
Sun. 
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More satisfactory and success- 
ful business transactions are 
consummated daily through the 
medium of the advertising col- 
umns of 


than through any other paper 
published. 

Its different editions cover 
the field. Address 


THE SUN, New York. 
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HERE, THERE AND. EVERYWHERE. 
‘By Oscar Herzberg. 


There are wars and rumors of wars 
against department stores. The smaller 
establishments find themselves unable 
to cope in prices with such aggregations 
of capital and enterprise as the depart- 
ment stores have become, and they 
raise a hue and cry against them, and 
in some States even attempt to abrogate 
their existence by legislative enactment. 
Meanwhile the public, all unconcerned, 
patronizes the department store, greatly 
to the benefit of its own pocket. The 
public gravitates as naturally to places 
where it can purchase advantageously, 
as water does to its own level. 

- . * * 

Legislative enactments against the 
department store would bring up some 
complicated questions. To begin with, 
what is adepartment store? Of course, 
it is an establishment divided into de- 
partments, in each of which dissimilar 
goods are sold. Under this definition, 
the butcher who sells vegetables with 
his meat, the druggist who keeps a 
supply of hairbrushes and combs, would 
possess department stores. Perhaps 
there is no law that can be framed by 
human ingenuity that it is not possible 
to evade; but a law against department 
stores could be most easily evaded, 
since no one can define with sufficient 
detail just what a department store con- 
sists of, and, incidentally, what it does 
not consist of. 

- + 7 - 

Why department stores should be 
discriminated against is clear to no- 
body but to the small ‘‘ nation of store- 
keepers,’’ who clamor for the passage 
of prohibitory laws. The public wants 
department stores, and what the public 
wants it will have, in spite of all laws 
and lawgivers. The department store 
is an evolution in modern business 
methods that it is impossible to sup- 
press ; it is a natural healthy phenom- 
enon, and no more subject to legisla- 
tive enactment than are the eruptions 
of Vesuvius. That it does hurt small 
storekeepers is apparent, but it would 
be a good wind, indeed that brought 
ill to no one. 

+ 7 + 

The more intelligent opponents of 
the department store acknowledge that 
it does supplv the public with the nec- 
essaries of life cheaper than the peo- 
ple could otherwise obtain them, but in- 
sists that it simply robs Peter in order to 


pay Paul ; that it reduces the salaries of 
clerks, and throws numbers of store- 
keepers out of employment. There is 
a grain of truth in all this, but the re- 
sult of the elimination of the small re- 
tailer is bound to be beneficial in the 
end. What we need to-day is less 


middlemen and more productive work- 
ers, and the department store is surely, 
if silently and unconsciously, working 
to this end. The people will be the 
gainers when the number of middle- 
men is considerably reduced. 

. ~ * . 


It is often stated that the prestige of 
the department store is due to its ad- 
vertising, and the implication is made 
that if small dealers would advertise 
they could rival their gigantic eom- 
petitors. However, advertising is but 
one of the factors that have brought 
the department store to its present 
proud position. These establishments 
exist as a result of a demand on the 
part of the public for cheaper goods, 
and as cheap goods are only possible 
by selling much and making a small 
profit on each sale, the department 
store was evolved. Its advertising 
came later, and was, of course, largely 
instrumental in making its advantages 
known to the public ; but, after all, the 
advertising was but one step in its won- 
derful march of progress. A small 
dealer who advertised as largely would 
find himself ere long on the verge of 
financial ruin. 

THE REASON. 

Wesson—You look to see how a story ends 
before you read far,do you? You are un- 
able to control your curiosity, I suppose. 

Sisson—That’s not it. I’m afraid it will 
end by recommending some patent medicine. 


——____ +> 
PATENT ENVELOPE, 

The Allegheny, Pa., man who invented the 
latest envelope had his wits about him. The 
idea consists in placing the mucilage on the 
edge of the opening on the body of the en- 
velope, where the flap laps on when sealed, 
instead of on the flap itself, so that when 
sealing an envelope one can moisten the clean 
paper flap and press it down with the same 
effect as with the old envelope.—New /deas, 
Philadelphia. 


Tue charming Carrie Stevens-Walter, 
owner of the Santa Clara, a California 
magazine, has had no end of trouble about 
getting a correct circulation rating in the 
American Newspaper Directory, just because 
she, in her womanly way, persists in sending 
affidavits to the Directory concerning some- 
thing that the editor does not want to know, 
and just as persistently neglects to tell him, 
over her own signature, what he would be 
glad to learn. No one connected with the 
Directory would think of doubting Carrie’s 
word if she would discard the affidavit habit 
and condescend to state a fact. 
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A Point 


Covers only an infinitesimal amount of space. In theory it is 
nothing. You can’t see it, but if it is sharp enough you may be 
made to feel it. 


Pointer—~ 


Is a suggestion. By common usage a suggestion deserving the 
designation of a pointer is worthy of attention. If the pointer 
comes from the right source always act on it. 


Reasoning from the above premise a point 
worthy of attention is that 


The Portland 
Oregonian 


Is the one paper of general circulation in the Pacific Northwest, 
embracing within its limits Oregon, Washington, Idaho and 
Western Montana. A pointer which receives the recognition of 
all general advertisers is that the Oregonian brings results. It 
does all the work in its field. A case without a parallel in the 
annals of American Journalism. 


E. G. JONES, 
IN CHARGE OF ADVERTISING. 


The §. C. Beckwith Special Agency, 


Sole Eastern Agents, 
Tribune Bidg., New York. The Rookery, Chicago. 
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The Peerless 


Vickery 
and Hill fe 


List 











\ 


Advertisers who 
can trace results 
say they pay 
better than any 
similar 
publications 


‘ 


Minimum Circulation 


1,500,000 


copies per month 

















Guaranteed Circulation 


** 19,000,000 


copies for 1896 


\ 


PUBLICATION OFFICE 
Augusta, Me. 














SPECIAL ADVERTISING OFFICES 


C. E. ELLIS, Manager 
Nos. 401-402-403 Temple Court 
New York City 


Boyce Building, Chicago, iis. 
W. J. KENNEDY in charge 
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P. 1. Jonson’s fl C Ee nt Printing 
CASH UIP... TANKS 

Those who have watched the development of a trade 
in Printing Inks worked up on a cash in advance basis by 
Printers Ink Jonson, solely by means of advertisements in 
this paper, will take special interest in the issue for this 
week, because it is printed, and well printed too, with a 


grade of ink popularly supposed to be too poor for even a 
cross-roads weekly. 


This Issue of Printers’ Ink 





Is Printed with Jonson’s Commonest News Ink— 





Positively the Poorest Quality He Sells 





Or ever has sold—Azs four cent news ink. The man who 
discovered that Einstein’s fire was brought about by too 
much insurance rather than any excess of inflammable 
material, has come also to the conclusion that when “ poor 
ingredients ” are mentioned in connection with Jonson’s 
Inks, the faulty quality is not in the inks but in the dis- 
coverers of the faults. If faults do show up in the printing, 
with Jonson's Ink, a poor ingredient may, on close inspec- 
tion, be detected in the pressman—never in the inks. Any 
good pressman, with clean rollers, can always produce 
work as good as the printing of this issue of this paper by 
using the ink that P. I. Jonson sells in 500 pound barrels 
for $20, or in ten pound cans for seventy-five cents. Send 
$20 or 75 cents for a 500 pound barrel or a 10 pound can. 


Address 


P. I. JONSON, 


No. 8 Spruce Street, NEW YORK. 
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A COMPLETE LIST OF ALL HAVING AV- 
ERAGE ISSUES OF MORE THAN 
5,000 COPIES. 


The following is a complete list of 
all the papers published in the United 
States and Canada which receive credit, 
in the American Newspaper Directory 
for 1896, for regular editions of more 
than 5,000 copies each issue. The list - ¥. morning, 
is arranged in order of the circulations - 
accorded, largest circulations of each Even’g News- 
class having first place. In cases where 
the circulation ratings are given by 
letters : 
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Where one of these letter ratings is 
reinforced by an asterisk attached, the 
publishers of the Directory guarantee 
the accuracy of the rating, as they also 
do all circulutions stated in figures. 

If there is any paper anywhere pub- 
lished whose regular average issues for 
the year 1895 exceeded 5,000 copies, 
and the name of that paper fails to ap- 
pear in this list, it is because in re- 
sponse to repeated applications, the 
publisher of the paper failed to furnish 
the editor of the Directory with a defi- 
nite statement duly signed and dated, 
showing the facts. It is asserted by 
the publishers of the Directory that a 
reward of $100 and a written apology 
is at the service of any newspaper pub- 
lisher who establishes the fact that he 
furnished the requisite information, and 
is not accorded a circulation rating in 
exact accordance with the figures he 
supplied. 


Chi Il., N — 202,496 Post. 

ic ., News, 4 
Philadeiphia, Pa, Evening Item, 191,606 Staats-Zeitung, 
Boston, Mass., Globe, 181,319 ” 

Philadelphia, Pa., Record, 163,833 

Chicago, [ll., Record, 152,272 Press, 
Cincinnati, O., Post, 121,111 

St. Louis, Mo., Chronicle, 107,464 

St. Louis, Mo., Post-Dispatch, 78,516 
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N. 7 Bening Telegram, 
N. Y., Mail and Express, 
North American, 


o., . 
Herald, 
Appeal, 
News, 


evening, 
Detroit, Mich., Tribune, 
St. Paui, Minn., Globe, 
Minneapolis, Minn., Penny Press, 


Mo., Journal, 
New York, NY 
Albany, N.Y., 


Rochester, N. Y., Post-Express, 
Brooklyn, N. Y. 








x rid, 
Philadelphia, Pa, ‘Evening Telegraph, 
Providence, R. | Evening Telegram, 
Milwaukee, Wis., [ame Wisconsin, 
Milwaukee, Wis., Journal, 
Milwaukee, Wis., Sentinel, 
Baltimore, Md., News, 
New Orleans, La., States, 
Indianapolis Ind., Journal, 
Springfield, Mass., Republican, 

‘orcester, ‘Mass... Telegram, 
beens, N.Y . Morning Express, 

rt, Conn., Evening Post, 
vil ) aa Banner, 

., Journal, 








3an Jose, Cal., ld, 
Topeka, Kan., State Journal, 
vlan Kan., ee ew tal, 
nipeg, M ree Press 
W ilkes- Barre, Pa., Record 
Jakland, C: 


3in:; hamton NY 
sconda, Mont., 8 














Nashville, 

Portland, Ore., Evening “Telegram, 

anew, 6., Vindicator, 

ah N. ¥., Evening Herald, 
ee + — 


New: 
‘itorning Union, 


1. Bvening Bulletin, 
imes, 


Si 
icago. in Aben 

icago, Ill., Der Repablikane, 
icago, Ill., ven, 
icago, Ill.. a 

puisvilie, Ky., , Evenin Post, 
Yovington, Ky., Kentucky Post, 
rleans, La., Picayune, 

, Times-Democra' 
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ew Orleans, 
altimore, Md., Der Deutsche Corre- 











sponde nt 
r, ase, Evening Post, 
yee oy ys Clean, State J ournal, 


‘Commercial Advertiser, 
{ and Knickerbocker, 


8,610 
Yew Bedford, Mass., ne Star Standard, 2 4 


lolol ololotolol 1) 


12,50 





12,496 
12,263 
11,929 
11,729 
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1,405 
10,816 
10,333 
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Y., Standard-Union, 
mmercial 

-, Courier, 

Y., Journal of Commerce, 
Y., Staats-Zeitung, evening, 
>) & — \d, 


Evening Bulletin, 
News, 
News, 


"Evenement, 
L, Journal, 


Post, 


5 BB 8S BS SS eo ay na a 


Express, 


ANNNAAs 
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State Capital, 
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Gazette, 
Post, 


Sees 


Star. 


8598 


American, 
Bee, 


geste 


ayeese 


Zeitung, 5, 


GALAN ONT 


Er yrod 


ash., Review, 
‘a., 
TRI-WEEKLY. 


Pittsburg, Pa., Amerikansko Slovenske 


oviny, 

Clinton, Ia., Clinton Co. Advertiser, 

SEMI WEEKLY. 
Detroit, Mich., Free Press, 
Nashville, Tenn., Amertemn, 
Milwaukee, Wis., Herold, 
Houston, Tex., Post, 
Pittsburg, Pa., Post, 
Topeka, Kan., » Capital 
Detroit, Mich., Michigan Velutiatt, 
Montgomery, *Ala.. Advertiser, 
Chicago, Ill., Drovers’ tm 
Baltimore, Md., American, 
Detroit, Mich., Journal and Commercial 

Advertiser, 

St. Paul, Minn., Volkszeitung, 
Winona, Minn., Westlicher Herold, 
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“rive ‘Stock Review, 
Ogden, Utah, Standard, 
Utica, 'N. 
New 
Rome, N. Y., 


leans, la. “States, 
‘Sentinel, 
WEEKLIES. 
ee. ' Pa., Item, Sundays, 
Boston. Mass., Globe, Sundays, 
New York, N. Y., Christian Herald and 
Signs of Our Times, 177,206 
Philadelphia, Pa., Supser School 


Time: 
Cleveland, o.. Union Gos 1 New: ws, 
pamaseton ia, Pa., Recor , Sundays, 
Utica, N. Y., turday Globe, 
‘ ic, 


Toledo, O., Blade, 
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Elmi ee Mes soon Wea 
ra, ‘elegram, 
Washit ton, >. C., National Tribune, 100, 465 


Bosto: . Golden Rule, 
St. Lonle, Mo., Post- Dispatch, Sundays, 0,355 
San Franc’ , Cal., Examiner, Tie 
New York, N. Y. Standard, B, ” 
ne hie Sai we #3 Blad 
cago, tu e, 
Boston, Mass., Youths Comp nion, 
New York, N.'Y., Fireside mpanio 
New York, N. Y., National Police Gazette, 
New York, N. Y., Street & Smith’s New 
York Weekly, A 
Philadelphia, Pa, Saturday Night a 
elphia, Pa. t ay 
Milwaukee, Wis., Der Haus cud henern- 
freund - 
J em Le Germ: ania, 
ei Herald and Star, a is 
° Ba. Item, 
Y., Sunday News, 
lustrated Ex ress, 
is, Mo., Re; —_ Sundays, 


Willlamsport, Pa., ion Sem, Sundays, one 


St. rting N 
Detroit, itich:, “Free Press, 5 ‘Sundays, 48,856 
1-A al, 46,829 
43,720 
42,416 
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ee tt. * Epworth Herald, 

Chicago, Iil., Inter Ocean,’ 

Louisville, Ky. Courier Journal, 

B Heart Keview 

* American Agriculturist, 
—_. Story Paper, 

Harper’s Bazar, 


Harper’ ‘8 Weekly, 


ie 
fl 


fanaa 


sunday Mercury, 


a eonnenon 
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Har 
Sete Pa., Telegram Days. 





Pittsburg, Pa. er, Sundays, 
— Oa Mare NY. le, 

Shic: 

Deco! rah, Ia. a A 

Philadelphia, 3 Pa., Die Neue Welt, Sun- 


St. Louis, Mo,, Der Herold des Glaubens, 
Toronto, Ont., Mail -— ao 
Pittsbury Pa., Press. 

Troy, , Northern Puneet “bandeys, ' 
St. Baal, Minn., Nat’l Reporter System, 
Cincinnati, Oo. 


kout, 

Taqronto, Ont., ’ Christian Guardian 
Portland Ore. Congeaien. | sundays, 
Chie: tL, 
Phil iphia, . Guardian , 7 
Pittsbur Pit Post, Sundays, 
Sorte mye ., New Era, 

; Cal, Monitor, 
pe “Me. 


"Transcript, 

aco, Tex., Texas Baptist Standard, 

Cincinnati, O., American Israelite, 
lumbus,. 0. Ohio State Journal, 

Pittsburg, Pa., Christian ~~ Herald, : 

Notre Dame, Ind., Ave Mari 

New York, N. Y., Printers’ Ink, 

Chicago. T., ay 

Montrea i, Qu ° im Fveme, 

Fort Worth, Tex., Gazette, 

Ww: G., hong Sundays, 


REVS 


sane sieepbiiieiasadalaiae 


eaceese 


PRRERNNEREES 


$38 


sefepetenes 
a 


we 
= 
& 


RMMLN 
eace “ich 


Farm, Field ‘and a Fireside, 

Chicago, Ill., Orange J mae Farmer, 

Chicago, i. Saturday Telegram, 

Chicago, Iil., Union-Signal, 

Indianapolis, Ind., Ind. State Sentinel, 

~ oy la., Iowa 8 te Register, 

Balt 

Detroit, Mich. 80 can Sun, 

Detroit, Mich., Tribune, 

Minneapolis, Minn., Svenska Amerikan- 
ska Posten, 

Kansas City, Mo., Journal, Sundays, 

Kansas Cit , Mio.. Sund ae, ass, 

St. Louis, ., Christian 





wn 


St. Louis, Mo. Gobo Democre oerae, 
h d Farmer, 


N. ¥., ‘Catholic owe, 
ristian Advocate, 

” Christian Work, 

”. Collier’ > Weekly, 


” Harper's 8 ‘Round Table, 
-, Illustrated American, 
—— = d, 


abbath Reading, 
Scientific American, 
Truth, Topics, 


ices 
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ork, N. Y. Voice, 
New York, N. Y., Witness, 
Cincinnati, o., Enquirer, 
Cincinnati, O., Gazette, 
Cincinnati, 0.; Western Christian Ad- 


Cleveland, O., Ohio Practical Farmer, 
Philadelphia, Pa., Saturday Ev’ng Post, 
Pittsburg, Pa., —— ‘Stockman and 


Milwaukee, Wis., Sounpene Warte, 
Milwaukee, Wis., Erholungsstunden, 
Chicago, Ill., Advance, 
ee aus, 1 Litalis, lig Tidend. 
nneapolis, Minn., Daglig ende, 
New York, N. Y., Rider and Driver, 
Boston, Mass., Citizen, 
Newark, N. J., Sender Cell, 
Kansas City Mo., Pac 
Detroit, Mich., Michigan Christian Ad- 
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18,297 


American, ina 200 
18, 168 
18,148 


17,908 
17,540 


Advocate, 
mes, 


Review, 
armers’ Voice, 
-, Graphic, 
Humoristen, 
Northwestern Christian 
ate, 


Chicago, IIl., Svenska Amerikanaren, 
Chicago, IiL., * Svenska Tribunen, 
Indianapolis, Ind., American Tribune, 
Indianapolis, Ind., Indiana a 
Des Log Ia., Homeste 

Topeka, Kan., ‘Advoe 

Boston, Mass., fhinsteatea Police News, 
Boston, M ass., Pilot, 

Boston, Mass., Repub lic, 

Springfiel id, Mass., New en, land Home- 


stea 
Kansas City, Mo., > oturls and Agricult- 
ur 


=. Louis, Mo., erika, 
uis, Mo., oan Christian Advocate, 
St Louis, Mo., Den Friedensbote, 
St. Louis, Mo., Journal of Agriculture, 
St. Louis, Mo. rror, 
St. Louis, Mo., Our Young ‘olks, 
Albany. §. ee a tate Journal, 
ny, N. Y., Sunday Telegram, 
Elmira, N. Bud J 
, American “ae 
4 * Boys of New York. 
. ¥. , Churchman, 
ae pasemenes, 
. Golden Hour 
Katholisches Yolksblatt, 


” 
‘9 
wi rver, 
9 
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Recorder 
—_ New Yorker, 


Cincinnati, O., in Co Bulletin, 

Cincinnati, O., Christian Standard, 
Columbus, 0., * Ohio Waise; freund, 
Deree n, O., Farmers’ Ho 

Ph ladelphi a, Pa., "Practical Farmer, 

Philadelphia, Pa..T. — Times, Sun- 


Pittsburg, Pa., Chronicle y Telegraph, 
Pittsburg, Pa., Commercial Gazette, 
Nashville, Tenn., Christian Advocate, 
Dallas, Tex., Texas Farm and Ranch, 
Fort Atkinson, Wis., Hoard’s Dairyman, 
Montreal, Que., Witness, 
Toronto, Ont., Canada Farmers’ Sun, 
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17,370 Guthrie, Okla., Oklahoma State Capital, bye} 
17,306 Little Ark., Arkansas Methodist, 4 
St. mys Ho. Central Baptist, 


Milwankes ois Catholic Cit Citizen, 


4 York rN. Y. Bogen’ : Journal, 
Paul, Minn., der W 
eta, Mass., 





ion) Denve Coit Gydling West, 
nver, 0. clin e 
Chillicoth ¢, ito." Missouri World, 
t. Louis, Mo., Die Westliche Post, 
Bt. Ft Minn., mt Stats T 


icago, IIL, ae 
See Ill., Farm oy News, 
0. 0. WW. Gu 
am, 9,927 


9,798 

8 i oo Re = + ey Sundays, 9.655 

ernie hia, Pa., Si Graphi 9,500 
Sunday Adve ser, 

., American Banker, 9,200 

le, 9,123 


ba ‘Pecpie 9,044 
orid’s Crisis and Sec- 
ond Advent Messenger, Fy 4 
Newark, N. J., ag Ledger, 
Toledo, ©. Amery 
Philadel phia, Pa, Bienes Church 
M nger, 


esse! 
Cincinnati, O., Die Deborah, 

Memphis, Tenn., Jewish Spectator, 8,555 
Cine! tnnatl, O-, M peeeneny oe ntelligencer, Ae 


Austin, ntex:. Pao Foundation, 
eM 4 Y., Sunday Courier, 8,275 
Der ehler, Sundays, 8,250 


tatesman, 8,158 
anni. Ba — Sundays, 8,1 
ork, R. Ze yee a omist, 8,000 
Canton, O. 834 
New York, 'N. Y. 
Washi ington, D. 6., Col Colored rial, scan, 7,800 
Atlanta, Ga., a Sa een " 7,700 


8,750 
650 














3an Francisco, Cal., W! 
okey Colo., Field — 
| Colo., 
idgeport, Cyan. ‘Sunday Herald, 
ington, D .C., Silver Knight and 
Watchman, 
Atlanta, Ga., Wesleyan Christian Advo- 
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n, N. 
New York, > Bee Machinist, 
New York, N. Schweizer, 


Journal, 
Mirror, 


New York, N. Y., Advocate, 
of Labor, 
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Register, Sn’d’ys, 


Guide, 
Observer, 


, S’nd’ys, 





Volks-Zei- 
Light, 
Afternoon, 


Philadel 
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Bladet, 
ork, N. Y., Christian Alliance, Student, 
Philadelph Pa. Presb; — terian. American, 
Syracuse, N. ‘erald, undays, 
St. Louie, Ko. Be Mekeel’s Stamp News, 1 Folkets 
—— yreoun iY. ., Journal, ee 
-, Northern tian Ad- panes Miss. 
— ll Kansas City, Mo., 


Land 
bee ng ng 
Cay a a a a a) 
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St. Louis, Mo. Western Trade Review and 
rt Journal, 
Lincoln, Neb., 


Expo! 
Independent 
Newark, a J.,8 
Albany, N. Y., Farmers’ _ League 


Sentinel, 
Intelligencer, 


Etats-Unis, 


orld, 


Toronto, 
Toronto, 


Toronto, Ont., Truth, 
London, Ont. 
London, -* , Western — 


jue Pct ey 
Montreal, er Conacien, 
Richmond, Va., Heligious He ral 

Des Moines, Ia., Wallace’s Farmer and 


Dai: ee 
St. Louis, Mo., Medical view, 
Chicago, Iil.. Journal of Com 


2 Cee 
New Yor! 
alladciphia, Pa., Christian Standard, 
ay hia, Pa. Nord Amerika, 
mn, Mass. ristian iaadee, 
Philadelphia, _ vouns Folks’ Catho- 
lic Weekly, 





San Fr: 

Nashville, Tenn., Tennessee Methodist, 

St. Louis, ue. Mid-Continent, 

Partingtee, 5 wkeye, 

Chicago, Ill., American Artisan, Tinner 
‘ouse Furnisher, | 


ancisco, Cal., Pacific Rural Press, 7 
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Buffalo, N. Y., 
New York, N. 


Gon Poeng isco, Cal., Star. 
Sunday News, 


Nachvilie Tenn. lot, 
Cincinnati, O., Chris a Leader, 
Oakland, Tri 


Cal.; Tribun 
Philadelphia, Pa., aaarieen Friend, 
Chicago, ., Journal of the American 
ical Association, 

Holland, Mich., De Grondwet, 
Milwaukee Wis. ., Excelsior, 
St. Louis, H 
Dallas, Tex., Christian Courier, 

Rochester, . Y., Sunday Star, 
Hartford, Conn, yo — 
Bloomington 
Watervi 5 Mee ture, vParm -# Home, 
Zanesville, O. 
Springfield, 0. ‘Sunday News, 
Dallas, 


asenees 


eeeee 





grengn 
fee 
n8 


Tex. 
Indianapolis, Ind. oFatriot Phalanx, 
Cleveland, O., Kirchen anaane, 
Kingston, ‘Ont., British Whig, 
Birmingham, , Ala., Pees . Weekly 
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Boston, Mass., United States ‘Investor, 
Des Moines, a., Svithoid, 

Hot Springs, Ark., Ark. Thomas Cat, 
Jamestown, N. ¥., Vart Land, 


La., 
New York, N. Y., Plorist’s Exchange, 
New York. N.Y ~ Shoe s ones Leather Re- 


Pa., » GuFltia Instructor, 


Pa., Northeast’ News, 
Pa., bi - 
junday Te! _—— 

a., Southern C urchman, 
“True American, 
Canadian Baptist, 
SEMI-MONTALIES. 

., Farm and Fireside, 
+» Home and Farm, 
and Home, 
—\, —~ 


SEEEEEE FuERGSE 


Sgr tn 
= 


5 


Springfield, O. 
Na md me 


Winneapo id, 


: 





nneapolis, Minn. 

Chicago, Ill., American Farm 

Racine, Wis., Wisconsin Agriculturist, 

Boston, Mass., Farm Poultry, 

Kansas City. ey, Ken. Ball Room 

paveee, o., ge ison Cath. 

mee ville, Ky., Mas » nic 

pe Ind Farmer's rs Guide and 
Home een, 

New York, N. Y., American Dr 

Chicago, Til, » Western Ag tne fend 


eetine, Ill., Weste 
ah; 


ERS 
Se u> 
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52 


Messeng 


cat 
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Surgical Bulletin 
London, Ont., an ——4 Advocate tin 
Home Magazine, 
Oak Park, II1., Intelligence, 


Re 


11,590 
11,341 





Philadelphia, Pa, bee - Phil 


Tyle 

Detroit, Mich., American T. 

wap N.C. oy ~—— Geretina Chris- 
tian Advocate, 


, New: 
"National Odd Fellow, 
arine Record. 


I , Pa., lical,” 

Raleigh . C., Biblical Recorder, 
oe Mr senteam Fictist, 
C merican Flo 
Boston, * 4 British American Citizen, 
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100 
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6,339 


Medina, oy Gleanings in Bee Culture, 
di Ind., phical Jour- 


n 
Minneapolis, Minn., Northwestern 
ulturist, 
St. Paul, Minn., Northwestern Farmer, 
New York, N. ¥., Bookseller, News- 
dealer and Sta- 


tioner, 8,000 
Salt Lake City, Utah, ouzente In- 


stru 
Sprin held, IlL., Odd-Fellows’ Herald 7.687 
ew N. ¥., —_- Family 


Des sndaees Ta., Live Stock and ‘Western 
Farm Jo 


ournal, 
Aberdeen, S. Dakota ae 
Minneapolis, Minne ok rdemannen, 


_ 9,500 


~ 9,000 
8,000 


F 
7,500 
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Des sotnes, | Ia., Grand Army Advocate, 7,216 
Topeka, estern Odd-Fellow, 6, 
Lansing, Mic Mich, et School Moderator, 5,600 
St. Lo School and Home, 5,000 


BI-WEEKLY. 


St. Louis, Mo., Die Abendschule, 29,500 
Montreal, Que., Northern Messenger, D 


MO gpa 


faguste, Me., Comfor' 1,227,567 
Philadelphia, Pa., Ladies Home Jour- 


al, 5 
New York, N. Y., Metropolitan and 

Rural Home, 500,500 
New York, N. Y., Ladies’ World, 389,333 
New York, N. . a — 's Home Jour. anes St. 


250,LU0 
236, 666 
196,683 
195,833 


nal, 
Philadelphia, Pa., Farm J Senmeat, 
Irvington, N. Y., Cosm: 
Libonia, Pa., Park’s Flovat 2 Taphetne, 
New York, Literature, 
Springfield, 6., Ladies" Home Com- 


nio: 179,966 
New York, N. Y., meciure' 8 Magazine, 147,535 
Indianapolis, Ind., a Eplto. on 
Waterville, Me., American Nat ion, 135, 000 
Washington D. C., American Farmer, 100,200 
Waterville, Me, Fireside Gem, 00, 
Philadelphia, Pa., Wi cen meee Teacher, 79,638 
Chicago, IIL, Household G 
Boston, ass., ——— and Cottage 


Hea: 
Floral Park, N. Y., Mayflower, 
New York, N. ; at Century } agen, 
New York, N. Y., Delineato: 
New York, N.Y., —— sew Monthly 


ag: 
New York, N. Y., Hearthstone, 
Sprin York, x. Y., Mun: unsey’ 's Magazine, 


Pa. Success With Flowers, 
West York, N. ey’s Magazine, 
New Fork, N. Y., Constitution, 


Bosto: ass., Yank, 
Philadelphia, ’Pa., Baptist Teacher, 
Roch ee Zu» Green’s Fruit Grower, 51,000 
New York, N. Y., American Messenger, 50,500 
New York, N. Y., Toilettes, 45,000 
Philadelphia, Pa., House and Home, — 45,000 
Milwaukee, Wis., American School 
Board sores, — 

St. Louis, Mo., Entend Illustrated Chr! 

an Endeavor M’ thy, 43,000 
I + % mE 42,47 
I .'y... Normal Instructor, 42/000 
> ela Non Equity 41,017 
St. is, Mo.,” Word cna Works, 40,149 
Oe Il. ag Woodman, 
Boston, Mass., Hom 
Boston, Mass., Nickell pean, 
Boston, Mass. "T be Educato 
New York, N.Y morest’s Family 


Magazin 
New York, N. Y., alates > Lesile 's Popular 
New York, N. ¥~ Hours at Home, 
New York: N. Y., J Landes stan 's Library, 
New York; N. » tandard 


New York, z 
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75, 
65, 
63, 
6u, 
55, 





., Modern Stories 

”’ Modes and Fabrics, 

+» Queen of Fashion, 

, Keview of Reviews, 

+, St. Nicholas, 

" Scribner’s Magazine 

., Sunday School Journal, 
, Teachers’ World 
Rochester, N. Y., *Vick’s Illustrated 


Magazin: 
astanett, O., Sunday ‘School. Journal, 
ringtield, 0. Womankind, 
Mead ville, Pa., Chautauquan 
Philadelphia, a, Our 
New Yo 


woman eidiniieais WoW Ww Wh 


soe 3 


Young People, 
rs’ Institute and 
“educational Maga- 


Suge, Neb., Sovereign V1 Visitor, 
t. Louis, Mo. -» ML 
cia. Pa,, Young Lavkeoam, 
is. Kansas Workman, 
ian Wor 
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St. Louis, Mo., Woman's Farm Journal, 23,250 
St. Louis Mo., International Evangel, 22,791 
Boston, , Woman's Missionary 


Friend 
New York, N. Y., St. Andrew’s Cross, 
Grand Island, Neb., — Rod Work- 


Atlanta, Ga., Southern "Homestead, 
Chicago, Ill, American Swineherd 
eoria, LiL, Locomotive Firemen’s Mag- 


2, 
21,338 


Boston, Maes. A i 
| en Mass., " Knights of Honor Pepenter, 
] ay Herald 
ucation, 
j004 Housekeeping, 





tt. Louis, Mo., Butchers’ ae Packers’ 
ne. 
New York, N. Y., Agents’ Guide, 
— York, N. Y., House 
New York, N. Y., Tncornat’l Sournal of 


ing 
New York, N. Y., a of the Telegraph, 
New York, N. Y., Le Bon 


New York, mm Fe ae of the 
Sac Heart, 
New York, N. Y., Peterson’s Magazine, 
Philadelphia, Pa, ie incott’s 
Philadelp! ical World 
Srevkielon FR — Guard, 
Chicago, Ill. piesse aad 
Oak Point, Iil., 
St. Paul, Minn., Toene Wer 
St. Paul, Minn.,1 moe Seer we 
New York, N.Y. den — 9 for 


Wom 
ar Rapids,Ia.,Kvinden Og  Hijommet, 18,791 
a ooh lL, independent Forester, 17, 
San Francisco, Cal., Pac. States Watch- 


man, 
Athens, Ga., Southern Farmer, 
Athens, Ga., Woman’s Work 
Paris, IIl., Anchor and Shield, 
Chicago, in. creat nt Device, 
Galesburg, ‘in. ee nee 
rn: 


— 
Chicago, IL., Sportsman's s Review and 


Chicago, Ill. word wi wide ‘jenetons, 
Boston, Mass., A American Teacher. 
Boston, Mass., ” New England Magazine, 
Boston, Mass., Social Visitor Magazine. 
Boston, Mass., oman’s Home ournal, 
St. Louis, Mo., Chaperone Magazine, 

St. Louis, Mo., Home Circle, 

Buffalo, N. Y., 


CQ Q2QQ QQaQ A2aQeaaaa aaz 


s 
gus 2 
BEEaac 


8 
t 


i's Pie 


ant 
New York, N. , Illustrated Go Com 
New York, N. 7 Illustrator, and 
and Country, 
New York, % % North American Review, 
New York, N. Y., Our Animal Friends, 
New York, N. ¥” Quéing, 
New yore - Y., Pow 
eS Puck's’ Library, 
Y., Quiver, 
Cleveland, é., Brotherhood of 
tive Engineers’ 
Sotuaben, 3. City and Countr: 
Hamilton. Ont., Intern’] Royal I templar, 
Philadelphia, Pa., Home Goce, 
Philadelphia, Pa.’ Leisure Hou 
a Tenn, “Bunday School Magazine, 1 
mactace, Cal., Golden State, 17,50 
y Farmer’ 's Institute, HS m0 


17,250 

oman’s Home Missions, 16,750 
are, 0 Sunday School Banner, 16,208 

Port Huron, Mich., eshermen’s Re- 27H 


view 
St. Paul, Minn., Northwest’n mn Odd- Fellow 
Review, 1 


vie 
Chicago, Ill., Child-Garden, 
Boston, Mass., Pilgrim Teacher, 
i Pa., Traffic, 

New Ling . Y., Machinery, 

» Alkaloidal Clinic, 


pula Bete 4,000 
—— ience News, is 


nion, 
ome 


Locomo- 
Journal, 


Fuuvuvey cooveyry oe vevevrereeeerey yy ypeeey 
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Athol, Mass., Healthy Hom 

Taylorville, Ill., School News and 
Educator, 

Cedar Rapids, Ia., Western | Foon, 

Nashville, Tenn., by - onary 


ooate, 
Rochester, N. Y., Fireside Reveries, 
New Haven, Conn., Household Pilot, 
Atlanta, Ga., » Southern Cultivator and 


ie Farmer, 
Mishawaka, Ind., ie and Transmis- 


Cedar Rapids, ~ ; Railway Conductor, 
Boston, lantic Monthly, 
Boston, Mass., Galaxy 0 of Music, 
Boston, Mass., Household Companion, 
Boston, Mass., Our Little ant and the 


Boston, Mass., Working Boy, 

St. Paul, Minn., Northwest ine 

St. Louis, Mo., Deutscher Missions Freund, 

St. Louis, Mo., a" os and Factory 
and — Journal, 

New York, N 


pa 3 Home M 
Carpentry and B 





Church Union, 
+, Fashion and Fancy, 
pormen 


.. Gameland, 
- LP Art de la Mode, 
Short Stories, 
New York, N.Y. eg 's Musical 
Po 4 ee , Im agazine, 
Rocheste i iscstional Ganette, 
Clevela — 3. Household m, 
Philadelphia, Pa.. Carpenter, 
Toronto, Ont., Ladies’ Journal, 
Toronto, Ont., Massey's Magazine, 
Richmond, Va., Bible Reade: 
Richmond, Va. My = h- Mission Journal, 
Philadelphia, Pa., pages 
Prete ll, Reliable guitry Journal, 
Morgan’s 
0. hol ir 








Day ton, O 


ader, 
Boston, Mass., aenest Physiology Jour- 1 
Cedar Falls, Ia., Loyal W 


orkm: 
Bloomington, I i., Public School Jour'l, 
Chica i. if and Printer, 

New ork, N American Lawy: 


New York, N. ¥., 7 Krawelers" Ready Refer. 


Nashville, Tenn., Confederate Decene I 
ae Pa., Universal Medical 


Journal, 
Oak Park, IIl., - ad - D 
Syracuse, N. Y., American > boutery Ad. 





voca’ 
Lebanon, O., Teacher's Outlook, 
Welland, Ont., Home Circle Leader, 
Philadelphia, Pa., Household News, 
ime net Pa., Medical Summary, 
Philadelphia, Pa., Items of Interest, 
Flint, Mich., United Friends’ Echo, 
New York, N. Y., Revista Popular, 
New York, N. x” ’ Business, 
New York, N. Y.. Lancet, 
Annville, Pa., Sunday School Herald, 
Philadelphia, Pa., Recorder, 
Chicago, IIL, Doutecbe Industrie, 
hatham , Fanciers’ Revie 
Topeka, Kan., Western School Journal, 
Topeka, Kon, Helping Hand 
Syracuse, N School Bulletin, 
New York, N. Re he: Mercantile Adjuster, 
Milwaukee. Wis., Western Teacher, 
Nashville, Tenn., Dixie Miller, 
Winchester, Mass, eae Arcanum Guide, 
New York, N. Y., Hardware Dealer’s 
Seneine, 
Los Angeles, Cal., Household 
a ag | Cal. Overland Monthly, 
Washington, D. C., , National Illustrated 
ne, 
Atlanta, Ga., Southern Agent, 
Chicago, Il, American Sheep Breeder 
and Wool-Grower, 
Chicago, II1., Arkansaw Traveler, 
Chicago, Ill., Histo 
Chicago, = ? Our Youth's Friend, 
Chicago, * §. S. Lesson Illus trator, 
Lareneeter ae. Echo, 


ine, 
ing, 
Cassell’s Famil 'y Magazine, 


12, 
i 
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Terre Haute, Ind., ey of Materia 
Charles Clg. Ia., Iowa Teacher, 
Waterloo, Ia. suowa Workman, 
Lyons, Kan., ‘Weavers’ He rald, 
ton, Mass., coe Kitchen Maga- 
Boston, Mass., American a of 
Honor Journal, 
Boston, Mass., Babyland, 
Boston, Mass., Contributo: 
Boston, Mass., Life and TLight for Women, 
Boston, Mass., Pansy, 
Springfield, Mass., Jpetoer Gardening, 
Detroit, Mich., Book K r, 
ty, Mo., — — Sana. Parmer, 
, Mo., ’ National Thresherman, 
0. _ Aitruist, 
3. Louis, Mo., Am. Journal of Education, 
St. Louis, Mo., Kunkel’s sastens Review, 
3t. Louis, Mo., Self Cultui 
"¥., Current Literature, 
» os Eagincerin M 
miletic 
“i a - - Phono- 
ones ic World, 
N. Y.,Jenness Miller Monthiy, 
, a "La Mode de Paris, 
| & {irerz a oe 
,N. Y., Magazine of 
3 Ss Metropolitan an 
N.Y., 
N. Y., 
N. ¥., 








New York, nn 


New York, 
New York, 
New York, 


Musical 0, 
New York, Penman’s Art Journal, 
New York, 


New York, 


mS PP gs Pa ns ad ay Pad Pay Pa ad Ps as a at Ps Pa ep Pa yj Pj Py 





Sanita tf ra, 
Scientific American 
Architects’ and 


ts’ 
Builders’ Edition, 
°° Seaeen, 
«» Silve 
Sunbeams" ns’ Little Folks, 
, Welcome Frien 
Cleveland x wi Evangelische Magazine, 
2 Cincinnati, O., Financial Review, 
Brantford, "Ont., Ancient Forester, 
Philadelphia, Pa., Church At Home and 


Philadel 
nver, 

New York, N. ¥* p33 3.4 Gazette, 

New York, N. 7. University Magazine, 

Toledo, O., ”G@unnels’ Mont mthly, 

Los Angeles, Cal., Land of Sunshine, 

Rockford, ~ Farmers’ Monthly 

New York, N.Y., Law = and *oreait 


innenpelia, Ea Kan., , Sprig of of gy tee 
Milwaukee, W dvocate, 
Des Moines, . *widiand woutaly, 


b: 
hia, mo, Sexennial Lever, 
lo. w. 


— a 


Minneapoiis, Minn., Farm Implements, 

Lancaster, Pa., Penn. School Journal, 

Louisville, Ky., Medical Progress, 
Wabash, Ind., ‘indiana Maccabee, 

Fort Madison, Ia., Ral’ . Sword and 


Minneapolis, Minn., olked iI Education, 
New York, N. Y., Decorator and 


isher, 
New York, N. Y., Insurance Een 





FZ. 


3E5 4 . eges 


Po 


Fargo, N. 
Toronto, 

Journal and Advocate, 
sista Pa., Medical Bulletin, 

aco, Tex., Gua rdian 
Salt Lake City, Utah, "Gontribu tor, 
Boston, Mass., Profitable Advertising, 
Des Moines, Ia., bets a Garden and 
Poultry Journal, 
New Albany. Ind., Medical Herald, 
New York, . Treasury, 
St. Bay he ; National Druggist, 
Scranton, Pa., Colliery Engineer, 
Chicago, iL, Brewer and Malster, 
Chicago, I1l., Financial Review, 
Indianapoli 8, Ind., Inter —_ 
Farmington, N. Y., Ink D 
New York, N. ¥., Hotel and Restaurant, 5,500 
Philadelphia, Pa., Am. oe Sunday 
ool Rogues, 5,434 

Vancouver, B, C., British Columbia 


id 5,427 
Detroit, Mich., Mich. A. O. U. W. Herald, 5,375 
Detroit, Mich., Fraternal Index, 5,200 


AMAMAAM 
= 
—) 
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CAEN ER ER ON on 
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20 


ea N. H., Granite Monthly, Pyoed 
ua, O. Buckeye Workman 5,1 
ass and Pottery World, 5096 
New ork, ai YE El iene ag 5, 
Springfie eld, Mass., Domestic Journal, —_ 5,083 
alton, Ga., Music Senaher 000 
Chica, Ill., Am. Vurniear> Gazette, 5,000 
fclisasiaia n'y Worker, 20 
n is, In or’! ner. t 
oe li’ Ind.” National we, 31000 


Indianapolis, Ind. Wood omen 
Cedar Rap ids, Ia., Farmeren, 
Poutsville: K Kj Pipisho} =; Lette 
uu ie, op’s r, 

Buffalo, N.Y. Pwo Ste; 

New York, N. Y., Editor, 

New York, N. ‘ ’ Grand ‘army Gazette, 5 
New York, N. Y., Preacher’s Magazine, 5, 
Newark, N. J. Viniiroad Employee, 5,000 


BI MONTHLIES. 
Philadelphia, Pa., Christianity in 
Earn 000 


est, 5, 
ee. ek. Harper Hospital Bulletin, 12,000 
Chicago, Ill., Electro Homoeopathische 


t. 
Richmond, Ind., rae Medical Re- 
view, 











000 
5,000 
5,000 
5,000 
5,000 
5,000 
5,000 





' 


5,000 


QUARTERLIES. 
Chicago, IIL, 4 ag School 


arter 
New York, N. Y., "a udge’ Spestenty, 
St. t. Louis, Mo. . Bible Stu 

York Pa., Sunda Boho _ og 
New York k, erapeutic Review, 
Chicago, ti Blasts from the Ram’s 

orn, 
Buffalo, N. Y.. p Gasvens Histo 
Salisbury, Md., waar Cu turist, 
Detroit, Mich., Lee nar aS Illustrated 
Medical Journal, 
St. Louis, Mo., ottes of Dermato! logy, 

py York, N. Y., Health Culture, 
Washington, D.t - Se Univer- 


ie 
New York, N. Y., _Aneruat te 
Portland, Ore., Business College Journal, iy 500 
New York, N. “ye American eso 


porter, 6, 
Chicago, Ill., Ill, State Assoc’n Notes, 
New York, N. Y., Church Building Quar- 


terly, 
Boston, Mass., Boston Academy, 
CLASS PAPERS. 


A COMPLETE LIST OF ALL HAVING AV- 
ERAGE ISSUES OF MORE THAN 
5,000 COPIES. 


The following is a complete list of 
all the class papers published in the 
United States and Canada which re- 
ceive credit, in the American News- 
paper Directory for 1896, for regular 
editions of more than 5,000 copies each 
issue. The list is arranged in order of 
the circulations accorded, largest circu- 
lations of each class having first place. 
In cases where the circulation ratings 
are given by letters : 

F means exceeding 7,500 
E 12,500 
17,500 
20,000 
40,000 
75,000 


Where one of these letter ratings is 
reinforced by an asterisk attached, the 
publishers of the Directory guarantee 
the accuracy of the rating, as they also 
do all circulations stated in figures. 

If there is any class paper anywhere 


PRINTERS’ INK. 


published whose regular average is- 
sues for the year 1895 exceeded 5,000 
copies, and the name of that paper 
fails to appear in this list, it is because, 
in response to repeated applications, 
the publisher of the paper failed to 
furnish the editor of the Directory 
with a definite statement showing the 
facts duly dated and signed. It is as- 
serted by the publishers of the Direct- 
ory that a reward of $100 and a written 
apology is at the service of any pub- 
lisher who establishes the fact that he 
furnished the requisite information, and 
is not accorded a circulation rating in 
exact accordance with the figures he 
supplied. 


RELIGION. 
New York, N. Y., — Herald and 
mene, of Our ‘ 
ly, Und” 8+ 77,206 
Philadelphia, Pa., sunday’ choot fimes, 


Sas" °81 73,822 
Cleveland, O., Cann Gee ws, w % 
Uadennctnational 158,860 
Philadelphia, Pa., —— ter Teach- 
r, m’thly, Pres- 


by’ terian 
Philadelphia, Pa., Baptist alee m’y, 
t 


New York, N. Y., American Messe 
monthly, 
Boston, Mass., eg 8 


nthly, R. 
Chicago, Ill., Ram's] Hora, w iy, Unc “tna, Sis 
Chicaga, Ill., Epworth He kly, 
Methodist-Episco: B 


w’ly, Roman Catholic, B 
Cincinnati, O., sunday § sehen Journal, 
ihly, Undenom’l, 
New York, N. Y., Sunday” Sono Jour- 
nal, m ae.” B 
Greenville, Pa., Young Vater m 
Lutheran. ” $1,554 


St. Louis, Mo., Der Herold 4 des Glau- 
bens. y,R.C., 31,200 
Toronto, Ont., , Christian” G. u ardian, on 
weekly, Me’ 
Chicago, Ill., Die Rundscha hau, weekly, _ 


utheran, 
Philadelphia, Pa., “Geardian Angel, w’y, 
man Catholic, 25,000 
San Francisco, Cal., Monitor, ae A 
Roman Catholic, 23,500 
Waco, Tex., See ust Stand ard, 
ptis 
St. Louis, Mo., International Evangel 
monthl Undenom'l, 22,791 
Pittsburg, Pa., a - nion Herald, 
kly, United Pres: 
by terian 22,107 
Ave fe Marie, 
Roman batholic” 22,000 
Boston, Mass., Women’s ery 
Friend, mo 
Mothouter Ipioseral,’ 22,000 
New York, N. Y., St. ag TL 
pis. 
Chicago, Ill., Baptist Union, weekly, 


pt 
Chicago, IL, Friends’ Bible Sc . ool 
uarterly, Frien 
Boston, Mass., Missionary Herald, vm‘ly, 
Congregational, 
St. Louis, Mo., Chriesion ‘ae elis 
—~¢ Disciples o 


_—_ 


Und, * 5, 500 


‘a azine 





Notre Dame, Ind., 


St. Louis, Mo., => Student a yaeriy. 
New York, N. Y., Cie ‘ews, Sun- 


days, R. C. 
New York, N. ¥., christian Advocate, 
'y, Meth. aoe 
New York, N. Y., onristian Work, w'l 
Undenomination 
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New York, N. Y., Outlook, yy, Vee’ 1, 
New York, N. Y., Sabbath Rea ding, 
w’ly, Non-sectarian, 
New York, N. Y., Voice, weekly, Und’l, 
New York, N. Y., Witness, w’ly, Und’l, 
New York, N. Y. wy Oo} 


Roman Catholic, 
Cincinnati, O., Western Christian Ad- 
veonte, w’kly, Meth- 


Work for 


odist-Ep' 
New York, N. Y., Woman’s 
Woman, monthly, 


Presbyterian, 
Chicago, IIL., Advance, weekly, Gongre- 


Detroit, Mich., Sion, Christian Advo- 
cate, w’y, Meth.- Kpis., 

Pittsburg, Pa., Christian Adv: ocate,w w'y, 
Methodist- Episcop 1, 

Oakland, Cal.,S: settee ten, kly, 
venth-day Adventist, 

York, Pa., Sunday School Quarterly, 


uutheran, 1 
Dayton, O., — Catholic Messenger, - 


mi-mo: gacaly, 
Chicago, Iil., World Wide issions, 
monthly, — -Epis., 
Boston, Mass., Pilot, weekly, 
St. Louis, Mo., Central C AA Aavo- 
cate, w’y, Meth.-Epis., 
St. Louis, Mo., er Friedensbote, Sun- 
oo. Undenom' 1, 
St. Louis, Mo., Our Young Folks, w'kly, 
hristian. 


New York, N. Y., Churchman, weekly, 
Protestant-Episc’l, 
New York, N. Y., SS weekly, 


New York, N. Y., Katholiaches Vein 


New York, N. 
Chicago, Iil.,” Noit 
area w’kly, Meth- 


odist Pp 
Columbus, O., Ohio Waisen: 
man 
Nashville, Tenn., oe. Advocate, 
kly, M.-E. South, 
Nashville, Tenn., Sunday School M 
—_ , Me 
Montreal, Que., By Messen: 
weekly, Und’l, 
Delaware, O., Woman’ 's Home wad. 
y, Meth.-Epis., 
Chicago, IIL, Mieuinns Warment weekly 
Undenominational, 
Louisville, Ky., Matheees, and Wa roe 
x w’kly, = 


Toronto, Ont., a CEplecopal, 
nthly, Hethodist, 
Chicago, IIl., Blasts fromthe Ram's 
Horn, ssa Una 

Boston, Mass., Pil ‘eacher, m' n’thly, 
Philadelphia, Pa., C Fistian 
Dallas, on: Temas Bapt cit and 

kly, Baptist, 
Louisville, Ky., Weste rm Recor 

eekly, Baptist, 
Mount Morris, IIL, ny ospe 4 — 


wee 
Cincinnati, O., Revivalist, say, Ppa} 
Rock Island, ‘TL, Augustana, weekly, 





lutheran, 
Nashville, Tenn., Woman’s Masio 
Advocate, m'thi 
Meth. -Epis., South, 
Scranton, Pa., Index, weekly, R. c., 
Chicag 0, iil., Interior, w’y, , Presbyte1 
Chloane I., Living Chueh, weekly, 


testan 5 
Gatenen, Il, New World, w: wake. C., 
n, Mass., einer tionalist, w'ly, 
Boston, Mass., Boy. 
St. Louis, Mo., Cnristiag A aoa w ’"y; 
Meth.-Epis., South, 
St. Louis, Mo., Deutscher Missions- 
New York, N, ¥., Inde eindent. week. 
ew Yor! 0 Zep adeped ent, wee: 


Cc 


20,000 


19,016 
18,163 
18,148 


we vuuuy oo § 8 i 


vous 


15,000 


1s 600 
18,513 


* 13,000 


New York, N. Y., Church Union, m'ly, 
ndenominati 
Cincinnati, O., Christian Standa 
weekly, Disciples, 
Cincinnati, O., Der Christliche Apolo- 
, weekly, ‘Method. 
Cincinnati, O., Herald” and’ F Presbyter 
Cleveland, O., Cathe AE A moe bong =. 


an Cathol 
Cleveland, O., Der Christliche Botschaf- 
ter, weekly, Und’l, 
Dayton, O., Religious Telescope, wkly, 
ed Brethern, 


Lancaster, Pa., + Lutheran Obe Observer, w’y, 


Lut! 
Dallas, Tex., Texas Christian Advocate, 
weekly, M.-E., South, 
Richmond, Va., Bible Reader monthly, 
Undenominational, 
Richmond, Va., aa Mission Jour- 
*thly, Baptist, 
Chicago, Ill, Standard, w’kly, Baptis 
Chicago, Ill., Bladet, wikly, U 
New York, N. Y., Christ’n 
Foreig 


Ww y, Und’l, 
Philadelphia, Pa., ree, w'kly, 


Mi 
Syracuse, N. Y., Northern Christian Ad- 
vocate, wk’ly, Meth- 


odist-Ep 
Little Rock, Ark., Arkansas Met 


t- 
Ep iscopal, South 
St. Louis, Mo., Central Baptist, weekly, 


ist, 
Milwaukee, Wis., Catholle Citizen, w’y, 
man Catholic, 
St. Paul, Minn., gy Bey weekly, 


man Catholic, 
Oak Park, Ill, M and D 
Ad socate, nthly, 
Methodist-Episcopal, 
Boston, Mass., Christian Witness and 
Advocate of Bible 
Sottnens, w’kly, Holi- 





Austin, Tex., Firm ‘Foundation, w'kly, 
hurch of Christ, 

Salt Lake City, Utah, Juvenile Instruct- 

or Ww m'ly, 


Chicago, Ill., Wiari 1 ojeaysne, weekly, 
Roman Catholic, 

Boston, Mass., World’ : Crisis and Sec- 

ond Advent Messen- 

er, a Advent 


ris 

Newark, N. J., ee and In- 
ndent Democrat, 

man Catholic, 

Philadelphia, Pa., "Retor ormed Chureh 

essenger, w’l 

Reformed Ch" ch, 
Cincinnati, O., Missionary Intelligencer, 

monthly, 

Annville, Pa., —_ School Herald, 
ly, Undenominat’l, 

Nashville, Tenn., Senntsenn Mei thodist, 
iy Meth.-Epis., 
Atlanta, Ga., Christian Index, weekly, 


ptist, 
Atlanta, Ga., Wesleyan’ ‘Christian Advo- 
cal a hs mas Methodist- 


‘te 1, South, 

Chicago, II1., 8. ion Illustrator, 
nthly, Undenom'l, 

Louisville, Ky., - Christian Guide, w *kly, 


Discip rs 
Louisville, Ky., Christian Observer, 
w’kly, Presbyterian, 
Baltimore, Md., - Katholiache Volks Zet 
Boston, Mass., Banner: of Light, weekly, 
tualist, 


Baptist, 
Boston, Mass., Se weekly, 
is 
Boston, Mass., Zion’s Herald, weekl 
M t- pal, 


Bosto: 
Boston, Mass., “ and 
nd Lig to 


11,000 


10,700 
” 10,282 


* 10,000 


ssa 5s 3 3 3 


sy os3 4 





Minneapolis, aon taithereny w’y, 


St. Louis, Yo., Church Progre 
Catholic Wor Worta, a 


man Ca 
New York, N. Y., Christian Intelligen- 
w’ly, Reformed 


Chure 
New York, N. Y., Evangelist, weekly, 
Pi saby terian, ‘ 


res 
New York, NN. Y., Freemsn’ s Journal 
= A wag _— 


kl 
New York, N. Y., Homilletie Review, 
monthl eee 
Cincinnati, O., Journal an ‘Messenger, 
weekly. Baptist, 
Cincinnati, O., ht rt — weekly, 


piritua! 
Cincinnati, O., ~~ Souls’ Advocate, 
y, Roman Catholic, 
Cincinnati, O., Wahiheitstreund. w'ly, 
Roman Catholic, 
Cleveland, O., E zi 
monthly, | Undenom’1, 
Fredericksburg, Pa., Preacher’ *s Helper, 
m’y, Und’l, 
New York, N. Y., Silver Cuene, m *ihly, 
King’s Danghters, 





Philadelphia, Pa., ~~ Ss $ a end are, 
pise 
Philadelphia, Pa., church at ‘Home and 
broad, m’thly, 
Pres yterian, 
Pittsburg, Pa., U afi i te da Presby terian, 
y, United 


Presby- 


terlan 
Nashville, Tenn., Cumberland Presby- 
— Preabyt'n, 
land — 
Philadelphia, Pa., christian 3 os adard 
kly, Un 
Philadelphia, Pa., Nord. ‘Amerika, w'y, 
Rom n Catholic, 
Richmond, Va., — Herald, w'ly, 


Boston, Mass., christian Li Leader, w’kly, 
versa. 

Philadelphia, Pa., Young Folks’ Catho- 
lic Weekly, R. C., 

St. Louis, Mo., Mid- Continent, weekly, 


by te: 
Pittsburg, Pa., Bible Teacher. monthly, 
nited sbyterian, 
Greensboro, N. C., No. Carolina Chris- 
tian Advocate, w’y, 
Meth.- Bele, South, 
Dubuque, Ia., mo esten, 
Roman Catholle, 
Raleigh, N. C., ,Bibigal Be Recorder, w’kly, 


ptis 
Harrisburg, Pa., ivenguiical, weekly, 
ndenominat’l, 
Nashville, Tenn., Baptist and 1 Reflector, 
weekly, ri 
New York, N. Y.,Church Bui ing 
Quarterly, Cong’l, 
Salt Lake City, Utah, Contri ator, m’ly, 
Latter Day 


Saints, 
Cincinnati, O., Cogistien Leader, w’kly, 
Disciples, 
New York, "ly, Und’l, 


N. Y., Treasury, m 
Philadelphia, Pa., Am. Friend, weekly, a 
7 


Friends, ’ 
Milwaukee, Wis., Excelsior, w’ly, R.C., 5,592 
Indianapolis, Ind., Inter Synod, m’thly, 
Presbyterian, 5,550 
St Louals, Mo., Hlas, weekly, R. 
Dallas, Tex., » Christian — , weekly, 
sciple: 
Philadelphia, Pa., Am. Church Sunday 
School Magazine, 
m’y, Prot. -Epis., 
Cleveland, O., Kirchenzeitung weekly, 
eformed Church, 


Louisville, Ky., Bishop’s Letter, m *thly, 
Prot.-E 

Boston, Mass., Morning 

Winona, Miss., Baptist Layman, semi- 

monthly, Baptist, 5,000 

New York, N. Y., Preachers’ agazine, 
monthly, Und’l, 5,000 

Phiietsights. Fe) Christian [nstructorand 

Uni 1 Presbyte 


itness, weekly, 
United Presbyterian, 5, 


6,900 
6,833 
6,500 
6,500 
6,309 
6,000 


6,000 
5,800 
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Philadelphia, Pa., outhera Chur M.-E., 5,000 
Richmond, Va., sous ern 

*kly, Prot.- Epis. 5,000 

* 5,000 


Toronto, Ont., , Canadian Baptls it, Ww”! 
YOUNG, MEN'S C CHRISTIAN 
CIATION. 
Chicago, [1l., oo ny Sat s Era, weekly, 


Chicago, IIL, " Iilinols State Association 
Notes, tes, quarterly, 6,000 


young, PEOPLE'S SOCIETY OF 
TIAN ENDEAVOR. 
Boston, Is mag td Rule, weekl 96,792 
St. Louis, Mo., ‘Inland Illustrated Chris- 
tian Endeavor Monthly, 43,000 
Cincinnati, O., Lookout, weekly, 27,738 


JEWISH. 
Cincinnati, O., ag te Israelite, w’y, 23,150 
Cincinnati, O., Die Deborah, weekly, 8,650 
Memphis, Tenn., Jewish S 
New ork, N. Y., Jewish 
New York: N. Y.,Heb 

weekly, 


AGRICULTURE AND DAIRYING. 
New York, N. Y., Metropolitan and Ru- 
ral Home, m ay: 500,500 
Springfield, O., Form and I ide, 
mi-mo: nly. 281,900 
Indianapolis, Ind. , Agricult'l Ep tomist, 
monthl 125, 
Washington , Am. Farmer, m’ly, 100,200 
Louisville, ty a Home — Farm, semi- 
y, 
Springfield, Mass., sy and Ho 
semi-monthly, 
Springfield, O., Farm News, monthly, 
Milwaukee, Wis., Der Haus und Bauern 
Freund, weekly, 
New York, N. Y., Am, Agriculturist, w" 7%. 
Chicago, il., Markets, weekly, 
Chicago, lil., American Farmer, Live 
tock and Poultry Rais- 
r, semi-moathiy, 29,500 
Racine, Wis., Wiscon sin t . ulturist, 
semi-monthly, 26,970 
St. Louis, Mo., be? 8 Farm Journal, 


mthly 
Chicago, IIL, Farm, Field’ and Fireside, 


Chicago, IIL, Orange Jiaa Farmer, w’ ‘> 
Chicago, Ill., American Swineherd, m’y, 
Manchester, N.H., Mirree and Farmer, 


eekly, 
Cleveland, O., Ohio Practical Farmer, 


wee 
Pittsburg, Pa., National Thockmen and 
Farmer, week! 
Milwaukee, Wis., Deutsche Warte, w’ J 
Toronto, Ont., Farm and Fireside, w'ly, 
Athens, Ga., Southern Farmer, m’th 4 
Atlanta, Ga, Southern Farm, semi-m'’y 
Chicago, Ill., Farmers’ Review, weekly, 
Chicago, Ill., Farmers’ Voice, weekly, 
Huntington, Ind., Farmers’ Guide and 
Home Companion, 
semi-monthl 
Indianapolis, Ind., Am. Tribune, w'kly, 
Indianapolis, Ind., ——— Farme er, 


jae a 4 aan # 


eekly, 
Des Moines, Ia., Homestead, Weekly, 
Topeka, Kapn., ‘Advocate weekly 
Springfield, Mass., — fengiand _—— 


tead, wi 
Kansas City, Mo., Journal and A Agriaalt- 
urist, weekly, 
Bt. Louis, Mo., Journal of Agriculture, 
New York, N. Y., Rural’ 


Cincinnati, O., poe + , Bulle- 
tin, weekly, 


New Yorker, 


Degom , Farmers’ Home, weekly, 
Ph har hla Pa., ——a oe 


Dallas, Tex., Texas Farm wand Ranch, 
wee 
Fort Atkinson, Wis., Hoard’ epetryenem, 


Mason City, Ia., Parmer’! Institute, m’y, He 
Topeka, Kan. Kansas Capital, s’-w’ly, 
Atlanta, Ga., Southern Cultivator + 
Dixie Farmer, monthly, 
Chicago, IL, Prairie Farmer, weekly, 


tin Bes eves eye ey oY oD 





PRINTERS’ INK. 


Chicago, IIL, Western Agriculturiatend 
Stock Journal, 
— -monthly, 
Moline, [ll., Western Plowman, s’-m'ly, 
pam Fahy Ill., Farmers’ Call, weekly, 
, Am. Cultivator, weekly, 
Detroit, Mich., Michigan Farmer, w sly 
St. Louis, Mo., ar? - Rural World, 


St. Louis, Mo., Home, _ = and Fac- 
ory and Live Stock 
Sodeual. monthly, 
Omaha, Neb., Cultivator, “semi. m’thly, 
Albany, N. i Cultivator and Country 
ntleman, weekly, 
Dallas, Tex., Texas Farmer, weekly, 
Milwaukee, Wis., Acker und Gartenbau 
Zeitung, weekly, 
London, Ont., Farmers’ aarresane ond 
Hom Magazine, 
sem. {-monthiy. 
Minneapolis, Minn., Northwestern A 
riculturist, semi- 
monthly, 
St. Paul, Minn., —s " vermee, 
mi-monthly, 
Denver, Col., Field and Farm, souty, 
Des Moines, Ia., Live Stock and West- 
ern Farm Journal, 
semi-monthly, 
Me., Maine Farmer, weekly, 
ity, Mo., Missouri and Kansas 
‘armer, monthly, 
Kansas City, Mo., > y ai Thresher- 
an and Farmer, 
monthly, 
Albany, N. Y., Farmers’ Union League 
dvocate, weekly. 
Port Jervis, N. Y., ee York Farmer, 


B Sepa 


B Be we 


Augus' 
Kansas 


Aberdeen, S. D., Dakota! Parmer, s’ -m’y, 
Montreal, Que., Le Cultivateur, weekly 
Des Moines, Ia., Wallace’s Farmer an 
Dairyman, weekly, 
Minneapolis, Minn., Skoerdemannen, 
semi- ~~ > 
Rockford, Ill., Farmers’ Month 
San Francisco, Cal., — Rurat ‘Press, 


Tre 


27 


ly, 
Fargo, N. D. Landmenden, monthly, 
Waterville, ‘Me., Turf, Farm and Home, 


ae 


eekl 
Cedar Rapids, Ia., Farmeven, monthly, 


LIVE STOCK. 

Markets, weekly 

American Parmer, Live 
Stock and Poultry 
Raiser, semi- monthly, 

Boston, Mass., Farm Poultry, semi-m’y, 24 

., Drovers’ Journal, month 
Chicago, IIL., hiy 


Chicago, IIL, 
Chicago, Il1., 


Am. Swineherd, mont 
Pittsburg, Pa., National Stock: 
Farmer, weekly, 
Kansas City, Mo., Packer, weekly, 
Huntington, Ind., Farmers’ Guide and 
Home Compan- 
ion, semi-m'thly, D 
Boston, Mass., Am, Horse Breeder, w’ly, 16,000 
Kansas City, Mo., Drovers’ Telegram, sneee 
E 


aily, 
Chicago, Il1., Breeders’ Gazette, weekly, 
Chicago, I1l., Western Agriculturist and 
Live sock Journal, 


Cc 
19,452 


E 
E 


semi-month Hs 
Indianapolis, Ind., being ) orseman, 


St, Louis, Mo., Colman’s Rusa World, 
wee 


ly, 
St. Louis, Mo., Home, Farm and Factory 
an ave a Jour- 


nal, m hly, 
Quincy, IIL, Reliable poukey” Journal, 


monthly, 
Medira, O., Gleanings in Bee Culture, 
semi-monthly, 11,34i 
Syracuse, N. Y., American Poultry Ad- 
vocate monthly, 10,000 
Chatham, N. Y., Fanciers’ Review, m’y, 8, 
Chicago, in. Drovers’ Journal, s’ ‘w'ly, 
Chicago, Ill., Drovers’ Journal, weekly, 
Chicago, Ill., Horseman, Vem 2 
Chicago, Ill; American ‘Sheep - Breeder 
and Wool Grower, m’y, 


23 


Des Moines, Ia., Live Stock and West- 
= —— —— 


nth 
New York, N. Y., spiritot the Fievesand 
SP Tiel man, Yon 
New York, N. Y., Turf, Field and Farm 


w 
Cincinnati, O., Live Stock’ Review, 
semi-week 
Des Moines, Ia., Western Gard en and 
Poultry Journal, 


6,307 


monthly, 
Waterville, Me., Turf, Farm and Home, 
wee! y. 5, 
Geneseo, Ill., Western Swineherd, m’y, 5,000 
HORTICULTURE AND FLORI- 


CULTURE. 
Libonia, Pa., eer ng Magazine, 


Floral Park, N. Y., Mayflower, monthly, | A 
West Grove, Pa., Success with Flowers, 


onthly, 
Rochester, N. Y., > a — Grower, 


Rochester, N. Y., Vick's tllustrated Mag- 
azine, monthly, B 

New York, N. Y., Am. Gardenin wy, D 

Salisbury, Md., ‘Strawberry Cu turist, 


quarterly, 

Springfield, Mass., Amateur Gardening, 
mon 

San Francisco, Cal., Pacific ural Press, 
ee 

Chicago, Ml. meron ee won, 6.375 

‘Ya., wees Garden and 
*oult 


month ‘4 
New York, N. Y., Florists’ Exchange, 
weekly, 


Des Moines, 
Journal, 
5,875 


5,000 


MEDICINE AND SURGERY. 
St. Louis, Hen re Brief, =e. 32,315 
New York, N ternational Journal ° 


of Sur, rgery 4 
Philadelphia, om Medical orid, m Cc 
New York, N. Y. ~ Therapeutic Review, 


erly D 

Chicago, IIL, Alkaloidal ¢ Clinic, m’thly, 14,492 
New ork, N. Y., Am. Medico -Sui ical 

etim, s’-m’hly, E 


Bu 
Detroit, Mich., Harper’s ‘Hosp! ital Bul- 
letin, bi- monthly, re4 
New York, N. Y., Medical Journal, w’y, 1 
Philadelphia, Pa., Universal Medica 
Journal, ee 10,065 
St. Louis, Mo., Atlas of Dermato tology, 10,000 


Philadelphia, Pa. “Medical Summ 
P , ary, 10,000 


Detroit, Mich., Leonard’ on Titustrated 
Medical Journal, ty, 0,000 
New York, N. Y., Lancet and Arc 
= Gynaecology, 


New York, N. Y., Medical Record, wi 
Terre Haute, Ind., en — | C, Mat 


m’thl 
St. Louis, Mo., Medical | J oa, pean 
ston, Mass., Massachusetts Medica 
Journal, monthly, 
Chicago, IIL, Elektro - Homo c20 pat e 
Zei pochests, bi-m 4 
Louisville, Ky., Medica 


Philadelphia, Pa., Medien Bulletin, 


cushy 
New Albany, Ind., Medical Herald we 
Chicago, IIl., Journal of the Am. 
Association, w edt 
Richmond, Ind., “People’s Mecical Re- 
view, bi-monthly, 


6,500 
6,020 


6,000 
5,840 


5,600 
5,000 


DENTISTRY. 
Philadelphia, Pa., «> of Interest, 
nthly, 9,020 


SANITATION AND HYGIENE. 
Athol, a Healthly ome, monthly, 13,489 
New York, N . Y., Health Culture, quar- 

terly, 10,000 
New York, N. Y., Sanitary Era, m'ly, F 
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EDUCATION. 
Milwaukee, Wis., Am. School Boar s 
Journal, a 
eg N.Y., Normal any 
— “FoR Educa 
New York. N oo World n m A 
Meadville, Pa., Chautau onthl 
New York, N. ¥., Teac hers Institues 
and ego 
Boston, Mass., Pri nth —_ co 
mn, a mary Educa’ lon, m'y, 
American Teac 


44,000 
7, 22000 


Buffalo, N. Y., Educator, monthly, 
New York, N. "Y., Po} ular ATT Da 
ews, month -*, 

Taylorville, Ill., School News and 
—y reek my Y, 13,213 

Cedar Rapids, Ia., Western Pen n, 
monthly, 13,000 

New York, N. Y. , School Joursal, a, E 

Rochester, N. Y.. “— Gazette 


E 
pag | Iil., Intellig mee ~_ > 11,590 
Boston, Mass.. Se ayslology Sour 


= 11,533 
Bloomington, IIL, Public 5 ™ Jour. 
nal, m mage, f “aw 
7% O., Teachers’ Outlook, y, 
peka, Kan., W: ep bet School Journal ” se 


Syracuse, N. Y., school Bulletin and N. 
Y. State Educational 
Journal, monthly, 
Washington, D.C., American Univer- 
ity Courier, 


juarterly 
Milwaukee, Wis., , Western e 4 che f, 


y, 

Charles Ger. Ta., Iowa Teacher, m’thly, 

Detroit, Mich., Book-Keeper, monthly 

St. Louis, Mo., American n Journal of Ed. 
nt 

St. Louis, Mo., self jay  eoutiiy, 

New York, N. Y., Penman’s Art Jour- 


nal, monthly, 
Portland, Ore., Business College Jour- 
nal, quarterty, 
New York, N. Y., Universi ty Magazine, 
monthly, 
Lancaster, Pa., Pesnaren® School 
urnal, mont ly, 
Lexington, K: southern School, w'ly, 
Minneapolis, finn. Se ool Education, 
aoe y. 
Waco, Tex., Guardian. mthly, 
Lansing, Mich., Michigan: Schoo "Moder- 
ator, semi-monthly, 
Farmin —~t N. Y., Ink "Drops, m’thly, 
Boston, , Boston Academy, Far: 
St. Loui: a, Mo. ’ School and Home, 8 
Granville, o., "Denison Guasterty. 


: 


SS] 
So 


ens 
a 
BE 8 oe ay ae 


ee 


i g 


EDUCATIONAL INSTITUTIONS. 
New York, N. Y., University Magazine, 


monthly, 
Windsor, N.S., King’s College Record. 
monthly, 


CHILDREN AND YOUNG we 


Boston, = mgt Youth’s Companion, w’y, 
Philadelphia, P wane” ae ung People, 


mthly, B 

New York, N. Y., St. Nicholas, monthly, *B 
Groce Pa Golden Days, w’kly, B 
Srsenv! . Fa. Young Lutheran, m'y, 31,554 
ag Guardian Angel, w’y, 25,000 

New You aN Y., Harper’ ae Table, 


Oak Park, IL, Star, monthly, 
Dayton, O. ., Young Cates vitessenger, 


semi-month 895 
it. Louis, Mo., Our Youn: Folks, w w’kly, D 
New York. N ‘oun Bard * souls, ¥ 45, ow 
be en, mon 
Boston, Mass., = tle Ones and i the 


New York, N. Y. Pa wosy sommes” 
lew Yor! ont 
Salt Lake City, Utah, J uvenile Instruct- 
Chicago, Ill., Historia, Sais, garde 
moni 

Chicago. Ill., Our Youth’s Prien, m’ly, 
Boston, Mass., Babyland, monthly, 

n, . Pansy, monthly, 


Cc 
20,000 


PRINTERS’ INK. 


New York, N. Y., Sustheeny Young 
monthly F 

Philadelphia, Pa., Young ‘olks’ Catho- 
lic Weekly, 7,354 


SCIENCE. 
St. Louis, Mo., Word and am. m’'ly, 40,149 
New York, N. Y., a 4 _— 


New York, N. Y. ,Populars Beltince News, 
mo! 


New York, N. Y., eee ~ 's Popu lar 
Science Monthly, 


13,750 


LAW. 
St. Paul, Minn., National Reporter Sys- 
tem, weekly, 


Boston, Mass., Banker and Tradesman, 


pine 15,219 
New York, N. Y., m. Lawyer m’thly, 10,500 
New York; N. Y., 


» i oon Adjuster, 


mo mehly, 
New York, N. Y., Lawyer oad Credit 
an, monthly, 


INSURANCE. 
New York, N. Y., Insurance Economist, 
monthly, 6,000 


REAL ESTATE AND IMMIGRA- 
TION. 


New York, N. Y., Der Auswanderer und 
Deutsche in Ameri- 
ka, monthly, 
Los Angeles, Cal., Land of Sunshine, 
monthly, 7,468 
BUILDING LOAN ASSOCIATIONS. 
Cincinnati, O., Financial Review and 
Am. Building Ass’n 
News, monthly, F 


HISTORY AND BIOGRAPHY. 


Buffalo, N. Y., Current mene i ,q’t’ly, 11,6 
Chicago, hs Historia, month F 
Conco' . Granite Monthly, 5,146 


NUMISMATIO PHILATELY 
ND ANTIQUES. 
Saint tou Mo., Mekeel’s Stamp News, 
weekl 11,500 


y> ’ 


28,911 


SPORTING, ATHLETIC 
CLING AND ROAD-MAKI 


New York, N. Y., Restanal tad Ga- 


zette, w' 
St. saute, Mo. Sporting News, +. 53,000 
Chi ‘Bportsmen’s Review and 
New =". ny ~ Rider and Driver, w *y, 20,000 
cycle News, m *thly, D 
Boston, Ham. Illust’d Police News, on » 
New York, N T. Outing, month iy D 
Chicago, Til, Sports Afield, mont iy, 17,250 
Boston, Mass., Am. Ho’ er, W — 
iy, 1 
Chicago, Ill., Horse view, Ww 
Indianapolis, Ind., Western Horseman, 
y, 
New York, N. Y., Gameland, monthly, 
Boston, Mass., L. A. W. Bulletin and 
Good ds, rey. 
Denver, Col., Gyctias hen 8 weekly, 
Chicago, Iil., acme, 
pw na ong lL, rseman, pom - 
Ch icago, Ii. World, weekly, 
New York, N.Y. -» Clipper, weekly, 
New York, N. , a Illustrated News, 
New York, N.Y. “Spiritot ok ef 
Sportsman, weekly, 
New York, N. Y., Turf Field and Farm, w’y, 
Philadelphia, Pa., Sporting Life, weekly, 
Waterville, Me., Turf, A and Home, 


Buffalo, N. Y., Two aaa Thonthiy, 


MUSIC 5 he marge 20,500 
Kansas City, K: m, s’-m'ly, 
New York, YK. Y Woodward's Musical iva 


New big =z Y., Dramatic , -™ w'ly, 
Bosto , Galaxy of Music, m’thly, 
Philadciphia, Pe Pa., Etude, monthly, 
Dayton, ir Leader, monthly, 
New York, N. Y.. * Dramatic News, w’ly, 


cyY- 
G. 


corse 
Boston, Mass. ‘Bicycling World, wee 
weekly, 


i oh) et 


=. 


yr ta 


5,000 








PRINTERS’ INK. 


Musical Echo, monthly, F 
Lafayette, Ing keno monthly. 
it. Louis, Mo., Kunkel’s , Musical Review, 


el York, N. Y. Clip) r, Y weokt 
cinnat: i, o., ius tipper! weekly, m’y, 
tana Ga., Music "Teacher, monthly, 


FASHIONS. 
New York, N. Y., Delineator, monthly, 
New York, N. y- Tollettes, ——., 
New York, N. Y ay 's Bazar, ‘ly, 
New York, N. Y., Demorest’s Fami y 
Magazine, m’ly, 
New York, N. Y., Ladies’ Standard Mag- 
azine, monthly, 
New York, N. Y., Modes ¥ Fabrics, 


New York, ‘ Y. 
New York, N o Ka 


a 


fs 
whe tw = 


m’y, 
Le 


Mode, monthly, 
New York, N. ¥- yyy Fancy, m’ y, 
New York, N. Y., L’Art de la Mode, m’y 
Poughkeepsie, N. Y., Imperial | Magazine, 

monthly, 

Toronto, Ont, Soe Journal, m’thly, 
New York, N b , Jenness Miller M’ thiy, 
New York, N. ¥. Md * La Mode de Paris, m'y, 
New York, N. Y., Season, monthly, 


HOUSEHOLD. 
Philadelphia, Pa., Ladies’ Home Jour- 
nal, monthl A 686,583 
New York, N. Y., Ladies’ World, m’y, 389,333 
Springfield, O., Ladies’ Home Compan- 
ion, monthly, 179,966 
Louisville, Ky., Home and Farm, s’-m’y, —_ 
Chicago, Ill., Household Guest, m’ly, 
Boston, Mass., Household, monthly, a 
Philadelphia, Pa., House *and Home, 


S330 BRO 


monthly, 45,000 
Boston, Mass., Home, monthly. B 
lis, Minn., Housekeeper, s’- -m’y, 


* B 
25,000 


Minnea, 
Springfield, O,. Womankind, monthly, 
Bloomington, | ill., Home Circle, m’ly, 
St. Louis, Mo., oman *s Farm Journal, 


nthly 
Springfield, Mass., Good od Housekeeping, 
y,. 


Caro, Mich., ot Life, monthly, 

New York, N, Y., ye monthly, 
Providence, R. ., e Gu 

Cedar Rapids, Ta., :Kevinden 0 Hijemmiet, 


mthly, 
Athens, Ga., Woman’s 3 Work: monthly, 
St. Louis, + Home Circle, monthly, 
Rochester, N q a Fireside Rever es, 
monthly, 12, 
Cleveland, O., Household Reaim, m’y, 
Boston, Mass., oe Companion, 


mthly, 
Philadelphia, Pa., Ho on use yh old News, 


monthly, 
Los Angeles, Cal., Household, monthly, 
Boston, Mass., Am. eee en Magazi ne, 


hly, 
Springfield, Mass., Domestic _e. 
NewY ork, N. Y., Jenness Hiller M’thly, 


MATRIMONIAL. 
Chicago, Ill., Climax, monthly, 
Toledo, O., Gunnel’s ’s Monthly, 


ARMY AND NAVY. 
Nashville, Teun., Confederate Veterans, 
monthly, 10,250 


GRAND ee 4 THE REPUB- 


Washington, D. C., Nat’l Tribune, w’, ys 100,465 
Des Moines, ia., Grand Army Advooate 
and Woman’s Relief 
a Magazine, bi- 


New York, N. Y., Grand , an Gazette 
and Nat’! Guards- 
man, monthly, 


WOMAN’S RELIEF CORPS. 
Des Moines, Ia., Grand Army Advocate 
and 4 's Relief 


Co Magazine, bi- 
weekly, 7,216 


7,216 


5,000 
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ANCIENT QaDER tl OF UNITED 


ar Tg ra Kan. Kan, Workman,m’ 'y, 31,150 
oreiie. 2 nt., Canadian Workman, m’ , 30,400 
Island, a. + Rod Work- 


mthly, 
San Francisco, Cal,Pai Pacific cStates Watch- 


man, montbly. D 
Paris, a. Anchor — | Shield, monthly, D 
Cedar Falls, Ia., Loyal Workman, m’ ly, 11,000 
- Paul, Minn., A. a a! Guide, w’ aoa 
Denver, ‘Col, A Sa oe mils, 7 
Milwaukee, ‘Wis, A. 0. U. W. 
cate, monthly,” va 
Detroit, Mich., Michigan A. O. U. 
Herald, monthl 
Piqua, O., Buckeye Workman, m Wy, a0 


KNIGHTS OF LABOR. 
Philadelphia, Pa.,Journal of the ts 
of r, Wi ° 


LABOR. 
Chicago, Ill., Eight-Hour Herald, w’ly, 17,370 
Indianapolis, Ind. » TyDoE ‘aphical Jo our- 
es 


mi-m’thly, 
4 ons, Kan., Weavers’ H Herald, m’thly 
Chicago, Ii; Rights of Lab of Labor, weekly F 
ANCIENT ORDER OF FOREST. 
Brantford, Ont., Ancient Forester, m’y, F 
KNIGHTS OF HONOR. 


Boston, Mass., Knights of Honor Re- 
porter, monthly, Cc 


FREEMASONRY. 
Louisville, Ky., Masonic Home Journal, 
semi-monthly, 
Detroit, Mich., American Tyler, w’kly, 


KNIGHTS OF PYTHIAS. 
Minneapolis,Kan., Sprig of Myrtle,m’y, 7,200 
Fort Madison, Ia., ‘Knight’s Sword and 

elmet, monthly, 6,000 


ODD-FELLOWSHIP. 
St. Paul, Minn., Hesthwsstesn Odd-Fel- 
w Review, m’thly, 15,500 
Springfield, IIL, oda) L Fellows’ Herald, . 2,687 
Buffalo, N.Y.,NationalOdd-Fellow,w’y, 6,635 
Topeka, Kan., Western Odd-Fellow, 
semi-monthly, 6, 


PATRONS OF INDUSTRY. 
Toronto,Ont.,Canada Farmers’ Sun,w'y, D 


ANARCHISM, COMMUNISM AND 
SOCIALISM. 

Chicago, IIL, Die Fackel, Sundays, F 

St. Louis, Mo., Altruist, monthly, F 


ORDER OF THE ROYAL ARCA- 
NUM 


Mass., Royal Arcanum 
Guide, m’thly, 


RAILWAY EMPLOYEES. 
Peoria, IL, Locomotive Firemen’s 
m.,, azine, monthly, 
g, 


Trainmen’'s 
ournal, aeee. 
Cleveland, O., Brotherhood of Locomo- 
e Engineers’ Jour- 
bg monthly D 
Cedar Rapids, Ia., Railw | Conductor, : 


ntbly, 
Peoria, IlL., Railroad Telegra her, w’y, 
Newark, N. J., Railroad Emp joyee, m y> 5,000 


MISCELLANEOUS SOCIETIES. 
Springfield, IL, Modern Woodman, m’y, 
 -- amaemaa of Amer- 


"17,719 
7,0 


Winchester, . 
543 


Galesb 





B 
Omaha, Beh, eevee bane m'ly, 38,000 
New York, N. Y., St. ign Vist Cross, y. 
ay rotherhood 

Andrew, 


Chi IIL, Ind eae t F t — 
cago, Dy roo en orester, 
” Ind. Order of 


17,965 
San Francisco, cal Ge Golden State, m’y, 17,500 
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New York, N. Y., Our Animal Friends, 
m’ly, American _So- 
ciety for the Pre- 
vention of Cruelty 
Philadelphia, P Cppanen e hly, 
iladelp an, arpenter. mont 
Un ited Br’therhood 
of Carpenters and 
Joiners of America, 
Flint, Mich., Uapes ——— Echo, m’y, 


erna 
Philadelphia, Pa. Re corder, m’ly, Fra- 
ternal ysticCircle, 
New York, N. Y., snes Economist, 
w’y, Am. Protective 
Tarift ague, 
Topeka, Kan., — Hand, m’ly, Na- 
tional Alliance Aid, 
New York, N. Y., Aavoeehe and Family 
Guardian, s’-mthly, 
American Female 
Guardian Society, 7 
Waterloo, Ia., lowa Workman, m’thly, 
Fraternal, 
Boston, Mass., American ion of 
Honor Journal, m’ly, 
Am. Legion of Honor, 
New York, N. Y., Silver Cross, m’thly, 
ing’s Daughte rs, 
Philadelphia, Pa., Sexennial Lever,in’y, 
Sexennial League, 
Chicago, IL, Jona of the American 
Health Society, q’ly, 
Wabash, Ind., Indiana Maccabee, m'ly, 
Kn “— of Maccabees, 
Toronto, Ont., Select Knights of Canada 
and Advo- 
cate, monthly, Select 
Knights of Canada, 
Chicago, IIL, Journal of the American 
Medical Assoc’n, w’ly, 
Detroit, Mich., Fraternal Index, m’thly, > 
Secret Societies, 5,200 
Holton, Kan., Fraternal Aid, monthly, 
Fraternal Aid Ass’n, 5,000 


en ae Fe PROHIBI- 


6,000 
5,600 


New York, N. Y., Constitution, ‘tae 63,000 
Springfield, O., Equity, x monthi 41,017 
= ringfield, O. 23,693 
¢g toago, ll. aon si signal, weekly, Cc 

eekly, m’ly, “a 


* 


Indianapolis, Ind., a atriot Phalanx, 


eekly 
New York, N. Y., Editor, ‘monthly 
Hamilton, Ont., International Royal 
Templar, m’thly, D 


AFRO-AMERICAN,. 
Washington, D. C., —— — y 


7,800 
Chicago, Ill. 
Richmond, ¥ 





5,1 
5,000 


6,400 


al, _ weekly, 
lanet, wee ly, 


woman Sumi SUFFRAGE, 

Boston, Mass., Woman’s Column, w’ly, E 

COMMERCE AND FINANCE. 

Boston, Mass., a? and Tradesman, - 
y, 

Puinged ate. ay Trafic, monthly, 


New Y Am. Banker, weekly, 
St. Louis, ins., Western Review and Ex 


rt Journal, wee kly, . F 
New York, N. Y., 


219 
15,000 
9,200 


ournal of Commerce 
and Commercial 
Bulletin, ge F 
New York, z. Y., Dun’s Review w’kly. F 
New York, N , Y., Lawyer and Credit 
Man, monthly, 7,333 
New York, N. Y., American Bank R 
port r, quarterly, 6,605 
Chicago, Il., Financial Review, m thiy, 5,500 
New York, Comercio, m'thly, 5,083 
Boston, Mass., United States Investor, 
weekly, 5,000 


ADVERTISING. 
New York, N. Y., Printers’ Ink, weekly, 21,913 
Boston, Mass., Profitable Adverti sing, 
monthly, 5,9 
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AGENTS. 


- New York, N. Y., Agents’ Guide, m "ly, Cc 


West Atlanta, Ga., Southern Agent, m’y, F 


ARCHITECTUR RE, CONTRACTING 
AND BUILDING, 
New York, N. Y., Oper and Build- 
ng, monthly, 
New York, N. Y., nen American 
rehitects’ and 
Buliders® Edition, 


monthly, 
New York, N. Y., Church Building Quar- 
terly, 6,000 


DECORATING 
NISHING. 
Art Amateur, m’thly, 
Art Interchange, m’y, 
Magazine of Art, m’y, 
Decorator and Fur- 

nisher, monthly, 


BOOKS, NEWSPAPERS AND 
PERIODICALS. 
New York, N. Y., Printers’ Ink, weekly, 21,913 
New York, N. Y., Bookseller, Newsdeal- 
er and Stationer, 
semi-monthly, 


ART, AND FUR- 


New York, H. » 
New York, N 0 es 
New York, N. ¥., 
New York, N. Y., 
6,000 


8,000 


BREWING, BOTTLING, LIQUORS 
AND WINE. 


Chicago, Ill., Brewer and Maltster,m’y, 5,505 

CARRIAGES. 

YN. ¥., Blacksmith and 
Whee neelwrightyt m’y, 5,000 


COAL A ND GAS. 
Scranton, Pa., Colliery Engineer, m’y, 


CULINARY AND CATERING, 
Boston, Mass., American Kitchen Maga- 
zine, monthly, 
New York, N.Y., Hotel and Restaurant, 
monthly, 


CHEMICA ALS, 
PAINTS, P 
AND S 


New York, N 


5,567 


DRUGS, AR 
MACY, FUMERY 
New York, N. Y., American Di ruggist 
ane Pharmaceuti- 
1 Record, s’-m’y, 13,000 
St Louis, Mo., National Druggist, m’ly, 5,666 


DRY GOODS, FANCY GOODS AND 
NOTIONS, GLOVES AND SILKS. 
New York, N. Y., Modes and Fabrics, 
monthly, 
Boston, Mass., Am. Wool and Cotton Re- 
porter and Financial 
azette, weekly. 


EXPORTING. 
Western Review = _ 


ort Journal, w’k 
1 Comercio, ‘m'thiy, 


St. Louis, Mo., 
New York, N. Y., 


ait Ey ITURE, CARPETS, U puor ? 
ERY AND CABINET MAK 
“a York, N. Y., Decorator and no, 
nisher, monthly, 
Chicago, Ill., American Furniture Ga- 
zette, monthly, 


GRocERIy> CONFECTIO NERY, 
PAS EO ye A AND 


F 
5,083 


6,000 


Chicago, IIl., 
St. Louis, Mo., 


Kansas Cit 
pe ago, Ll. 
New York, } 


Markets, weekly, 36, 

Butchers’ and Packers’ 
Magazine, monthly, 

, Mo., Packer, weekly, 

- Grocers’ Criterion, “w’kly, 

> Ney Confectioners’ Ga- 

zette, monthly, 

New York, N. Y., Butchers’ Advocate 
and Market Jour- 

v nal, weekly, 
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DWARE, CROCKERY 
AGUASSWAIEE. AND HOUSE- ” 
FURNISHING. 

Chicago, IIL, vom. — Tame, 


New York, N. Y., | peekiiel 
agazine, m thly, 

New York, N. Y., Iron Age, week! 
New York, N. Y.; Metal Worker, w *kly, 
Chicago, IIL, ‘Am. Artisan, Tinner and 
House Furnisher. w’y, 7,249 
Minneapolis, Minn., Farm Implements, 
monthly, 6,560 

New York, N. Y., Decorator and Fur- 
isher, monthly, 6,000 
5,096 


0,000 
7,538 
F 

F 


Chicago, Ill., Glass and Pottery World, 
monthly, 


HOTELS. 
Hoteland Restaurant, 
_ monthly, 5,500 


INVENTIONS AND PATENTS, 
New York, N. Y., —— American, 
weekly, 


JEWELRY, ty , WALCHMAKING 
ee, Pa., Keystone, monthly, 12,500 
New York, N. Y., Jewelers’ Review, 

weekly, 7,500 
LEATHER, Boots AN >. SHOES, 
ey yt it my NG 
AND RUN KS 
New York, N. Y., enon and Leather Re- 
__borter, weekly, 


MARITIME. 
Cleveland, O., Marine Ree ord, weekly, 6,500 


MERCANTILE A AND MANUFACT- 
URING, 


Philadelphia, Pa., Traffic, smmomthhy 
-Y., y; 


New York, N. Y., 


5,000 


15,000 
New York, Business, month 8,875 
Detroit, Mich., Book- ok-Keeper, monthly F 


ELECTRICITY. 
Detroit, an, Electrical Student, w ‘ly, F 
New York, N. 7. Electric ‘al World, w’y, F 


ENGINEERING AND MINING. 
New York, N. Y., Locomotive Engi- 
neering, m’thly, 25,000 
New York, N. Y., Engineering Maga- 
zine, monthly, F 
Scranton, Pa., Colliery Engineer, m’ly, 5,567 


METALS. MECHANICS, IMPLE- 
MEN ar ND MACHINERY. 

New York, Ye Scientific 

weekly, Cc 
New York, N. Y., Machinery, monthly, 14,958 
Mishaw aka, Ind., ‘Power of Transmis- 

sion, monthly, 
New York, N. Y., Am. Machinist, w rly, E 
Chicago, Iu., Farm Implement News, 
wee 


y; 
St. Louis, Mo., Farm Machinery, w’kly, 
New York, N. Y., Iron Age, weekly, F 
New York, N. Y., Metal Worker, w'ly. F 
Journal of Commerce, - 
y 7,500 


6,560 
5,000 


5,000 


American, 


Chicago, Iil., 


eKly, 
Minneapolis, Minn., Farm Implements, 
monthly, 
MV pes 4 Worker, m’y, 
lacksmith and 
Wheelwright,m’y, 


MILLING. 
Nashville, Tenn., Dixie Miller, m’thly, 
PAPER, ST ATIONEE YY. 
ING, Oo 
GRAV 


tndinnsostie, Ind., 
New York, N. Y., 


7,613 
PRINT- 


I 

PING 

Chicago, Tll., waa And meonthiy, 

Indianapolis, Ind., 7 al Jour- 
al, semi-m’thly, 

New York, N. Y. Bookseller, New sdealer 

and Stationer, s’ m'y, 8,000 


RAILROADS, 


v. ¥., Locomotive Engineer- 
ing, monthly, 


10,500 
9,550 


New York, N 
25,000 


27 


TELETRAPHY. 
Peoria, Ill., Railroad Telegrapher, w’y, F 
TRANSPORTATION. AND TRAV- 
Saint Paul, Minn., aw ay’ ngasine, 
quarterly, 
New York, N. Y., Travelers Ready Ref- 
erence Guide, m’y, 10,500 
Vancouver, B. C., British Columb! 
Guide, s’-m’ly, 5,427 
MISCELLANEOUS INDUSTRIES. 
Philadelphia, Pa., Carpenter, monthly, E 
Indianapolis, Ind., Clay Worker, m’ly,. 5,000 


New York, N. Y., Florist’s Exchange 
w'ly, flower trade, 5,000 


BOHEMIAN. 
Chicago, Ill., Amerikan, weekly, 
St. Louis, Mo., Hlas, weekly, 


FRENCH. 
Montreal, Que., La Presse, daily, 
Montreal, Que., La Presse, week ly 
New York, N. . Courrier des Beats. 
Unis, weekly, 
Montreal, Que., Le Monde daily, 
Montreal, Que., Le Foyer Canadien, w’y, 
Montreal, Que., Le Cultivateur, weekly, 
bec, Que., L’Evenement, dail 
ontreal: Que., Le Samedi, week y> 


GERMAN. 

Milwaukee, Wis., Der Haus und Bauern, 

reund, weekly, 
Milwaukee, Wis., Germania,’ weekly, 
New York, = Y., Revue, Sundays, 
New York, N. Y., Herold, evening, 
New York. N. . ae Zeitung, morning, 
New York, N. Y., Morgen Journal, “ely, 
New York, N. Y., Staats-Zeitung, m’ng, 
Philadelphia, Pa, Demokrat, daily, 
Philadelphia, Pa., Die —. ‘Welt, Sun- 


day 
St. Louis, Mo., -Der Herold des Glaubens, 31,200 


St. Louis, Mo., Die Abendschule, bi-w’y, 29/500 
Philadelphia, Pa., Abend Gazette and 
Morgen Gazette, 
morning and 
evening, - 
Chicago, Ill., Die Rundschau, weekly, 
Chicago, Ill., Der Westen, Sundays, 
Cincinnati, O., Abend Presse, evening, 
Milwaukee, w is., Deutsche Warte, w’y, 
Milwaukee, Wis., Erholungsstunden, 
Chicago, iL, Illinois Staats-Zeitung, 
morning, 
St. Louis, Mo., Amerika, weekly, 
New York, N. Y., Der Auswanderer (The 
Emigrant) und 
Deutsche in Amer- 
ika, m’y — 
and Germa 
New York, N. Y., Katholisches Volks. 
blatt, weekly, 
Cleveland, O., Waechter und Anze ger, 


22, : 
3, 


5 


ou sac 


vu go 


daily 
Columbus, O., Ohio Waisenfreund, w’y, 
Milwaukee, Wis., Herold, semi- weekly, 
St. Louis, Mo., Die Westlic he Post, Sun- 


—)~] 


ne 
BS 


Chicago, I1., Freie Piene, morn’g and ev g, E 
Chicago, lll., Daheim, Sundays, 5 
Chicago, II1., lllinois Staats Zeitung, w’y, E 
Detroit, Mich., Mich. Volksblatt, s’ Ww ‘ly, *E 
St. Louis, Mo., Deutscher Missions- 
Freund, monthly, c 
New York, N. Y., Staats- Zeitung, w *kly, E 
New York, N. ¥., Amerikanische 
Schweizer Zei- 
tung, weekly, 
New York, N. Y., we Jour- 


= B 


Cincinnati, O., Der _Chriatliche” "Apolo- 
Cincinnati, O., Westliche Blaetter, Sun- 


da 
Cleveland, O., Der ‘Chr ristliche Bot- 
schafter, weekly, 
Cleveland, O., Waechter und Anzeiger, 
Sundays, 
Philadelphia, Pa., Carpenter monthly 
tnglish and Ger- 
oak 


SB ww 


ic] 
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| Garten- 2 
tung, w’y, 

weekly, 10,232 

w’y, 10,000 


» 8 


Baltimore, Md., 


w . 

St. Paul, Minn., Volkszeltung, 
Winona, Minn., Westlicher 

semi-weekly, 
Winona, Minn., Winona, Sundays, 
Brookl Presse, daily, 
New York, N. Y., k, weekly, 
New York, N. Y., Staats-Zeitung, 
Cincinnati, O., Sonntagsblatt, 
Cincinnati, O., Wahrheits Freund, w’y, 
Cleveland, O., Evangelische Magazin, 


monthly, 
Milwaukee, Wis., Germania, daily, 
St. Louis, Mo., Die Westliche Post, d 
Philadelphia, Pa., Nord-Amerika, w’y, 
Dubuque, Ia., Katholischer Westen, w’y, 6,833 
Chicago, Ill.,'E hische 


h: 
filwaukee, Wis., Abend Post, daily, 
] N. Y., Demokrat, daily, 
Buffalo, N. Y., Demokrat, Sundays, 
filwaukee, Wis., Excelsior, weekly, 
tii, Brewer and Maltster, m’y 

(English and German), 5,500 

Newark, N. J., New Jersey Freie Zei- 
tung, daily 

Pittsburg, Pa., Beobachter, daily, 
Cleveland, O., Kirchenzeitung, weekly, 
Philadelphia, Pa., Volksblatt, daily, 


bk Lk Mk. Mie | gpg SE 





Chicago, 


5,300 
5,146 
Y 


HEBREW. 
New York, N. Y., Jewish Gazette, w’ly, F 


HOLLANDISH. 
Holland, Mich., De Grondwet, weekly, 5,600 


ITALIAN. 
Chicago, IIl., L’Italia, weekly, 


NORWEGIAN. 
Chicago, Ill., Amerika, weekly, 
Minneapolis, Minn., Lutheraneren, w’y, 
Fargo, ND. Landmanden, weekly, 


NORWEGIAN-DANISH. 
Decorah, Ia., Decorah-Posten og Ad Ver- 
nen, twice-a-week, 35,964 
Minneapolis, Minn., Daglig Tidende, engee 


20,000 


nee 
6,000 


wee! Wy 
Cedar Rapids, Ia., Kvinden og ‘jmmet, 
monthly, 18,791 

F 

F 


Chicago, Ill., Skandinaven, dail 
Chicago. iy, re 


. Lil., Skandinaven, wee! 
Cedar Rapids, Ia., Farmeren, monthly, 


POLISH. 
Chicago, Ill, Wiara I Ojezyzna, w’kly, 9,944 
Toledo, 0., Ameryka, weekly, : 9,000 
Pittsburg, Pa., Gazeta Pittsburgska, w’y, F 
Chicago fil. Dziennik Chicagoski, d’ly,’ 6,072 


SLAVONIC. 
Pittsburg, Pa., Amerikanska Slovenske 
Noviny, tri-w’y, 


SPANISH. 
New York, N. Y., Revista Popular, m’y, 9,000 
New York, N. Y., El Comercio, m’thly, 5,083 


SWEDISH. 


Minneapolis, Minn., Svenska Amert- 
kanska Posten, 


weekly, 
Chicago, I1l., Humoristen, weekly, 
Chicago, Ill., Svenska Amerikanaren, w’y, 
Chicago, I1l., Svenska Tribunen, w’ly, 
Chi ‘0, IIL, Missions-Wannen, w’ly, 
Rock Island, Ill, Augustana, weekly, 
Chicago, Ill., Bladet, weekly, 


11,500 


Cc 
D 
D 


16,569 
13,513 
12,000 


St. Paul, Minn., Minnesota Stats Tid- 


ning, woe. 
Chicago, Ill., Gamla nya Hemlan- 
det, weekly, 

Chicago, Ill., Svenska Kuriren, weekly, 
Minneapolis, Minn., Svenska F olkets 

Tidning, w’ly, 
Minneapolis, Minn., Skoerdemannen, 8’- 

monthly, 
Worcester, Mass., Skandina w'ly, 
Des Moines, Ia., Svithiod, weekly, 
Jamestown, N. Y., Vart Land, weekly, 
Duluth, Minn., Posten, weekly, 


WELSH. 
Utica, N. Y., Y Drych, weekly, 
a o- 


> 
WHERE THEY ARE, 

Social Philosopher—Fifty years ago our 
statesmen and orators loomed up among the 
first in the world. Where are they now 

Able Editor—In newspaper offices.—N. Y. 
Weekly. 





———__+@e—_____— 
TELL WHY. 

Give your readers reasons. A simple 
statement of facts does not go very far in 
advertising. Tell them why it is so, and 
then prove it. Every man in town is selling 
“at the lowest price.’ Explain why your 
prices are low—and the trade comes.—Push. 


eo 
**THE PROOF OF THE PUDDING.” 

was somewhat surprised the other day 
to meet with a merchant who, in the course 
of a business conversation, had the hardihood 
to give me that moth-eaten chestnut about 
advertising being a delusion and a snare, and 
wound up with the time-honored assertion, 
“* Advertising doesn’t pay.” 

I had long believed this theory to be dead 
and buried in the minds of business men, so 
you may imagine my surprise when I heard 
it “‘resurrected,”’ as it were. I asked him 
the reasons for his belief, and he told me that 
he had advertised for several years, but had 
lost money byit. I was interested, of course, 
and asked for further particulars. 

He was in the custom tailoring business, 
and I found out that he had advertised by 
inserting his business card in the local pa- 
pers, and letting it stay there for two or three 
months each year. ere were two mistakes 
at the outset. He never changed his ad, and 
he seemed forgetful of the fact that people 
need clothes all the year round, and not i 
two or three months only. When I told him 
about changing his ad, he said, doggedly: 
“Oh, where was the use? I never got any 
returns from the one I did use.’”” He showed 
me the ad. It gave, in a two-inch space, his 
name, business and address, and it was in- 
serted in a paper that carried four other tail- 
ors’ announcements, all well written, well 
displa ed and thoroughly up to date. 

““ Why didn’t you make your ad like these, 
or better?” I asked. * Oh, I hadn’t time,”’ 
he answered; “ besides, where’s the use? 
These people are advertising right along, and 
I couldn’t compete with them.’ : 

There you are! He had answered uncon- 
sciously his own protest against advertising— 
answered it, contradicted it completely! His 
advertising was a failure, because he admit- 
tedly gave no time or care to it, and he could 
not compete with others who used sense in 
their ads, and wise judgment in keeping them 
in the papers allthe time. He could not, or 
would not, see that if he had adopted their 
plan he could have shared his rivals’ suc- 
cess, perhaps exceeded it. There’s the dog 
in the manger for you! He would not reap 
the benefit of proper advertising himself, but 
he grumbled at his competitors’ success in 
doing so. Juiius FitzGeRacp. 
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THE HOME CIRCLE 


A paper the father or the brother, the son or 
the husband may read incidentally in the street 
car or suburban train or in the office, is to 
advertisers of little consequence compared with 
a paper that is read by the mothers, sisters, 
wives and daughters in the home. 

They are the purchasing committee of the 
household, and they look in their favorite 
journal for trade announcements that shall 
guide them in their buying. 

To be their favorite journal, a newspaper 
must possess undoubted character, presenting 
in the crispest, brightest and most interesting . 
form its news, its editorials and its miscellany, 
and it must exclude from its advertising col- 
umns everything of an objectionable character. 














It is only a paper of this kind that can se- 
cure the confidence of the family circle. Such 
a paper is 


THE CINCINNATI 


COMMERCIAL GAZETTE 


Its daily and Sunday editions are read in 
the best family circles of Cincinnati and vicin- 
ity, and its weekly issues by the members 
of the most prosperous households in the 
Ohio Valley. 

Moral: For family trade advertise in its 
columns. 


J. E. VAN DOREN SPECIAL AGENCY, 
PUBLISHERS’ DIRECT REPRESENTATIVES, 


31-32 Tribune chan i .» New York. S820 Masonic Temple, Chicago. 
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THE ONE PAPER 


indispensable to advertisers in Southern Alabama, Mississippi and 
Western Florida is the 


MOBILE REGISTER 


It is one of the oldest and best known papers of the South, and has 
a standing and circulation in its field that no other paper even 
approaches. 

Mobile ranks third in the United States as a cotton market and 
has a large domestic and foreign commerce. 

Vessels of 25-foot draft lie at its wharves at low water and load 
direct from the five railroads which bring the coal and iron products 
of Alabama to this port. 

These things keep Mobile’s 35,000 people well employed and 
make advertising in the MOBILE REGISTER profitable. 








J. E. VAN DOREN SPECIAL AGENCY, 
PUBLISHERS’ DIRECT REPRESENTATIVES, 


31-32 Tribune Bldg., New York. 1320 Masonic Temple, Chicago. 
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THE RICHMOND 
DISPATCH 


Ce Ee 


> 
> 
> 
> 
> 
> 
> 
> 
> 
> 
> 
: : . - * . > 
is the leading paper of the Virginias and Carolinas as > 
regards ability, influence and circulation, and has many 3 
more readers than all other datly papers published in 
Richmond. > 
No matter of an objectionable character is allowed 

in its editorial, reportorial or advertising columns, hence } 
> 

> 

> 

> 

> 

> 

> 

> 

> 

> 

> 

> 

> 

> 

> 

> 

. 


a* rteFee © 


it possesses the absolute confidence of its readers. 
That advertising in it pays is attested by its use 


year after year by the largest and shrewdest general 
advertisers of the United States even when they use 
no other paper in its section. 


J. E. VAN DOREN SPECIAL AGENCY, 


PUBLISHERS’ DIRECT REPRESENTATIVES, 
Tribune Bidg., New York. Masonic Temple, Chicago. 
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BY SECTIONS. 


GLZANINGS FROM ADVANCE SHEETS OF THE 
AMERICAN NEWSPAPER DIRECTORY FOR 1896. 








FAR WEST AND PACIFIC SLOPE. 
In all the States of the Far West and the 
Pacific eee, consisting of California, Ore- 
ng’ 


gon, Washington, Idaho, Montana, Wyom- 
ing, Colorado, New Mexico, Arizona and 
Utah, the largest circulation credited to mf 
daily paper is accordedt» the Daily Exami- 
ner, published at San Francisco, California, 
and the publishers of the American News- 
paper Directory will guarantee the accuracy 
of thecirculation ye Boe | tothis pa- 
per bya reward of one hundred dollars, pay- 
— - the first person who successfully as- 
sails it. 

In all the States of the Far West and the 
Pacific Slope, consisting of California, Ore- 
gon, Washington, Idaho, Montana, Wyom- 
ing, Colorado, New Mexico, Arizona and 
Utah, the largest circulation credited to any 
evening paper is accorded to the Rocky 
Mountain News, published at Denver, Col., 
and the publishers of the American News- 
paper irectory will guarantee the ac- 
curacy of the circulation rating accorded 
to this paper by a reward of one hundred 
dollars, payable to the first person who suc- 
cessfully assails it. 

In all the States of the Far West and the 
Pacific ewe, consisting of California, Ore- 
gon, Washington, Idaho, Montana, Wyom- 
ing, Colorado, New Mexico, Arizona and 
Utah, the largest circulation credited to any 
semi-weekly paper is accorded to the Stand- 
ard, published at Ogden, Utah, and the 
nublishers of the American Newspaper Di- 
Rotory will guarantee the accuracy of the 
circulation rating accorded to this paper by 
areward of one hundred dollars, payable to 
the first person who successfully assails it. 

In all the States of the Far West and the 
Pacific Slope, consisting of California, Ore- 
gon, Washington, Idaho, Montana, Wyom- 
ing, Colorado. New Mexico, Arizona’ and 
Utah, by far the largest circulation credited 
to any weekly Fm is accorded to the Ea- 
aminer, published at San Francisco, Cal. In 
fact, it has credit for fully three times the 
circulation accorded the next nearest com pet- 
itor, and the publishers of the American 
Newspaper Directory will guarantee the accu- 
racy of the circulation rating accorded to 
this paper by a reward of one hundred dol- 
lars, payable to the first person who success- 
fully assails it. 

In all the States of the Far West and the 
Pacifie Slope, consisting of California, Ore- 

Washington, Idaho, Montana, Wyom- 
ing, Colorado, New Mexico, Arizona and 
Utah, the largest circulation credited any 
semi monthly paper is accorded to the Ju- 
renile Instructor, published at Salt Lake 
City, Utah, and the publishers of the Ameri- 
can Newspaper Directory will guarantee the 
accuracy of the circulation rating accorded 
to this paper by a reward of one hundred 
dollars, payable to the first person who suc- 
cessfully assails it. 

In all the States of the Far West and the 
Pacific Slope, consisting of California, Ore- 
gon, Washington, Idaho, Montana, Wyom- 
ing, Colorado, New Mexico, Arizona and 
Utah, the largest circulation credited any 
monthly paper is accorded to the Pacific 
States Watchman, published at San Fran- 
cisco, Cal, 
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In all the States of the Far West and the 
Pacific Slope, Cy oy BH California, Ore- 
gon. Washington, Idaho, Montana, Wyoming, 

‘olorado, New Mexico, Arizona and Utah, 
the largest circulation credited to any Sun- 
j= paper is accorded to the Examiner, pub- 
lished at San Francisco, Cal., and the pub- 
lishers of the American Newspaper Directory 
will guarantee the accuracy of the circula- 
tion rating accorded to this paper by a re- 
ward of one hundred dollars, payable to the 
first person who successfully assails it. 

In all the States of the Far West and the 
Pacific Slope, consisting of California, Ore- 
gon, Washington, Idaho, Montana, Wyoming, 

Olorado, New Mexico, Arizona and Utah, 
the largest circulation credited to any relig- 
ious a is accorded to the Monitor, a Ro 
man Catholic weekly, published at Sun 
Francisco, Cal., and the publishers of the 
American Newspaper Directory will guaran- 
tee the accuracy of the circulation rating ac- 
corded to this paper by a reward of one hun- 
dred dollars, payable to the first person who 
successfully assails it. 


In all the States of the Far West and the 
Pacific Slope, consisting of California, Ore- 

n, Washington, Idaho, Montana, Wyoming, 

Olorado, New Mexico, Arizona and Utah, 
the largest circulation credited toany Jewish 
publication is accorded to the Jewish Times 
and Observer, a weekly, published at San 
Francisco, Cal. 

In all the States of the Far West and the 
Pacific Slope, consisting of California, Ore- 
gon. Washington, Idahw, Montona, Wyoming, 

Olorado, New Mexico, Arizona and Utah, 
the largest circulation credited to any publi- 

evoted to agriculture and dairying is 
accorded to the Fieldand Farm, a weekly, 
published at Denver, Colo. 

In all the States of the Far West and the 
Pacific Slope, consisting of California, Ore- 
gon. Washington, idaho, Montana, Wyoming, 

‘olorado, New Mexico, Arizona and Utah, 
the largest circulation credited to any publi- 
cation devoted to live stock is accorded to the 
California Cultivator and Poultry Keeper, 
a monthly, published at{Los Angeles, Cal.,and 
the publishers of the American Newspaper 
Directory will guarantee the accuracy of the 
circulation rating accorded to this paper by 
a reward of one hundred dollars, payable to 
the first person who successfully assails it. 

In all the States of the Far West and the 
Pacific Slope, consisting of California, Ore- 

n, Washington, Idaho, Montana, Wyoming, 
Solorado, New Mexico, Arizona and Utah, 
the largest circulation credited to any publi- 
cation devoted to horticulture and flori- 
culture is accorded to the Pacific Rural 
Press, a weekly, published at San Francisco, 
Cal., and the publishers of the American 
Newspaper Directory will guarantee the ac- 
curacy of the circulation rating accorded to 
this paper by a reward of one hundred dol- 
lars, payable to the first person who success- 
fully a Is it. o 

In all the States of the Far West and the 
Pacific Slope, consisting of California, Ore 

on, Washington, Idaho, Montana, Wyoming 

lorado, New Mexico, Arizona and Utah, 
the largest circulation credited to any publi- 
cation devoted to medicine and surgery is ac- 
corded to the Medical Sentinel, a monthly, 
published at Portland, Ore., and the publis 
ers of the American Newspaper Directory 
will guarantee the accuracy of the circula- 
tion rating accorded to this paper by areward 
of one hundred dollars, payable to the first 
person who succesfsully assails it. 

In all the States of the Far West and the 
Pacific Slope, consisting of California, Ore- 
gon, Washington, Idaho, Montana, Wyoming, 
Colorado, New Mexico, Arizona and Utah, 
the largest circulation credited to any publi 
cation devoted to children and young people 
is accorded to the Juvenile Instructor, a semi- 
monthly, published at Salt Lake City, Utah, 
and the publishers of the American Newspa- 

r Directory will guarantee the accuracy of 
the circulation rating accorded to this paper 
by a reward of one hundred dollars, payable 
to the first person who successfully assails it, 
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In all the ay of the Far West and fe 


- oh Idaho, Montana, W. i 
n, 0, Mon m 
Eolsrade, New Mexico, A na an At iy ing, 
it circulation credited to any publi: 
cation levoted to iP accorded —— , cycling 


an 
West, a +P 
—— the publis: ers en the American News- 
oo the accuracy 
ing accorded to this pa- 
ae a reward of one hundred dollars, pay- 
Bble to the first person who successfully as- 


sails it. 

“= all the States of the Far West and the 
of California, Ore- 
xon, Washington, Idaho, Montana, wn Uta! 

Colorado, py “Mexico: Arizona and U 
the t ———— credited to any house- 
pos ublication is accorded to the House- 
lonthly, published at Los Angeles, Cal. 
~ all the States of the Far West and the 
Pacific Slope, consisting of California, og 

n, Wash ngton, Idaho, Montana, Wyomin 

lorado, New Mexico, Arizona and Ut 
the largest circulation credited to any ubli- 
cation devoted to Ancient Order of United 
Workmen is accorded to the Paci, ,t States 

> monthly, publish 


In all the States of the Far West ond the 
Pacific Slope, consisting of California, Ore- 
m, Washin; ngton, Idaho, Montana, Wyoming, 
‘olorado, New Mexico, Arizona and Utah, 
the largest circulation credited to any p ubli- 
cation devoted to the Knights of Py thins is 
accorded to the Pythian Herald, a monthly, 

published at Seattle, Wash. 

In all the States of the Far West and the 
Pacific Slope, consisting of California, Ore- 
gon, , Washington, Idaho, Montana, W. omias. 

lorado, New Mexico, Arizonaand the 
largest circulation credited to any an Ng 
tion devoted to Oddfellowship is accorded to 
the Washington Odd Fellow, py: 2 = 
fished at Seattle, Wash., and the publishe 
of the American Newapaper Directo will 
tee the accuracy of the circulation 


rating accorded to this abe by a reward of 


one landed dollars, peve le - the first per- 
son who successfully assai 

In all the States of the Per West and the 
Patific Slope, consisting of California, Ore- 
ee , Washington, Idaho, Montana, Wyoming, 

lorado, New Mexico, Arizona and Uta 
the largest circulation credited to any pub- 
lication devoted to temperance and prohibi- 
tion is accorded to the Prohibitionist, a week- 
ly, published at San Jose, Cal., and the pub- 
lishers of the American Newspa r Directory 
willguarantee the accuracy of the ary 
tion rating accorded to this paper 

ward of one hundred dollars, bayable to the 
int person whd successfully assails it. 

In all the States of the Far West and the 
Pacific Slope, consisting of California, Ore- 
on. We , Washington, Idaho, Montana, Wyoming, 

rado, New Mexico, Arizona and Utah, the 
largest circulation credited to any publica- 
tion devoted to commerce and finance is ac- 
corded to the Gold Nugget, a monthly, pub- 
lished at Denver, Col. 

In all the States of the Far West and the 
Pacific slope, consisting of California, Ore- 

‘on, Washington, Idaho, Montana, Wyoming, 

lorado, New Mexico, Arizona and Utah, 
the largest circulation credited to any pub- 
lication devoted to lumber is accorded tothe 
t Sound Lumberman, a monthly, pub- 
lished at Tacoma, Wash. 

In all the States of the Far West and the 
Pacific eee. consisting of oe Ore- 
m, Washington, Idaho, Montan yom 

ng, Colorado, New Mexico, Arisone and 
Utah, the est circulation credited to any 

ublication devoted to engineering and min- 

ng is accorded to the Mining and Scientific 
Press, a weekly, published at San Francisco, 
Cal., and the publishers of the American 
Newspaper Directory will guarantee the ac- 
curacy of the circulation rating accorded to 
this paper by a reward of one hundred dol- 
lars, oe, a the first person who suc cess- 
fully assails it. 
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In all the “ of the Far West and the 
Pacific Slo 
on, Wash Idaho, Montana, Wyom- 
Ds, Gelorad New Mexico, Arizona and 
t circulation credited to any 
publication devoted to transportation and 
veli is accorded to the er, s 
monthie’ published at San Francisco, C: 
and the publishers of the American Neen’ 
paper Directory will guarantee the accuracy 
of the circulation rating accorded to this 
paper by a reward of one hundred dollars, 
pevemtet to the first person who successfully 


“a =n the States of the Far West and t 
Pacific acting consisting of Californi Ore 
m, Wash: mn, Idaho, Montana, yom- 
mg, Colo: ew Mexico, Arizona and 
Utah, the 1. —*, circulation credited to an 
German publication is accorded to the Posi 
a weekly, Seep at Spokane, Wash., and 
the publishers of the American Newspape r 
Directory will fig accord the accuracy of the 
circulation - ang accorded to this paper by 
a reward of d dollars, payable to 
the first person Swho successfully assails it. 
In all the States of the Far West and the 
Pacific Slope, consisting of California, Ore- 
gon. » Weskenaten, Idaho, Montana, Wyoming, 
1 New Mexico, Arizona and Utah, 
the harenat circulation credited to any Nor- 
wegian-Danish publication is accorded to the 
Normanden, a weekly, published at Grand 
Forks, North ‘Dakota, and the publishers of 
the American Newspaper Directory will 
guarantee the accuracy of the circulation 
rating accorded to this paper by a reward of 
one hundred dollars, payable to the first per- 
son who successfully assails it. 
Inall the States of the Far West and the 
PacificSlope, consisting of California,Oregon, 
ae n, Idaho, Montana, Wrorana. Col- 
orado, New Mexico, Arizona and . the 
~ st circulation credited to any Spanish 
“yo is accorded to the La Herman 
monthly, published at Pueblo, Col., 
and’ the he" publishers of the American News. 
Directory will —— the accuracy 
of Pf the circulation rat gacceeced to this pa- 
per by a reward of one hundred dollars. pay 
- 4 the first person who successfully as 








SOUTHWESTERN STATES. 

In all the Southwestern States, consisting 
of Texas, Louisiana, Mississippi, Arkansas, 
Oklahoma and the a, erritory, the 
largest circulation credited to any daily 

aper is acco to the Item, published at 

ew Orleans, La,, and the publishers of the 
American Newspaper Directory will guaran- 
tee the accuracy of the circulation rating 
accorded to this paper by a reward of one 
hundred dollars, Seeabte to the first person 
who successfully assails it. 

In all the Southwestern States, consisting 
of Texas, Louisiana, Mississippi, Arkansas, 
Oklahoma and the Indian Territory, the larg 
est circulation credited to any Sperares paper 
is accorded to the Gazette, published a rt 
Worth, Texas, and the publishers of the 
American Newspaper Directory will guaran 
tee the accuracy of the circulation rating ac 
corded to this paper by a reward of one hun 
dred dollars, payable to the first person who 
successfully assails it. 

In all the Southwestern States, consisting 
of Texas, Louisiana, +. -¥-. Armamess. 
Oklahoma and the Indian Territory, the 
pans omg’ circulation credited any semi- weekly 
paper is accorded to the Post, published at 
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Houston, Texas, and the publishers of the 
American Newspaper Directory will guar- 
antee the accuracy of the circulation reting 
accorded to this paper by a reward of one 
hundred dollars, payable to the first person 
who successfully assails it. 

In all the Southwestern States, consisting 
of Texas, Louisiana, Mississippi, Arkansas, 
Oklahoma and the Indian erritory, the 
largest circulation — to - @ wee! ~ f 
paper is accorded to the Texas Baptist Sta: 
ard, published at Waco. Texas, and the pub- 
lishers of the American Newspaper Direct- 
ory will arantee the accuracy of the 
circulation rating accorded to this paper by 
a rewa of one hundred dollars, ~~ 
to the first person who successfully assails it. 

In all the Southwestern States, face 
of Texas, Louisiana, ieciasipet. Arkansas, 
Oklahoma and the Indian Territory, the 


largest circulation — to an = menely 
uze Sa 


is acco Morgan's 
Published at Hardy. Ark., and the ublish. 
ers of the American Newspaper Directory 
will guarantee the accuracy of the py a 
tion rating accorded to this paper by a 
ward of one hundred dollars, payable to the 
first person who successfully "assails it. 

In all the Southwestern ——— consisting 
of Texas, Louisiana, Mississi 
Oklahoma and the Indian 
largest circulation credited to any Sunday 

aper is accorded to the Item, 4 my y at 
Rew Orleans, La., and the publishers of the 
American Newspa r Directory will guaran- 
tee the accuracy of the circulation ratin 
corded to this paper by a reward of one hun- 
dred dollars, payable to the first person who 
successfully assails it. 

In all the Southwestern States, coentettns 
of Texas, Louisiana, pate, Arkansas, 
Oklahoma and the Indian poe the 
largest circulation credited to any religious 

aper is accorded to the Texas Baptist 

andard, a se weekly published at 
Waco, Tex., and the publishers of the Ameri- 
can Newspaper Directory will guarantee the 
accuracy of the circulation rating accorded 
to this paper by a reward of one hundred 
dollars, payable to the first person who suc- 
cessfully assails it. 

In all the Southwestern States, consisting 
of Texas, Louisiana, Mississippi, Arkansas, 
Oklahoma and the Indian Territory, the 
largest circulation credited to any publica- 
tion iad gl —— and dairying is 
accorded to t Farm and Ranch, a 
weekly,  tDiisived at Dallas, Tex. 

In all the Southwestern States, consisting 
of Texas, Louisiana, pitestestans. Arkansas, 
Oklahoma and the Indian Territory, the 
largest circulation credited to any pubiion- 
tion devoted to live stock is accorded to the 
Texas Stockman a rmer, a weekly, pub- 
lished at San Antonio, Tex. 

In all the Southwestern. States, Ses 
of Texas, Louisiana, ———_ = Arkansas, 
Oklahoma and the Indian rritory, the 
largest circulation credited to any publica- 
tion devoted to Rerslouteare < and floriculture 
ls accorded to the Southern Garden, a 
ents, published at New Orleans, La., 
and the publishers of the American News- 
paper Directory will guarantee the accuracy 
of the circulation rating accorded to this pa- 
per by a reward of one hundred dollars, 
payable to the first person who successfully 
assails it. 

In all the Southwestern States, consisting 
of Texas, Louisiana, Mississippi, Arkansas, 
Oklahoma and the Indian Territory, the larg- 
est circulation credited to any pnblication 
cyroted to medicine and surgery is accord- 

ed to the Texas Med fournal, a monthly, 
feblishes at Austin, Texas, and the pub- 

hers of the American swage per Directory 
will guarantee the accuracy of the circulation 
rating accorded to this per by a reward 
of one hundred dollars, payable to the first 
Person who successfully assails it. 

In all the Southwestern States, consisting 
of Texas, Louisiana, Mississippi, Arkansas, 
Oklahoma and the’ Indian erritory, the 

t circulation credi to any publica- 
tion devoted to education is accorded to the 


Guardian, a monthly, published at Waco, 
Tex., and the publis' ers of the American 
Newspaper Directory will guarantee the ac- 

curacy of the circulation rating accorded to 
this paper by a reward of one hundred dol- 

lars rt bays eevee to the first person who success- 
ully assa 

In all 9 Southwestern States, yr 

of Texas, Louisiana, Mississippi, 
Oklahoma and the’ Indian -F, the 
largest twee pay credited to any ——- 
tion devoted to insurance is accorded to the 
Vindicator, a semi-monthly, published at 
New Orleans, La. 

In all the Southwestern States, consisting 
of Texas, Louisiana, Mississippi, Arkansas, 
Oklahoma and the Indian Territory, the 
largest circulation credited to any publica- 
tion devoted to Freemasonry is accorded to 
the Masonic Trowel, a monthly, published at 
Little, Rock, Ark., and the publishers of the 
American Newspaper Directory will guaran- 
tee the accuracy of = circulation rating 
accorded to this paper by a reward of one 
hundred dollars, —— to the first person 
who successfully assails i 

In all the so teva eaten, consisting 
of Texas, Louisiana, a = Arkansas, 
Oklahoma and the Ind erritory the 
largest circulation credited to any publica- 
tion devoted to the Afro American is <a 4 
ed to the Baptist Vanguard,a weekly, ~ 4 
lished at Little Rock, Ark., and the publish- 
ers of the American Newspaper Directory 
will guarantee the accuracy of the circula- 
tion rating accorded to this paper by a re- 
ward of one hundred dollars, pavebie to the 
first person who-successfully assails it. 

In all the Southwestern States, consisting 
of Texas, Louisiana, = Arkansas, 
Oklahoma and the Indian eee, the 
largest circulation credited to publica- 
tion devoted to commerce ‘ona mance is 
accorded to the Trade Index, a weekly, pub- 
lished at New Orleans, La. 

In all the Southwestern States, consisting 
of Texas, Louisiana, Mississippi, Arkansas, 
Oklahoma and the Indian erritory, th the 
largest circulation credited to any Fren 

ublication is accorded to the L’ Abeille de in 

louvelle Orleans, published daily at New 
Orleans, La. 

In all the Southwestern States, consisting 
of Texas, Louisiana, indian er Arkansas, 
Oklahoma and the Indian Territory, the 
largest circulation credited to any German 
publication is accorded to the Freie Presse 

or Texas, ym weekly at San Antonio, 

‘ex., and the publishers of the American 
Newspaper Directory will rantee the ac- 
curacy of the circulation rating accorded to 
this paper by a reward of one hundred dol- 
lars, payable to the first person who success- 
fu lly assails it. 

In all the Southwestern States, consisting 
of Texas, Louisiana, ne pi, Arkansas, 
Oklahoma and the Indian erritory, the 
largest circulation credited to any Spanish 
publication is accorded to El Cronista Mezxi- 
cano, a weekly, published at San Antonio, 
Tex., and the publishers of the American 
Newspaper Directory will guarantee the ac- 
curacy of the circulation rating accorded to 
this paper by a reward of one hundred dor. 
lars, pay able-t to the first person who success- 
fully assails it. 





MISSOURI VALLEY. 
In all the Missouri Valley States, concistiveg 
of Iowa, Kansas, Minnesota, Missouri, Ne- 
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braska, North Dakota and South Dakota, the 
largest circulation credited to any daily 
paper is accorded to the Chronicle, pub- 
ished at St. Louis, Mo., and the publishers 
of the American Newspaper Directory will 
uarantee the accuracy of the circula- 
ion rating accorded to this paper by a re- 
ward of one hundred dollars, payable to the 
first person who successfully assails it. 

In all the Missouri Valley States, consist- 
ing of Iowa, Kansas, Minnesota, Missouri, 
Nebraska, North Dakota and South Dakota, 
the largest circulation credited to any morn- 
ing paper is accorded to the Republic, pub- 
lished at St. Louis, Mo., andthe publishers 
of the American Newspaper Directory will 
cuarantee the accuracy of the circulation 
rating accorded to this pee by a reward of 
one hundred dollars, payable to the first per- 
son who successfully assaiis i 

In all the Missouri Valley States, consist- 
ing of Iowa, Kansas, Minnesota, Missouri, 
Nebraska, North Dakotaand South Dakota, 
the largest circulation credited to any tri- 
weeny paper is accorded to the Advertiser, 
published at Clinton, lowa,, and the publish- 
ers of the American Newspaper Directory will 
guarantee the accuracy of the circulation 
rating accorded to this paper by areward of 
one hundred dollars, payable to the first per- 
son who successfully assails it. 

In all the Missouri Valley States, consisting 
of Iowa, Kansas, Minnesota, Missouri, Ne- 
braska, North Dakota and South Dakota, the 
largest circulation credited to any semi- 
weekly paper is accorded to the Capital, 
ne at Topeka, Kan., and the pub- 
ishers of the American Newspaper Diiect- 
ory will guarantee the accuracy of the 
circulation rating accorded to this paper 
by a reward of one hundred dollars, payable 
to the first person who successfully assails it. 

In all the Missouri Valley States, consisting 
of Iowa, Kansas, nnesota, Missouri, Ne- 
braska, North Dakota and South Dakota, the 
largest circulation credited to any weekly 
paper is accorded to the Republic, published 
at St. Louis, Mo., and the publishers of the 
American Newspaper Directory will aran- 
tee the accuracy of the circulation rating 
accorded to this paper by a reward of one 
hundred dollars, payable to the first person 
who successfully assails it. 

In all the Missouri Valley States, consisting 
of Iowa, Kansas, Minnesota, Missouri, Ne- 
braska, North Dakota and South Dakota, the 
largest circulation credited to any bi-weekly 
paper is accorded to Die Abendschule, pub- 
ished at St. Louis, Mo., and the publishersof 
the American Newspaper Directory will guar- 
antee the accuracy of the circulation rating 
accorded to this paper by a reward of one 
hundred dollars, payable to the first person 
who successfully assails it, 

In all the Missouri Valley States, consisting 
of Iowa, Kans Minnesota, Missouri, Ne- 
braska, North Dakota and South Dakota, the 
largest circulation credited to any_semi- 
monthly paper is accorded to the House- 
keeper, published at Minneapolis, Minn. 

In all the Missouri Valley States, consisting 
‘f Iowa, Kansas, Minnesota, Missouri, Ne- 
yraska, North Dakota and South Dakota, the 

irgest circulation credited to any monthlv 

puperis accorded to the Inland Illustrated 
Christian Endeavor re, published at 
St. Louis, Mo., aud the publishers of the 
American Newspaper Directory will guar- 
antee the accuracy of the circulation 
rating accorded to this paper by a reward of 
one hundred dollars, payable to the first 
person who successfully assails it. 

In all the Missouri Valley States, consisting 
of Iowa, Kansas, Minnesota, Missouri, Ne- 
braska, North Dakota and South Dakota, the 
largest circulation credited to any quarterly 
is accorded tothe Bible Student, published 
at St. Louis, Mo. 

In all the States of the Missouri Valley, 
consisting of Iowa, Kansas, Minnesota, Mis- 
souri, Nebraska, North Dakota and South 
Dakota, the largest circulation credited to 
any religious paper Is accorded to Der Her- 
old des Glaubens, a Roman Catholic weekly, 
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published at St. Louis, Mo., and the 


ublish- 
ers of the American ee Direciory 


will guarantee the accuracy of the circulation 
rating accorded to this paper by a reward of 
one hundred dollars, payable to the first per- 
son who successfully assails it. 

In all the States of the Missouri Valley, 
consisting of Iowa, Kansas, Minnesota, Mis- 
souri, Nebraska, North Dakota and South 
Dakota, the largest circulation credited to 
any English religious paper is accorded to 
the International ngel, an undenomina- 
tional mo published at St. Louis, Mo., 
and the publishers of the American News- 
paper Directory will guarantee the accuracy 
of the circutation gating accorded to this pa- 
per by areward of one hundred dollars pay- 
able tothe first person who successfuuy as- 
sails it. 

In all the States of the Missouri Valley, 
consisting of lowu, K:nsas, Minnesota, Mis 
souri, Nebraska, North Dakota and South 
Dakota, the largest circulation credited to 
any Sunday paper is accorded tothe Post- 
Dispatch, published at St. Louis, Mo., and 
the publishers of t.° American Newspaper 
Directory will guarantee the accuracy of 
the circulation rating accorded to this paper 
by a reward of one hundred dollars, payable 
to tue first person who successfully assails it. 

In all the States of the Missouri Valley, 
consisting of i? Kansas, Minnesota, Mis- 
souri, Nebraska, North Dakota and South 
Dakota, the largest circulation credited to 
any publication devoted to the Ln | Peo- 
ple’s Society of Christian Endeavor is ac- 
corded to the Inland Illustrated Christian 
Endeavor, es ublished at St. Louis, 
Mo., and the publishers of the American 
Newspaper Directory will guarantee the ac- 
curacy of the circulation rating accorded to 
to this paper by a reward of one hundred 
dollars, pay able to the first person who suc- 
cessfully assails it. 

In all the States of the Missouri Valley, con- 
sisting of Iowa, Kansas, Minnesota, Missouri, 
Nebraska, North Dakotaand South Dakota, 
the largest circulation credited to any publi- 
cation devoted to agriculture and dairying is 
accord to the Woman’s Farm Journal, a 
monthly, published at St. Louis, Mo., and 
the publishers of the American Newspaper 
Directory will guarantee the accuracy of the 
circulation rating accorded to this paper by 
a reward of one hundred dollars, payable to 
the first person who successfully assails it, 

In all the States of the Missouri Valley, con- 
sisting of !owa, Kansas, Minnesota, Missouri, 
Nebraska, North Dakota and South Dakota, 
the largest circulation credited to any publi- 
cation devoted to live stock is accorded to 
the Packer,a weekly, published at Kansas 
City, Mo., and the publishers of the Ameri- 
can Newspaper Directory will guarantee the 
acevracy of the circulation rating accorded 
to this paper by a reward of one hunired 
dollars, payable to the first person who suc- 
cessfully assails it. 

In all the States of the Missouri Valley, con- 
sisting of Iowa, Kansas, Minnesota, Missouri, 
Nebraska, North Dakota and South Dakota, 
the largest circulation credited to any publi- 
cation devoted to horticulture and floricult- 
ure is accorded to the Western Garden and 
Poultry Journal, a monthly, published at 
Des Moines, lowa, and_the publishers of the 
American bene pe yd Directory will guaran- 
tee the accuracy of the circulation rating ac- 
corded to this paper by a reward of one 
hundred dollars, payable to the first person 
who successfully assails it. 

In all the States of the Missouri Valley, con- 
sisting of Iowa, Kansas, Minnesota, Missouri, 
Nebraska, North Dakota ani South Dakota, 
the largest circulation credited to anv pubil- 
cation devoted to medicine and surgery is 
accorded to the Medical Brief, a monthly, 
published at St. Louis, Mo., and ‘the publish- 
ers of the American Newspaper Directory will 
guarantee the accuracy of the circulation 
rating accorded to this paper by a reward 
of one hundred dollars, payable to the first 
person who successfully assails it. 


In all the States of the Missouri Valley, con- 
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sisting of hgwe, Hgnoes. Minnesota, Missouri, 
Nebraska, North Dakota and South Dakota, 
the largest circulation credited to any publi- 
cation devoted to education is acco 

the Western Penman, a monthly, published at 
Cedar Rapids, lowa, and the publishers of the 
American tate mm pd Directory will guaran- 
tee the accuracy of the circulation rating ac- 
corded to this paper by a reward of one hun- 
dred dollars, payable to the first person who 
successfully assails it. 

In all the States of the Missouri Valley, con- 
sisting of lowa, Kansas, Minnesota, Missouri, 
Nebraska, North Dakota and South Dakota, 
the largest circulation credited to any pub- 
lication devo’ to an educational insti- 
tution is accorded to_ the State Normal 
Monthly, published at Emporia, Kan., and 
the publishers of the American Newspaper 
Directory will guarantee the accuracy of the 
circulation rating accorded to this paper by 
a reward of one hundred dollars, payable to 
the first person who successfully assails it. 

In all the States of the Missouri Valley, con- 
sisting of Iowa, Kansas, Minnesota, Missouri, 
Nebraska, North Dakota and South Dakota, 
the largest circulation credited to any publi- 
cation devoted to children and young people 
is accorded to the Our Young Folks, a weekly, 
published at St. Louis, Mo. 

In all the States of the Missouri Valley, con- 
sisting of lowa, Kansas, Minnesota. Missouri, 
Nebraska, North Dakota and South Dakota, 
the largest circulation credited to any publi- 
cation devoted to science is accorded to the 
Word and Works, a monthly, published at St. 
Louis, Mo., and the publishers of the Ameri- 
can Newspaper Directory will guarantee the 
accuracy of the circulation rating accorded 
to this paper by a reward of one hundred 
dollars, payable to the first person who suc- 
cessfully assails it. 

In all the States of the Missouri Valley, 
consisting of lowa, Kansas, Minnesota, Mis- 
souri, Nebraska, North Dakota and South 
Dakota, the largest circulation credited to 
any publication devoted to law is accorded to 
the National Reporter System, published at 
St. Paul, Minn., and the publishers of the 
American Newspaper Directory will guaran- 
tee the accuracy of the circulation rating 
accorded to this paper by a reward of one 
hundred dollars, payable to the first person 
who successfully assails it. 

In all the States of the Missouri Valley, 
consisting of lowa, Kansas, Minnesota Mis- 
souri, Nebraska, North Dakota and South Da- 
kota, the, largest circulation credited to any 
publication devoted to real estate and immi- 
gration is accorded to the American Land 
and Title Register, published monthly at St. 
Paul, Minn,, and the publishers of the Amer- 
ican Newspaper Directory will guarantee the 
accuracy of the circulation rating accorded 
to this paper by a reward of one hundred dol- 
lars, payable to the first person who success- 
fully assails it. 

In all the States of the Missouri Valley, con- 
sisting of Iowa, Kansas, Minnesota, Missouri, 
Nebraska, North Dakota and South Dakota, 
the largest circulation credited to any publi- 
cation devoted to sporting, athletics, cycling 
and road-making is accorded to the Sporting 
News, a weekly, published at St. Louis, Mo., 
and the publishers of the American Newspa 
per Directory will guarantee the accuracy of 
the circulation rating accorded to this paper 
by a reward of one hundred dollars, payable 
to the first person who successfully assails it. 

In all the States of the Missouri Valley, 
consisting of Iowa, Kansas, Minnesota, Mis- 
souri, Nebraska, North Dakota and South 
Dakota, the largest circulation credited to 
any publication devoted to music and drama 
is accorded to the Ball Room,asemt-monthly, 
pees at Kansas City, Kan., and the pub- 
ishers of the American Newspaper Direct- 
ory will guarantee the accuracy of the circu- 
lation rating accorded to this paper by a 
reward of one hundred dollars, payable to 
the first person who successfully assails it. 

In all the States of the Missouri Valley, con 
sisting of lowa, Kansas. Minnesota, Missouri, 
Nebraska, North Dakota and South Dakota, 
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the largest circulation credited to any house- 
hold publication is accorded to the House- 
keeper, a semi-monthly, published at Minne- 
apolis, Minn. 

In all the States of the Missouri Valley, con- 
sisting of lowa, Kansas, Minnesota, Missouri, 
Nebraska, North Dakota and South Dakota, 
the largest circulation credited to an ubli- 
cation devoted to the Ancient Order of United 
Workmen is accorded to the Kansas Work- 
man, a monthly, published at Minneapolis, 
Kan., and the publishers of the American 
Newspaper Directory will guarantee the ac- 
curacy of the circulation rating accorded to 
this paper by a reward of one hundred dol 
lars, payable to the first person who success- 
fully assails it. 

In all the States of the Missouri Valley, con- 
sisting of lowa, Kansas, Minnesota, Missouri, 
Nebraska, North Dakota and South Dakota, 
the largest circulation credited to any publi- 
tien devoted to labor is accorded to the 
Weavers’ Herald, a monthly, published at 
Lyons, Kan. 

In all the States of the Missouri Valley, con- 
sisting of lowa, Kansas, Minnesota, Missouri, 
Nebraska, North Dakota and South Dakota, 
the largest circulation credited to any publi- 
cation devoted to Freemasonry is accorded 
to Freemason and the Fez, a monthly, pub- 
lished at Cedar Rapids, Ia., and the publish- 
ers of the American Newspaper Directory 
will guarantee the accuracy of the circula- 
tion rating accorded to this paper by a re- 
ward of one hundred dollars, payable to the 
first person who successfully assails it. 

In all the States of the Missouri Valley, 
consisting of Iowa, Kansas, Minnesota, Mis- 
souri, Nebraska, North Dakota aud South 
Dakota, the largest circulation credited to 
any publication devoted to the Knights of 
Pythias is accorded to the Sprig of Myrtle, a 
monthly, published at Minneapolis, Kan., 
and the publishers of the American News- 
paper Directory will guarantee the accuracy 
of the circulation rating accorded to this 
paper by a reward of one hundred dollars, 
payable to the first person who successfully 
assails it. 

In all the States of the Missouri Valley, 
consisting of Iowa, Kansas, Minnesota, Mis 
souri, Nebraska, North Dakota and South 
Dakota, the largest circulation credited to 
any publication devoted to Odd-fellowship is 
accorded to the Northwestern Odd fellows’ 
Review, a monthly, published at St. Paul, 
Minn., and the publishers of the American 
Newspaper Directory will guarantee the ac 
curacy of the circulation rating accorded to 
this paper by a reward of one hundred dol- 
lars, payable to the first person who success- 
fully assails it. 

In all the States of the Missouri Valley, con- 
sisting of lowa, Kansas, Minnesota, Missouri, 
Nebraska, North Dakota and South Dakota, 
the largest circulation credited to any publi 
cation devoted to anarchism, communism 
and socialism is accorded to the Altruist,a 
monthly, published at St. Louis, Mo. 

In all the States of the Missouri Valley, con- 
sisting of Iowa, Kansas, Minnesota, Missouri, 
Nebraska, North Dakota and South Dakota, 
the largest circulation credited to any publi- 
cation devoted to railway employees is ac 
corded to the Railway Conductor, amonthiy, 
published at Cedar Rapids, Ia. 

In all the States of the Missouri Valley, 
consisting of Iowa, Kansas, Minnesota, Mis- 
souri, Nebraska, North Dakota and South 
Dakota, the largest circulation credited to 
any publication devoted to temperance and 
prohibition is accorded to the Jowa Common- 
wealth, a weekly, published at Des Moines, 
Iowa, and the publishers of the American 
Newspaper Directory will guarantee the 
accuracy of the circulation rating accorded 
to this paper by a reward of one hundred 
dollars, payable to the first person who suc 
cessfully assails it. 

In all the States of the Missouri Valley, 
consisting of Iowa, Kansas, Minnesota, Mis 
souri, Nebraska, North Dakota and South 
Dako the largest circulation credited to 
any publication devoted to the Afro-Amer- 
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is accorded to the Cal a weekly, pal 
Dire onat § 


r by a rew: 

one hundred dollars, payal oe = the first per- 
son who successfully 

In all the States Of th the Missourt Valley, 
consisting of Iowa, Kansas, Minnesota, Mis- 
sourl, Ne braska, orth Dakota and South 
Dakota, largest circulation credited to 
any Tablicstion b peg Ly commerce and 
. finance is accorded he 2 Western Review 

ons Export Journal, published at St. Louis, 


In al the States of the Missouri Valley, con- 
na of Iowa, Kansas, Minnesota, Missouri, 
Nebraska, North Dakota and South Dakota, 
the largest circulation credited to any pub- 
p= devoted to drugs, chemicals, phar- 

y paints, pert perfumery and soap is accord 
ed te tot ional Druggist, a month] 
lished at St. Louis, Mo., and the publi. ers of 
the American Newspaper Directory will 
guarantee the accuracy of the circulation 
rating accorded to this r by a reward of 
one hundred dollars, po: + Ned the first per- 
son who cuscsestully eacalh 

In all the States of the Minoourt Valley, con- 
sisting of lowa, Kansas, Minnesota, Missouri, 
Nebraska, North Dakota and South Dakota, 
he largest circulation credited to any pub- 
lication devoted to furniture, carpets, up- 
holstery and cabinet "monthly accorded to 


ly, pub. 


the Furniture News, amonthly, published at 
St. Louis, Mo., and the publishers of the 
American Newspaper Directory will guar- 
antee the accuracy of the circulation rating 
accorded this paper by a reward of one 
hundred dollars, payable to the first person 
who successfully assails it. 

In all the States of the Missouri Velev. con- 
sisting of Iowa, Kansas, Minnesota, Missouri, 
Nebraska, North Dakota and — Dakota, 
the largest circulation credited to any pub- 
lication devoted to groceries, confectionery 
peetry. ——- and sea f is accord 

‘3’ and Packers’ Magazine, a 
monthly, published at St. Louis, Mo. 





ort ta, 
the largest Ca credited to any i 


lication devo ardware, crockery 
lassware and BR. is accorded 
the rm Implements, a monthly, pub- 
lished at Minneapolis, Minn., and the pub- 
—e of the American Newspaper Direct- 
will guarantec the rye of the cir- 
culation rating accorded to this paper by a 
reward of one hundred ‘aaa, payable to 
the ffrst person who successfully assails it. 

In all the States of the Missouri Valley, con- 
sisting of Iowa, Kansas, Minnesota, Missouri, 
Nebraska, North Dakota and South Dakota, 
the largest circulation credited to any publi- 
seiton erates to lumber is accorded to the 

owns gly ‘alley Lumberman, a weekly, 
anole at Minneapolis, Minn., and the 
publishers of the American Newspaper Di- 
recto’ will guarantee the accuracy of the 
pn a accorded to this paper by 
a reward of one hundred dollars, a 
the first person who successfully assails it. 

In all the States of the Missouri Valley, con- 
sisting = Iowa, Kansas, Minnesota, Mjssouri, 
Neb: . North Dakota and South Dakota, 
the largest circulation credited to any publi- 
cation devoted to metals, mechanics, ~» 
ments and machinery is accorded to th 
Farm aioe. a weekly, published at St. 
Louis, M 

In all the States of the Missouri Valley, con- 
sisting of Iowa, Kansas, Minnesota, Missouri, 
Nebraska, North Dakota and South Dakota, 
the largest circulation credited to any Bohe- 
mian publication is accorded to the Hlas,a 
weekly, published at St. Louis, Mo, and 
the publishers of the American Newspaper 
Directory will guarantee the accuracy of the 
circulation rating accorded to this paper AN a 
reward of one hundred dollars, payable to 
the first person who successfully assails it. 


In all the States of the Missouri Valley, con- 
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sloting of Iowa, Kansas, Minnesota, Missouri, 
ebraska, North Dakota and South Dakota, 
the largest circulation credited to any Danish 
publication is accorded to Den Danske Pio- 
neer, a weekly, published at Omaha, Neb. 

In ali the States of the Missouri Valley, con 
sisting of Iowa, Kansas, Minnesota, Missouri, 
Nebraska, North Dakota and South Dakota, 
the largest circulation credited to any Ger- 
man ogy is accorded Der Herold 

ms, @ weekly, published at St. 

Louis, Mo., and the publishers of the Ameri- 

can Newspaper Directory will guarantee the 

accuracy of the circulation rating accorded 

to this able by a reward of one hundred dol- 

lars, payable to the first person who success- 
fully assails it. 

In all the States of the Missouri Valley, con- 
ating of Iowa, Kansas, Minnesota, Missouri, 
Nebraska, North Dakota and South Dakota, 
the largest circulation credited to any Nor- 
wegian publication is Secovese fo the Luth- 
eraneren,a weekly, p 
Minn. 

In all the States of the Missouri Valley, 
consisting of Iowa, Kansas, Minnesota, Mis- 
souri, Nebraska, North Dakota and South Da- 
kota, the largest circulation credited to any 
Norwegian-Danish publication is accorded to 
the Posten og Ad Vernen, a semi- weekly, pub- 
lished at Decorah, Ia., and the publishers of 
the American Newspaper Directory will guar- 
antee the qoomaey of the circulation rating 

accorded to this paper by a reward of one 
Sondved dollars, payable to the first person 
who successfully assails it. 

In all the States of the Missouri Valley, 
consisting of Iowa, Kansas, Minnesota, Mis- 
sourl, Nebraska, North Dakota and South 

Dakota, the largest circulation credited to 
any Swedish publication is accorded to the 
Svenska Amerikanska Posten, a weekly, pub- 
lished at Minneapolis, Minn. 








OHIO BASIN AND — 7 REGION. 
In all the Ohio Basin and Lake 
States, na ea of Illinois, Indiana, 
pm Michigan, Ohio, 
ginia and Wisconsin 


ion 
en- 
Tennessee, West Vir- 
the largest ‘circulation 
credited to any dail paper is accorded to 
the News, published at Chicago, Ill, and 
the publishers of the American Newspaper 
Directory will guarantee the accuracy of the 
circulation rating accorded to thix paper by 
a reward of one hundred dollars, payable to 
the first person who successfully assails it. 

In all the Ohio Basin and Lake 
States, consisting of Illinois, Indiana, 
eaeky, Michigan, Ohio, Tennessee, West V: 
ginia and Wisconsin, the largest Levanto 
fredited to any semi-weekly paper is accord- 
ed to the Free Press, published at Detroit, 
Mich., and the publishers of the Ameri- 
can Newspaper Directory will guarantee the 
accuracy of the circulation rating accorded 
to this paper by a reward of one hundred dol- 
lars, payable to the first person who success- 
fully assails it. 

In all the Ohio Basin and Lake Region 
States, consisting of [llinois, Indiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir- 
ginia and Wisconsin, the largest circulation 
credited to any weekly paper is accorded to 
the Union Gospel News, published at Cleve- 
land, Ohio, and the —_— ishers of the Ameri- 
can Newspaper r Directory will guarantee the 
accuracy of thecirculation rating accorded to 
this paper by a reward of one hundred dol- 
lars, payable to the first person who success- 
fully Tissails it. 


vo 
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In all the Ohio Pe oe d Lake ion 
States, consisting of fiitnoie Indiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir- 
ginia and Wisconsin, the i st circulation 
credited to an per is ac- 
corded to the published 
at Spengtené. Ohio,and the publishers of the 

American Newspaper Directory will guaran- 
tee the accuracy of the circulation rating ac- 
corded to this paper by a reward of one 
hundred dollars, oe to the first person 
who successfully assails it. 

In all the Ohio Basin and Lake Region 
States, consisting of —— Indiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir- 
gin and W onsin, the largest circulation 

redited to any monthly paper is accorded to 
the Ladies’ Home pan —, at 
Spri eld Ohio, and the publishers of the 
American Newspaper Directory will guaran- 
tee the accuracy of the circulation rating 
accorded to this paper by a reward of one 
hundred dollars, payable tothe first person 
who successfully assails it. 

In all the Ohio Basin and Lake Re 
States, consisting of Illinois, Indiana, 
tucky, Michigan, Ohio, Tennessee, West V 
ginta and Wisconsin, the largest circulation 
credited to any bi- monthly is accorded tothe 
Harper Hospital Bulletin, — at 
Detroit, Mich., and the publishers of the 
American Newspaper Directory will guaran- 
tee the accuracy of the circulation rating 
accorded this paper by a reward of one hun- 
dred dollars, payable to the first person who 
successfully assails it. 

In all the Ohio Basin and Lake Region 
States, consisting of Illinois, Indiana, Ken- 
tacky. Michigan, Ohio, Tennessee, West Vir- 
ginia and Wisconsin, the largest circulation 
c <a > aay uarterly is accorded to the 
Fri hool Quarterly, publisned 
at Gnicago. ot. 

In all the Statesof the Ohio Basin and Lake 

consisting of Illinois, Indiana, Ken- 
tucky, higan, Ohio, Tennessee, West Vir- 
ginia hed ‘Wisconsin the largest circulation 
credited to an religious paper is accorded 
to the Onion spel News, an undenomina- 
tional weekly, ublishea at Cleveland, Ohio, 
and the pub’ ishers of the American News- 
paper Directory will guarantee the accuracy 
of the circulation rating accorded to this pa- 
per by a rew: of one hundred dollars, pay- 
able tothe first person who successfully as- 
sails it. 

In ail the States of the Ohio Basin and Lake 
Region, 7, of Illinois, Indiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir- 
ginia and Wisconsin, the largest circulation 
credited to yr. publication devoted to 
Young a 's ¢ ristian Association is ac- 
corded to the Young Men’s Era, a weekly, 
published at Chicago, IIL 

In all the States of the Ohio Basin and Lake 
Region, consisting of Illinois, Indiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir- 
ginia and Wisconsin, the largest circulation 
credited to any devoted to the Young 
People’ sSoclety of ears ristian Endeavor is ac 
corded to t. kout, a weekly, published 
at Cincinnati Ohio, and the pub ishers of the 
American Newspaper Directory will — 
tee the accuracy of the circulation ra 
corded to this paper by a reward of ay —1 
dred dollars, pares ' to the first person who 
successfully assails it. 

In all the States of the Ohio Basin and Lake 
Region, consisting of Illinois, Indiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir- 
gin:a and Wisconsin, the largest circulation 
creditedto any free thought publication is 
accorded to the Freethought Magazine, a 
monthly, published at Chicago, Ill, and the 
publishers of the American Newspaper Di- 
rectory will guarantee the oa of the 
circulation rating accorded to 
areward of one hundred dollars, payable to 
the first person who successfully assails it. 

In all the States of the Ohio Basin and Lake 
Region, consisting of Illinois, Indiana, Ken- 
tucky, Mich’ n, Ohio, Tennessee, West Vir- 
ginia and Wisconsin, the largest ne ye 

ac- 


corded to the American Israelite, 
ublished at Cincinnati itn anit 
—- oy of => merican News 
guaran’ 
tion rating acco pape: 
reward of one oar dollars, payable to 
the first person who a assails it. 
Ohio Basin 


the accuracy o! 
seconded to this. p 


culture and say, Debt is accorded ~ the Fa: 
and de, a semi-monthly, 

eld, Ohio. and the pu 1 

ican Newspaper Directo: 
antee the accuracy of the circu 
accorded to this paper by a ~y "5 of one 
hundred dollars, payable to the first person 
who successfully a it. 

In all the States of the Ohio Basin and Lake 
Region, consisti of Tilinois, Indiana, Ken- 
tucky, Michigan, =? Tennessee, West Vir- 
ginia and W msin, the kL t circulation 

credited to any publication evoted to live 
stock is accorded to the Markets, a weekly, 
pyttehed at Chicago, Ill., and the’ publishers 
of the American Newspaper Directory will 
guarantee the accuracy of the circulation 
ioe accorded to this paper by a reward of 
one hundred dollars, payable to the first 
person who successfully assails it. 

In _ thé States of the Ohio Basin and Lake 

ion, consisting of Illinois, Indiana, Ken- 
tucky, Michigan, Oh Ohio, Tennessee, West Vir- 
ginia and W , the largest circulation 
credited to an — -h-1. devoted to noe rti- 
culture and ~- 2 is accorded to the 
American Florist eekly, published at 
Chicago, 1IL, and the publishers of the Ameri- 
can Newspaper —— will guarantee the 
accuracy of the circulation rating accorded 
to this paper bya reward of one hundred 
dollars, payable to the first person who suc- 
cessfully assails it. 

In all the States of the Ohio Basin and Lake 
Region, 1 of Illinois, Indiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir- 
ginia and Wisconsin, the largest circulation 
credited to any publication devoted to medi- 
cine and surgery is accorded to the Alkaloid- 
al Clinic, a monthly, published at Chicago, 
Ii, and the publishers of the American 
Newspaper Directory will guarantee the ac. 
curacy of the Giroulation rating accorded to 
this paper by a reward of one hundred dol- 
lars, payable to the first person who success- 
fully assails it. 

In all the States of the Ohio Basin and Lake 
Region, consisting of Illinois, Indiana, Ken- 
tucky, Mich: an, Ohio, Tennessee, West Vir- 
= and W msin, the lai t circulation 

redited to any publication evoted to edu- 
qatton is accorded to the Ame n School 
rd Journal, a monthly, published at Mil- 
waukee, Wis., and the publishers of the 
American Newspaper Directory will guaran- 
tee the accuracy of the circulation sete 
accorded to this paper by a reward of one 
hundred dollars, payable to the first person 
who successfully assails it. 

In allthe States of the Ohio Basin and Lake 

ion consisting of of .—— Indiana, Ken- 
tucky, Mie’ hio, Tennessee, West Vir- 
ginia and Wisconsin, the largest ae 
credited to any publication devoted to 
cational institutions is accorded to the. ‘Soho. 
lastic, a weekly, published at Notre Dame, 
Ind., and the publishers of the American 
Newspaper Directory will guarantee the ac- 
curacy of the circulation rating accorded to 
this paper by a reward of one hundred dol. 
lars, payable » the first person who success- 
fully assails i 

In all the lll of the Ohio Basin and Lake 
Region, consisting of Illinois, Indiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir- 
gals and Wisconsin, the la t ry m4 
credited to any publication a to deaf, 
dumb and blind, is accorded e Michigan 
Mirror, p ublished weekly at runt. Mich.,and 
the publishers of the American News: r 
Directory will guarantee the accuracy of the 

rating accorded to this paper bya 
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reward of one hundred dollars, payable to 
the first person who successfully assails it. 

In all the States of the Ohio Basin and Lake 
Region, consisting of Illinois, Indiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir- 
ginia and Wisconsin, the largest circulation 
credited to any publication devoted to 
children and young ple is accorded to the 
Star, a monthty, published at Oak Park, IL, 
and the publishers of the American News- 
paper Directory will guarantee the accuracy 
of the circulation rating accorded to this pa- 
per by a reward of one hundred dollars, pay- 
able to the first person who successfully as- 
sails it. 

In all the States of the Ohio Basin and Lake 
Region, consisting of Illinois, Indiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir- 
ginia and Wisconsin, the largest circulation 
credited to any publication devoted toscience 
is accorded to the Scientific Machinist, a 
monthly, published at Cleveland, Ohio. 

In all the States of the Ohio Basin and Lake 

ion, consisting of Lllinois, Indiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir- 
ginia and Wisconsin, the largest circulation 
credited to aay publication devoted to law is 
accorded to the Law Students’ Helper, a 
monthly, published at Detroit, Mich. 

In all the States of the Ohio Basin and Lake 
Region, consisting of Illinois, ludiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir- 
ginia and Wisconsin, the largest circulation 
credited to any publication devoted to insur- 
ance is accorded to the Rough Notes, a 
monthly, published at Indianapolis, Ind., 
and the publishers of the American News- 

r Directory will guarantee the accuracy 
of the circulation rating accorded to_ this 
paper by a reward of one hundred dollars, 
payable to the first person who successfully 
assails it. 

In all the States of the Ohio Basin and Lake 
Region, consisting of Illinois, Indiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir- 
ginia and Wisconsin, the largest circulation 
credited to any publication devoted to real 
estate and immigration is accorded to the 
Economist, a weekly, published at Chicago, 
Iil., and the publishers of the American News- 
paper Directory will guarantee the accuracy 
of the circulation rating accorded to_ this 
paper by a reward of one hundred dollars, 
payable to the first person who successfully 
assails it. 

In all the States of the Ohio Basin and Lake 
Region, consisting of Illinois, Indiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir- 
ginia and Wisconsin, the largest circulation 
credited to any publication devoted to sport- 
ing, athletics, cycling and road making is ac- 
corded tothe Sportsmen’s Review and Bicycle 
News, a monthly, published at Chicago, IIL 

In all the States of the Onio Basin and Lake 
Region, consisting of Lilinois, Indiana, Ken- 
tucky, Michigan, Onio, Tennessee, West Vir- 
ginia and Wisconsin, the largest circulation 
credited toany publication devoted to music 
and drama is accorded to the Choir Leader, 
a monthly, publisied at Dayton, Ohio, and 
the publishers of the American Newspaper 
Directory will guarantee the accuracy of the 
circulation rating accorded to this paper by 
arewardof one hun tred dollars, payable to 
the first person who successfully assails it. 

In all the States of the Ohio Basin and Lake 
Region, consisting of Illinois, Indiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir- 
ginia and Wisconsin, the largest circulation 
credited toany household publication is ac- 
corded to the Ladies’ Home Companion, a 
monthly, ——s at Springfield, Ohio, and 
the publishers of the American Newspaper 
Directory will guarantee the accuracy of the 
circulation rating accorded t» this paper by 
a reward of one hundred dollars, payable to 
the first person who successfully assails it. 

In all the States of the Ohio Basin and Lake 
} — eng consisting of Illinois, Indiana, Ken- 
tucky, Michigan, hio, Tennessee, West Vir- 
ginia and Wisconsin, the largest circulation 
credited to any publication devoted to Amer- 
ican mechanics is accorded to the Mountain 
State Gavel, a monthly, published at New 
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Martinsville, W. Va., and the publishers of 
the American Newspaper Directory will 
guaraniee the accuracy of the circulation 
rating accorded to this paper by a reward of 
one hundred dollurs, payable to the first 
person who successfully assails it. 

In all the States of the Ohio Basin and Lake 
Region, consisting of Illinois, Indiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir- 
ginia and Wisconsin, the largest circulation 
credited to any publication devoted to An- 
cient Order of United Workmen Is accorded 
to the Anchor and Shield, a monthly, pub- 
lished at Paris, Ill. 

In all the States of the Ohio Basin and Lake 
Region, consisting of Lilinois, Indiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir- 
ginia and Wisconsin, the largest circulation 
credited to any publication devoted to labor 
is accorded to the Eight Hour Herald, pub- 
lished at Chicago, Ill.,and the publishers of 
the American Newspaper Directory will 

uarantee the accuracy of the circulation rat- 

ng accorded to this paper by a reward of one 
hundred dollars, payable to the first person 
who successfully assails it. 

In all the States of the Ohio Basin and Lake 
Region, consisting of Illinois, Indiana, Ken- 
tucky, Michigan, Ohio, ‘lennessee, West Vir- 
ginia and Wisconsin, the largest circulation 
credited to any publication devoted to Im- 
roves Order of Red Men is accorded to the 

uckeye Trail, a pouty —- at Cleve- 
land, Ohio, and the publishers of the Ameri- 
can Newspaper Directory will guarantee the 
accuracy of the circulation rating accorded 
to this paper by a reward of one hundred dol- 
lars, payable to the first person who success- 
fully assails it. 

In all the States of the Ohio Basin and Lake 
Region, consisting of Lilinois, Indiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir- 
ginia and Wisconsin, the largest circulation 
credited to any publication devoted to Free- 
masonry is accorded to the Mcsenic Home 
Journal, asemi-monthly, published at Louis- 
ville, Ky., and the publishers of the American 
Newspaper Directory will guarantee the ac- 
curacy of the circulation rating accorded to 
this paper by a reward of one hundred dol- 
lars, payable to the first person who success- 
fully assails it. 

In all the States of the Ohio Basin and Lake 
Region, consisting of Illinois, Indiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir- 
ginia and Wisconsin, the largest circulation 
credited to any publication devoted to 
Knights of Pythias is accorded tothe Pythian 
Tribune, a monthly, published at Chicagw,Iil., 
and the publishers of the American Newspa- 

r Directory will guarantee the accuracy of 
the circulation rating accorded to this paper 
by a reward of one hundred dollars, payable 
to the first person who successfully assalls it. 

In all the States of the Ohio Basin and Lake 
Region, consisting of Illinois, Indiana, Ken 
tucky, Michigan, Ohio, Tennessee, West Vir- 
ginia and Wisconsin, the largest-circulation 
credited to any publication devoted to Odd- 
fellowship is accorded to the Odd-Fellows’ 
Herald, asemi-monthly, published at Spring- 
field, Ill.,and the publishers of the American 
Newspaper Directory will guarantee the ac 
curacy of the circulation rating accorded to 
this paper by a reward of one hundred dol- 
lars, payable to the first person who success- 
fully assails it. 

In all the States of the Ohio Basin and Lake 
Region, consisting of Illinois, Indiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir- 
giniaand Wisconsin, the largest circulation 
credited to any publication devoted an- 
archism, communism and socialism is ac- 
corded to the Die Fackel, a Sunday paper, 
published at Chicago, IL. 

In all the States of the Ohio Basin and Lake 
Region, consisting of Illinois, Indiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir- 
ginia and Wisconsin, the largest circulation 
credited to any publication devoted to rail- 
way employees is accorded to the Locomotive 
Firemen’s Magazine, a monthly, published at 
Peoria, Ill. 

In all the States of the Ohio Basin and Lake 
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01 qooctoting of Illinois, Indiana, Ken- 
tue! miei bio, Tennessee, West Vir- 
nia and the largest circulation 
ited any p ion devoted to tem- 
— and prohibition is accorded to the 
iquity, @ monthly, published at Springfield, 
Ohio, and the publishers of the American 
Newspaper Directory will guarantee 
aceuracy of the circulation rating accorded 
tothis paper by a reward of one hundred 
dollars, payable to the first person who suc- 
cessfully assails it. 

In all the States of the Ohio Basin and Lake 
Region, consisting of I/linois, Indiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir- 
-inia and Wisconsin, the largest circujation 

redited to any publication devoted to the 
\fro-American is accorded to the Appeal, a 
weekly, published at Chicago, Ill. 
In all the States of the Ohio Basin and Lake 
on, consisting of Illinois, Indiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir- 
ginia and Wisconsin, the largest circulation 
credited to any publication devoted to com- 
merce and finance is accorded to the Finan- 
cial Review, a monthly, published at Chicago, 
Il, and the publishers of the American 
Newspaper Directory will guarantee the ac- 
curacy of the circulation rating accorded to 
this paper by a reward of one hundred dol- 
lars, payable to the first person who success- 
fully assails it. 

In all the States of the Ohio Basin and Lake 
a, consisting of Illinois, Indiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir- 
ginia and Wisconsin, the largest circulation 
eredited to any publication devoted to art 
jecorating and furnishing is accorded to the 

essive Art Journal, a bi-monthly, pub- 
fished at Rockford, Ill., and the publishers of 
the American Newspaper Directory will guar- 
antee the accuracy of the circulation rating 
accorded to this paper by a reward of one 
hundred dollars, payable to the first person 
who successfully assails it. 

In all the States of the Ohio Basin and Lake 

ion, consisting of Lilinois, Indiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir- 
ginia and Wisconsin, the largest circulation 
credited to any publication devoted to brew- 
ing, bottling, liquors and wines is accorded 
to the Brewer and Maltster, a monthly, pub- 
lished at Chicago, Lil., and the publishers of 
the American Newspaper Directory will 
guarantee the accuracy of the circulation 
rating accorded to this paper by a reward of 
one hundred dollars, payable to the first per- 
son who successfully assails it. 

In all the States of the Ohio Basinand Lake 
Region, consisting of Illinois, Indiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir- 
ginia and Wisconsin, the largest circulation 
credited to any publication devoted to furni 
ture, carpets, upholstery and cabinet mak- 
ing is accorded to the American Furniture 
Gazette, a monthly, published at Chicago, 
Ill., and the publishers of the American 
Newspaper Directory will guarantee the ac- 
curacy of the circulation rating accorded to 
this paper by a reward of one hundred dol- 
lurs, payable to the first person who success- 
fully assails it. 

In all the States of the Ohio Basin and Lake 
region, consisting of Illinois, Indiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir- 
ginia and Wisconsin, the largest circulation 
credited to any publication devoted to gro- 
ceries, confectionery, pastry, provisions and 
sea f is accorded to Markets, a weekly, 
published at Chicago, IL, and the publishers 
of the American Newspaper Directory will 
guarantee the accuracy of the circulation 
rating accorded to this paper by a reward of 
one hundred dollars, payable to the first 
person who successfully assails it. 

In all the States of the Ohio Basin and Lake 
Region, consisting of Illinois, Indiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir- 
ginia and Wisconsin, the largest circulation 
credited to any publication devoted to hard- 
ware, crockery, glassware and house furnish- 
ing is accorded to the Farm Implement News, 
a weekly, published at Chicago, Ill., and the 
publishers of the American Newspaper Di- 
rectory will guarantee the accuracy of the 
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the first person who successfully assails it. 

In all the States of the Ohio Basin and Lake 
—_ as Illinois, Indiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir- 
ginia and Wisconsin, the largest circulation 
credited to any publication devoted to leath- 
er, boots and shoes, harness, tanning and 
trunks is accorded to the National Harness 
Review, a monthly, published at Chicago, LIL 

In all the States of the Ohio Basin and Lake 
Region, consisting of Illinois, Indiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir 
ginia and Wisconsin, the largest circulation 
credited to any publication devoted to lum- 
ber is accorded to the Northwestern Lumber- 
man, a weekly, published at Chicago, Ll. 

In all the States of the Ohio Basin and Lake 
Region, consisting of Illinois, Indiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir- 
ginia and Wisconsin, the largest circulation 
credited to any publication devoted to mari- 
time interests is accorded to the Murine 
Record, a weekly, published at Cleveland, 
Ohio, and the publishers of the American 
Newspaper Directory will guarantee the ac- 
euracy of the circulation rating accorded to 
this paper by a reward of one hundred dol- 
lars, payable to the first person who success- 
fully assails it. 

In all the States of the Ohio Basin and Lake 
Region, consisting of Illinois, Indiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir- 
ginia and Wisconsin, the largest circulation 
credited to any publication devoted to mer- 
cantile and manufacturing interests is ac- 
corded to the Bookkeeper, a monthly, pub- 
lished at Detroit, Mich. 

In all the States of the Ohio Basin and Lake 
Region, consisting of Illinois, Indiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir- 
ginia and Wisconsin, the largest circulation 
credited to any publication devoted to elec- 
tricity is accorded to the Electrical Student, 
a weok!y, published at Detroit, Mich. 

In all the States of the Ohio Basin and Lake 
Region, consisting of Illinois, Indiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir- 

ginia and Wisconsin, the largest circulation 
credited to any publication devoted to en- 
gineering and mining is accorded to Paving 
and Municipal Engineering, a monthly, pub- 
lished at Indianapolis, Ind., and the publish- 
ers of the American Newspaper Directory 
will guarantee the accuracy of the circula- 
tion rating accorded to this paper by a re- 
ward of one hundred dollars, payable to the 
first person who successfully assails it. 

In all the States of the Ohio Basin and Lake 
Region, consisting of Illinois, Indiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir- 
ginia and Wisconsin, the largest circulation 
credited to any publication devoted to metals, 
mechanics, implements and machinery is ac- 
corded to the Power Transmission, a 
monthly, published at Mishawaka, Ind. 

In all the States of the Ohio Basin and Lake 
Region, consisting of Illinois, Indiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir- 
ginia and Wisconsin, the largest circulation 
credited to any publication devoted to paper, 
stationery, printing, bookbinding, engravin, 
and electrotyping is accorded to the Inlan 
Printer, a mont “4 published at Chicago, 
IIL, and the publishers of the American 
Newspaper Directory will guarantee the ac 
curacy of the circulation pating assorted to 
this paper by areward of one hundred dol- 
lars, payable to the first person who success- 
fully assails it. 

In all the States of the Ohio Basin and Lake 
Region, consisting of Illinois, Indiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir- 
ginia and Wisconsin, the largest circulation 
credited to any oy devoted to to- 
bacco is accorded to the Western Tobacco 
ee, a weekly, published at Cincinnati, 
Ohio. 


In all the States of the Ohio Basin and Lake 
Region. consisting of Illinois, Indiana, Ken- 
tucky, Michigan, Ohio, Tennessee, West Vir- 
ginia and Wisconsin, the largest circulation 
credited to any Bohemian publication is ac- 
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In all the States of the Ohio Basin and Lake 
= consisting = i, 1 Indiana, Ken- 
t % yay West Vir- 
ginia and bay ‘the ia t circulation 
credited es ony Wollgndsh's bu biteation is - 
corded to th Grondw rm — 
py at Holland Mich., ona “the _ is. 4 
of the Am 


w 
In all the States of the Ohio Basin and Lake 
ae Mi fichigan, Onto, T on Peamtarne Waste Win. 
a ic io, Tennessee, West Vir- 
ota SSS 
publica- 
ed to the Skandinaven, pub- 

lished daily and Ad. at Chicago, Ill. 
Th on the States of the Ohio Basin and Lake 
of Illinois, Sndiene. | Ken- 
Ihio, Tennessee, West Vir- 
id W: the largest circulation 
credited ted to gay F Polish publication is —— 

ed to tthe Wia iczyzna, a 

lished at Chicago. =. ,and the pH . Ea of 
the American ws paper will 


tory 
—— oe ee Rn. of oe circulation 


py d ia ag bl 67 "the a aret 
ollars, payable e 
person wh he successfully sfully assails it. 








SOUTHEASTERN STATES. 

In all the Southeastern States, consisting of 
Delaware, District of Columbia, Maryland, 
Virginia, North Carolina, South Carolina, 

rgia. Fiorida and Alabama, the largest 
circu — credited to any daily paper is ac- 
corded to the Sun, published at Baltimore, 


In all the Southeastern States, consisting of 
Delaware, District of Columbia, Maryland, 
ph ogg North Carolina, South Carolina, 

Florida and Alabama, the ee 
} =. ation credited to any evening, Raper 
is accorded to the Evening Star, pu 
at ‘Washington D.C., and the publishers ee 
pF American Newspa r Directory will guar- 
tee the accuracy 0 the circulation rating 
accorded. to this paper by a rew: of one 
—— dollars, ee to the first person 
successfully assails it 

‘= allthe Southeastern States, consisting of 
Delaware, as of Columbia, Maryland, 
— North Carolina, South Carolina, 

“1 Florida and Alabama, the largest 
b on credited oe ey paper is 
accorded tothe National ublished 
at Washington, D.C., and the pub ishers of 
the American Newspaper Directo will 
guarantee the ong ay of the ss 
rating accorded to this paper by a 
of one hundred px J payable to the 1 first 
person who vase eosin assails it. 


ion credited to any semi-monthly pa- 
accorded to the Southern 


Farm, pub- 
Fished ac at at Atlanta, Ga. 
In all the Geetcesere Sats States, consisting = 


Delaware, District Maryland, 
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th Carol 
Ploriia ao ge 


asthe largest 


y —— pene ss 


merican 
nm, D. C.,and the oy ers of 
ican Newspaper ctory will 
guarantee the accuracy of the ‘circulation 
Sodus accorded to this paper by a reward of 
one enaved dollars, = = the first per- 
son who successfully assails 

In all the Southeastern ~~ consisting of 
Delaware, District of Columbia, Maryland, 
pana — —— h Carolina, 

Florid labama, the largest 
fa ation sredited ¢ 4 a uarterly is > 
cord: to the Strawberry lturist, 
lished at Salisbury, Md., and the pub’ teh. 
ers of the American Newspaper Directory 
will guarantee the accuracy of the circula- 
tion rating accorded to this ok areward 
of one hundred dollars, payabl the first 
person who successfully assails i 

In all the Southeastern States, consisting 
of Delaware, Maryland, District of Columb ia, 
o— North Carolina, South Carolina, 

— Florida and Alabama, the largest 
circu —r credited to any Sunday paper is 
accord oe one Times, published at Wash- 
ington, og -+- and the publishers of the 
American oleae Directory will guar- 
antee the ew of the circulation rating 
accorded to this paper by a ye of one 
hundred dollars, payable to the first person 
who successfully as: assails it. 

In all the Southeastern States, consisting 
of Delaware, Maryland, District of Columbia, 
oa North Carolina, South a, 
Georgia, Florida and Alabama, the 1 
circu ies credited to any weekly = — 

ex, & 


the n 

Baptist weekly, published at ‘Atlanta, Ga., 
and the — ers of the American Newspa- 
per ry will Cree the accuracy of 
the cheoulation rat accorded to this paper 
by a reward of one hundred dollars, payable 
to the first person whosuccessfully assaiis it. 

In all the Southeastern States, consisting of 
Delaware, Maryland, District of Columbia, 
aa, North Carolina, South Carolina, 
Geo Florida and Alabama, the largest 
circu ation credited to ~ ublication de- 
pa ge reno and dairy Te 

to the American Farmer, a monthly -_ 

lished at Washington, D. C., and the AR ish- 
ers of the American Newspa r Directory 
will guarantee the accuracy of the —_ 
tion rating accorded to this paper by a 
ward of one hundred dollars, payable to the 
first person who successfully assails it. 


In all the Southeastern States, consisting of 
Delaware, District of Columbia, Maryland, 
Virginia, North Carolina, South Carolina, 
Georgia, Florioa and Alabama, the largest 
circulation credited to an publication de- 
voted to horticulture and floriculture is ac- 
corded to the Strawberry Culturist, a quart- 
erly, published at Salisbury, Md., and the pub- 
lishersof the American Newspaper Directory 
will guarantee the accuracy of the circula- 
tion rating accorded to this paper by a re- 
ward of one hundred dollars, payable to the 
first person who successfully ‘assails it. 

In all the Southeastern States, consistin 
of Delaware, District of Columbia, Marylan 
Virginia, North Carolina, South Carolina, 
Georgia, Florida and Alabama, the largest 
circulat on credited to any publication de- 
voted to medicine and surgery is accorded to 
the penne Journal, a monthly, published at 
Charlotte, N.C., and the ey of the 
American Newspa r Directory will gua: — 
tee the accuracy of the carculation ratin 
corded to this paper by a reward of one ~4 
dred dollars, pores to the first person who 
successfully assails it. 

In all the Southeastern States, consisti 
of Delaware, District of Columbia, Maryland, 
Virginia, North Carolina, South Carolina, 
Georgia, Florida and Alabama, the la est 
circulation credited to any weekly publica- 
tien devoted to education is accorded to the 
Southern School, published at Lexington, 
Ky., and the publishers of the American 
Newspaper Directory will guarantee the ac 





curacy of the circulation accorded to 
paper | by At ay amd of one ee dol- 
ars, payable e rson who success- 
fully assails it. aie 

In all the Southeastern S' consisti 
Delaware, District of Columb’ 

Virginia, North Carolina, Sout 

Georg mn Florida and Alabama, the largest 
circulation credited to any publication de- 
voted to an educational institution is ac- 
corded the iman Messenger, a monthly, 
published at Atlanta, Ga., and the publishers 
of the American Newspaper Directory will 
guarantee the accuracy of the circu 
rating accorded to this paper by a reward of 
one hundred dollars, payable to the first per- 
son who successfully assails it. 

In all the Southeastern States, consisting of 
Delaware, District of Columbia, yland, 
Virginia, North Carolin South Carolina, 
Goon, Florida and Ala a, the | t 
circulation credited to my | publication de- 
voted to music and drama Is accorded to the 
Music Teacher, a monthly, published at Dal- 
ton, Ga., and the publishers of the American 
Newspaper Directory will guarantee the ac- 
curacy of the circulation rating accorded to 
this paper by a reward of one hundred dol- 
lars, payable to the first person who success- 
fully assails it. 

In all the Southeastern States, consistin 
of Delaware, District of Columbia, Maryland, 
Virginia, North Carolina, South Carolina, 
Georgia, Florida and Alabama, the largest 
circulation credited to any household 4 
cation is accorded to the Woman’s Work, 
a monthly, published at Athens, Ga. 

In all the Southeastern States, consistin; 
of Delaware, District of Columbia, Maryland, 
Virginia, North Carolina, South Carolina, 
Georgia, Florida and Alabama, the largest 
circulation credited to any publication de- 
voted to the army and navy is accorded to 
the A rmy and Navy Register, a weekly, pub- 
lished at Washington, D. C. 

In all the Southeastern States, consistin 
of Delaware, District of Columbia, Maryland, 
Virginia, North Carolina, South Carolina, 
Georgia, Florida and Alabama, the largest 
circulation credited to any publication de- 
voted to temperance and prohibition is ac- 
corded to the Southern Star, a weekly, pub- 
lished at Atlanta, Ga. 

In all the Southeastern States, consistin; 
of Delaware, District of Columbia, Maryland, 
Virginia, North Carolina, South Carolina, 
Georgia, Florida and Alabama, the largest 
circulation credited to any publication de- 
voted to the Afro-American is accorded to 
the Colored American, a weekly, published 
at Washington, D. C., and the publishers of 
the American Newspaper Directory will guar- 
antee the accuracy of the circulation rating 
accorded to this paper by a reward of one 
hundred dollars, payable to the first person 
who successfully assails it. 

In all the Southeastern States, consisting of 
Delaware, District of Columbia, Maryland, 
Virginia, North Carolina, South Carolina, 
Georgia, Florida and Alabama, the largest 
circulation credited to any publication de- 
voted to commerce and finance is accorded 
to the Financial Review, a wo 4 
published at Washington, D. C., «nd the pu 
lishers of the American Newspaper Directory 
will guarantee the accuracy.of the circula- 
tion rating accorded to this paper by a re- 
ward of one hundred dollars, payable to the 
first person who successfully assails it. 


In all the Southeastern States, consistin; 
of Delaware, District of Columbia, Maryland, 
Virginia, North Carolina, South Carolina, 
Georgia, Florida and Alabama, the largest 
circulation credited to any German daily 
publication is accorded to the Der Deutsche 
Correspondent, published at Baltimore, Md. 


In all the Southeastern States, consistin 
of Delaware, District of Columbia, Maryland, 
Virginia, North Carolina, South Carolina, 
Georgia, Florida and Alabama, the largest 
circulation credited to any German weekly 

ublication is accorded to the Katholische 

Volks Zeitung, published at Baltimore, Md. 








NO ‘ATES. 

In all the Northeastern States, consisting of 
Maine, New Hampshire, Vermont, Massa- 
chusetts, Connecticut, Rhode Island, New 

ork, New Jersey and Pennsylvania, the 
largest circulation credited to any d pa- 
per is accorded to the Evening Item, pub- 
ished at Philadelphia, Pa., and the ublish. 
ers of the American Newspaper D tory 
will guarantee the accuracy of the circula- 
tion rating accorded to this paper by a re- 
ward of one hundred dollars payable to the 
first person who successfully assails it. 

In all the Northeastern States, consisting of 
Maine, New Hampshire, Vermont, Massachu- 


setts, Connecticut, Rhode Island, New York, 
New Jersey and Pennsylvania, there is no 
other semi-weekly paper c 
large an issue as is accorded to the Post, pub- 
lished at Pittsburg, Pa., and the publishers of 


ited with so 


the American ennene f' Directory will guar- 
antee the acc y the circulation rating 
accorded to this paper by a reward of one 
hundred dollars, payable to the first person 
who successfully assails it. 

In allthe Northeastern States, consisting 
of Maine, New Hampshire, Vermont, Massa- 
chusetts, Connecticut, Rhode Island, New 
York, New Jersey and Pennsylvania, the 
largest circulation credited to any weekly 
paper is accorded to the Christian Herald 
and Si me ay He Times, published at New 
York City, N. Y., and the publishers of the 
American Newspaper Directory will guaran- 
tee the accuracy of the circulation rating 
accorded to this paper by a reward of one 
hundred dollars, payable to the first person 
who successfully assails it. 

In all the Northeastern States, consisting 
of Maine, New Hampshire, Vermont, Massa- 

h s, C ticut, Rhode Island, New 
York, New Jersey and Pennsylvania, the 
largest circulation credited any semi- 
monthly paper is accorded to the Farm and 
Home, published at Springfield, Mass. 

In all the Northeastern States, consisting 
of Maine, New Hampshire, Vermont, Mas- 
sachusetts, Connecticut, Rhode Island, New 
York, New Jersey and Pennsylvania, the 
largest circulation credited to any monthly 
paper is accorded to Comfort, published at 
Augusta, Me., and the publishers of the 
American Newspaper Directory will guar- 
antee the accuracy of the circulation rating 
accorded to this paper by a reward of one 
hundred dollars, payable to the first person 
who successfully assails it. 

In all the Northeastern States, consisting 
of Maine, New Hampshire, Vermont, Massa- 
chusetts, Connecticut, Rhode Island, New 
York, New Jersey and Pennsylvania, the 
largest circulation credited to any quarterly 
is accorded to the Judges’ eee pub- 
lished at New York City, N. Y. 

In all the Northeastern States, gousteting 

Hy an 
culation cred r - 
corded to the Item, : 
hia, Pa., and the publishers of the American 

ewspaper Directory will guaran he ac- 
curacy of the circulation rating accorded to 
this paper by a reward of one hundred dol- 
lars, payable to the first person who success- 
fully assails it. 

In all the Northeastern States, New York, 
New Jersey, Poanegivemss and the six New 
England States, the largest circulation credit- 
ed to any religious paper is accorded tothe 
Christian Herald and Signs of Our Times, 
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an undenominational weekly, published at 
New York, N. Y., and the pu rs of the 
American 1 guaran- 


ewspaper ry wil 
tee the accuracy of the cireulation rating 
first person 


In all the Northeastern States, consisting of 
New York, New fy wey vania and the 


six New land States, the largest circula- 
m credi to any publication devoted to 
the o Fosas Men's stian Association is ac- 
rded to Rail Men, a monthly, pub- 


lished at New York, N. Y. 

In all the Northeastern States, consisting of 
New York, New Jersey, Pennsylvania and the 
six New England States, the est — 
tion credited to any paper devoted to th 
Young Peo; ne sBocisty oO Christian Endeav. 

e Golden , & wee! 
published at Sem, Mass., and the ublish: 
ers of the American Newspaper Direc 

will guarantee the a of the and 
tion rating accorded is paper by are- 

ward of one hundred foilars, pay ~ to the 
first person who successfully assails i 

In all the Northeastern States, ~-AG 
of New York, New Jersey, Pennsylvania and 
the six New England States, the largest circu- 
lation credited to any publication devoted to 

culture and dairying is accorded to the 
fet litan and Rural Home, a monthly, 
ublished at New York, N. Y., and the pu 
ae of the American Newspaper Direct- 
will guarantee the accuracy of the cir- 
ation rating accorded to this paper bya 
Sonand of one hundred dollars, payable to 
the first persen who successfully assails it. 


In all the Northeastern States, consistin 
of New York, New Jersey, Pennsylvania anc 
the six New England States, the largest cir- 
culation credi to cone publication devoted 
to live stock is accorded to Farm Poultry, a 
semi-monthly, ublished at Boston, Mass., 
and the publis ers of the American News- 
paper Directory will guarantee the accuracy 
of the circulation rating accorded to this 

per by a reward of one hundred dollars, 
fom heap My to the first person who successfully 


In all the Northeastern States, oonsieting 
of New York, New Jersey, Pennsylvania an 

the six New England States, the largest circu- 
lation credited to any publication — to 
horticulture and floriculture is accorded to 
the Parks’ Floral Magazine, a monthly, pub- 
lished at Libonia, Pa., and the — ers of 
the American Newspaper Directory will 
guarantee the poy & of the creuiatien, 
rating accorded to r by areward of 
one hundred dollars, barat _ - the first per- 
son who successfully 

In all the cokes. Al consistin, 
of New York, New Jersey, eoneaypvente. an 
the six New England States, the largest cir- 
culation credited to any publication devoted 
to sanitation and hygiene is accorded to the 
Healthy Home,a monthly, published at Athol, 
Mass., and the — of the American 
Newspaper Directory will guarantee the ac- 
curacy of the circulation ratin accorded to 
this paper by a reward of one hundred dol- 
lars, a to the first person who success- 
fully assails it. 

In all the re States, consistin 
of New York, New Jersey, Pennsylvania an 
the six New England States, the largest cir- 
culation —— to any any publication dev devoted 
to education is accord 1 In- 
structor,a monthly, published at Dansville, 
N. Y., and the pu lishers of the American 
Newspaper Directory will guarantee the ac- 
curacy of the Giroulation rating accorded to 
this paper by a reward of one hundred dol- 
lars, payable to the first person who success- 
fully assails it. 

In all the Northeastern States, consistin 
of New York, New Jersey, Pennsylvania = 
the six New ‘En land States, the largest 
culation credi to 7 publication devoted 
to educational institutions is accord 
University Mc née, a monthl ge 
at New York, N. Y., and the publ shers of the 
American Newspaper Directory will guaran- 





tee the accuracy of the sion pating a0- 
corded to this + paper ce powase of jun- 
— — » pay: first person who 





ahem States, consistin; 

of New York, New Jersey, Pennsylvania and 
the six New England States, the 1 
omen credited to any eee voted 
tod dumb and blind is accorded to the 

a ihtee Journal, a he pub rary at 
New York, N. Y., and ope Sm lishers of the 
American Newspaper D irecto: ~ AS guaran- 
tee the ry *-y/! of the circulation i ac- 


Fae ath ~S — paper A 2 Py of one 
un ollars, able e it perso: 
who successfully nssails it. it. . 


In all the Northeastern States, consisting of 
New York, New Jersey, Pennsylvania and 
the six New England States, the n devoted to 
lation credited to any publication 
children and young people is ed tothe 
Youth’s Companion, a weekly, pt published at 
Boston, Mass. 

In all the Northeastern States, consistin 
of New York, New Jersey, Pennsylvania an 


the six New En iy States, the est cir- 
—- credit any publication evoted 
to science is prone to cientific Ameri- 


can, a weekly, published at New York, N. Y. 

In all the Northeastern States, consistin 
of New York, New Jersey, Pennsylvania an 
the six New England States, the largest cir- 
culation credited to ony ublication devoted 
to law is accorded to the Banker and Trades- 
man, a weekly, published at Boston, Mass., 
and the publishers of the American Newspa- 
per Directory wili guarantee the accuracy of 
he circulation rating accorded to this pa) paper 
by areward of one hundred dollars, pa 
to the first person who successfully aes Is it. 

In all ee Northeastern States, consistin 
of New York, New Jersey, Pennsylvania and 
the six New England States, the sargest cir- 
culation credited to an r publication devoted 
to insurance is accor Insurance 
Economist, a monthly, published at New 
York, N.Y., and the pu lishers of the Ameri- 
can Newspa r Directory will guarantee the 
accnracy of the circulation rating accorded to 
this paper by a reward of one hundred dol- 
tare, payable ¢ to the first person who success- 
ully assa 

In all the Northeastern States, cing 
of New York, New Jersey, Pennsylvania an 
the six New Fngland a the largest cir- 
culation credited to any publication devoted 
to real estate and immigration is accorded to 

Answanderer, a monthly, published at 
New York, N. Y. 

In all the Northeastern States, consisting of 
New York, New Jersey, Pennsylvania and 
the six New England States, the largest cir- 
culation credited to any publication devoted 
to numismatics, Ss, and a is 
accorded to the American Philatelist and 
Collector, a b. ublished at Boston, 
Mass., and the pub) ers of the American 
Newspaper Directory will guarantee the ac- 
curacy of the circulation rating accorded to 
this paper by a reward of one hundred dol- 
lars, payable to the first person who success- 
fully assails it. 

In all the Northeastern States, consisting of 
New York, New Jersey, ng yo ane 
the six New hoe oye States, the est cir 
culation credited to any publication jevoted 
to sporting, athletics, cycling and road mak 
ing is accorded to the National Police Ga 
zette,a weekly, published at New York, N. Y. 

In all the Northeastern States, consisti 
of New York, New har yo Pennsylvania an 
the six New’ tte to States, the largest cir- 
culation es to a“ pa nee publi — 
tion is accord e Ladies’ Home Jow 
nal, a Se published at Philadelphia, 
Pa., and the publishers of the American 
Newspaper Directory will guarantee the ac- 
curacy of the chrouiation rating accorded to 
this paper by a reward of one hundred dol- 
lars, pavente: to the first person who success- 
fully assails it. 

In all the Northeastern States, consis’ 
of New York, New Jersey, Pennsylvania 

the six New England Si States, the largest cir- 
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culation credited to any peatiention oe devoted 
to the army and navy rded to the 

aft Men’s Adesoate, @ monthly, pub- 
lished at Albany, N 

In all the el States, crnatating 
of New York, New oormer, TX Pennsylvania an 
the six Ne-v Englan the it cir- 
culation credited Sear vpenticatton evoted 
to the Grand Arm ae | of the — is ac- 
corded to the Grand Army Ga 

ublished at New York, N. 
Uiplishers ot the American Newspaper Di- 
rectory will guarantee the accuracy of the 
circulation reting accorded to this paper by a 
reward of one hundred dollars, payable to 
the first person who successfully assails it. 

In all the Northeastern States, consistin, | 
of New York, New ee, Pennsylvania — 
the six New England Sta t rgest c 
culation credited to any f Be eailardion tek at 
to the Ancient a nited Workmen is 
accorded tothe stone Wor n, & 
monthly, published & eadville, Pa. 

In all the Northeastern States, consistin 
of New York, New Jersey, Pennsylvania an 
the six New England Si States, the largest cir- 
culation — - — publication devoted 
to Freemasonry i rded to the Masonic 
Journal, @ monthly, p published at Portland, 
Me. 

In all the Northeastern States, consiating 
of New York, New Jersey, Pennsylvania an 
the six New England States, the largest cir- 
culation credi to an publication devoted 
to the Knights of Pythias is accorded to the 
Jersey Knight, a monthly, published at Som- 
erville, N. J.,and the publishers of the Amer- 
ican Newspaper Director ry will guarantee the 
accuracy of the circulation rating accorded 
to this paper by a reward of one hundred 
dollars, payable to the first person who suc- 
cessfully assails it. 

In all the A States, consisting of 
New York, New Jersey, Pennsylvania and 
the six New England Sta’ the largest cir- 
culation credited to any — ication devoted 
to Odd-fellowship is accorded to the National 
os | Fellow, a woe published at Buffalo, 
N. and the — hers of the American 
New spaper Direc ry will guarantee the ac- 
curacy of the circulation rating accorded to 
this paper by areward of one hundred dol- 
lars, pare to the first person who success- 
fully assails it. 

In all the ‘yy States, consisting of 
New York, New Jerse Penrsylvania and 
the six New England States, the largest cir- 
culation credited ~~ ublication devoted 
to temperance pod prohibition is accorded to 
the Constitution, a my! ublished at 
New York, N. Y., and the publ shers of the 
American © ALS... 4 Directory will guar- 
antee the accuracy of the circulation rating 
accorded to this paper by a reward of one 
hundred dollars, payable to the first person 
who successfully assails it. 

In all the Northeastern States, consisting of 
New York, New Jersey, Pennsylvania and 
the six New England Sta’ the 1 t cir- 
culation credited to any publication devoted 

to the Afro-American is accord to the 
Christian Recorder, a weekly, published at 
Philadelphia, Pa. 

In all the Northeastern States, consisting of 
New York, New Jersey, Pennsylvania and 
the six New England States, the largest cir- 
culation credi toany publication devoted 
to commerce and finance is accorded to the 
Banker and Tradesman, published at Boston, 
Mass., and the publishers of the American 
Newspaper Directory will guarantee the ac- 
curacy of the circulation rating accorded to 

this paper by a reward of one hundred dol 
lars, payable to the first person who success- 
fully assails it. 

In all the Northeastern States, consisting of 
New York, New Jersey, Pennsylvania and 
the six New England States, the largest cir- 
culation credited to me publication evoted 

E..egere and wines is 
Bottlers’ Gazette, a 
published at ry ts York, N. Y., and 


the pall —_ of the American Newspaper 
will guarantee the accuracy of the 
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irculation ra Se bo thts pane by 
a reward of one hundred dollars, payab! 
the first person who successfull, y sions ‘es 

In all the Northeastern ee nsisting of 
New York, New Ley A ‘Pennsylvania and 
the six New land 8) , the t 
culation credi toany > paliianion voted 
to d harmacy, =, is ac- 


rugs, chemicals, p! 

corded to the American nd Phar- 
maceutical Record, asemi-monthly, ‘published 
at New York, N. Y., andthe —— of the 
American Newspaper Direc will guaran- 
tee the accuracy of the cires ation rating 
accorded paper by a rew of one 
hundred dollars, pee to the first person 
who successfully assai 

In all the a eam States, consistin 
of New York, New Jersey, oe an 
the six New England States. t cir- 
a credite to any publication levoted 

'y goods, fancy goods and notions, gloves 
and ‘atl 8 is accorded to the Modes a 
rics, a monthly, published at New York, N.Y., 
and the publ shers of the American ews- 
paper Directory will guarantee the accurac 
of the circulation rating accorded to th 
paper by areward of one hundred dollars, 
payable to the first person who successfully 
assails it. 

In all the Northeastern States, consisting 
of New York, New Jersey, Pennsylvania and 
the six New England States, the largest cir- 
culation credited to any publication devoted 
to furniture, carpets, a and cabinet. 
making is accorded to the Decorator 
Furn a —— 3-4 ee pisned at New 
York, N. *® and the publ shers of the Ameri- 
can New spaper pees a will guarantee the 
accuracy of the circulation rating accorded 
to this paper by a reward of one hundred 
dollars, payable to the first person who suc- 
cessfully assails it. 

Inall the + States, consistin 
of New York, New Jersey, Pennsylvania an 
the six New England States, the largest cir- 
culation credited to any peblication oe 
to groceries, confectione x7. prow: 
sions and sea food is accorded to x ve. 
t azette, a monthly, publish 
New York, N. Y., and the publishers of the 
——- Newspa paper Directory will guaran- 

the accuracy of the circulation ratin 
onten to this paper by a reward of one 
dred dollars, payable to the first person who 
successfully assails it. 

In all the avcestens States, consisting 
of New York, New Jersey, Pennsylvania and 
the six New England States, the 1 t cir- 
culation credited to — ublication bee ae 
to hardware is accorc Hardware 
i mt Magazine, ublished “ New York, 

N. Y., and the publishers of the American 
Newspaper Directory will guarantee the ac- 
curacy of the circulation rating accorded to 
this paper by a reward of one hundred dol- 
lars, pay —y to the first person who success- 
fully assails it. 

In all as Northeastern States, consisting of 
New York, New Jersey, Pennsy Ivania and 
the six New England States, th yt. cir- 
culation credited to any — Sak. evoted 
to jewelry, watchmaking and optics is ac- 
corded to the Keystone, a monthly apublished 
at Philadelphia, Pa., and the publishers of 
the American Newspaper Directory will 
guarantee the accuracy of the circulation 
rating accorded to this paper by areward of 
one hundred dollars, payable to the first 
person who successfully assails it. 

In all the Northeastern States, consistin 
of New York, New Jersey, Pennsylvania an 
the six New England States, the —— cir- 
culation credited to any punibcation evoted 
to leather, boots and shoes, 
and trunks accorded to 
Leather = age a weekly, published at 
Boston, Mass., and the pantishers of the 
American em pd Directory will guaran- 
tee the accuracy of the circulation rating ac- 
corded to this paper by a rew: of one 
hundred dollars, payable to the first person 
who successfully assails it. 

In all the Northeastern States, consisting of 
New York, New Jersey, Pennsylvania and 
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4 - New land Sta’ the t cir- 
Enon Jaen toany —~ +t levoted 


Yachting and Rudder, published at New 
York, N. Y., and¢ the publishers of the Ameri- 
can Newspaper D will the 
accuracy of the circulation es accorded 
to this paper by a reward of one hundred 
dollars, payable ng the first person who suc- 
cessfully assails ‘ 








is accorded to the Gazeta Pittsburgska, a 
weekly,  ublished at Pittsburg, Pe 

In all the Northeastern States, consistin 
of New York, New Jersey, Pennsylvania an 
the six New England States, the st cir- 
any Spanish publication 
is accorded to the Revixta ower @ month- 
ly, published at New York, N. Y., and the 
publishers of the Am American Newspaper Di- 
rectory will guarantee the —- of 4 





In all the - States, isti 
of New York, New Jersey, ag 
and the six New England Sta the largest 
circulatio : credited to any publication de- 
— © mercantile and manufacturing in- 

accorded to the Trafic, a mont! ly, 
Geos at vat Philadelphia, Pa., and the pu 
shers of the American N: nm og! Directory 
1 guarantee the accuracy 0: ome clrcule 
ton rating accorded to this pa 
ward of one hundred dollars, ‘payable to the 
first person who successfully assails it. 

In all the Northeastern States, coats 
of New York, New Jersey, Pennsylvania an 
the six New Mted to 8 States, the Viargest cir- 
— credi to — pustostios devoted 

to electricity is accorded to the Electrical 
Ms wees, a weekly, published at New York, 


In all the Northeastern States, consisting ot 
New York, New Jersey, Pennsylvania and 
the six New England States, the largest cir- 
culation credited to yl publication levoted 
to metals, mechanics, implements and ma- 
chinery is accorded to the Scientific Amer- 
ican, a weekly, emercaeg - yh York, N. Y. 

In all the North of 
New York, New Jersey, rennayivania and 
the six New England 8 st cir- 
culation credi to any AN evoted 
to paper, stationery, printing, bookbind ing, 
engraving and aw, ing is pe ig 
the Bookseller, Ne and Stationer, a 
semi- monthly, published at New York, N. ¥., 
and the publishers of the American News- 
paper Directory will a Lee accuracy 
on ratin ed to this pa- 
per by a reward of one ae dollars, pay- 
—_ 4 the first person who successfully as- 
8a 

In all the Northeastern States, consisti 
of New York, New Jersey, Pennsylvania an 
the six New England States, the largest cinee- 
lation credited to any publication devoted 
to transportation = reveling is accorded 
to the velers’ Re ady Reference Guide,a 
monthly, published at New York, N. Y., ead 
the publishers of the American ewspaper 
Directory will ntee the accuracy of the 
circulation rating accorded to this paper by 
a reward of one hundred dollars, payable to 
the first person who successfully assails it. 


In all the Northeastern States, consistin 
of New York, New Jersey, Pennsylvaniaan 
the six New England States, the lar, cir- 
culation credite to any French publication 

accorded to the Courier des Etats Unis, a 
weekly, published at New York, N. Y. 

In all the Northeastern States, consistin 
of New York, New Jersey, Pennsylvania | 
the six New England States, the largest cir- 
oe credi to any German publication 

accorded to the Revue, a Sunday paper, 
published at New York, N. Y., and the pub- 
ishers of the American Newspaper Direct- 
will guarantee the accuracy of the cir- 
culation rating accorded to this paper by a 
reward of one hundred er pavante to 
the first person who successfully assails it. 

In all the Northeastern States, consisting 
of New York, New Jersey, Pennsylvania and 
the six —F En land States, the lar; ned cir- 
culation cred to any Italian publication 
is accorded to the L’Italiano in America, a 
weekly, published at New York, N. Y., and 
the publishers of the American ‘Newspaper 
Directory will guarantee the accuracy of 
circulation accorded to this paper 4 
&@ reward of one hundred dollars, payable to 
the first person who successfully assails it. 

In all the Northeastern States, consisting of 
ow Zork, a Roy A Pennayivania and 

e ew England States, the cir- 
culation credited to any Polish publication 





jon rating paper by 
a reward of one Danaron eee ae payable to 
the first person who successfully assails it. 
In all the ,p States, consisting of 
New York, Jersey, Pennsylvania and 
the six New England States, the largest cir- 
culation credi to any Swedish pub! an 
accorded to the Skandinavia, a week Vy. 
ublished at Worcester, Mass., and the pu 
pool the American ’Newspa r Directory 
will guarantee the wt: of the cireula- 
tion rating accorded to paper by 
ward of one hundred ie payable Ay the 
first person who successfully pam bm it. 





CANADA. 
> on British North America, qoueieting ot 
British Columbia, Manitoba, Bruns- 


woke “sasdeent Territories, } nad Scotia, 

Ontario, Prince Fdward Island, Quebec and 
Newfoundland, the largest circulation cred- 
| to any daily paper is accorded to the 

Ia Presse, published at Montreal, Que., and 
the —— of the American Newspaper 
D tory will gcarantee the accuracy of the 
circulation rating accorded to this paper by 
areward of one hundred coors, —— to 
the first person who successfully assails it. 

In all British North America, consisting of 
British Columbia, Manitoba, New Brunswick, 
Northwest Territories, Nova Scotia, Ontario, 
Prince Edward Island, Quebec and New- 
foundland, th e largest circulation credited to 
any yy English daily paper is accorded to the 
pS lished at Montreal, Que., and the 
— ers of the American ‘Newspaper Di- 
rectory will guarantee the accuracy of the 
circulation rating accorded to this paper by 
areward of one hundred dollars, payable to 
the first person who successfully assails it. 

In all British North America, consisting of 
British Columbia, Manitoba, New Bruns- 
wick, Northwest Territories, Nova Scotia, 
Ontario, Prince Edward Island, Quebec and 
Newfoundland -¥ largest circulation cred- 
ited to any wee! paper is accorded to the 
Family Herald —# r, published at Mont- 
real, Que., and the gee | of the Ameri- 
can Newspaper Directory will guarantee the 
accuracy of the circulation rating accorded 
to this paper by a reward of one hundred 
dollars, payable to the first person who suc- 
cessfully assails it. 

Inall British North _ America, consisting of 
British Columbia, Manitoba, New Bruns- 
be Northwest Territories, Nova Scotia, 

tario, Prince Edward Island, Quebec and 
Seolomiiees the largest circulation cred- 
ited to any bi- ‘weekly Paper is ac to 
me, Northern Messenger, Published 2 at moat. 
real, Que. 
In all British North America, consisting of 
British Columbia, Manitoba, New Bruns- 
wick, Northwest Territories, Nova Se 
Ontario, Prince Edward Island, 
Newfoundland, the 1 st etreul ation cred- 
ted to any semi monthly paper is accord 
to the Farmers’ Advocate and Home M 
zine, published at London, Ont. 
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In all British North America, consisting of 
British Columbia. Manitoba, New Bruns- 
wick, Northwest Territories, Nova Scot 
Ontario, Prince Edward Island, Quebec an: 
Newfoundland, the largest circulation cred- 
ited to any monthly paperis accorded to the 
Canadian Workman, published at Orillia, 
Ont., and the publishers of the American 
Newspaper Directory will guarantee the ac- 
curacy of the circulation rating accorded 
to this paper by a reward of one hundred 

payable to the first person who suc- 
cessfully assails it. 

In all British North America, consisting of 
British Columbia, Manitoba, New Brunswick, 
Northwest Territories, Nova Scotia, Ontario, 
Prince ward Island, Quebec and New- 
foundland, the largest circulation credited 
to any Sunday paper is accorded to the News, 
published at Toronto, Ont. 

In all British North America, consisting of 
British Columbia, Manitoba, New Brunswick, 
Northwest Territories, Nova Scotia, Ontario, 
Prince Edward Island, Quebec d New- 
roundland, the largest circulation credited 
to any religious paper is accorded to the 
Christian Guardian, a Methodist Weekly, 
published at Toronto, Ont., and the publish- 
ers of the American Newspaper Directory will 
guarantee the accuracy of the circulation 
rating accorded to this paper by a rew: 
of one hundred dollars, payable to the first 
person who successfully assails it. 

In British North America, consisting of 
British Columbia, Manitoba, New Brunswick, 
Northwest Territories, Nova Scotia, Ontario, 
Prince Edward Island, Quebec and New- 
foundiand, the largest circulation credited 
to any publication devo’ to culture 
and dairying is accorded to the Farm and 
Fireside, a weekly, —ye at Toronto, 
Ont., and the publis ers of the American 
Newspaper Directory will guarantee the ac- 
curacy of the circulation rating accorded to 
this paper by a reward of one hundred dol- 
lars, payable to the first person who success 
fully assails it. . 

In all British North America, oguateting of 
British Columbia, Manitoba, New Brunswick, 
Northwest Territories, Nova Scotia, Ontario, 
Prince ward Island, Quebec and New- 
foundland, the largest circulation credited 
to any ublication devoted to horticulture 
and floriculture, is accorded 
Agriculturist, a monthly, published at 
Grimsby, Ont., and the publishers of the 
American Newspaper Directory will guar- 
antee the accuracy of the circulation rating 
accorded to this paper by a reward of one 
hundred dollars, payable to the first person 
who successfully assails it. 

In all British North America, consisting of 
British Columbia, Manitoba, N Bruns- 
wick, Northwest Territories, Nova — 
Ontario, Prince Edward Island, Quebec an 
Newfoundland, the largest circulation cred- 
ited to any publication devoted to medicine 
and surgery is accorded to the Medical Jour- 
nal,a monthly, published at Montreal, Que., 
and the publishers of the American Newspa- 
per Directory will guarantee the accuracy of 
the circulation rating accorded to this paper 
by areward of one hundred dollars, payable 
to the first person who successfully assails it. 


In all British North America, consisting of 
British Columbia, Manitoba, New Brunswick, 
Northwest Territories, Nova Scotia, Ontario, 
Prince Edward Island, Quebec and New- 
foundland, the largest circulation credited 
to any publication devoted to sanitation and 
hygiene is accorded to the Journal d’ Hygeine 
— amonthly, published at Montreal, 

ue. 


In all British North America, consisting of 
British Columbia, Manitoba, New Brunswick, 
Northwest Territories, Nova Scotia, Ontario, 
Prince Edward Island, Quebec and New- 
foundland, the largest circulation credited to 
any publication devoted to education is ac- 
corded to the Educat Review, amonthly, 
published at St. John, N. B., and the publish- 
ers of the American Newspaper Directory 
will guarantee the accuracy of the circula- 
tion rating accorded to this paper by a re- 
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ward of one hundred dollars, payable to the 
first person who successfully assails it. 

In all British North America, Hy a 
British Columbia, Manitoba, New Brunswick, 
Northwest Territories, Nova Scotia, Ontario, 

ince Edward Island, Quebee and New- 
foundland, the largest circulation credited to 
any publication devoted to educational in- 
stitutions is accorded to the Kings College 
are @ monthly, published at Windsor, 

In all British North America, consisting of 
British Columbia, Manitoba, New Brunswick, 
Northwest Territories, Nova Scotia, Ontario, 

nce Edward Island, Quebec and New- 
foundland, the est circulation credited 
toany publication devoted to law is accorded 
to the Canadian w Journal, a semi- 
monthly, published at Toronto, Ont. 

In all British North America, oppeteting of 
British Columbia, Manitoba, New Brunswick, 
Northwest Territories, Nova Scotia, Ontario, 
Prince Edward Island, Quebec and New- 
foundland, the largest circulation credited 
to any publication devoted to insurance is 
accorded to the Monetary Times,.Trade Re- 
view and Insurance Chronicle, a week. pub- 
lished at Toronto, Ont., and the publishers of 
the American Newspaper Directory will 
guarantee the accuracy of the circulation 
rating accorded to this per by a rew: 
of‘one bundred dollars, payable to the first 
person who successfully assails it. 

In all British North America, consisting of 
British Columbia, Manitoba, New Brunswick, 
Northwest Territories, Nova Sco 
Prince Edward Island, Quebec and N 
foundland, the largest circulation credited 
to — A publication devoted toreal estate and 
immigration is accorded to the Western 
ublished at Toronto, 
Ont., and the publishers of the American 
Newspaper Directory will guarantee the 
accuracy of the circulation rating accorded 
to this paper by a reward of one hundred 
dollars, payable to the first person who suc- 
cessfully assails it. 

Inall kritish North America, consisting of 
British Columbia, Manitoba, New Brunswick, 
Northwest Territories, Nova Scotia, Ontario, 
Prince Edward Island, Quebec and New- 
foundland, the largest circulation credited 
to aey publication devoted to sporting, 
athletics, cycling and road making, is ac- 
corded to the Canadian Wheelman, a semi- 
monthly, published at Simecve, Ont., and 
the publishers of the American Newspaper 
Directory will guarantee the accuracy of the 
circulation rating accorded to this paper by 
a reward of one hundred dollars, payable 
to the first person who successfully assails it. 

In all British North America, consisting of 
British Columbia, Manitoba, New Bruns- 
wick, Northwest Territories, Nova Scoti 
Ontario, Prince Edward Island, Quebec an 
Newfoundland, the largest circulation cred- 
ited to any publication devoted to the An- 
cient Order of United Workmen is accorded 
to the Canadian Workman, a monthly, pub- 
lished at Orillia, Ont., and the publishers of 
the American Newspaper Directory will 
guarantee the accuracy of the circulation 
rating accorded to this paper by a reward of 
one hundred dollars, payable to the first per- 
son who successfully assails it. 

In all British North America, consisting of 

ritish Columbia, Manitoba, New Brunswick, 
Northwest Territories, Nova Scotia, Ontario, 
Prince Edward Island, Quebec and New- 
foundland, the largest circulation credited 
to any publication devoted to the Ancient 
Order of Foresters is accorded to the Ancient 
— a monthly, published at Brantford, 

nt. 

In all British North America, consisting of 
British Columbia, Manitoba, New Brunswick, 
Northwest Territories, Nova Scotia, Ontario, 
Prince Edward Island, Quebec and New- 
foundland, the largest circulation credited 
to any publication devoted to Freemasonry 
is accorded to the Freemason, a monthly, 
published at Toronto, Ont. 

In all British North America, consisting of 
British Columbia, Manitoba,New Brunswick, 


» & monthly, 
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any publication devoted to Odd-fellowship 
to the 






} te he Columbia, Manitoba, New Brunsw = Colliery 











In all British North America, consisting of foundland, t 
British Columbia, Manitoba, New ay ae ck, 
ario, 





Northwest Lamy Nova Scotia, Ontario, m. on British North America, consisting of 
Edward Isl Quebec and New- Columbia, Manitoba, New ia, Onte ok, 
10, 


Prince 
foundland, the largest -~a 4 credited to po te Territories, Nova Scotia, 
Prince Edw Is: uebec 


d, 
is acco: Dominion Odd-Fellow, a foundland, the largest ‘circulation Ht 
weekly, published at Toronto, Ont. to any publication devoted to engineering 


In all British North America, consistin and mining is accorded to the Canadian 
Guardian, Critic and Journal of 


Territories, Nova Geots tia, Ontario, the Iron and Steel Trades, a monthly, pub- 
Prince award Island, Quebec d New- lished at Halifax, N.S. 
foundland, the st circulation credited to In all British N orth America, consistin 
any publication levoted to Patrons of In- British Columbia, Manitoba, New Brunsw ne 
dustry is accorded to the Canada Farmers’ Northwest Territo 
ye yen A published at Toronto, Ont. Prince wg = Island, Quebec and New 


tories, Nova Scotia, Ontario, 
t circulation credited to 


e larges 
=) publication devoted to metals, mechan- 


is accorded 








pares Territories, Nova Scotia, On 







Templar,a monthly, published at Ham- 







British Columbia, Manitoba, New Brunswick, 





Prince lai d New- 
foundland, the largest circulation credited to 
any publication devoted to commerce and Prince Edward 
Spance is accorded to the Monetary Fomes, foundland, the 







ing, boo 





pone published at Toronto, Ont., and the 





tee the accuracy of the 






British Columbia, Manitoba, New krunswick 





Prince Edward Island, Quebec and New- and travelin 
foundland, the largest ‘circulation credited um 
toany publication devoted to books, news- 






Bookseller, a month! 





American ‘Newspaper Directory will guar- 







who successfully 
In all British North cnaueeien consisting of +5 ndland th 







ince 
foundland, the largest circulation credited 






en vublished at Montreal, Que. "ond 
the-pub blishers of the American <i assails it. 






Seeieelion rat 
areward of one hundred dollars, —— to 
the first person who successfully assails it. 






British Columbia, Manitoba, New Brunswick, p,itiche Zeit 






foundland, the largest circulation credited 
to any publication devoted to groceries, con- to this 






laritime Merchant, a bi- 

weekly eae ee at Halifax, N. S., and the 
publis. ers of the American N 

will guarantee the accuracy of the 







areward of one hundred dollars, = to place next 
the first person who successfully assails it. ednesday. 







Prince Edward Island, Quebec and New- 
foundland, the largest circulation credited anything. 











a is accorded to the 





Ont., and the publishers of the American newspapers ; ‘ 








lars, ‘able to the first person who success- 
fully aseails it. 











Northwest Territories, Nova Scotia, Ontario, any publication 
is accorded to the British 


aan na the 1 irculati dited 
British Columbia, Manitoba, New Brunswic. e largest circulation cre to 
Northwest Territories, Nova Scotia, te ry French publication is accorded to the 
ward Island, Quebec and New- 14 Presse, published dail ms Montreal, Que., 
and the publishers of the American N 


an y 

ce Edward Island, Quebec and ne tothe Canadian Electrical News and Steam 
foundiand, the largest circulation credited to Engineering Journal,amonthly, published at 
ublication devoted to mperanceand Toronto, Ont., and ‘the publ shers of the 
pro bition is accorded to othe. International American Newspaper Directory will guaran- 
tee the Peon p of the circulation rating 

aa Sedoed dotamn. pebektnte the tat 
un otese. payebie e first person 

In all British North America, consisting of whosuccessfully pay rls it. pei 


aper by a reward of one 


Northwest Territories, Nova Scot: Ontario, In all British North America, consistin; 
~ Edw: Ty and, oie te British Columbia, Manitoba, New Brunsw i 


Northwest Territories, Nova Scotia, Ontario, 


rd Island, Quebec and New- 
st circulation credited to 


large: 
msurance Chronicle, = publication devoted to paper, stationery, 
n kbinding, z, engraving and elec- 
8 


and No- 


bli ere ot the American News r Di- trotyping is accorded to 
Ls aya tions, a monthly, published at Toronto, Ont. 


rectory will guaran 
pce By rating ee to this paper by In all British North America, consistin of 
a reward of one hundred dollars, payable British Columbia, Manitoba, New Brunswick, 
to the first person who successfully assails ~ Northwest Territories, Nova ——s Ontario, 
In all British North America, consteting of Prince Edward Island 
4 foundiand, the 1 


Quebec New- 
t circulation credites to 
evoted to transportation 


a semi-monthly, published 


at Vancouver, B.C., and the pub ishers of 
papers and periodicals is accorded to the theAmerican bacon seertoneeedaer will guar. 
ian ,published anteethe accuracy of the circulation rating 
at Toronto, Ont., andthe publishers of the accorded to this paper by a reward of one 
hundred dollars, payable the first person 
antee the accuracy of the circulation rating Who successfully assails it. 
per by a reward of one In all British North America, pine of 


to tl pape 
hundred Gotane, = the first person British Columbia, Manitoba, New Brunswick, 
Northwest Territories, Nova Scotia, Ontario, 


Island, ebec and New- 


ews- 


. paper Directory will guarantee the accuracy 

cals, ph publication devoted to dra hd sony of the circulation rating accorded to this 
accorded to ee Pharmaceutical Jou: paper a a reward of one hundred dollars, 
payable to the first person who successfully 


ry will gessentestte accuracy of the In all British North America, consisting of 

accorded to this paper by British Columbia, Manitoba, New Brunswick, 

-* Northwest Territories, Nova Scotia, ~s — 

for indi -~y -t irculati soredited 

‘oundiand, the la t circulation c 

In all British North America, consisting of to any German publication on is roe cord ed t 0 the 
Northwest Territories, Nova Scotia, Ontario, périn “Ont. pony ay weeny, puniene 

_d publishers of the Amer- 

ince Edward Island, Quebec and New- ican Newspaper Directory will guarantee the 

accuracy of 4 4 circulat ~ yeting — 

a reward of one hundr 
ay. 7s pastry: rovisions and sea food dellare, payne | tothe first person who suc- 
cessfully assails it. 


Island, Quebec 


ae 


Pectory ewspaper DI- THE RULING PASSION. 
circulation pang oceertee to this paper by Atye-ons e wanted the wedding to take 
Tocoday, but I insisted upon 


In all British North America, consisting of — Lois—Do you think Tuesday unlucky,dear? 
pee a Manthobe, yo ny etn Alys—No; but Dacey has his big bargain 
lorthwest Te: es, Nova Scotia, Ontario, <a 1¢ on that day, and I wouldn’t miss it for 





to any pub) biication evoted to mercantil d P 
mmanufecturt ‘0 > am “Ir ought to be the easiest thing in the 


Canadian » mufacturer and Industrial world to get rich nowadays,” said Mr. Har- 
World, a semi-monthly,published at Toronto, ley, as he read the advertisements in the 


‘you can buy so many things 


Soreness, Sa. L that are worth eight dollars for three dollars 
Suis paper by a reward of pow Re dol. and twenty-nine cents. I wish I hada mill- 
ion to invest in shirt-waists and galvanized 


Saratoga trunks.’’—Bazar. 
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CANDID ADVERTISEMENTS. 
By John C. Graham. 

It is now universally admitted that 
candor in advertisements is the best 
policy. But sometimes even candor 
can be carried too far, particularly 
when its presence gives a burlesque 
tone to the announcement. That was 
the case with the Englishman who ad- 
vertised in this way : 





A SIDEBOARD FOR SALE. 


I have a magnificent looking article 
made of unseasoned deal, colored to re- 
semble walnut. As great care has been 
taken to imitate a really first-class piece 
of furniture by a good maker, it is hoped 
that the fact of the wood being certain to 
split and warp, that the drawers are sham | 
and the keyholes dummies, will escape | 
the detection of the average purchaser. 


| 


What offers ? 








This is refreshingly frank, but could 
not be expected to tempt even chronic 
bargain seekers, but the Cincinnati 
grocer’s ad is about on a par with it for 
candor : 

Our fresh eggs will be found cheap at rsc. 
adozen, but the quality is not strictly first- 
class, as, every now and again, you may 
strike a bad one. 

It was a London grocer who adver- 
tised some plum jam at a very low 
price, and apparently believing himself 
that his offer would be incredible sup- 
plemented it with the line : 

Of course I cannot guarantee it to be 
all jam ! 

One would hardly expect an under- 
taker to be guilty of humor in his pub- 
lic announcements, but an English 
journal is responsible for the statement 
that one of that trade actually used the 
following ad: 

Why live, when you can be buried decently 
ina gravelly soil, with a marble tombstone 
for £5.10? 

A provision dealer in Wales is cred- 
ited with having put out this extremely 
candid advertisement : 

Having thoroughly tested both sides of 
the question, and being now convinced that 
honesty is the best policy, I have decided to 
sell in future only unadulterated articles. 

Here is a matrimonial advertise- 
ment—taken from an English paper— 
that certainly beats anything this coun- 
try can produce in that line : 

To millionaires or less—who wants to marry 
my daughter, young and pretty, modest and 
refined, received st education abroad. 
Speaks French like a Parisian, German like 
a Hanoverian, English like a Bostonian. 


jas piano like Paderewski and is poor like 


ob? Address Parent, Box * 
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As a final example here is something 
that is quite unique in the way of a busi- 
ness appeal. I should imagine it to be 
much more truthful than trade alluring : 

The public is kindly requested to buy this 
Tooth Powder—the “ Univer: al Whitener.” 
It is neither better nor cheaper than most of 
the others in my store, for nearly all tooth 
or will do their work perfectly well 

ut I think it is just about as good as any of 
them, and I particularly recommend it be- 
cause it is made by my . who is avery 
deserving young man and hopes to be married 
soon on the strength of it. 


++ 
THE ART OF CONDENSING. 
‘By Julius Fitzgerald. 

The man who possesses the ability 
to ‘‘boil down” sentences and extract 
the true ‘‘ meat” from them is not 
only a great money saver to the adver- 
tiser, but is a good friend to the read- 
ing public and an economizer of its 
valuable time. Redundancy of words 
in an ad often ruins its chances of be- 
ing read, and certainly prevents its be- 
ing remembered. Some ads are very 
much like watered stock—every addi- 
tion depreciates the value. But the art 
of condensation is by no means over 
popular. I have seen very intelligent 
men struggle for hours in an effort to 
boil down ‘‘copy,” and every attempt 
only made matters worse. Their in- 
clination led them to cut out words 
that should be left in, and to retain un- 
necessary phrases. But their lack of 
skill and experience prevented them 
seeing just what should and should not 
be eliminated. I have myself prepared 
ads for rmagazines and weeklies, every 
line of which meant over $45. By 
judicious pruning they were cut from 
180 lines to 164—a saving of $720—a 
pretty good day’s work for one individ- 
ual. The words only were cut down, 
not the sense. Useless repetitions were 
eliminated—an inversion of a sentence 
here and there often cut out six words. 
The breaking up of long sentences into 
several short ones often saved space. 
I have often claimed that you can’t 
edit an ad too much, particularly when 
it is going into costly mediums. Where 
every words means from three to five 
dollars you can’t allow any unneces- 
sary ones to remain. Just as many 
words as are really needed to give your 
story plainly are enough. Any more is 
waste. 

Another strong point is that the 
briefer and plainer an ad is, the more 
readers it attracts, so that brevity not 
only saves money but actually makes 
it. Nobody cares for an involved or 
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tedious style of diction—that kind of 
advertising is usually lost altogether. 
I have never heard of anybody express- 
ing admiration for a long advertise- 
ment, but brevity seems to commend 
itself to all. 

Practicing the condensing of matter 
every day is a good and useful occupa- 
tion. Practice makes perfect in all 
things, and the ‘‘know how’”’ only 
comes from experience. The art of boil- 
ing down is so essential to the adver- 
tiser that it seems a mystery it is not 
studied more. A glance through a 
page of modern newspaper ads will 
show that the experienced condenser is 
still greatly needed. 


—_—__+o+—__—_ 
A PAWNBROKER’S ADS. 

A pawnbroker in San Francisco, 
who advertises under the catch-line 
‘* Barrels of Money to Loan,” inserts 
in theater programmes a column or so 
of what he calls ‘‘ jokelets.”” Here is 
one that seems particularly good : 


Stranger in hotel barber shop: ‘‘ That's 
twice you’ve cut me.”” Barber: ** Yes, sah.” 
Stranger: “* If youcan’t do better than that 
you’ll drive away customers.”’ Barber: “I 
ain’t had ’sperience nuff yet, sah, to shave 
customers. The boss only ‘lows me to 
shave strangers.” That’s the way with 
some loan offices—they take advantage of 
strangers, But Uncle Tencba, corner Pacif- 
ic street and Montgomery avenue, has but 
one rule for the customer and the stranger. 
He treats all alike, squarely and fairly. 


Here is one in which the connec- 
tion between the joke and the ad isa 
little strained: 


“Chestnuts !’’ yelled several persons in 
the gallery at the minstrel show. ‘‘ That’s 
right, gentlemen,” responded Bones. “If 
= on’t get what you want, ask for it.” 

his was witty in the end man and placed 
him ahead of his audience. Just so at 
Uncle Jacobs’, corner Pacific street and 
Montgomery avenue; if you go there and 
ask for money you will get it, and thus 
place yourself ahead of want. 


Following are several additional ad- 
vertisements, of varying degrees of 
interest and merit: 


“Orlando, I didn’t see you with Miss 
Brown at the concert last night.’’ ‘No, 
Percy, I’m not calling on her any more. I 
can’t until she retracts what she said last 
week.’’ ‘Ah! what did she say ?” ‘“ Well, 
she said I needn’t call any more.” That 
certainly was a settler. Now, Uncle Jacobs, 
at the corner of Pacific street and Montgom- 
ery avenue, never would say that to his cus- 
tomers. On the contrary, after satisfying 
them he always tells them to call again. 

Smith (to a friend who applied for a posi- 
tion as letter carrier): “‘ Think yer got the 
pesishon ?”’ “No. The first question they 
asked me how fur it was from New York to 
Buffalo, an’ I told ’’em if that was going to 
be the route I’d give it up,” Many aman 
gets disheartened as he sees a crooked road 
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before him. But the path to Uncle Jacobs’, 
corner of Pacific street and Montgomery 
avenue, is worn bright and straight by the 
countless people one have been relieved 
there with loans on their collaterals. And 
he has plenty of money left for others. 

Johnnie has a roguish auntie, who dearly 
loves to tease him. He was playing with his 
Noah’s ark one day, and auntie heard him 
talking about ‘“‘Shem, Ham and Japheth.” 
““What kind of ham have you, Johnnie?” 
she asked. ‘I guess I'll take a piece.” 
“ Oh, ’tisn’t the eating kind,’’ replied John- 
nie, promptly. “It’s the kind like Abra- 
HAM.” And that’s just the kind that Uncle 
Jacobs is, only he gives you money instead 
of ham. If you don’t believe it, just go up 
to the corner of Pacific street and Montgom- 
ery avenue, and he’ll fit you out with just 
what you need for present emergencies. 

When a man ange out of the poultry busi- 
ness he tears the tattered hen sign down. 
There are a great many fow! callings that do 
business without any sign. And then again 
there are men so popular that everybody 
goes to them naturally—hunts them out 
without the aid of a sign. Such a one is 
Uncle Jacobs, corner of Pacific street and 
Montgomery avenue. His straightforward 
method of lending money on collaterals on 
reasonable and lenient terms has caused a 
= to be marked to his office by those he 

as served. He needs no sign—his own con- 
duct is his best advertisement. 

Oo. B. 
+o 


TAKING THE CENSUS, 

The method in which the late census was 
taken in the whole of France and of London, 
England, is worthy of attention. The enu- 
merators delivered to every proprietary oc- 
cupant of a house or tenement in London a 
schedule containing inquiries as to the name, 
the head of the family, sex, age, occupation 
and birthplace of every one in the house, to- 
gether with such other statistical informa- 
tion as is required in such reports. Such 
schedules were directed to be filled up on 
Sunday (presumably Sunday, because of the 
greater proportion of people at their homes 
on that day), and travelers were to be enumer- 
ated at the hotels and houses where they ar- 
rived that day. The schedules were ail col- 
lected on Monday, and the results, so far as 
enumeration is concerned, will be easily 
known in one week, while the vital and social 
statistics connected with the census will all 
be compiled and ready for promulgation 
within two months. In France the whole 
country is divided into small districts, and 
the same means produce similar results. This 
system is worthy of attention here, however, 
only as applicable to our large cities, where 
it would work, except perhaps in the slum 
districts where the degree of illiteracy or 
multiplicity of national origin would render 
the personal attention of the enumerator 
necessary. But, so far as the country is con- 
cerned, the conditions are too dissimilar. 
The whole of France is no larger than the 
State of Texas, and the area of England no 
larger than Montana; hence, to render the 
conditions similar for the operation of this 
method, our whole rural population would 
have to be thus concentrated.—New Jdeas, 


Philadelphia. 





«>> 


GOOD DEFINITION. 
Teacher—Where do the trade-winds blow? 
Johnny—Er—I guess they blow around the 

stores of the men what advertise in the news- 
papers, 
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A $5 Book 


Charles Austin Bates’ new 700-page 
book, ‘‘Good Advertising,” contains 175 
chapters, and is intended for business men 
who want more business. It is of especial 
value to those advertisers who are not getting 
good returns from their advertising. 

It is largely a book of facts. It tells 
how. It suggests. It advises. It gives 
experiences. It treats upon every phase of 
advertising. It tells all about type, borders, 
display, size of space to use, amount of 
money to spend, mediums to use. Ideas 
stick out of every page. 

The price is $5 by prepaid express, 


or 50 cts. 


We have taken 12 chapters of general 
interest from ‘‘ Good Advertising,”” and made 
up a 96-page book, nicely bound in paper. 
The pages are exactly the size of the com- 
plete book, and the printing is from the 
same plates, in both instances, You can 
get a good idea of what ‘* Good Advertising ”’ 
is by reading this 96-page book. The price 
for it is 50 cents. ° 

Each book contains a coupon good for 
50 cents. If you like the 12 chapters and 
want the other 163, you can send us $4.50 
and the coupon, which will be accepted for 
50 cents, and we will send you a handsomely 
bound volume of ‘‘ Good Advertising.”” Thus, 
if you don’t want the complete book, it will 
have cost you only 50 cents to find it out. 











HOLMES PUBLISHING CO., 15 & 17 Beekman St., N. Y. 
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SOME PARIS SWINDLES. 

There is probably no city in the world so 
full of clever schemes to catch the unwary as 
the great and gay capital of France. Out of 
all tae swindles an army of men and 
women manage to make a living. Not only 
that, but they flourish for years before ex- 

ure strikes them, and during that time en- 
joy the respect and confidence of some sur- 
prisingly decent people. It is amazing the 

ber of these chevaliers d’industrie who 
manage to get into the coafidence of social 
celebrities and politicians of high standing. 

From a Frenchman’s 7 of view every- 
body who lives well and dresses better than 
a bank clerk is put down as a spy in the em- 
ploy of Bismarck unless he is known to have 
any other occupation. But among these busy 
people without distinct professions there are 
those who lend their names and imposing ap- 
pearance to enterprises which could exist 
only in a country where the “ gogo” is al- 
ways on the lookout for a rapid road to fort- 
une. For example, the money-lending agen- 
cies, notwithstanding article upon article 
which has been written in the respectable 
portion of the French press, warning people 
against them, still go on and prosper. One 
has only to cont any day the smallest 
French paper which pretends to the largest 
circulation, to see the names of half a dozen 
persons or societies advertising to lend money 
on simple signatures. The simpleton replies 
to the advertisement, stating his require- 
ments, and is informed that the director will 
be able to obtain what he desires, but that he 
must pay so much per cent commission (gen- 
erally very low), and deposit twenty-two and 
a half francs for preliminary expenses. This 
he does, and hears no more of the matter; or, 
if he omes anxious and worries the 
“ society,”” he gets a polite letter to say that 
the “ board of directors,” having taken the 
matter into their serious consideration, re- 
gret that the securities offered are not such 
as to justify them in making the advance. 
His twenty-two and a half francs have been 
expended for the postage on one letter and for 
the inquiries which have probably never been 


made. 

The old, old story of finding confidential 
employment for clerks at high salaries, and 
requiring a deposit as a guarantee for good 
conduct, is as familiar as the confidence trick, 
and yet it succeeds ray ; but the sufferers in 
these cases have only themselves to blame. 

Insurance is as yet in its infancy in France, 
yet even that has been studied and put to 
profit by some ingenious swindlers. Only a 
short time ago two distinguished-lookin 
Frenchmen called at the store of a well- 
known jeweler not a hundred yards from the 
Grand Hotel, and one of them said that his 
friend had just come into a very large fort- 
une and desired to invest a portion of it in 
some such business as that of the gentleman 
to whom he was speaking. The jeweler had 
no particular desire to sell out his business, 
but finally agreed to take this young prince 
as a silent partner, upon conditions which he 

idered ad g to himself.’ The 
two distinguished Fr left, app: 
ly delighted with the arrangement they had 
made. The next day they returned and in- 
forined the jeweler that one little formality 
was necessary in order that the mother of 
the youth who had inherited the fortune 
should consent to her son’s ig ney of the 
money. The jeweler must insure his life 
for five hundred thousand francs. ‘This he 
did os to, especially as his newly- 
found a: ate offered to bear half the cost 
of the premium. There was no restriction 








h 





PRINTERS’ INK. 


as to the office in which he was to insure. 
The policy was made out, the premium 
paid, and he waited in vain for the arrival 
of the young heir. Finally, when a month 
had gone by and he had heard no more of 
the two distinguished foreigners, he went to 
the insurance company and asked them to 
cancel the policy, as he had now no use for it. 

“Very sorry, sir,” replied the director of 
the company, “ but we cannot do that, as we 
paid the commission upon the policy to the 


gentleman who procured us the business.” 
“ But qebedy procured pen the business ; 


to you of my own accord, 
eard of your office as a re- 


1 came direct 
because I had 
spectable one.”’ 

“That may be, sir,”’ replied the director, 
but five minutes before your first visit a dis- 
Cogpiiee testing gentlemen came in and 
told me that you were coming to insure your 
life upon his recommendation. As what he 
said was fulfilled, we believed him, and paid 
him the commission.” 

The jeweler now understood why he had 
had to insure nis life, and also why he had 
not again seen his distinguished-looking 
would-be silent partner.—Lippincott’s Mag- 
azine. 


> 
THEY KNOW WHAT THEY WANT. 
The man who palms off on a customer what 
he neither asks for nor desiresis practically 
a bunco steerer. He not only discredits the 
intelligence and judgment of his patrons but 
to all intents and purposes is guilty of obtain- 
ye > | under false pretenses. 
he field is wide. There is nothing to 
po any dealer who so desires from 
ringing before the public any proprietary 
——- of his own in which he has faith. 
ndeed, a man who really believes he has a 
“*good thing ’’ owes it to the public, as well 
as to himself, to give the fact the greatest 
attainable publicity. But the penny-wise, 
pound-foolish dealer who tries to palm off 
‘something else ” when a customer wants a 
certain well-known and widely advertised 
preparation ought to be sent to Coventry in 
double-quick time. The people know what 
they want and they are entitled to it.—JBos- 
ton Globe. 


————_+o+ —___ 

A DISTINCTION WITH A DIFFERENCE. 

A careful distinction must be made be- 
tween a special agency and an advertising 
agency, and the two must not be confounded. 
One works for the journals, the other for the 
advertiser.— Bulletin of the Medical Pub- 
lishers’ Association, 


si 
Classified Advertisements. 


Advertisements under this head, two lines or more 
without display, 25 centsa line. Must be 
in one week in advance. 


WANTS. 


ALE-TONES, 1 col., $1; 2 col.. $2. BUCHER 
ENGRAVING CO., Columbus, 0. 


7 ANTED to buy a Republican country news- 
W paper. “ REX,” care Printers’ ink? 





PV ANTED Co mdence from intending 
advertisers. JOURNAL, Flushing, N. Y. 
D. LA COSTE, special newspa) resent- 
H. ative, 38 Park Row, New York’ Dailies only. 
‘|.HE VINDICATOR, Youngstown, Ohio. 8.400d.. 
r 6,000 w. Wants first-class vertisements 
only. 
AYTON (Ohio) MoRNING Tres and EVENING 
NEWS, 14,000 daily, create a “ want” for prop- 
erly advertised goods. 
W4r™. printed but net used -govice 
sample, state quantity. ° ARKE 
182 Monroe 3t,, Chicago. wv 
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am that lead in their i losniiey represented 
by H. D. LACOSTE, 38 Pa Park Row, New York. 
\ ISCONSIN AGRICULTURIST, Racine, Wis. 
Advertisements at 20 cents a line for 25,000 
aseilion ——— 
7 ANTED—A young, capable newspaper 
Ww’ with superior ee is at liberty. 


Address “ A. E.,” Pri 
GHOSEBARD 3 is the steppi stepping s stone into good 
a home, ne by 


ne 
n Primer fre tree. »' P. _I.P. SNELL, Tru 
A pga to send two owage gles? rcircular 
of cuts—really good cuts really small 
prices. R.L.CURRAN, 150 Nassau St., New York. 
E’ DITOR, New York experience and idens, 2 and 
‘4 sa trainin, wishes Place on iG 
erate salary. “ INVESTOR,” Printers’ In 
Waste mts in New York Ci 


harge of f - 
‘0 to ec of fo: vertising. 
oo BOYS AND GIRLS’ MONT: Cincinnadl, 
0. 
Ww* will reproduce any cut pened Lamy - 
white paper, 1 column for 50c. 
t 6c. per square inch. BUCHER iiNG WING 
CO., Columbus, 0. 
V 7 ANTED—Young man as y man as assistantin editorial 
department of PRINTERS’ INK; one with 
some experience and who can typewrite pre- 
ferred. Address, with full ith full parti ioulers. 
Wauline whose rates do not exceed $2.50 
a line = year, send sam —* rate card ; 
wed quote circula’ 
tion to STANLEY DAY, Newmarket, N 


A DVERTISERS who contemplate issui 
44 tising booklets 





ts of “useful in’ 
“ recipes ” or other matter which will induce peo- 
ple to preserve the booklets, and are in need of 
such matter, uddress “ O. H.,” care Printers’ Ink. 


V 7 ANTED—A circulator for a German newspa- 

per with daily circulation of 7,000; must 
be capable of thoroughly controllii 
and pushing ciroulation. State ex 
wages expected. Address “Cl 
Printers’ Ink. 


carriers 
ence and 
CULATOR,” 


Pian KANSAS ag ee of Topeka, 

ants Eastern representative. 

e monthly" publication. Well estab- 

Fight page, | and only representative of 

the Kanens che ian Endeavor Union, mem- 
bership of which is more than 42,000. 


A PUBLISHER said it— The heading you de- 
and re for o a is the 


appearance, no thought of giv ita 

a ot “Bketeh = on app’ aw fad r. a 
~ not accey an rned. n 

‘and wording. = 


exact 
MOSELEY, 48 Hill St., Elgin, Til. 


+o 
PRESS CLIPPINGS. 


GOUTHERN CLIPPING BUREAU, Atlanta, Ga. 
Press clippings or trade journals and adv’rs. 


ADVERTISEMENT COMPOSITION. 
JNMATCHED facilities for the proper con- 
struction of advertisements. md _ for 
booklet of 125 borders. P. G. DARROW PRINT- 
ING CO., Chicago. 


++ 
WINDOW DRESSING. 
H“we JOURNAL OF WINDOW DRESS- 
G, a monthly rao ion. Illustrated 
displays. Third year. Send 2 cents for trial 
copy. 1258. Clark St., Chicago. 


cccniemmenstnt Silanes 
AMATEUR SPORT. 

ber ry ae isan a monthly devot- 

This e has 


game of 
the nighset class ci Le 4 in America. We in- 
vite compariso tS any publication wherever 
published. Wer refer, without SS our 
advertisers and will abide by t! cocenen of any 
of them, in regard to ie cana ae n THE 


GOLFER is a 
muntoations ons te THE GOLPER, 294-258 


ddress all com- 
Congress 


INK. 


SPECIAL WRITING. 


$3 Annex: original edit torials for weeklies ; 
fullcomplement. “ PITT,” Printers’ Ink.’ 
naa 
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ADDRESSES AND ADDRESSING. 
ADDRESSES of ta of rs of Denton 
1,00 $2.00 34,000, $10. 1 MEELY, 


Denton, di 
‘NOMPLETE list resident Mam 
Ay 
pam- 
.Fulton,Mo. 


/ County, Mo., arranged al; 
Offices. New. 4,500 names. N 
philet form. Post-paid $2. D.H.HA 
pene mon 
ADVERTISING AGENCIES. 
p®t ADVERTISING CO., Newark, N. Y. 
responsible advertisin ertising agenc; 
A*i antee the circulatio 
AGRICULTURIST, Racine Wis., to be 25, 


F A ig as 4 advertise anythin bere 
ay i write to the GEO. £. 8 
ADVER ISING "CO., 10 Spruce 8t., New 3 York. 
—-- +o 


y will - 
ion of the nue pW iscomen 


HALF-TONES. 


@ 1 5 HALF- TONES—“a wonderful pesos it 
b oe the half-tones are right”’—and the 
half-tones are right. We will make our best 
single column half-tone of any subject, clear and 
fully finished, for 


thicago. 
PRINTERS, 


T= LOTUS PRESS (artistic printers), 140 W. 
23d St.. New York City. (See ad ler “Ad- 
vertisement Constructors. uctors.””) 

HAT we can do better and cheaper jm 
be aa. else is half-tone, wood and z 
rices. Gut 
Fifth Ave., 


CAGO Gago PHOTO ENGRAVING: go: 
Chicago. 


7 om pame engraved on a co} late, and 
Y% by =~ ay: bo Petnted rom ft, sent pos 
pas } a a n plate, 25c. 


_— B.D 
FRANKLIN P1G, AND ENG. CO., Toledo, Ohio.” 
JETTER numbering machines can be used 
on any kind of a op press. Is indis- 
nsable wy Ft re is num! ae 
: be e- << AN the og same 
electro. rmits 0! apd num 
one im ae. Write tors catalogue. "one 
W. & CO., % Morton 8t., a St., Brooklyn, 


FOR SALE. 


-LINE advertisement, $1. WISCONSIN ° 
CULTURIST, ee, Wis, me 


5 
BUYS 4 lines. 50,000 
WOMAN’sS WORK, ‘ORK, Athens, 


OR SALE—Ch > 1 Mann hand linder press, 
I used sho: rt tims, also pair Ses 4 news- 
peMONITOR, Mayville, 


paper chases, cn as new. 
BUYS only Democratic wee! 
$3 500 unty seat hae ky ~ 
nF Fine ne, job 0 = $7,000 yearly 
pm, = sitet ch ity c P 

n ca e 
and line mly; —s aos sold c Sy 
Or se) gy.” L.,” Drawer D, Salem, Ore. 


‘Fo. frm A Thorne type machine of 
and most caaprores d , together 

brevier type ; machine 

in use a little over a year and is in first- 

— — in a ore Will sell way 
purchaser. 


ry . 
down and 

CHAS. H. WEBSTER, Buffalo Buffalo NY? 
pee hare prea aatnss Su for the ~4 
a second na hone hen’ thee Sy Why be 

when 
AMERICAN TYPE FOUNDERS’ CO., conte mo 1 noone 
Hg hm , Pitts,.Cleveland,Cinn., 


\Chicago, Mil. 
pit Kan City, Omal Denver, 
Portland (Ore.), ° “Wwrieco.. 
place, and save money and — 


oe proven. 





Buy everyt in o} 
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PAPER. 
M. gg aa & Co. Ey the paper for 
zine. vite correspond- 
none with Telia le houses bd. ad paper of all 
kinds, 45 aan St., New York. 
—_ +o 
BOOKS, 


1D43 ANGER mawale, ALS,a mant \ | rg of practical 4 
ne! 


Price, by mail, 50 
conte, Address PRINTERS | INK, 10’ Spruce &t., 
New York. 


\ E _— 5,000 ye in ourcatalogue. You can 
lease any of our plates and your own 
onder or we get up editions for you 
with your imprint. Many concerns are 
now using our a as pre 
information ur catal 
PUBLISHERS’ Ci CORPORATION 


“310 Sixth Ave., 
New York City. 


ILLUSTRATORS AND WI ILLUSTRATIONS. 


SENIOR & CO., Wood E: Engravers, 10 Spruce 
e St.,New York. Service good and prompt. 


EAUTIFUL illustrations and initials, 50 : 
Handsome catal . AMERIC 
ILLUSTRATING co., Newark, N. = 


{=> RT Day, designer and illustrator ; outlines, 
d ngs, pen sketches, golor work 
and A. és Artec kle Bldg., Brookl 


A N ad without a cut is like a picture ae a 
frame—lac t deal of force and at- 
tenctivaness. “ve mae —~ of the best kind of 
advertising en; —clear, bold and Beet 
a. THE CH GAGO PHOTO ENGRAVING CO. 
9 Fifth Ave., Chicage. 








> 





MISCELLANEOUS, 


W Von En AGRICU LTU Tame, Sects, Wie 
nm ~ 4, — , cea ural paper p! 


yBEs mond m 
Re ceed omg Company, for the election 
ot election, will be 
held at their of office, No. 10 Spruce St., New York, 
= HAS NW KENT Seon aaa = at 11 o'clock a. m 


E VERY ad writer ao airasttone’ is Saneneiies 
4 in getting printable cuts. So many a 
muddy and vague. lapted to the ire. 
pan = of advertisement illustrations are our 

ialty. We are designers as well as en 
gravers anntne it pond the e entire ao = a 


he word. Send fi 
RSS an ri “CHIC SAGO PHOTO F ENGRAVE ING 
‘th Ave., Chicago. 


of the Getitie of the 








ADVERTISING NOVELTIES. 


| ee the purpose of inviting announcements 
of Advertising Novelties, likely to benefit 
reader as well as advertiser, 4 lines will be in- 
serted under this. head once for one dollar. 


Ov electric window attraction is not a toy, it 
takes money to buy itand it costs something 
torunit. It consists princi ly of eight revolv- 
ing, oscillating, color changing 16 candle power 
with an optical il- 

revolving disk. The an pays th it does 

ie cost of 

will do the 


~ it a chance. 
OMPSON" 201 Inter Ocean 





same for you rovie 
For sale by T. 
Bidg., cago. 


_ 


ELECTROTYPES. 


WE make the best interchangeable plate and 

base on the ay Also the lightest all 
metal back electro. THE E. B. SHELDON Co., 
New Haven, Conn, 


Grace cut offer. In — > the 7 
4 cellence of our half-to engravi 

will make you a handsome ~~ le column mn half. 
tone me | $1.50; larger halftone cut at 15 
cents inch. As good as any ever 
turn 
mee 





out, 
Ty weenee are Cane gay =f 
a 


pang FT - hy TH E re CHICAGO GO PROTO 
ENGRAVING 0. 79 Fifth Ave., Chicago. 
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BILLPOSTING AND DISTRIBUTING. 
yous printed matter ny in exten 
advertising, posting ws i aanentie by 

GRAHAM, 1 North fi North Road, a Victoria. B.C. 
cAMpuae-eomafly sop copies, circulars, etc., dis- 
+’ tributed everywhere through an o: 
force of men who furnish references. Addresses 
furnished. Your circulars maiied with ours. Men 
wanted in all unoccupied territory. Address 
UNITED M’F’RS & PUB. ADV. CO., Cohoes, N. Y., 
special advertisers. 





++ 
SUPPLIES. 
7 AN BIBBER’S 
Printers’ Rollers. 
y fata for ontork, BRUCE & COOK 190 Water 


‘\HALK half cent an inch. 
BYRO. POPE Beco. Cco., "Cleveland, oO. 


Tan leaders of type type fashions. AM. TYPE 
FOUNDERS’ CO. Branches in 18 cities. 


- OM lars for making rubber stamps, $10 ; circu- 
free. EXCELSIOR CO., Montrose, Iowa. 


Q@TANDARD Foundry rinting outfits, 
Se riginal borders. 20 200 hark 3t., Chicago. 
cus cnet Bie We make standard 
new anc old plates at money saving 
rices. HIRD MFu.  CO., Cleveland, Ohio. 


GTEREOTYPE, linotype and > and electrotype met- 
& als; 5 copper annodes ; zinc plates for etching. 
a gee & CO., Inc., 517 Arch S8t., Philadei- 
Pp 
PPIs PAPER is printed with ink manufact- 
ared by the W. D. WILSON PRINTING INK 
CO., L’t’d, 10 Spruce St., New York. Special prices 
to cash buy ers. 


poe like to look at pictures, and alwa: 
will fact makes an illustration de- 
sirable in every adve sanonge you put out. We 
employ skilled desi e) vers—men 
who have all their liv: ing but their 





res ; done not! 


ve you at risingly | low Cc 
PHOTO ENGRAVI Co.,7 Fifth Ave., 
‘0. 





ADVERTISING MEDIA. 


40) WORDS, 5 times, 25 cts — 
Brockton, Mass. Circulation 7 

i mers (O.\ VINDICATOR, ol 6,000 

w. H. D. LACOSTE, 38 Park Kow.N. Y., Rep. 

NY person advertising ir PikINTERS’ INK 

*\ to the amount of $10 is entitled to receive 

the paper for one year. 

A DVERTISERS’ GUIDE, Newmarket, N. J., 5c. 

line. Sub., year, 25c. ; 6 mos., 15c. ; 3 mos., 

10c. ; gi be. 





; none free 
Le ~~ in Southwestern Ohio 
4 AC Soe Cin on MORNING TIMES 
\VENING NEWS, 14 eos) das daily. 


"| HE. Mos jad aad SS ae A Seeention 
poste e blish: 
THE WS W808 PANY. Joliet, Iii tad 


7? reach the wealthy Sound shore of West- 
chester County, N. Y., use the Port Chester, 
ENTERPRISE, 60 cols. weekly. Advertising 

rates and sample copies sent on app 


HE GENEVA DAILY Lo S, only daily in On- 
tario County. Circulates In 30 towns. Sub- 
scription price to farmers $2.00 a year. 
advertising medium in its territory. 


B ILLBOARD ADVERTISING reaches nearly 
— billposter, distributor, Sen writer, 
nter and fair in the U. 8. 


rp 
pothiy Sub’n $1 per yr. | 25c. line. Cincinnati, oO. 


K wo oer Topeka, Kan., reaches 

Na majority of the 42,000 Kansas Christian 

aadiaveners every month. They are teachers, 

oe —_eonaome” and families ; good buyers, 
of them 


‘| HE SOUTHERN HOMESTEAD, Atlanta, Ga., 
reaches 50,000 Southern Homes monthly. 

Advertising rates 30c. per agate line. Discoun 

10 per cent for 3 month, 15 per cent for6 —— 

25 per cent for one year. 











PRINTERS’ INK, 


all America there are only eight semi-month- 
le ies wae ove so large a circulation as the 
WISCONSIN A: GRICULTURIST, Racine, Wis. 


Es COURIER. 31 ER. 31 years old. Has a vil- 
| and farm cire’n around De' rolt greater 
than any other weekly. Ad t Ad rate 60 aay a ch. 


000 COPIES of S of Woopwarn’s Ge popu- 
50, 60,00 "000 refined women in 1 .. Write 
OODWARD’S, No. 842- 


“THRE is a lo senaine in be great 
Northwest. tis the NORTHWEST MAGAZINE. 
ls -y- Northwestern homes weloomss it 
B... - surest way isto adver ails gress 
resul vertise e 
an fesse. Write to W. H. ENG- 
LAND, 842 Broadway, New York. 
Bret weekly journal for advertisers. It 
contains phi hic juctions of the 


1 advertisements to be found in the va- 
rious publications of _ Eng! ‘ing world, 
together with many hundred excellert sugges- 
tions for catch-lines, reading matter 


and best 
phi lay of advertisements. cap on ¥ 
Journal in the world devoted exclusively to re- 
tail eevereaees oe rs and to the men who write and 
their ads. 


set Printers many sugges- 
tions for display from it. my og = = 
ayear. Sample copy of Bra 


s free. A 
ing rates on a. BRAINS PUBLISHING 
CO., Box 572, York. 


¢ YOOD HOUSEKEEPING, 

__ Springfield, Mass., 
desires good and appropriate “ads,”’ because 
it gives first-class service a and the fact that it ap- 
peals to the very best class of American house- 





keepers, who are really t the buying class. 

It is an axiom that “ “ woman’ 's taste and good 
judgment unlock the po pocket book for all home 
needs.” She guides the family expenses and pur- 





chases nearly all the good things for comfort and 
Hence reach her through Goop 


adornment. 
HOUSEKEEPING. 

Published monthly by by Clark W. Bryan Co. 
Address communications ‘about advertising to 
H, P. HUBBARD, 38 Times Bldg., N. Y. 








ADVERTISEMENT CONSTRUCTORS, 
JS. ae. Writer of Advertising, New- 





4% me ate LK us Mal will convince. CHAS. A. 
Main St., Louisville, Ky. 


yuu 7 4 SHAU GHNESSY pavertiies Bu- 
uu, 13 Astor Place, New York. Wri’ 
~anenaniaces ads, 10 cuts, $15. One of one 
\ cut, $2. O. COHEN, P. O. Box 8, New York. 
A Smnens free. 8: ad writing that pays. Speci- 
“4 mensfree. 8. NEUMANN,San i 0, 





r “Pate amy d writer of exclusively medical and 
advertising. Advice or samples free. 
ULYSSE G. MANNING, South Bend, Ind. 


6é Br ctents, very good,” writes one of my 
nts. He is using my monary service 

xads a wee’ Ww for rates. 8. M- 
BURGER, 811 Fairmount Ave., Phila. S Pa. 


T= ADS for any retail advertiser not al- 

a comomer, | ote a_e aaciee of an out- 

line —s th each ad acquaint- 
ed. CURRAN, 150 Nassau 8 st. ow York. 


I wis ads that are | bright, pointed and 
catchy—ads that really — business. Iam 
not a theorist nor a base my words 
on facts—plain, sound, honest ‘tacts. Sen pints 
and a one-do bill ‘for four “ Business Build- 
ers.” Your mone OM Gras back if 1 fail t to suit. 
CLEMENT A. DO. Crutchfield, Ky. 


53 
QPTICIANS’, local dealers’ and retail- 


Mayeie 
a specialty. New, instructi ed 4 
ed matter for such, 10c. The man who don 
more |than he pays for can have his dime bekke 
Address CHAS. J ; ZING INGG, Farmington, Me, 
GooD eon no snide, 
G Good weasuse ‘on the side ; 3 
Good feeling ; no fuss— 

Good gracious! that’s us. 

ware = = doggerel if it isn’t well written. 


Ten “e3 ads for job printers, 60 
cents. MO Va Ciobe Bemscrat verat Bldg., 





IGHT nting means prir rin Eitng Oot to net too 
R 3 to be pro ay Fp 

but good eno a? aes 
turns by; 


fitness and ap} Kiet teness than wm od printers 
a e bod et is of in’ users 
of prt ‘printing. "TH LOTUS PRESS, Wo W. 23d St., 


Tos sl receipt Teceipt of $20 I will send you 
3 ads, with an attractive illustration for 
each ad. This will be enough *ogive ‘ou a fresh 
ad every week for 3 mon enough 
cnet of "the value of 
my work in your particu business. [f your 
order (with cash) reaches = before May 20 will 
present you free of c of i hand- 
some 700-; book, “ 
pre * Cc LES AUSTIN BATES, fanderelt 


\ JE are suggmera! cnc nters because we have 

a customers’ interest as much at heart 

own. We do not do OUr work with the 

one idea “how much we can make on it.” Not 
atall. The most essential it is to do the work 
so well, to make it so pl: that it must satisfy 
the most taste. e a hundreds of 
unsolicited testimo: rom our customers 
which will testify that a, work is what we want 
it be—“‘a success.” Write for ome teenies. 
THE LOTUS PRESS, 140 }, 140 West 23rd St., N, Y. City. 


fing Trade ae Advertisers—Send me $25 and 
1 will te six advertisements for you. 

Send me $50 —— : — write a — of 12 

tisements for Iwi wer any ques- 

tions you — to ask criticise your previous ad- 

give you the 
man; 


ver- 


80 mes have to 
charge for trade ne reserve the right to 
decline an; ronaere come to me. CHAS. 
AUSTIN BATES, Vanderbi it Bidg., N. Y. 


© General Advertisers (other than medical 
and magazine advertisers)—Send me $75 and 
I will send you complete electro of six 
trated advertisements. I will answer 
questions you have to ask 
rotons that have been w: 
give. doa authentic information about 


ability to give you better 

before. I believe I am safe in sa; } even 
if I prepared your former ads my 

am doi better Tie now than T I ever did be- 
fore. C LES AUSTIN BATES, “Vanderbilt 


. | *O Users of Catalogues—Send me $25 and your 
last — e, ‘and I will tell you how your 
next one greatly improved. I may be 
able to tall yes you how to save some money on it. I 
know I can tell you how to =a it more attract- 
ive—how to increase the tnat it will 
———— people who out , ewes make it sell 
believe there are hundreds of 
rvice I shall 


cases in which the se: I render will be 

worth ¥ be some in which it will 

be worth less than $25, but I really do not see how 

ti can be possible. = iticism of a 
e is sure it some le 


possible. 
CHARLES AUSTIN BATES, TES, Vanderbilt Bi Bidg., 
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PREMIUMS. 
give miums to the consumer ! 
D°. 2 Zeu.sive premiums to the dealer {'V Wehave 
our What 
poe B do you want! we _ = 


t furtaer tne 
er_in- 
a re MERICA 

, 310 Sixth ae. _ 


best book for the mon 
formation and our 
LISHERS’ CORPORATIO. 
York City. 


PRINTERS’ INK. 





MISSOURI. 
JK A8SA8 CITY WORLD, daily exceeding 25,00, 


AZETTE, West Mo., tas f- 44 
est. Write for a 


pe ee miners of 
Misso' 

















Webb City Daily Ware me WE ouccemsor 
el \- 
Trek ve, progressive and up-to-date 

















ARRANGED BY STATES, sitetmm. au 
en inddnescm henna. MONTANA. 
ARKANSAS. HSanday 5383 Weekly. Lew me raetan 
ADVERTISERS the eieuiation of any other Hdlene daily. 
NEW JERSEY. 


Can get good results from business placed in 


The Sunday Gazette, 


PUBLISHED AT LITTLE ROCK. 


Its circulation is same and it is the only Sunday 
State paper published in Arkansas. 


SEND FOR RATES. 





| ie ~ Red Bank REGISTER are local advertisers 
who have been in the paper constantly for 
a 17 ~~ pam they are now taking more 


NEW YORK. ‘ 


B™23.8 weekly journal for advertisers. It 











CALIFORNIA. 


QOUTHERN CALIFORNIA’S matchless paper, 
Los Angeles Times. Circ’n over 18,000 daily. 








IOWA. 


Daas HERALD, founded 1836. Family 
irculation; up to date ; circulation steadily 
increasing. Is it on your list ? 








ta | and one town covered by 
per. The WEEKLY SENTINEL covers 
r than er paper. Cir- 


—— ‘County better — te oth 
m guaranteed by Rowell to be larger than 
any any other weekly in the county. The DAILy SEN- 





reproductions of the 

best retail advertisements to be found in the va- 

rious lientons of, the English-speaking world, 
togethe: ith many hundred excellent sugges- 
tions for cateh-lt ~~} gating matter and best ty- 

hical di advertisements. pee on aly 

o urnal in Ny: wor a aaceted omeerey 3° 

tail and » th 


— oo ogg fA men who write and 
set the is. Printe good sucges- 
tions for display from ' it. £" pabsccin ion wee SF 


ayear. Sample co oon of Brains free. 
ing rates on application. BRAINS PU BLISHING G 
CO., Box 572, New York. 


NORTH eee 


;= NEWS is not only the ye eo 
ja- 
i popu 








per in ‘aie . = of 19 
ut it has a 











TINEL is the only daily in on or ee Fills tion, larger = aon oa 
the —_ Advertising rates based on circula- any other paper. e is true of the 
tion. Carroll, lowa. TIMES’ (weekly) cireulation i in Mec Heckionbane Coun- 
ty. The News and Times combined have more 
reulation in Charlotte and Mecklenbu — 
KENTUCKY. ony other three ree Ropers. Aereriang. Tal 
WD, Editor & Propetetor. 
_OUISVILLE SUNDAY TRUTH, 12,000 copies 
each issue. Tho hly covers the homes OHIO 
of pay and —-. oy a its wea a ° 
nd for rates and 0! UTH to 
38 Park Row, New York, Speciai N = Davin MORNING 


paper Representative. 
THE FARMERS’ HOME JOURNAL, LOUISVILLE, 
frien to the better . of farmers and stockmen 


pmepee | and Tennessee every week. It is 
d trusted b: L 4 - es as their business paper. 
x was as establish Its read 


ers u 
have — to buy F..y they see advertised od i 
they want it. Sample copy free. 








MICHIGAN. 


VHF SOO DEMOCRAT, Sault Ste. Marie, Mich. 
It should be on your list. 
D.. COURIER. Si years old. Hasa vil- 
d farm cire’n around Detroit greater 
than any other weekly. Ad rate 60 cts. per inch. 
ACKSON (Mich.) PATRIOT, morning, Sunday 
EVENING PREss. The 


e? and twice a week; also 
leaders in their respective gel Exclusive 
Associated Press Only m: ing news- 
paper in_ this section. “on modern improve- 
ag The sending advertisers in the country 
represen their columns forma- 

tion of DLA COSTE. $8 Park Row, N.Y. 


MISSISSIPPI. 


HE WATCHMAN has a la circulation 
—F the medium. Se a , and isa 
ng medium. nd for for sample 


pen advertisi: 
Publisher, Williamsburg, Miss. 

















Trugs, EVENING NEWS, 
WEEKLY TIMES-NEWS, 14,000 daily, 4,500 


weekly. 

ING daily and weekly papers in Rs. 
L*th Ohio. Tux Vixprcaton, Youngsto 
d., 6,000 weekly. 

















4 Hy PRESS, Col only Dem tic daily 
in Central Ohio. . J. WENDELL, sole adver- 
tising agent, Tribune Bidg., New York City. 
PENNSYLVANIA. 

HE BEST LOCAL ge tH yt Pennsylvania is 
i the rard t of the x. oe etate WAL 
in the en of the Ke: ne 
LACE SPROUL, Cheste Keqeto 





HE PATRIOT, Harrisburg, Penna. Forty- 
—_ year. "Politics, andependentiy, Demo- 


Lead 
Gait” 5,000 wee low. Fopeliton 5A, 00. 


[STELLIGEXCER, Doylestown, Pa. ~~ 
in the colnip._-weekty ‘etaniahed 1 

daily “Sstablished 1886; stanchest rs in the 

fy homed owning € eir home; 
only’ - RT ome-made rs in the county, 
hever havi “em. fe ted to matter nor patent 

for map showing circulation. 

CHALL & CO., Doylestown, Pa. 


TEXAS. 


D“z4 AND WEEKLY ENTERPRISE. Largest 
in Cleburne and Johnson Co., Texas. 























vw’ 


'eea* 


Pee COV (ore 


Pa! 





TENNESSEE. 


‘HATTANOOGA, Tenn., has 50,000 people. The 
CB trmsaxa 8 EWS has $5,000 readers, It is an 
report M hin — AL. 

, Mergen r mac 
Serves an cearhy railroad oo every day. 
reatest local circulation. Best and largest list 
any paper in the South. 





foreign 
Write for rates. 


VERMONT. 


‘;°HE Bur m FREE PREsS has largest Daily 
| and Wi circulation in Vermont. 


VIRGINIA. 


yoo raph 78; only morning iT ; 25,- 

lished 1866 ; 2. “600; 

Sanday, jreckly, 3.00 3,000. Let wssubmi prices 

tor examination. paper 

— of Richmond. 
Row, New York, 


WASHINGTON. 


— TIMES. 























Gee eee ee bent. 





| ‘HE pore is the home paper of Seattle’s 60,(00 





the largest circulation ol any evening paper 








WISCONSIN. 
V JISCONSIN AGRICULTURIST, Racine, Wis. 
Only English Daper printed 


tural 
in the State. zones o ly 20 cents a Pine. 
lation over 25,000. 


146,306 > PEGHE tn the Congronigra 


consin’to hi to have . mews r aged of its own. 
an lwaukee 
they aay thie section, are from nine i eighteen 
— old. == Su or TELEGRAM oan 
shorone: TE section. Rates 0 
LA TE, 38 Park Row, New York. 


CANADA. 
Ts in Prov. 


85.50 Agnebee E. T DESBARA Ad Agency, 














iE mee largest circulation in New Brunswick 
enjoyed by the Prog a weekly issued 
=e. John. —From Printers’ Ink, issue of May 8, 





BY reach a dailies Keg to do it all. They do 

a ful o “yy — and polite 

} y- a Ds aid wan, at Dost local oanan The 
e ple by o! 

ay RECORD (d and w) is incal papers. and 

and goes into more —_ in its ter- 


popu’ 
Tito) {uF + new: 
ation. 'W.V. UTTLEY, Mgr. Berlin, Ont. 


HAWAIIAN ISLANDS. 


TAR—Daily and weekly. The li ulaF 
S peeer ol the any, Covers the group 














CLASS PUBLICATIONS. 

Advertisements inserted un under this heading, in 
the ay class, ete pene yh pe ng 
t One line inserted one year, 52 wee 
Sor $26 6 months ‘or $13, 3 mena Lar Be on 
4 weeks for $2. rw the isher who not 
Jind the heading he wani yao t ET be 
made to specially fit his case. 


PAINTING. 


Bh mi ig a peces ATING, 247 Broad- 
est and most complete 

pate published for the trade—one jnane 
worth more than price of » year’s sub’n. 


PRINTERS’ INK. 55 


ADVERTISING. 


BRAINS, a weekly journal for advertisers. It 
contains of the 


good pt 
scription price $4 a year. Sam copy of 
Daskee fren /¥ rates o n application 
BRAINS PUBLISHING HING CO., Box B72, York, 
AGRICULTURE. 
Hye ape AND FARMER, Zanesville, O. 


CARRIAGES AND ¥ AND anges 
THE HOB, 247 Broadway, 
The leading monthly, pectin ol xe; 
pertains te the art of carriage 
and dreniene 2 all over the world 
THE HUB N bh 247 Broadway, N. Y. 
only y paper publixhed in the 
interests of. vehiae mfrs. and dealers. 
DANCING. 
THE BALL ROOM, Kansas City. Semi-monthly. 
EDUCATIONAL. 
THE SOUTHERN SCH 


00) 
sworn circulation 6,092 ae ee jes meekly largest 
circulation nae ,_oueee wag te ey 





0) Ky. an if Eduestion. 
Rates and sample copy free. 
GROCERIES. 
enqcesy WORLD, Philadel hia, Pa. see bap 
i 
et re ; the corps 0! corre- 
spenaanie of an ry on published 
in the world. or free sample copy. 


HARDWARE AND HOUSE FURNISHING. 


HARDWARE DEALERS’ MAGAZINE. 
c pee in its field. 


D. T. Mallett, P 271 Broadway, N. Y. 
manibes, 
be f°. oe HISTORICAL REGISTER, a 
mthly Gaze’ he Patriotic Heredit 
Bocletios v8. thet aed States of America. 
oe advertising rates and | men copies. 120 


Sixth St., » Philadelphia, 
HORSE INTERESTS. 

COACHING Philadelphia, Pa. 4,000 monthly. 

HOUSEHOLD. 

DETROIT COURIER. 31 Sl yes years old. Has a vil- 
lage and farm cire’n around Detroit greater 
than any other weekly. Ad rate 60c. per inch. 

KNIGHTS OF PYTHIAS. 
THE KNIGHTS’ JEWEL, Omaha, 60,000 yearly. 
MEDICINE AND SURGERY. 


WESTERN MEDICAL AND SURGICAL 
REPORTER, St. it. Joneph, Mo. 


MINING. 
MINING AND SCIENTIFIC PRESS,San Francisco, 
MOTOCYCLE. 
MOTOCYCLE, 1656 Monadnock Block, Chicago. 
PRINTING NG INDUSTRIES. 


‘ee of NP tsRE SS, bh —An BS 


ay | 
an ed every week in color. 
circulation 

















PRINTERS’ INK. 
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Guaranteed Ci 


20,000( 


- For rates and other i 


E. T. PERRY, Direc 
53 Tribune Bidg., New York. 
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Cincinnati Post 
St. Louis Chronicle 
Cleveland Press 

, Kentucky Post 











cal we Over 
O Copies daily 


und other information, address 


RY, Direct Representative, 










94 Hartford Bidg., Chicago. 
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INK. 


PRINTERS’ INK, 





Ir is very evident that General At- 
kins was right in his statement before 
the Illinois Press Association that, at 
. present rates, through proper manage- 
ment, every person’s mail could be de- 
livered at his door, whether living on 
a farm or living in a village. There 
need be no deficiency, if the Post-Office 
Department were not. run on the prin- 
ciple of many other departments, that 
the postal system and the government 
itself exist only for giving men fat 
positions. 





THE forthcoming issue of the Amer- 
ican Newspaper Directory enumerates 
but seven daily papers with regular 


20,800 average issues reaching one hundred 





> 90;250 
it is always 
five hundred 


meats 2 entry 


| oy Ink for the sbenett of 


aA 
on, obtain special confi terms. 
ang pores nm who pe eat paid ~t it is 
receiving airmen? ay Bee —h— Ay 
has subscribed in his 
stopped at the expiration of of the time - 9% he 


New Yorx Orrices: No. 10 Spruce Street, 
Lowpon Acent, F. W. Sears, 138 Fleet St. 
Cuicaco, Benuam & INGRAHAM, 315 Dearborn St. 


NEW YORK, APRIL 29, 1806. 


TOO MUCH insistence in the ad will 
breed resistance in the reader. 











Business is improving in nearly 
every line. The outlook is cheering. 
There is no mistake about it. 


In advertising, as in every other 
branch of business, there is no sub- 
stitute for an ardent, sincere, thorough- 
going earnestness. 


** EVERYTHING now carried at a loss, 
EXCEPT DAILY PAPERS, should be 
charged eight cents. a pound, no mat- 
ter who it hurts,” is the slogan adopted 
by some friends of the Loud Bill, in 
Cleveland, Ohio, and they are spread- 
ing broadcast blank appeals which cit- 
izens are urged to fill up and address 
to their Congressman. - Should some 
Congressman from a rural district hap- 

n to swallow this glittering spoon- 
Pait, PRINTERS’ INK has an impression 
that he will pretty soon hear from the 
village weeklies that circulate free in 
every county under the present law, 
and the Congressman who does not 
respect the country editors would care 
nothing at all for a hornet. 





thousand copies per day. It isa curious 
circumstance that not one of these is 


‘bo published in New York City. There 





are no less than five daily papers in 
New York City claiming a larger daily 
issue than any other: but the editor of 
the Directory is not able to obtain from 
one of the five a signed and dated state- 
ment such as will make it possible to 
accord a regular issue of so much as a 
hundred thousand copies, and guarantee 
the rating by the usual forfeit, payable 
to the first person who successfully as- 
sails its accuracy. According to the 
Directory the one daily paper having 
the largest regular daily issue, the 
one always to be relied on to know 
and be willing that others shall know 
its exact issue, is the daily News, pub- 
lished at Chicago, Ill., and owned by 
Victor F. Lawson, a man who has done 
more than any other now living to make 
American newspapers cheap, clean and 
good, 




















PRINTERS’ INK. 


Mr. BeCKWITH—Mr. S. C. Beck- 
with, the special agent—came into 
PRINTERS’ INK office one of those warm 
April days and said : ‘‘ In Philadelphia 
the sum total of all the evening papers, 
six in number, do not print as many 
copies each week-day as the Evening 
Item alone,” and then Mr. Beckwith, 
straightening himself up a little 
straighter, added: ‘‘That is true as 
gospel, and, furthermore, the sum total 
of all the others does not equal half of 
the /tem’s daily edition.’’ This state- 
ment seems to be substantiated by 
ratings in the American Newspaper 
Directory for 1896. 


The Poster is one of a class of 
publications from which an advertiser 
cannot fail to glean useful ideas and 
suggestions, and it is one which it will 
be worth his while to glance over with 
that end in view. The most that the 
best advisers on advertising can do is 
to offer good suggestions, and the wide- 
awake advertiser looks for these from 
all quarters. Zhe Poster is one of the 
youngest of PRINTERS’ INK’s babies, is 
printed in colors, appears once a 
month. Its subscription price is only 
a dollar a year. Will M. Clemens is 
the publisher, and the office is at 114 
Nassau street, New York City. We 
wish it"the success it deserves. 


The Helper is a Chicago publica. 
tion that goes principally to bakers. 














The foregoing map is designed to show 
the relative strength of its circulation 


in the various States. Each dot on the 
maprepresents a town or city in which 
The Helper has one or more subscrib- 
ers. From this map it seems that the 
great pie belt must be around the 
3reat Lakes, and not in New England, 
as is popularly supposed. It also sug- 
gests the impression that in Massa- 
chusetts the pies used are diminutive 
in size, while in the Southern States 
and in the extreme Northwest the size 
of the pie by comparison is simply im- 
mense. 
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TuIs issue of PRINTERS’ INK is 
printed with the cheapest and poorest 
ink that P. I. Jonson sells or ever has 
sold. It is printed with the news ink 
that he sells for four cents a pound. 


THE strength of a good ad writer 
lies Jargely in his individuality, and if 
that is trimmed and molded to suit a 
cast-iron method, or to accord with 
the policy of a manager, it is weak- 
ened and made less valuable to the ad- 
vertiser. 





THE gleanings from advance sheets 
of the American Newspaper Directory 
printed in this and other issues of 
PRINTERS’ INK are so many rays of 
light thrown upon the work, enabling 
the observer to detect flaws wherever 
such may exist. A fault discovered 
and pointed out may be remedied and 
caused to disappear from future issues, 
but solong as a fault remains unknown 
or unsuspected its cure is not probable. 
Every publisher of a newspaper who 
placed on file at the Directory office a 
true statement concerning all the issues 
of his paper for the year 1895, and 
signed and dated it, and who finds, 
when the Directory appears, that his 
paper is not rated in accordance, is 
promised a written apology and a check 
for $100 for the discovery of the error. 





One of the great factors in the 
growth of the Portland Oregonian has 
been Mr. H. W. Scott, the editor of 
the paper. He is rated to-day as one 
of the ten great editors of the United 
States. An article over his signature 
would be accepted by any represent- 
ative publication without any attempt 
at revision, and among the great think- 
ers of the country Mr. Scott’s opinion 
on any subject would command atten- 
tion and respect. Mr. Scott never 
wrote an inflaramatory article. It has 
been the weight of his influence, ex- 
erted through the editorial columns of 
the Oregonian, that has led to a prac- 
tical unanimity of sentiment among the 
representative element in the Repub- 
lican party of Oregon, the dominant 
party in State politics, on the necessity 
of maintaining the gold standard. The 
attitude of Mr. Scott has discouraged 
the free-silver forces of the Pacific 
Northwest and has insured the Orego- 
nian a prominence in the minds of 
thinking people on the coast that is 
second to that of no other paper which 
circulates in the Western Empire. 
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WHETHER the Loud postal bill 
or is defeated, there is likely to 
a good deal of good grow out of the 
discussions to which it has given rise. 
The author of the Loud bill said in 
Congress the other day that between 
thirty and forty millions of dollars 
were uselessly squandered by the postal 
department every year, and that a busi- 
ness man or corporation could easily 
conduct the postal business of the coun- 
try in a way to show from thirty to 
forty millions clear profit. Any one 
who will stop to think a minute will 
,be able to understand the probability 
of the entire truthfulness of this state- 
ment.—Vational Printer Journalist. 


AT a conference between a com- 
mittee of the American Newspaper 
Publishers’ Association and the presi- 
dents of the various express companies, 
it was alleged by Colonel McRae, of 
the committee, that though the express 
companies were nominally carrying 
newspapers at the government rate of 
one cent per pound, yet there were 
many inequalities owing to the unnec- 
essary courtesies and privileges to cer- 
tain papers. He went into details, 
giving figures that had been carefully 
gathered. These went to prove that 
the companies could carry newspapers 
at considerably less than the present 
rate if they would only equalize charges, 
throwing the burden on all the papers 
by wiping out the privileges enjoyed 
by some.—-Vewspaperdom. 

A BAPTIST SPECIAL AGENT. 

Rateicu, N. C., April 15, = | 
Editor of Printers’ Ink: 

Dear Str—I have been requested to dis- 
cuss in our next meeting the subject, “Is it 
practicable to have an hte advertising 
agent to represent all of the papers in the 
Southern Baptist Press Association ?” 

ill you give me the addresses of several 
a? who would make propositions in view 
of a favorable issue of this discussion, in 
order that I may correspond with them? 
Thanking you in advance, J. W. Baitey. 

Bro. Bailey should prepare an adver- 
tisement inviting proposals from would- 
be agents, and insert the same in 
PRINTERS’ INK. He will get a whole 
lot of names in this way. 





** Brsticat RECORDER,” 
Organ of the Baptist Denomination, 
J. W. Bailey, Editor. 





Art the annual meeting of the stockholders 
of the Boston Herald ye held on 
Wednesday, April 22, the following officers 
were elected: Board of directors, John H. 
Holmes, Edwin B. Haskell and Charles H. 
Andrews ; treasurer, John H. Holmes ; clerk, 
Alfred T, Waite. 





PRINTERS’ INK, 


AD-VERT: TO MAKE KNOWN. 


Statements as to the publications 
having the largest circulations in a 
city, county, congressional district, 
State or section, which are gathered 
from a perusal of advance sheets of the 
American Newspaper Directory, and 
similar to those now appearing in 
PRINTERS’ INK, convey information 
which is of a good deal of advertising 
value for home use by the paper so 
fortunate as to occupy the foremost 
position, and thus entitled to the prom- 
inence thereto accruing. The accom- 
panying advertisement, cut from the 
Tilsonburg, Ont., Odserver of April 
17th, is an illustration of the manner 
in which one publisher avails himself 
of the advantage that so unquestionably 
belongs to him. The announcement 
occupied in the paper a three and one- 
half inch double column space. 


Advertisers ! 
Note These Facts. 


Out of 361 weekly newspapers pub- 
lished in Ontario the American News- 
paper Directory, which is in its field 
as reliable as Bradstreet’s or Dun’s 
reports, accords a circulation rating 
in actual figures to only 87; but The 
Observer is one of the 87, and the 
publishers of the Directory guaran- 
tee the accuracy of the rating of this 
paper by a reward of one ended 
dollars, payable to the first person 
who successfully assails it. 








The gleanings from the Directory 
are so many rays of light thrown upon 
the work. They enable the observer 
to detect flaws wherever such exist. A 
fault discovered and pointed out may 
be remedied and caused to disappear 
from future issues. So long asa fault 
remains unknown or unsuspected its 
cure is not probable. Every publisher 
of a newspaper who placed on file at 
the Directory office a true statement 
concerning all the issues of his paper 
for the year 1895, and signed and dated 
it, and who finds, when the Directory 
appears, that his paper is not rated in 
accordance, is promised a written 
apology and a check for $100 for the 
discovery of the error. 

In the meantime those publishers 
who have drawn prizes, as shown by 
the Directory rating, are wise in mak- 
ing good use of them, and taking every 
opportunity for letting the public know 
the proud position they occupy—before 
some enterprising neighbor crowds 
them off the coveted perch. 
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IN SACRAMENTO. 


The publishers of the Sacramento 
(Cal.) Bee have inaugurated an ingen- 
ious system of obtaining, for the bene- 
fit of the patrons of their advertising 
columns, such reliable information 
concerning the power of the paper to 
benefit its advertising patrons as the 
careful and thoughtful among them are 
always eager to obtain. It is to the 
pages of PRINTERS’ INK that American 
advertisers look for information and 
suggestions in such lines, and space is 
cheerfully accorded to Mr. McClatchy 
to set forth the story of his enterprise, 
and the results thereof. 

SACRAMENTO, Cal., April 11, 1896. 
Editor of Printexs’ Ink: 

The intelligent advertiser becomes each 
day more persistent in his demands for 
knowledge as to the exact character of the 
publicity for which he is paying the newspa- 
per first-class rates. Recognizing the adver- 
tiser’s right to such knowledge, 7he Bee has 
regularly compiled, and thrown open to the 
inspection of its advertisers, what it has 
called circulation block books or subscription 
directory. The plan was originated by my- 
self, and first utilized here in 1891, since 
which time it has been yearly continued. It 
calls for a thorough canvass of the city, and 
a compilation, from reports, of the block 
books, showing, by street and number, the 
location of every house in the city, name of 
occupant, what dailies are regularly received 
from carrier, etc. Each street is kept sep- 
arate and the segregations and footings fur- 
nish, therefore, a qualitative as well as quan- 
titative analysis of that most valuable ele- 
ment of a newspaper’s circulation, its local 
carrier routes. 

The block books are of value in enabling 
the subscription department to intelligently 
supervise the work of local canvassers, but 
they are even more valuable in furnishing 
advertisers with a panoramic statement of 
local carrier circulation, which answers every 
question that the shrewd advertiser might ask 

The statements printed below furnish the 
segregations of local carrier route circulation 
(about half its entire circulation) of The Bee, 
as well as of other Sacramento daily newspa- 
pers in January, 1896. It will prove of in- 
terest for the ideas it may suggest. Other 
newspapers have made “bee as to the de- 
tails of the system, and I understand that 
several in other States are now following 
plans more or less similar. 

V. S. McC.atcuy, 
Business Manager The Bee. 


Mr. McClatchy quotes from one ot 
America’s most famous business men : 
‘‘I would rather have my advertise- 
ment in one paper reaching the 
homes, than forty sold on the streets.” 
— Marshall Field. And _ proceeds 
with assertion and argument as fol- 
lows: 

The ‘‘carrier routes” of a newspa- 
per, on which it is daily delivered at 
the houses of regular subscribers by 
carriers, who collect therefor once a 
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week or month, form the most valu- 
able element of circulation to the in- 
telligent advertiser. Each paper so 
delivered is carefully and leisurely read 
by, or for, from three to six or more 
persons, each one of whom is usually 
an admirer of the paper. The advan- 
tage to the advertiser of space in a 
paper so read, in contrast with the 
benefits derived from a paper sold 
on the street or cars, and thrown 
aside after being hurriedly glanced 
through, is apparent without expla- 
nation. 

The Zvening Bee, of Sacramento, 
California, has, so far as known, a larg- 
er paid carrier route circulation in 
the city of publication, in proportion 
to population, than has any other news- 
— in the United States. Its pub- 
ishers, in 1892, for the purpose of es- 
tablishing such fact, inaugurated the 
compilation of ‘‘ Subscription Block 
Books,’’ a plan original with them, 
such books furnishing a record of the 
location of every house in the city, the 
name of its occupant and the newspa- 
pers regularly delivered to him and 
paid for. Such block books are now 
regularly compiled by 7he Bee once a 
year and thrown open to the inspection 
of advertisers or any one authorized to 
act for them. 

The figures herewith give the re- 
sults, by streets and in total, of the 
canvass made in January, 1896. The 
results are given by streets, that the 
advertiser may see that, no matter what 
he has to sell, he can best reach the 
class that will purchase it through 7he 
Bee. Whether it be something that 
appeals to those who board in hotels 
or those who keep house ; to the busi- 
ness man; to the wealthy house owner 
or the modest cottage dweller, a glance 
at the tabulated figures shows thesuperi- 
ority of Zhe Bee's circulation among 
all classes and in all districts. The 
handsomest residences and wealthiest 
people, as a rule, will be found on G, 
H, I and N streets and portions of L, 
O and P. The poorest class will be 
found in some of the alleys. 

Every care has been taken and the 
results carefully checked. In the pre- 
vious block books, local advertisers, 
who were invited to make up lists of 
houses all over the city and the papers 
taken in each, and compare them with 
The Bee's reports on such particular 
houses, discovered but one error. It 
is improbable that there will be many 
this year. 
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At this point Mr. McClatchy intro- 
duces the following summary from 
what he calls ‘‘ The Bee’s Subscription 
Block Book’’ for January, 1896 : 
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It must be remembered that while the 
element of circulation herein tabulated 
is the most valuable, in character of 
The Bee's gross circulation, it only 
comprises one-half of such gross circu- 
lation, the balance including such items 
as suburban and out-of-town routes, 
train, street, counter, agents’ and news- 
dealers’ sales, and mail and express 
subscriptions. 

The tabulated figures on Sacra- 
mento’s carrier routes when analyzed 
are full of valuable suggestions. For 
instance, with 6,635 houses and stores 
in Sacramento city in January, 1896, 
6,101 of them were occupied. Only 
about 8 per cent, therefore, were vacant 
after a period of unusual financial de- 
pression throughout the country. The 
number of houses in the city has stead- 
ily increased, as shown by the block 
books, from 5,699 in 1893 to 6,635 in 
1896. 
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In Sacramento city, in January, 1896, 
with 6,101 houses occupied, 4,610, or 
four-fifths of such number, had a local 
daily en regularly delivered by 
carrier at the doorstep, in addition to 
the many that reached the residences 
through street, counter and newsdeal- 
ers’ sales. 

Of a total of 6,101 houses and stores 
in the city occupied, 4,610 of which 
take from carrier a local newspaper, 
3,484 receive Zhe Bee. That isto say, 
three-fifths of all occupied houses and 
stores in the city, whether they receive 
a paper or not, are regular carrier sub- 
scribers to Zhe Bee, and three-fourths 
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of all houses receiving by carrier any 
local newspaper get The Bee every day, 
and for it. 

Still again, of the 4,610 houses and 
residences receiving a local daily by 
carrier, while there are 3,484 that get 
The Bee in this manner, ¢here are 2,351 
that receive no paper but The Bee. That 
is to say, the occupants of 2,351 build- 
ings in Sacramento—say from 10,000 
to 12,000 people—cannot be reached 
by an advertisement unless it be placed 
in The Bee. And these 10,000 resi- 
dents, as can be seen from the table, 
are equally distributed among all classes 
and conditions of people. 

There are 1,126 houses and stores, 
less than one-fourth of the number 
that can be reached by any newspaper, 
at which 7he Bee is not delivered by 
carrier. This number was 1,141 in 
1894, so that, notwithstanding increase 
in population, we are steadily cutting 
down the gross number of city resi- 
dents who get news from other news- 
papers than Zhe Bee We will give 


advertisers a list of these houses on 
demand. 

There are 1,491 stores and houses in 
the city of Sacramento which do not 
have any local newspaper delivered by 


carrier at their door. Some of these 
doubtless receive Zhe Bee through 
sales made by newsboys, business of- 
fice or newsdealers, or through the 
head of the house, who brings the pa- 
per from the store with him in the 
evening. 

The statement of carrier routes of 
Sacramento city shows for Zhe Bee 
a circulation of 50 per cent in excess 
of that of any other local paper. It 
will be seen also that there are more 
houses that take 7'he Bee, to the exclu- 
sion of all other papers than give ad- 
mission to any other paper under any 
conditions. 

Circulation and advertising record 
go hand in hand. That is to say, that 
while the shrewd advertiser seeks 
naturally the columns of the newspa- 
per of established or conceded circula- 
tion for his business announcements, 
he does not continue to advertise in 
such newspaper if the returns from his 
advertising indicate that he was mis- 
taken as to the quantity or quality of 
the paper’s circulation. So, when an 
old-established newspaper shows the 
largest and a constantly-increasing rec- 
cord of advertising in its community, 
while its rates are the highest, it must 
mean that advertisers have ascertained, 
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from their own experience, that it of- 
fers them the quantity and quality of 
circulation, which brings profitable re- 
turns to intelligent advertising. 

From the record of advertisements, 
published by Sacramento newspapers 
for five years past, herewith submitted, 
it will be seen that 7e Bee is publish- 
ing 50 per cent more general advertis- 
ing than, and twice as many want ads 
as, any other local paper, though its 
rates are the highest. 

From the figures shown the summary 
is more easily taken in by the reader’s 
eye as here set forth: 

SacRAMENTO City, JANUARY, 1896. 
Houses in City 6 
Houses Occupied 
Local papers delivered at 
The Bee delivered at. + 3,484 
Houses taking no paper but The Bee.. 2 
Record-Union delivered at.......- coos Me 
Houses taking no paper but Record- 

Union. 1,126 

From this summary it would appear 
that three-fifths of all occupied houses 
in the city have 7he Bee delivered at 
their doors. Three-fourths of all houses 
receiving any newspaper by carrier are 
paying subscribers to The Bee. One- 
half of all houses receiving any news- 
paper by carrier receive no newspaper 
but Zhe Bee. 

Mr. McClatchy, not being superior 
to the supposed value of newspaper 
oaths, does not fail to back up his 
tables in the customary manner ; and 
prints the following needless evidence. 
Needless and useless, because his own 
signature, the signature of any good 
business man who compiles and issues 
such a statement, is as good and strong 
evidence as can be furnished ; and to 
its efficacy forty affidavits add nothing; 
but as people seem to enjoy affidavits, 
they are here reproduced : 

STATE OF CALIFORNIA, bes ‘ 
County oF SACRAMENTO. § ~" 

Frank L. White and W. I. Wallace, owners 
of the city routes of The Evening Bee, being 
first duly sworn, each for himself, and not 
for the other, deposes and says: That the 
1896 canvass of the particular district of Sac- 
ramento city made under his supervision, 
for the purpose of ascertaining the exact cir- 
culation of the various local newpapers there- 
in, was honestly and carefully done, and that 
the results, as contained in 7he Bee’s block 

s, have been carefully tested, and are as 
free from errors as is possible in a work of 
such magnitude. Frank L. Wuire. 

Si W. I. Wavtace. 

Subscribed and sworn to before me, this 
14th day of February, 1896. 

SEAL Gro. B. KaTzENsTEm, 

otary Public in and for the County of 
Sacramento, State of California. 

State oF CALIFORNIA, 

County oF SACRAMENTO. § “"* 

Miss Jessie Davis, being first duly sworn, 

deposes and says: That she has been engaged 
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for months t in the compilation of The 
Bee's subscription block books for 1896 ; that 
she has made a record therein of the canvass 
of the city showing the newspapers delivered 
at each house, as furnished her by Messrs. F. 
L. White and W. I. Wallace, managers of the 
city routes of 7he Bee, and that she has cor- 
rectly segregated and footed such returns, 
and that the figures given herewith are acor- 
rect abstract of such footings and segrega- 
tions. Essig Davis. 

yz) ant sworn to before me this 
14th day of Febru: 1896. 

SEAL. a nyt KATZENSTEIN, 

otary Public in and for the County of 

Sacramento, State of California. 

As a fitting wind-up to the whole 
story we are now furnished with the 
statement that 

The Bee's rates are the highest in the city, 
and the following ‘‘ corollary from the 
above five-years’ advertising record, 
showing the total number of advertise- 
ments published by Sacramento news- 

_- 


papers” : 
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reader is not injured by the benefit 
conferred on the man or institution so 
advertised. By its liberality on this 
point PRINTERS’ INK has in times past 
secured many a valuable advertising 
patron. 


Lp + Ee 
NOTES. 


Tue Ladies’ Home Companion, of Spring- 
field, Ohio, issues a pretty booklet, giving 
special features for the next six months 

AN advertising novelty in the shape of a 
hand, actuated by an electric motor, which 
beckons to the passer-by, has been placed on 
the market by an English firm.—Shoe Trade 
Journal. 

A story is told of a brewer in Pennsylvania 
whose favorite place of advertising was the 
fence of a graveyard, where he inscribed in 
large white letters: “* Use Jones’ bottled ale 
if you would keep out of here.” 

A siit has been introduced at Albany for- 
bidding stuffing of letter boxes in private 
resid with advertising matter, or any 





“THE BEE.” 


1891. 1892. 1893. 1894. 1895. 

Want ads. 25,462 33,226 43,694 57,144 50,610 
Other clas- 

sified ads 17,843 29,478 27,983 28,208 31,634 
Display 

ads..... 23,284 29,295 23,533 26,470 25,846 
Starred 

readers.. 4,667 5,365 11,654 7,661 9,747 


Totals.. 71,256 97,361 106,864 119,483 117,837 


** RECORD-UNION.”” 

1891, 1892. 1893. 1894. 1895. 

Want ads.. 15,827 13,061 12,839 28,602 27,674 
Other clas- 

sified ads 14,197 17,495 13,531 17,058 21,717 
Display 

ads...... 30,532 30,112 26,527 27,360 24,772 
Starred 

readers.. 





5,188 4,399 3,568 3,569 4,733 
Totals .. 65,743 65,067 56,465 76,580 78,895 
It is not inappropriate after all this 

showing to print the statement that : 

‘*The business of the advertise: flows 

to the newspape: that gives profitable 

returns for intelligent advertising.” 





To those who, after reading Mr. Mc- 
Clatchy’s story and examining his ta- 
bles, are led to remark that if PRINT- 
ERS’ INK sticks to its oft proclaimed 
a of never making any charge 


or what appears in its reading col- 
umns, the Sacramento Bee has suc- 
ceeded in getting a four hundred dol- 
lar advertisement for nothing, PRINT- 
ERS’ INK would take occasion to say 
that equal space on the same terms 
may always had by any one who 
will furnish a story as interesting and 
told in as effective a way. There is 
and should be no objection on a pub- 
lisher’s part to giving away a good ad- 
vertisement whenever the value to the 


rinted matter, except that placed there by 
etter carriers, newspaper carriers or tele- 
graph messengers.— Fourth Estate. 

Tue Faultless Chemical Co., of Baltimore, 
prcoereqers of the Faultless Pepsin Chips 

hewing Gum had a good itinerant ad re- 
cently in New York City. Two pretty bi- 
cycle girls in bloomers were sent through 

ntral Park together on their wheels, and 
on their backs was the simp!e card, ‘‘ Two 
Faultless Chips.” 

Previous to 1853 Great Britain had a duty 
on all advertisements, and this contributed 
no small sum to the revenues, the duty for 
that year being £172,570. This system of 
taxation was very unequal and oppressive, 
the duty being the same on an advertisement 
of the sale of an estate and a servant’s appli- 
cation for a position.— National Advertiser. 

Tue Emerson Drug Company has just got- 
ten out a pretty little booklet entitled, ‘‘ The 
Fighting Strength of Nations.’””’ Top and 
bottom of each page it gives the particulars 
of land and marine forces of all the leadin 
powers, while the center of the page is fille 
with a verse and illustration alluding to the 
particular nation. And after reviewing in 
turn all the foreign powers and their respect- 
ive fighting strengths, the poet archly sug- 
gests that nerve and brain are Uncle Sam’s 
chief qualities, and both are, ot course, as- 
sisted by Bromo Seltzer. 

Eprror St. Crarre McKetway paid the 
following tribute to Charles A. Dana in a re- 
cent Lotus Club dinner in New York City, 

iven in honor of Mr. Dana: “* We greet 
im,”’ said Mr. McKelway, “as the coronet- 
ed, though still robustly combative, Nestor 
of a profession which keeps friendships with- 
out flattery, which discusses differences with- 
out compe and which recognizes in illus- 
trious abilities a precious possession to the 
credit of the collective fourth estate. Time 
has not withered or custom staled his in- 
finite variety of resources. His eye is still 
undimmed, and his natural force is not abat- 
ed. May many unresting years of labor, ac- 
cording to his lights, still be his for his call- 
ing, his country and his kind, in the full as- 
surance that the journalism which he has 
made greater, and the literature which he 
has made richer, will be both the just and the 
iderate dians of his unique fame in 

the world.” 
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“THE OREGONIAN.” 


Mr. E. G. Jones, of Portland, Ore- 
gon, now and for nearly ten years 

t the sole manager in charge of the 
advertising department of the great 
newspaper of the Pacific Northwest, re- 
cently said to PRINTERS’ INK : 

The Oregonian is in a position to 
claim that it is the one paper of general 
circulation in a larger field than is cov- 
ered exclusively by any single medium 
in the United States. Like many well 
established institutions 7 e Oregonian 
took advantage of the general unset- 
tled conditions of business during 1893 
and 1894 to broaden and widen its 
facilities for fully occupying its old- 
time position at the head and front in 
the region which for a generation has 
been peculiarly its own. While the 
policy of other papers in the Pacific 
Northwest has been one of general re- 
trenchment the policy of the manage- 
ment of Zhe Oregonian has been even 
more aggressive and progressive than 
ever adopted before. 

At an expense of nearly $50,000, 
Linotype machines were introduced in 
1894, and the paper is publishing to- 
day twenty-five per cent more news 
than it ever gave its readers at any 
time in its previous history. By the 
radical reduction in the price of the 
daily from twenty-five cents to fifteen 
cents a week, made on the first day of 
July last, the circulation has since that 
time shown a very great increase. 

Some idea of the prestige Zhe Ore- 
gonian enjoys in the Northwestern field 
can be adduced from the fact that dur- 
ing the past twenty years a million dol- 
lars has been spent in efforts to estab- 
lish in Portland a paper to rival 7he 
Oregonian, That every one of these 
efforts has proved futile is explained 
by the admitted fact that no city in the 
United States of the size of Portland 
has or does to-day support a paper of 
the broad scope and magnitude of 7he 
Oregonian. ‘The one reason why 7he 
Oregonian has so long maintained its 
unquestioned prestige in the North- 
western field is that it has at all times 
been in the position to demand such 
recognition in all the vast territory con- 
tiguous to Portland, that no other paper 
has ever been able to gain even a foot- 
hold beside it. 

HISTORY OF “‘ THE OREGONIAN " NEWSPAPER. 

There was but a very slender foundation 
of acommunity in Oregon when 7he Orego- 
nian newspaper appeared upon the scene 
Oregon, though it had then a great area, 
covering not only the present State of this 


65 


name, but also the newer States of Washing- 
ton and Idaho and a large rt of Montana, 
was, in fact, to the world but a mere geo- 
graphical expression. During some years 
prior to this time a few settlers had been 
coming in, and the total population of this 
whole region in 1850 was perhaps 12,000. 
Portland was a village of 700, and was obtain- 
ing the name and fame of the chief town of 
the Pacific Northwest. 

But there was, as yet, no newspaper at 
Portland, and the ambitious men of the new 
city were resolved there should be one, 
Portland must have a newspaper to make her 
name known, to record her growth, to advo- 
cate her interests, to carry her message to 
the world; she must have a newspaper, 
moreover, to set forth the attractions of the 
country, to represent its possibilities, to prove 
to all who would read that here was a seat 
of coming empire. The time had come for 
Portland to reach out for trade, to assert her 
position in a to external and internal 
commerce. illiam W. Chapman and 
Stephen Coffin, two citizens who took a lead- 
ing part in all undertakings to establish Port- 
1 + 4 were in San Francisco on the Fourth of 
July, 1850. There, and about that date, Mr. 
Coffin happened to meet Thomas J. Dryer, a 
native of Ulster County, New York, who had 
recently arrived in California. Mr. Dryer 
had worked on the country press in his State. 
He had brought with him to California a 
hand printing press and a small lot of print- 
ing material, and was looking for a place 
where he might start a newspaper. Mr. 
Coffin introduced him to Mr. Chace and 
the two explained to him that they wanted a 
newspaper at Portland. Mr. Dryer at once 
consented to come to Portland. “* Now we 
shall have a paper at Portland,” said Mr. 
Chapman, “and we will call it 7he Orego- 
nian.”” As soon as practicable Mr. Dryer’s 
press and material were shipped, but did not 
arrive at Portland till November, Messrs. 
Chapman and Coffin took great interest in 
the forthcoming journal ; they assisted Mr. 
Dryer in furnishing a publication office ; they 
sat up all the night preceding the issue of the 
first number, and there was a series of solemn- 
ly amusing ceremonies as the first paper 
came off the press. It was a sheet of four 
pages, six columns to the page, and was to be 
published weekly. On the morning of De- 
cember 
livered 


18 o, the first number was de- 
through the town by Arthur and 
Thomas, sons of Mr. Chapman, and by Henry 
Hill, step-son of Mr. Coffin. The subscrip- 


tion price of this little paper was $7 a year. 
Mr. Chapman hired a man to go on horse- 
back and deliver the first number as far as 
Corvallis (then Marysville) on the West Side, 
with instructions tocross there and deliver it 
on the East Side upon his return. Thus 7he 
Oregonian was given to the world. 

Plunging into the discussions that attended 
the efforts to settle a new country and to lay 
the foundations of its growth, and adding no 
little to the controversies and contentions 
that grew out of such a situation, Zhe Ore- 
gonian at once became well known. An in- 
cisive vigor characterized its work. Mr. 
—— was an aggressive and spirited writer, 
well suited to the requirements of pioneer 
journalism. There was little of what would 
now be known as news; Oregon was remote 
and isolated; intercourse with the outside 
world was infrequent, and the journals of 
that day gave little attention to reporting the 
ordinary incidents and affairs of their own 
localities. During the first ten years of the 
existence of The Oregonian, the Territory, 
and then the State, were controlled by the 
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Democratic party, and opposition was virt- coming into possession of The Oregonian 
ually hopeless. But The Oregonian never was to start a daily also. On the fourth day 
relaxed its efforts gen the overwhelming of February, 1861, he issued the first number 
odds in politics, and it was the steady cham- of the Daily Saas. The weekly had 
pion of the interests of Portland against all then been published ten years and two 
rivals. At first it received its news from months, The first number of thedaily was 
abroad at irregular intervals, as vessels would a paper of four pages, four columns to the 
come in from San Francisco; but after atime page. As the civil war was just then break- 
there was a monthly steamer, and later two ing out great efforts were made to get news. 
steamers a month; while San Francisco her- Patience, industry, application and skill had 
self received the news of the world from New the usual result. /he Oregonian’s vigorous 
York, by the Isthmus of Panama, often after espousal of the national cause in the crisis 
it was a month old. Many times 7he Ore- of the rebellion led the people to look to it not 
gonian exhausted its slender stock of white only for the news, but for expression of th: 
paper, and for weeks together would be com- national sentiment of the Northwest. 
gelled to appear on colored sheets, but it Then, and for a long time afterwards, the 
ever sien tn issue or begged the indul- news of the world came to Oregon wholly 
gence of its readers forimperfections or omis- through San Francisco. In 1861 there was a 
sions. It was always on time, with the best weekly steamer from San Francisco to Port- 
it could give. land, which was the main dependence; so 
The paper had been published nearly Portiand got a week’s news atatime. Cali- 
three years when Henry L. Pittock came to fornia now had telegraphic communication 
it. He was a autem: | printer, a youth of with the East, and not much later extension 
steady habits and untiring industry, and he of a line from California and Oregon began. 
it is who made /he Oregonian. He came As this line approached Oregon the time was 
across the plains with the emigration of 1853, shortened. Brief news reports were taken 
was in Oregon City in October of that year, off at | then at Yreka, then at Jack- 
and about November 1st came to Portland to sonville, and forwarded to Portland by daily 
seek work at his trade. He was engaged at mail, then first established. 7he Oregonian 
once, and upon him gradually fell the duty was foremost in getting news, and as the war 
of publishing the paper. r. Pittock was news of those days was eagerly sought, the 
just the man it wanted, and to this day he paper quickly took the leading position as a 
as continued the soul of its management, medium of news that it has ever since main- 
carrying the paper from one stage ofimprove- tained. In the early part of the year 1864 
ment to another, and rising continually to telegraphic ¢ ion was establish 
meet every new opportunity and to fillevery between San Francisco and Portland, and 
new demand of thesituation. Nay, more;he The Oregonian bogas to receive regular tele- 
has anticipated possibilities, and has kept graphic reports, which, however, for a long 
The Oregonian at all times ahead of the gen- time gave only a bare outline of most im- 
eral development of the country. Tohim, portant news. The rates were high, the re- 
more than to all others, it owes the triumph sources of the paper were small, there was 
of its career. but a poor system of gathering news at that 
It was slow business for many ag for day, and even the journals of San Francisco 
growth was hardly possible under the limita- were obliged to content themselves with 
tions of pioneer life in so small and so sparse slender reports, though the news was of the 
a community. The earnings of the paper most important character. 
were small and debts accumulated. Mr. Other papers were started but they were 
Dryer, through its columns and through his short-lived. In the year 1866 the Oregon 
activity in the small politics of the time, kept Hera/d, daily and weekly, was started; it 
himself continually before the people and was was a democratic paper, was backed by a 
one of the prominent figures of that day ; he fred deal of money. The Herald was pub- 
was hoo 9 times a member of theterritorial lished ten years. It was able to get the same 
legislature, where he was as aggressive asin telegraphic news as 7he a gece but it 
the columns of his newspaper; and later he never was prosperous, probably never paid 
was a member of the convention that framed its way, and when its resources were fi- 
the constitution of the State. He was a nally exhausted it was forced to succumb. 
sturdy character, a man for the times, and While this competitor was in the field 7he 
the paper under his direction was a positive Oregonian had still another to meet. In 
force in Portland and throughout Oregon. 1870 Ben Holladay started the Oregon Bul- 
In 1860 Mr. Dryer was Pon one of the /etin. This paper he backed lavishly, but it 
electors of Oregon on the Lincoln presidential was always a losing business, and after a 
ticket. He now looked for official recogni- career of a little over five years it gave up the 
tion from the administration and obtained it. ghost. A third formidable effort was made 
After an experience of ten years he had in 1880, when the Portland Daily News ap- 
found that there was no profit in the way of ared. This paper was as unsuccessful as 
business in conducting a weekly paper in a its predecessors. The original proprietor, 
new and pee onme State, and the day after losing a great amount of money, aban- 
of the daily newspaper here had not come doned it, and it passed from the hands of one 
and could not be foreseen. An official posi- to another, till finally after a career of six or 
tion was considered better than 7e Orego- seven years it suspended. These instances 
nian of that day, and Mr. Dryer accepted are given as part of the history of 7he Ore- 
the offer of the mission at the Hawaiin gomzan, since they tend to show that it does 
Islands. Owing Mr. Pittock quite a sum for not owe its position and success to absence 
services, Mr. Dryer gave Mr. Pittock 7he of competition or to the fortune of oppor- 
Oregonian for the debt and ina short time tunity, but to vigilance, management and 
took his departure for Honolulu, where he hard work. 
remained several years as the representative Of the editorial management of 7he Ore- 
of the United States. gonian after Mr. Dryer’s time it now re- 
Mr, Pittock now had to find means to pub- mains to speak. During some months there 
lish tue paper on his own aceount. The pa- was no regular editor. Mr. Pittock got work 
per was in debt. There were other newspa- done as he could and superintended it him- 
pers in Portland that divided with it the lit- self. In 1861 Simeon Francis, who had long 
tle business. Mr. Pittock’s first resolve on published the Springfield (Ill.) Journa/, came 
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to Oregon and took the editorship of The 
Oregonian. His experience as an editor and 
his general knowledge of newspaper work 
were very serviceable. He was an old friend 
of President Lincoln, who presently made him 
a paymaster in the army, and in 1862 he with- 
drew from /he Oregonian. His successor was 
Amory Holbrook, an able man, who held the 

sition about two years. After him John F. 

amon and Samuel A. Clarke were editors 
successively. In May, 1865, Mr. Clarke re- 
signed and Harvey W. Scott succeeded him. 

r. Scott had come to Oregon in his early 
boyhood, had educated himself amid great 
difficulties, and was giad of an opportunity to 
show his willingness to work. 4 his hands 


continuous and laborious editorial work upon 
nian, by one who had no thought 
oing his best and his utmost for the 


Lhe Ore, 
beyond 


aper, began. 

. With the exception of the interval between 
October, 1872, and April, 1877, 74e Orego- 
nian has ever since been under the editorial 
direction of Mr. Scott. Since then 7he 
Oregonian, as known to-day, has been cre- 
ated. 

An essential condition of successful jour- 
nalism is machinery for quick work. At the 
very outset of his career as publisher Mr. 
Pittock grasped this fact. F 6 quickly as 
possible he put in a cylinder power press, a 
small, but sufficiently effective machine. it 
threw off 1,200 sheets an hour, printed on 
one side, or 600 complete papers, and this was 
so much faster than anything ever before in 
use in Portland that it gave 7he Oregonian 
a decisive advantage over its rivals. The 
little machine was no small facior in working 
out the newspaper problem in Portland. It 
did its work pe al for ten years, when it 
was superseded by a machine of double its 
capacity, which, within a few years more, 
had to give way for one faster still. By 1884 
the circulation had grown to such magnitude 
that a hand-feeding machine was no longer 
available, and a machine printing from acon- 
tinuous roll and delivering 12,000 papers an 
hour was put in. This, in turn, was dis- 
placed at the beginning of the year 1892 by a 
machine of latest make and greatest capacity 
throwing off 24,000 papers an hour, and 
printing any number of pages, from four to 
twenty-four, as desired. 

Till about twelve years ago the Associated 
Press, used so generally by Eastern papers, 
did not deliver news reports to Pacific coast 
journals. Their service was obtained through 
a private association, at the head of which 
were three journals of California, But in 
1880 the Western Associated Press, whose 
management is at Chicago, offered to furnish 
a report for the Pacific coast. Its own re- 
sources and its relations with the New York 
Associated Press enabled it to offer a very 
full and efficient service. The Oregonian 
dropped its old connection with the Cali- 
fornia Press and entered the Western Asso- 
ciated Press as one of its members. This 
arrangement has been of great value to the 
awe Later it became a member of the 

nited Press of New York and Chicago. It 
supplements its regular reports with special 
news, gathered chiefly at Washington City 
and throughout the Pacific States, covering 
matters of special interest that the press as- 
sociations, working on general lines, do not 
attempt to handle. 

The Oregonian is not a product of chance 
or fortune. It has been created by untiring 
effort, by ceaseless labor, by unwearied at- 
tention, devoted to a single end. Of the im- 
portance of Portland as a city, of the extent 
of the business of Portland and of the super- 


67 


eminent position of the city in the North- 
west, there is no clearer or surer attestation 
than the es of this newspaper. It bears 
Portland's message every day to all parts of 
the vast country of which Portlan is the 
principal city, and it reports all parts of that 
country every day to Portland. It is an ex- 
change of intelligence, a medium of discus- 
sion, a sort of clearing-house of opinion for its 
own region, and it is, moreover, a daily mir- 
ror “4 all the principal transactions of the 
world. 


TO REMEDY ONE POSTAL 
ABSURDITY: 


In the House of Represertatives, 
December 9, 1895, Mr. Morse of 
Massachusetts introduced the follow- 
ing bill : 

A bill to equalize the postage on 
monthly publications when admitted 
to be carried as second-class matter. 

Be it enacted by the Senate and House of 
Representatives of the United States of 
America in Congress assembled, that from 
and after the passage of this Act monthly 
publications, and other publications less often 
than weekly publications, when admitted as 
second-class matter under the postal laws of 
the United States and deposited in letter- 
carrier post-offices, shall be charged at the 
same rate and no more than is now charged 
under existing law for the carriage of wollhy 
publications admitted as second-class matter. 
And in no case shall a higher rate be charged 
such publications when delivered in a post- 
office nearest to the office of publication than 
is charged for transmission to the most dis- 
tant post-offices in the United States. 

The object of this bill is to repeal 
the following Act of Congress of March 
3, 1879, relating to second-class mail 
matter: 

The rate of postage on newspapers, ex- 
cepting weeklies and periodicals not exceed- 
ing two ounces in weight, when the same are 
deposited in a Jetter-carrier office for delivery 
by its carriers, shall be uniform at one cent 
each ; periodicals weighing more than two 
ounces shall be subject, when delivered by 
such carriers, to a postage of two cents each, 
and these rates shail be prepaid by stamps 
affixed. — 

By this Act of March 3, 1879, month- 
ly and other publications issued less 
often than weekly are compelled to pay 
at the office of publication (always a 
free delivery office), if weighing only 
two ounces or less, from eight to thirty 
times (according to weight) as much 
postage as would be required to deliver 
the same matter in the other cities of 
New York, Philadelphia, Boston, Chi- 
cago, Cincinnati, or even in far off San 
Francisco. For instance, 7he Mission 
Day Spring is published monthly at 
Boston, Mass. It takes thirty copies 
to weigh one pound, for which, under 
the Act of March 3, 1879, one cent 
each is required on each paper, or 
thirty cents a pound, when sent to any 
one of the twenty-five post-offices under 
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the jurisdiction of the Boston post- 
office. These same thirty copies can 
each be sent to as many different per- 
sons and delivered to their residences 
in New York, Philadelphia, Baltimore, 
Cincinnati, Chicago, St. Louis, San 
Francisco, or to any other free delivery 
post-office in the United States (except 
to the twenty-five post-offices under the 
Boston post-office), at the pound rate 
of one cent! It costs thirty cents to 
deliver these papers in Boston, but only 
one cent to deliver them in San Fran- 
cisco—three thousand miles away! All 
of the cities and towns in the United 
States are burdened with the iniquity 
of this wholly unjust Act of Congress. 
The passage of the Morse Bill would 
allow Zhe Mission Day Spring to send 
thirty copies to any of the twenty-five 
— around Boston just as cheap- 
y as the same thirty copies could be 
sent to any other city or town in the 
United States, namely, for one cent in- 
stead of thirty cents per pound now re- 
quired for delivery in Boston. 

When the publication weighs two 
and one-eighth ounces, like 7he House- 
hold published at 110 Boylston street, 
Boston, Mass., then two cents postage 
is required under the Act of 1879. But 
when it weighs twenty ounces, as Har- 
per’s Monthly weighs for the current 
month, then only two cents is still re- 
quired under this act. Indeed, only 
two cents would be required if the 
publication weighed twenty pounds— 
ifit were practicable to print so large a 
publication in a single issue. So it 
will be seen that this postal law, like 
many other laws, seems especially to 
favor large and wealthy publications, 
and to lay very oppressive and unequal 
and unjust burdens on the humbler 
periodicals. 

Right in line of this trend of this 
wholly unjust Congressional action in 
regard to small monthly publications, 
the following Act was passed on June 
9g, 1884: 

That the rate of postage on newspaper 
and periodical publications of the seoond 
class, when sent by others than the publisher 
or news agent, shall be one cent for each four 
ounces or fractional part thereof, and shall 
be fully prepaid by postage stamps affixed to 
said matter. 

The Post-Office Department has de- 
cided that publishers of monthly pub- 
lications must pay thirty-two cents per 
pound on their own publications (if 
weighing a half ounce or less), when 
sent under a single cover, while every 
other citizen of the United States (ex- 
cept the publisher) can send the same 





publications under the same cover and 
to the same person for eight cents—or 
one cent for each four ounces, under 
the Act of 1884. But the publishers 
could send precisely the same matter 
to any other town or city (except the 
post-office of publication) in the United 
States, at the pound rate of one cent ! 
No man will believe that such an 
unjust, inconsistent and incongruous 
postal law of the United States is pos- 
sible, until confronted with the statutes 
of the United States, as above quoted. 

Even the Post-Office Department is 
forced to admit that this iniquitous 
aa law should be repealed, root and 

ranch, and at once. Hon. Eugene 
F. Loud, chairman of the Conmittee 
on Post-Offices and Post-Roads in the 
House of Representatives in Congress, 
notified some publishers in Boston, 
Mass., that this committee would hear 
them on the merits of this Morse Bili 
on Tuesday, March, 31, 1896, at 11 
a. m. Accordingly a representative 
was sent to Washington, D. C., to ad- 
vocate before this committee the merits 
of this Morse Bill. The result was 
that, after a full investigation, the com- 
mittee unanimously agreed to report 
this Morse Bill to the House for its 
favorable action. 

The Morse Bill has also been already 
introduced into the Senate by Mr. 
Lodge, of Massachusetts, and referred 
to the Senate Committee on Post-Of- 
fices and Post-Roads. Wednesday, 
May 15, 1896, has been set for a hear- 
ing on the merits of this bill before 
this Senate Committee, but the hearing 
may be obliged to be deferred till 
Wednesday, May 22, 1896. If the bill 
can pass the Senate, it is thought that 
the concurrent action of the House can 
be more readily obtained. 





SARCASTIC, 

The Dramatic Times of New York waxes 
sarcastic thus: 

Marie Studholme has indorsed Sozodont as 
a fine tooth wash. It is not known what she 
is paid for this service. 

John Drew has indorsed Hoff’s Malt Fx- 
tract and gets all he wants free for the bal- 
ance of his life. 

Lillian Russell says a certain fibre chamois 
is the only thing for women to use. Miss 
Russell knows nothing about it. Her dress- 
maker is a better judge. She has the ad- 
vantage of receiving a free advertisement out 
of the indorsement. 

Paine’s Celery Compound is approved of 
by Modjeska, and of course that makes it 

rfect. Chances are Mme. Modjeska never 

eard of it. 

Cissy Fitzgerald uses Cravenette cloths 
because the manufacturer gave her enough 
to secure an indorsement. 
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THE NEW YORK SPECIAL AGENTS. 


W. E. Scott. 

W. E. Scott was born in Illinois, 
near Chicago, in 1848. He received 
most of his education in Western New 
York, where he went at an early age, 
and where he worked ona farm during 
the summers. He supplemented this 
education by a course of commercial 
training and afterward traveled con- 
siderably as a salesman for various con- 
cerns. He ‘‘located’’ in St. Louis in 
1877, and remained in that city for 
twelve years, a portion of the time en- 
gaged in placing advertising for a pro- 
prietary medicine house. Four years 
ago he came to New York as a special 
representative, with an office at 114 
Nassau street. In the beginning he 
represented only German papers, but 
has since added a number of English 
papers, and says he expects to drop 

‘ 2 


the German papers largely in the future, 
and devote himself to papers printed 


in English. Mr. Scott represents the 
following papers : 

INDIANA. 
Evansville 


Detroit 


Waechter and Anzeiger 
.. Commercial 
Express 


Oil City. 
Bradford 
Pittsburg 
F, St. J. RICHARDs. 
F. St. J. RICHARDS was born in 
Richmond, Va., on Dec. 21, 1866. His 
family moved to Brooklyn when he 
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was quite young, and he attended the 
public schools there. Later he went to 
military school at Bingham, N. C., 
and then was “‘ polished off’’ at Pack- 
ard’s Business College in New York 
City. In 1834 he obtained a position 
as bookkeeper in a mercantile house, 
where he remained until 1889, when 
he connected himself with F. T. Mc- 


Fadden, then representative for the 
Chicago 77ibune, St Louis G/obe-Demo- 
crat, uisville Courier-Journal and 
Cincinnati Commercial-Gazette. Mr. 
McFadden died in 1892, and Mr. Rich- 
ards then became special represent- 
ative for the St. Louis Globe-Democrat, 
which position he has held ever since. 
His office is in the Tribune Building. 


Tuos. D. TAYLOR was born in John- 
son County, Missouri, in 1870, and re- 
ceived his early schooling in the dis- 
trict schools. His first newspaper ex- 
perience was at 13 years of age, when 
he acted as local agent and correspond- 
ent for the Kansas City 7imes at Ne- 
vada, Mo. He was shortly afterwards 
made correspondent for the St. Louis 
Post-Dispatch and Associated Press. 
At 16 he was made city editor of the 
local paper, the Mail. In 1887 he 
went to Kansas City and was employed 
on the 7imes, doing work in the busi- 
ness office during the day, and on the 
editorial staff during the night. He 
was later made advertising clerk. In 
1889 he became business manager of 
the Kansas City Globe. In September, 
1890, he accepted a position as busi- 
ness manager of the Memphis 4ffeal. 
Shortly afterwards the Avalanche was 
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purchased by the Affea/, and the two 
papers were consolidated under the 
name of the Memphis Afpeal-Ava- 






Tuos. D. TAYtor. 
lanche, and he became business man- 
ager, which position he held until May 
I, 1893, when he resigned, and came 



















t to New York as special agent. He 
now represents : 
ARKANSAS. 
| SE Es bab tonerncccessswsseed Gazette 
{i : MISSOURI. 
fi 0 ne eee Republican 
Hi) ansas City. . evevcececccoegesce Mail 
1 TENNESSEE, 
Nashville......... Cumberland Presbyterian 
hi Nashville......... Sunday School Comments 
H 2 and Rays of Light 
{ Nashville. ccosccccsccccccces veocbible Study 
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Oscar L. MOsEs. 
O. L. Moses was born in New York 
City in 1865. He attended the public 























PRINTERS’ INK. 


Schools, and in 1882 started in to work 
with a Wall Street house. In 1886 he 
became a member of the Consolidated 
Stock and Petroleum Exchange. In the 
fall of 1889 he became connected with 
PRINTERS’ INK, remaining with The 
Little Schoolmaster until Feb., 1892. 
Then he had various experiences as ad- 
vertising manager with several papers. 
In November, 1892, he opened a New 
York office as special agent for a small 
number of newspapers, and located at 
1o Spruce Street. His business increas- 
ed rapidly there, and he soon removed 
to larger quarters in the Vanderbilt 
Building. He is now located in the 
American Tract Society Building, rep- 
resenting the following list of papers: 
CONNECTICUT. 
Journal 
IG so oc0c écovsessscdeee 060 Standard 


PU in cccccticouscchvese cetaceans 
MASSACHUSETTS. 















FE BGR cccsccccsccveccnscsseces -Herald 
NEW HAMPSHIRE. 
i iis icsccctesesuebinnescsset Democrat 
Css .o6: Shoness gece wodsecooss Review 
ee eee News 
NG iss ske Sant caareeds ewaeeends Times 
MUNN wokus0stoc0ses se pnsekeses, aéenes Times 
SOUTH CAROLINA. 
CIs i fe cecevie' ods de. Oencedss Register 
WISCONSIN, 
Saperlotrece sececs.cesee oe eeccccoeee Leader 
—_ 
r PR OLS ’ 





STEVE W. FLoyp. 
STEVE W. FLoyp was born at Bar- 


bour, Alabama County, Ala., on Aug. 
29, 1869. 


In 1878 he came to Chat- 


tanooga, Tenn., where he was for a 
time route boy for the Chattanooga 
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Democrat, soon rising to higher posi- 
tions. He worked for several newspa- 
pers in Alabama and Tennessee in 
various capacities until Jan. 1, 1895, 
when he came to New York to repre- 
sent a small number of Southern news- 
rs. Mr. Floyd makes a specialty 
of Southern papers. His office is in 
the American Tract Society Building. 
He now represents the following list of 
papers ; 
Mobile 


ALABAMA. 


Savannah 

Atlanta...ccccccccccssoce The Looking Ginse 
KENTUCKY. 

Lexington...seees 
LOUISIANA. 


Morning Herald 


New Orleans. 

TENNESSEE, 
Knoxville.....ccccccccccces O6eesccee Tribune 
PN asccs.cccseces spece Sunes Sentinel 
Chattanooga 


Norfolk 
Norfolk.....++ 


Ledger 
+++» Landmark 


H. P. HUBBARD. 

Mr. H. P. HuBBARD was born at 
Deep River, Conn., Dec. 29, 1845. 
He commenced carrying a newspaper 
route at the age of twelve, and did all 
sorts of newspaper work until about six 
years ago, when he came to New York 


to do special work. 
sents : 


He now repre- 


MASSACHUSETTS. 
Good Housekeeping 
aye. Gardenin 
Paper World 


Springfield 
Springfield 
Springfield 


Rochester.......+ ae ..Vick’s Magazine 
New York...+....+eee00---. Weekly Witness 
New York,........0+ seeeeeSabbath Reading 
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S. E. Lerru. 

S. E. LEITH was born July 3, 1868, 
at London, England. In 1875 he came 
to New York, where he attended the 
public schools for three years. His 
first experience with newspapers was 
asanewsboy. In 1884 he secured a 
pornos with the Geo, P. Rowell Ad- 


vertising Co., where he remained until 
1892, in that time filling successively 
every position in that concern. Mr. 
Leith says that whatever success he 
gained later is a result of the training 
secured during these eight years. He 
then worked for John F. Phillips’ Ad- 
vertising Agency for one year, and was 
connected for a year with the New 
York office of Chas. H. Fuller’s 
Agency. On Jan. 1, 1894, he started 
out as a special agent with a capital of 
$7.80. His office is at 10 Spruce street. 
He now represents the following list of 
papers : 

Chicago 

Chicago.. 

Chicago 

Galesburg 


ILLINOIS. 


Evening Star 


Albany....... ............Sunday Telegram 


Columbus City and Country 


PENNSYLVANIA. 


WISCONSIN. 


Milwaukee Yenowine’s News 


PHILIP RITTER was born in Ger- 
many April 5th, 1867. He came to 
America in 1871, and received a com- 
mon school education in New York. 
In 1880 he entered the advertising 
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agency of M. Volkmann & Co., and 
remained there until 1888. He then 
became clerk in the office of the New 
York Press, where he rose successively 
to be chief clerk, advertising manager 


: 


PHILIP RITTER. 
and assistant publisher; when the Press 
was sold in 1895 he went to work on 
Munsey’s Magazine, leaving that to 
become a special agent, in the early 
summer of last year. His office is in 
the new building of the American 
Tract Society. Mr. Ritter represents 
the following papers: 

MASSACHUSETTS, 


Worcester....... pereecensseeeeeeenmmods Spy 
Boston......+- Snbseresee Waverley Magazine 


Farm News 


Springfield 
ioe Womankind 


Springfield... 
Springfield The American Issue 
pringfiel Republic-Times 
ree oe P 
ILLINOIS. 


+e 
GREELEY’S ECCENTRICITIES. 
(From a speech by Amos ¥. Cummings be- 
Sore the Columbia Typographical 
Union of Washington, D. «.). 

Like Lincoln, Greeley was born in poverty 
and reared in obscurity. With a thirst for 
knowledge, inherited from his mother, one of 
his most striking characteristics was correct- 
ness of spelling, and an everlasting desire to 
associate with those who could not spell. He 
was drowsy as a lad, and the drowsiness re- 
mained with him through life. He would 
sleep in the street cars, and his associates 
said he “‘could sleep as well as he could 
spell.” When he was ten years old, he had 
borrowed, read and returned every book 
within seven miles of his father’s house. He 
was not a college-bred man, and he used to 
say, ‘of all the horned cattle, a college grad- 
uate is the worst in a newspaper office.” 
His family was so poor that a lady once 
found them all living upon milk and bread. 
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Horace’s mother said it cost less than three 
dollars a year to clothe him, and as a boy 
he persistently dressed in the most awkward 
country style. At fifteen he was apprenticed 
to a printer in Poultney, Vt., for six months 
for his board, and the remainder of five years 
for his board and forty dollars per annum. 
He learned to set type in one day as well as 
the average apprentice could in one month. 
He pats he retort to a joke, but “ stuck 
his nose in the space-box,’’ and his intellect- 
ua plish ts domi d the baser 
habits of printers. When copy ran out, he 
began to compose news items at the case, and 
as they went in the paper he soon found him- 
self composing editorial paragraphs, which 
also went in. He never had a new suit of 
clothes in the five years of his apprenticeship, 
and walked home, five hundred miles away, 
twice in that time to see his mother. Onone 
of these trips, when he passed through Sara- 
toga, N. y. he wrote his first newspaper 
article, which was published in his paper 
when he returned to work. He was twenty 
years old when he became a journeyman, and 
then worked in the smaller towns of the 
North, going to New York City sixty-three 
—, ago. He entered New York by a tow- 

at down the Hudson, with ten dollars in his 
pocket, and stopped first at a saloon, 85 
Chatham street, for two dollars a week. The 
only work he could get was to set u 
agate edition of a pocket Testament, which 
all other printers retused to work on. He 
was never a swift compositor, but was as- 
siduous and correct, and made only five dol- 
lars a week by working fourteen hours. He 
looked so much like a block-headed country- 
man that he was fired from the Evening Post 
composing rooms simply on that account. 
He then worked on the Commercial Adver- 
tiser, and in 1832 Col. William F. Porter took 
him into the Spirit of the Times, and to 
keep his job he condescended to change his 
homespun suit for a five-dollar second-hand 
suit he got in Chatham street. Printers called 
him ‘* The Ghost,”’ and he was always lend- 
ing them money. e had a natural repug- 
nance to luxury and wealth. The first news- 
paper enterprise he was interested in was 
the Morning Post, which died in a month. 
He married a school teacher, who was at- 
tracted to him by one of his ms; and at 
the marriage ceremony he broke a custom of 
his previous life by wearing socks. 


axiicunaiealibceiimienie 
TO MAKE LUMINOUS PAPER. 

In hotels in Switzerland the finest chromo- 
lithographed posters are seen, which look like 
ordinary landscapes in the daylight, but at 
night are luminous as with moonlight. These 
are made by printing the picture on a ground 
of sulphate A zinc, sulphate of strontium or 
sulphate of calcium, the first two giving a 
greenish light, only lasting a short time, 
while the last yields a yellow light which en- 
dures for thirty-six hours. The luminous 
color can be put upon the paper while being 
coated for chromo work, and the average 
coating factory can make the product. The 
coating must not be too thin, and should be 
applied several times. It is not practicable 
to obtain the luminosity in the pulp, as the 
luminosity is greatly lost in the presence of 
the fibre. For a novel kind of advertising 
matter it would seem that some enterprising 
maker of coated papers would find this a 
good thing to wal out, as it is entirely new 
in this country, so far as we know.—Pajer 
Digest, N. Y. 





+> —___ 
Tue dealer in rubber goods should never 
stretch the truth in his ads. 





~- PRINTERS’ INK. 


HOW POSTAGE STAMPS ARE 
MADE. 


Shortly after the stamp business had 
been taken out of the hands of private 
companies, and handed over to the 
Bureau of Engraving and Printing, the 
whole country was complaining of the 
poor quality of the work done. A lot 
of stamps had been sent out which re- 
fused to stick, having been improperly 
or insufficiently gummed. Little did 
the people know the difficulty Uncle 
Sam was laboring under then in creat- 
ing a stamp plant from A to Z with in- 
experienced workers. But soon the 
Bureau of Engraving and Printing was 
able to invite the postmasters to re- 
turn the imperfect stamps and get a 
new and better supply, for that first 
mistake had only resulted in a deeper 
study of the problem, and not only were 
ways found to correct the error, but 
new and improved methods were dis- 
covered and applied. 

To have a clear notion of the com- 
plex processes employed for the pro- 
duction of so simple an article of pub- 
lic use as a postage stamp, it is neces- 
sary first toexamine the paper. Unlike 
that used for money, there is little dis- 
tinctively characteristic about the paper 
on which stamps are printed. It is 
merely first-class wood-fiber paper, 
with the Government’s water mark, 
“U. S. P. S.,” repeated again ‘and 
again on its face to render difficult its 
counterfeiting. The counterfeiting of 
stamps is a rare crime, probably be- 
cause the game is scarcely worth the 
candle. The offering of postage stamps 
at reduced rates, or even at regular 
rates in large numbers, by individuals, 
would be pretty sure to arouse suspi- 
cion, which would end in trouble Ie 
the counterfeiters. The theft of a few 
hundred dollars’ worth of stamps 
printed at the Bureau of Engraving 
and Printing soon after the Govern- 
ment began to make stamps resulted in 
the prompt capture and conviction of 
the thieves, who are now serving long 
sentences. 

Even the precaution of the water 
mark was not employed in the produc- 
tion of stamp paper before the Gov- 
ernment took the matter in hand last 
year. In any stamps produced since 
April 29, 1895, you will find, if you 
hold them before a strong light, some 
portion of the water-lined letters, 
“U.S. P. S.” This water mark is 
made at intervals of an inch or less 
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all over the big sheets on which the 
stamps are printed. The date of the 
introduction of the water mark is al- 
ready a matter of interest to stamp 
collectors. 

After the paper is started in the 
actual process of stamp-making it has 
countings galore. When it finally is 
ready to issue in the form of red and 
blue and brown and green stamps, it 
has had no less than 52 separate and 
distinct countings. When the Bureau 
of Engraving and Printing makes a 
requisition on the loan division of the 
Treasury Department for stamp paper 
it must state specifically what is to be 
printed on the paper. If the bureau 
gets 10,000 sheets of paper to print 
two-cent stamps, it must account to the 
Treasury Department for the 10,000 
sheets of two-cent stamps, less, of 
course, the number actually spoiled in 
the different processes, and these spoiled 
sheets must also be in evidence, and no 
eloquence that has yet been invented 
can otherwise explain any discrepancy. 
The moment paper for stamps of a 
designated denomination leaves the 
Treasury Department it becomes worth 
on the books of the department just 
the amount of the stamps of the given 
denomination that can be printed on 
it. The transfer of the paper from the 
Treasury to the Bureau of Engraving 
and Printing is made in iron-bound 
chests, which are placed in a great van 
lined with chilled steel and guarded. 
At closing time at the bureau no em- 
ployee is allowed to leave the building 
until the last particle of paper, printed 
or unprinted, and the last plate and die 
are accounted for ; nor is any employee 
permitted to depart before closing time 
without a pass from the chief of his or 
her room, approved by the chief of the 
bureau. 

Stamps are printed in sheets of 400 
stamps, or ‘‘ heads’’ as they are called 
at the bureau ; and as each press car- 
ries four plates one revolution of the 
press means 1,600 stamps. The dies 
from which these stamp plates are 
made are cut out of soft steel by the 
Bureau of Engravers. They are then 
hardened and an impression of them is 
taken on a roll of soft steel, which, so 
far as lines go, is just the reverse of 
the die. The sunken lines on the die 
become the raised lines on the rolls, 
just as if you were to take a piece of 
chewing gum and impress a penny into 
it. After the reverse impression has 
been made on the roll it in turn is 





i 
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hardened and rolled back and forth 
over a big plate of fine soft steel until 
it cuts its impression clear and sharp 
as many times as it is desired that the 
plate shall contain stamp-dies. Then 
the big plate is hardened and is ready 
for the printing process. The impres- 
sion on the stamps is made from de- 
pressed lines filled with’ ink. 

A plate containing 400 stamps is 
about 2 by 2% feet in size, and will 
last a great while. If you have ever 
bought a full sheet of stamps and won- 
dered what was meant by the mystical 
numbers on the lower margin, you will 
be interested to know that this is the 

rinter’s plate number. By this num 

r the printer and his assistants are 
charged with every sheet of damp 
paper they handle, and the number is 
credited with every sheet of stamps, 
perfect or imperfect, that they return. 
One tota! must always agree with the 
other. Asthe sheets come damp from 
the press they are packed up in stacks, 
a sheet of tissue paper between each 
two sheets of stamps. After more 
counting and passing of receipts, they 
are taken to another division, where 
they are placed in small batches in 
wire-bottomed trays. The room is 
filled from floor to ceiling with these 
trays, and a series of electrically pro- 

led fans keep the air continually 
in motion. In about twelve hours the 
sheets are dry of ink and moisture. 
Then girls take them in large bundles, 
and, laying one hand in the middle of 
the sheets, turn with incredible rapid- 
ity sheet after sheet. The impression 
made upon the visitor is that they are 
counting them, and counting at a 
furious rate, too. And so they are, 
but they are keenly and critically ex- 
amining the sheets at the same time for 
all sorts of imperfections. When a 
sheet is found imperfect in any way the 
rustling of the sheets ceases long 
enough for the girl to withdraw the 
sheet and mark it with a hasty scrawl, 
which to the uninitiated means nothing 
on earth. but to the stamp people is 
quite a full critique of the sheet’s short- 
comings. Then the rustle proceeds as 
before. 

- Probably the most interesting of all 
the details of stamp making is the 
rocess of applying the gum. It has 
see reduced to such perfection that 
the bureau people may be pardoned 
for the pride they have in it. Right 
here, indeed, lies the great secret of 
successful stamp manufacture. The 
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process of gumming was always care- 
fully guarded by the former makers of 
the stamps—how well it was guarded 
was told by the Government's first 
output of stamps, There is no longer 
any mystery about the clean and ade- 
quate process the Bureau of Engraving 
and Printing was forced to invent. 

The gumming division is a big apart- 
ment in the basement of the building. 
The greatest care is taken to keep the 
temperature of this room evenly at 80 
degrees, summer and winter. The tem- 
perature corresponds to the temperature 
of the gumas it is applied to the stamps. 
Even greater care is taken to keep the 
average humidity at about 50, which is 
just midway between the humidity of 
a damp, drizzly day and a crisp, bright 
one. So much importance is attached 
to this atmospheric condition in the 
gumming of stamps that six humidity 
tests are made during the seven hours 
which constitute the working day of the 
bureau—at 9, 10 and 11.30 in the fore- 
noon, and at I, 2 and 3 in the after- 
noon. A careful record of these read- 
ings is kept, so that it would be pos- 
sible for the chief of the division by 
referring to it months and years after- 
ward to tell just what weather condi- 
tions he had in gumming a particular 
output of stamps. Apparatus is pro- 
vided to correct any tendency to undue 
dryness brought about by the weather 
conditions outside the building. 

Every particle of the gum is weighed, 
the allowance being made of 25 pounds 
of gum for every 400,000 stamps. 
The gumming machines are marvels 
of ingenuity. From a fountain which 
receives gum after it has been tested 
and weighed, a brown stream of gum 
flows evenly into a rectangular reser- 
voir, which rests against a fast revolv- 
ing roller accurately made of ground 
glass; the slightly rough surface of 
this roller takes up the gum and ap 
plies it to the backs of the stamp sheets 
as they pass under it on an endless 
carriage provided with grippers and 
fingers that operate in the most life. 
like way. As sheet after sheet passes, 
face down, under this gumming roller, 
it throws a parting shimmer of its 
newly gummed surface in a mirror 
placed just above the entrance to a 
long chest, which reminds one of an 
incubator on a big scale. This part- 
ing shimmer is not altogether a poeti- 
cal incident of the process, nor is the 
mirror intended exclusively for the 
gratification of the young woman op- 
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erator. With her back to the light 
she catches the reflection of the shim- 
mer in the mirror as the sheet recedes 
from her, and by this means can tell 
whether the gum is being applied 
evenly. 

So after throwing its farewell gleam 
to the pretty girl gummer the sheet of 
stamps passes into the incubator-like 
chest, which is kept full of hot, dry 
air. When it emerges it is dumped on 
the tables of other girl operatives at 
the other end, aftera journey of 50 feet 
in a temperature of 132 degrees. It is 
now quite dry and ready to be smoothed 
of its slight crinkles and packed for 
delivery to the perforators. The latter 
separate by machinery each original 
sheet into fuur such sheets as are de- 
livered to the post-offices, cutting at the 
same time the perforations which en- 
able the individual stamps to be easily 
separated. Finally hydraulic presses 
remove the burring left by the per- 
forating machines. 

The bureau keeps on hand a store of 
stamps equal to almost any emergency. 
There are now in its vaults more than 
250,000,000, and the manufactory is 
running on full time. Last year there 
were produced nearly 2,500,000,000 ; 
yet with the constantly-increasing de- 
mand no cessation in the creation of 
supply is possible. It is estimated that 
stamps cost the Government something 
like 5 cents a thousand. Receipts 
from the sale of them last year were, 
on an average, more than $1,000,000 a 
month. More than go per cent of all 
those sold were of the 2-cent denom- 
ination.— Buffalo Express. 


ally “ella 
‘THE IMPORTANCE OF BEING 
EARNEST.” 
By Chas. Paddock. 

Nothing is so convincing in an ad 
as an evidence of earnestness on the 
part of the advertiser. If his belief in 
the honest superiority of his own goods 
is observable in his writings, visible in 
every sentence, permeates, as it were, 
every phrase he uses, it is good, con- 
vincing advertising that is sure to pay 
him well. Every merchant would like 
his ads to read that way; then why 
doesn’t he write them so? There is no 
art in being sincere. Acting is much 
more difficult than being natural. But 
simulated sincerity is not easy to ex- 
hibit, and not worth much when ex- 
hibited. The ‘‘importance of being 
earnest ’’ cannot be too much impressed 
upon the advertising fraternity. 
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One’s natural honesty can be reflect- 
ed in one’s ads, and it is in a few 
cases, but, alas, they are all too few. 
Yet some advertisements are so written 
asto seem to say: ‘‘This is what I’m tell- 
ing you, but I don’t mean it; you’ll find 
things different when you come to the 
store. Goods are not what I represent 
them to be. I want your money—that 
is ali.’’ In many cases this might just 
as well be written as partly concealed. 
It is easy enough to be read between 
the lines. The insincerity and lack of 
earnestness are just as apparent to the 
average reader as if they were an- 
nounced in bold type. 

This is the kind of advertising that 
never draws, the kind of publicity that 
makes such advertisers declare ‘‘it 
does not pay.’’ Of course it doesn’t. 
No sensible man would ever expect it 
to pay—in these days. It paid well 
enough in its time, but its time has 
gone by. The people are more edu- 
cated in advertising than they used to 
be. They have more discernment. 
They patronize merchants that have 
the most honesty—in their stores as 
well as in their ads. They can detect 
the earnest merchant from the schemer 
by his method of publicity and the 
matter of it. And that is where ‘‘the 
importance of being earnest’’ comes in. 

There is a peculiarly wholesome 
ring about an honest advertisement. 
It goes straight to the heart and capt- 
ures not only the admiration but the 
belief. It is so framed that every 
word carries conviction with it. You 
instinctively feel that the writer him- 
self believed in the truth of what he 
wrote. That alone proves his sincer 
ity —his earnestness—his honesty. 
Such ads are simply irresistible—they 
draw like a loadstone. And the man 
who cultivates such a style, who puts 
his reputation and all his ideas of hon- 
esty into his ads, is the man who most 
thoroughly recognizes the great ‘‘im- 
portance of being earnest.” It ought 
to be impressed on the new writer, or 
the advertiser just beginning, that the 
best thing to cultivate in business- 
writing is sincerity. 





-—— —— 
NO EXCITEMENT. 

Doctor— Madam, do not allow your daugh- 
ter to read anything of an exciting nature, 
such as—— 

Mother—I’ll shut off her novels. 

Doctor—-Give her those, but keep all de- 
partment store advertisements from her. 

Sa anal 
In FORTUNE’s race if you'd set the pace, 
Away to the printer’s and hire a “‘ space.” 








-anything li 
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SOME MORE AGRICULTURAL ABSURD- 
ITIES. 





Des Momnss, Ia., April 18, 1896. 
Editor of Printers’ INK: 


Mr. Vance, in arecent issue of PrinTERs’ 
Ink, discussed in a very interesting way the 
subject of agricultural advertising, or rather 
the ca nas agricultural qeners to the ad- 
vertiser. He seems to me, however, to over- 
look one of the main elements in the prob- 
lem—namely, the gua/ity of the circulation. 
While quantity is a quite safe measure in a 

neral way of the value of circulation to 
S advertiser in political or other general 
newspapers, this rule will not apply with 

ike the same correctness to the 
icultural paper, and for reasons which I 
will aim to give. hing \ 

Agricultural papers may be divided into 
two general classes: the first, which em- 
braces many of the papers referred to by Mr. 
Vance, those that furnish reading matter to 
the farmer, what we might call “ leisure 
hour” papers; the second, those that are 
distinctly educational in agricultural lines, 
that aim to teach the farmer how to conduct 
his business operations with profit. The 
first aim to cover the entire country and in 
so far as they discuss agricultural matters 
do so only in a very general way, and so far 
as they deal with agricultural facts and 
theories, limit themselves to that which is 
generally and universally known cr is ap- 
plicable under all circumstances and condi- 
tions. The agriculture of the United States 
s so varied that no one paper, educational in 
ts character, can attempt to deal in the de- 
tails of general agriculture North, South, East 
and West. The general agricultural paper of 
New England is of little use to the Western 
farmer; the Western agricultural paper is of 
as little use to the Eastern farmer, and 
neither of them are of any value to the 
farmer in the South or on the Pacific Coast. 

The farmer who subscribes for a paper be- 
cause it is cheap, and for the occupation of a 
leisure hour, may read it, but he does not 
study it, and the reading of the advertise- 
ments necessarily partakes of the same gen- 
eral character as the reading of the paper. 
It matters nothing to him whether he has any 
faith in the integrity of the management or 
not. The paper is entirely impersonal, as all 
such papers must be, and hence the element 
of faith or confidence in the persons, or in 
the paper, is entirely lacking and cannot be 
carried over to the advertisements as in the 
case of papers that are educational and in 
which the personal element must necessarily 
largely enter. Faith in the teaching neces- 
satily involves faith in the teacher, and faith 
in the teaching and teacher cannot be sepa- 
rated from faith in the advertisements which 
are permitted to appear. 

As samples of the second class of agricult- 
ural papers we might mention the Breeder's 
Gazette, a recognized authority among stock 
breeders, East and West,Hoard’s Vairyman, 
a recognized authority on dairy matters 
everywhere, and Wallace's Farmer, a recog- 
nized authority, west of the Mississippi, on 
general eqguisghonns: In so far as the princi- 
ples of stock breeding and dairying are gen- 
eral, the papers first mentioned may have a 
general circulation, but the circulation of an 
agricultural paper, strictly educational in its 
character, cannot extend beyond the limits 
of the line of agriculture which it proposes 
to teach. It must be evident at the first 
glance that the quality of the circulation of 
papers such as we have mentioned must be 
very far in advance of papers which are not 








PRINTERS’ INK. 


educational, nor intended to be so, but are 
simply intended to furnish reading matter of 
a general character to the farmer. 

Again, the quality of the circulation de- 
pends very greatly on whether it is paid for 
or not, and in what way. The highest qual- 
ity of circulation is that of papers that re- 
quire paymient in advance, as do the three 
above mentioned (and I believe in this they 
stand almost alone in the West), and stop the 

aper at once when the subscription expires. 

his furnishes the conclusive proof that the 
subscriber actually wants the paper, appre- 
ciates it, believes in it, reads it carefully, feels 
that he cannot do without it, and, being con- 
ducted on educational lines, the advertise- 
ments themselves are no small part of the 
education. Hence the high value which ad- 
vertisers place on the circulation of papers 
of this class. It is otherwise with papers 
that are run on credit and allow the subscrib- 
er to pay when he pleases or not at all if he 
so elects. When a paper has subscriptions 
one, two, three and four years past due, it 
furnishes conclusive evidence to the adver- 
tiser that the paper is not highly prized, nor 
greatly desired, and that the subscriber does 
not nave much faith in it, nor can that faith 
be carried over to the advertisements. 

A large part of the circulation of many 
Western agricultural papers is made up of 
sample copies sent out to lists selected with 
more or less care, sometimes in the hope of 
increasing subscriptions, but oftener in the 
hope of making the advertising pay that has 
been solicited on falsehoods as to circulation. 
While sample circulation has some value, it 
is for the most part a fraud on the advertiser. 
The sample copy that is glanced over, thrown 
aside, and does not secure a subscriber, is of 
no value to the advertiser. 

We have known as high as 20,000 sample 
copies sent out for two months at a time by 
papers having not over 4,000 circulation, and 
a rating d ded and « ded on the basis 
of three months circulation. It takes about 
a year for advertisers to discover the poor 
qudlity of a circulation of this kind and to 
learn that they have been deceived and im- 
posed upon, and in fact robbed by the man- 
agement. Probably the poorest quality of 
agricultural paper circulation is that in which 
the sample copy system is continued the year 
around and the endeavor made to evade the 
postal laws by giving receipts in full, with- 
out any compensation, to the list to which it 
has been determined to send sample copies. 
We leave it to the advertiser to determine 
the quality of a circulation of this character, 
even though the “‘circulation"’ quoted may 
be sent out regularly every week to farmers 
who have no desire for it and who in many 
cases absolutely refuse to take the papers out 
of the office. It will thus be seen that the 
number of papers actually issued of itself is 
no real criterion of the advertising value of 
an agricultural paver. The assumption that 
the directories make, that papers sent out are 

aid for in some ways is an exceedingly vio- 
lent assumption so far as agricultural pa rs 
are concerned. A paper may have a high 
rating, secured by free copies actually issued, 
and yet be merely an advertising sheet sys- 
tematically deceiving the advertisers and ob- 
taining money under false pretenses. Agri- 
cultural papers have a very high value as a2- 
vertising mediums to advertisers who wish to 
reach the farming community, but their 
value depends first on whether they are edu- 
cational or “ leisure hour ’’ papers, and sec- 
ond as to whether the farmer places any con- 
fidence in them and ifests that 1 








by subscribing for them and paying for them 

















PRINTERS’ INK. 


in advance. Men who do this have wants 
and are able to supply them and pay cash for 
them. In my judgment one thousand sub- 
scribers of this character are worth more 
than five thousand to whom the paper is sent 
unasked because undesired. 
Henry WALLACE, 
Ed. Wallace’s Farm and Dairyman. 
———_+@—__—- 


MORE CHICAGO IMPERTINENCE. 
Cuicaco, April 22, 1896. 
Editor of Printers’ Ink : 

One of your advertisers is doing some very 
remarkable advertising. In my copy for last 
week there was a picture of a pretty girl, 
who, on a windy day, clad in gay attire, was 
placing stepping stones in a stream of un- 
known width. Five stones appeared to be al- 
ready in position and standing on the fifth she 
prepared to drop number six into its place. 
The design indicated that the young woman 
will then go back, and one by one, bring five 
more stepping stones, after which the idea 
seems to be conveyed that she will be able 
to step ashore. God knows I hope she may 
not be deceived. But it really seems to me 
that a stream so shallow as to permit of serv- 
iceable aes stones being made of rocks 
no larger that such a pretty girl can place in 
position, might be boldly and safely forded 
without more injury to the young woman’s 
tidiness and comfort than would result from 
digging with her kid-gloved hands and plac- 
ing in position the eleven stones needed to 
permit of walking over dry shod. I also note 
from the girl’s attitude that the stone in her 
hand must be light as a dry sponge. It seems 
to me more than likely that that particular 
stone would float away on the rapid current 
rather than sink to form a satisfactory foun- 
dation for even such a fairy foot as hers. 








7 es. 
ro Success ¢ 


In my Printers’ Inx for to-day I find 
something quite different offered by the same 
advertiser. In the illustration now shown 
are two shoemakers (one with only a single 
leg) warming their hands by a piece of iron, 
which is apparently very hot indeed, and the 
advertiser asserts as follows: 

The iron of opportunity is not. 

Somebody will hit it. 

You or your competitor ? 

Which shall it be ? 

I am in doubt what the shoemakers are 
there for. Had they been blacksmiths I 
might have thought chat one represented -ne 
ont the other one of my competitors. One 
other point mystifies me. If the sledge shown 
in the picture is to be used to hit the iron, 
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why is the handle allowed to lean against the 
metal—evidently at a white heat? The han- 
dle is labeled “* Advertising ”; probably it is 
to be grasped by an advertiser—whether by 
me or a competitor appears to be the question, 





It appears to me that on the whole I will 
allow some competitor to grasp it. I have 
always favored giving a competitor “ the hot 
end of the stick.” 

If the object of advertising is to attract at- 
tention I think the user of the last page of 
Printers’ Ink is “getting there.”’ Even 
Charles Austin Bates produces nothing more 
remarkable. I ama 

WonDERING ADMIRER. 

P. S.—If the people who use the last page 
of ** The Little Schoolmaster ” so effectively 
fail to get the Printers’ Ink Teapot—solid 
silver—sterling, I shall never again have any 
faith in advertising experts. 





ee 
AN UNDERTAKER’S ADVERTISEMENT. 
Brookiyn, N. Y., April 17, 1896. 
Editor of Printers’ Ink: 

An undertaker in the Mulberry Bend sec- 
tion of New York has issued a unique cal- 
endar. The monthly sheets are small in size 
and attached to a large card. In the center 
of this card is a portrait of the proprietor of 
the establishment ; surrounding the portrait 
are views of wedding processions in which 
the undertaker’s coaches are used. There is 
also a picture of a church wedding and in 
this the undertaker appears as master of 
ceremonies. In addition to these representa- 
tions of festive occasions several funerals are 
shown and in all of them the leading figure 
is the man who issues the calendar. he 
effect of these pictures is not as shocking as 
might be expected, but on the contrary is 
rather amusing. J. Frep Wricut. 


diene 
GIL BLAS FOR BOYS AND GIRLS. 
New York, April 18, 1896. 
Editor of Printers’ INK: 
I clipped the inclosed from a clearance cata 
logue of Messrs. D. Appleton & Co., New 





The Adventures of Gil Blas. | 
By LeSace. From the French. With 
a Memoir of the Author. With nearly 
500 Engravings. 8vo. Cloth, list price, 
$2.00 ; net. $1.00. | 
This masterpiece, which has been trans- 
lated into nearly every language, should be 
placed within the reach of every boy and 
igirl. For school libraries it is indispens- 
jable. } 











York. What strikes me as funny is that GZ 
Bias, with its poor moral atmosphere, should 
be specially advertised as suitable for boys 
and girls { Yours truly, O. H. 
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A PATENT MEDICINE WAR. 
Cuicaco, April 17, 1896. 
Editor of Printers’ Ink: 

Over 500 Chicago druggists have banded 
themselves together and will begin the sale 
of proprietary medicines which have been 
manufactu for and by themselves. 

This movement began on account of the 
cut-rate drug stores, at which all sort of pat- 
ent medicines were sold at less than the price 
fixed by the manufacturer. The manufact- 
urers were labored with to induce them not 
to sell to cut-rate stores, but they seemed 
not able to help the legitimate price drug- 
gists out of their trouble, and now these drug- 
gists have subscribed to stock for a mammot 
manufactory, and as these words are being 
written the new supply of medicines is being 
made ready to place on the shelves of the 
members of the United States Pharmacal 
Company, as the new institution is called. 

The intention is not to sell — proprietary 
medicine to any one except that which is 
made by thenewcompany. All the standard 
remedies will be kept in stock but will not be 
sold if the customer can be induced to take 
the substitute made by this company. 

There will be no cut prices, and the man 
who wants Ayer’s or Hood’s will be charged 
the regulation price for the substitute just 
the same as if he bought the genuine Ayer’s 
or Hood's. 

The movement is not confined to Chicago 
alone, for it is the intention to sell to country 
druggists who take stock in the company, 
and there is money enough behind the vent- 
ure to make it very interesting to patent 
medicine men who look for sales in this vi- 
cinity. 

Thomas V. Wooten is secretary of the com- 
pany, and claims that stock has been sold be- 
yond all expectations. There will be no at- 
tempt to deceive the public, as the bottles and 

ckages of all kinds will be made as dissim- 
ilar from the preparations they are to take the 
place of as possible. The wi 
told the formula of the substitute and per- 
suaded to buy it on the word of the drug- 
gist. No remedies will be sold to depart- 
ment stores nor to druggists except they are 
stockholders in the company. A full line of 
remedies will be made from formulas fur- 
nished by experienced physicians, and it will 
be interesting to note what effect it will have 
on the advertising of proprietary medicines 
in thisterritory. If the sobene is carried out 
it will not stop here, for the druggists of 
Louisville, Ky., have written for informa- 
tion with the intention of trying a similar 
plan, and it is possible that the scheme may 
spread until its importance will be great 
enough to affect medicine advertising all over 
the country. MILLER Purvis. 


——_ +o 
IN ATLANTA, GA. 
Office of E. S. Watson, 
“ ConsTITUTION,” 
Atlanta, Ga. 
AtTvanTa, Ga., April 14, 1896. 
Editor of Printers’ Ink: 

A unique method of attracting attention 
to alot sale was employed last week by the 
East Atlanta LandCompany. The company 
had been casting about them for some time 
for an up-to-date real estate auctioneer. Hav- 
ing heard that they could secure the right 
man in the person of Mr. W O. Becken- 
baugh of Baltimore, the man who cried off 
the buildings at Jackson Park after the 
World’s Fair, they wrote him asking him to 
send some testimonials showing his special 
fitness for the work. In reply, Mr. Becken- 
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4 and res- 
onant voice, went down to the phonograph 
office in Washington, where he chanced to 


baugh, who possesses a very stron 


at the time, and had several “ samples” of 
his voice and style of crying off lots tran- 
scribed on the cylinders. These he expressed 
to Atlanta, where the committee gave them a 
hearing. The result seems to have been emi- 
nently satisfactory, as Mr. Beckenbaugh was 
wired to come on at once. But the land 
company did not stop here. The phonograph 
wadiiess with these cylinders were placed in 
several public places throughout the city, 
and amused crowds thronged around them 
all day, listening to the mock sales, which 
also announced the date and place. Asa re- 
sult one of the largest auction sales of sub- 
urban property ever known in the history 
of the city occurred a day or two later. 
E. S. Watson. 


PHOTOGRAPHERS’ ADVERTISING. 
Boston, Mass., April 3, 1896. 
Editor of Printers’ Ink: 

A Sixth Avenue, New York, photographer 
who has a process of taking one’s picture in 
“agroup”’ of from two to five positions, 
viewed Revs different points, calls upon the 
public to “see yourself as others see you.”’ 
* Secure the shadow ere the substance fails ’’ 
is a pet phrase of the photo-artists, and it has 
been used effectively many and many a time. 
Photographers generally have adopted for 
their trade-marks a rough style of autograph. 
Some of them look as if they had been made 
with a paint brush instead of being written 
with a pen, but where they are embossed on 
the card mounts, and the same design is run 
in all ads, and a similar one put up fora sign, 
it makes a uniformly good advertisement. 

Apb-AGE. 





— ———— 
A NEW PROFESSION. 
PovcuxeepsiE, N. Y., April 13, 1896. 
Editor of Printers’ Ink: 

A woman in London has added to the pro- 
fessions, by establishing one that is entirely 
new. The writer who announces it calls itan 
attempt “‘to crystalize the intangible and 
turn the emotions into a source of revenue.” 
This is her advertisement: 

“ SYMPATHY offered to those who are in 
trouble and have no one to whom they can 
tell their sorrow. Interviews by appoint- 
ment.” OEL BENTON. 


BOSTON BEAC NS. 
Boston April 15, 1896. 
Editor of Printers’ Ink: 

A clever window attraction is that of 
a shoe store on Washington street. Two 
pay dressed, curly headed dolls are each 

olding a card; one says :‘“*My mamma 
buys my shoes here ;’’ the other says: “I 
wish mine did.” It is not hard to see the 
difference in the two pairs of shoes worn. 

The Atkinson Furnishing Co. have a num- 
ber of strips of carpets made the exact width 
and length of the sidewalk in front of their 
store, and they are laid over the flagging 
each clear day and. as they are kept clean 
and fresh, no one can pass without noting at 
least that carpets are a feature of this store. 

A Tremont street druggist has sprung a 
new “phiz’’ sign. It is painted rather icy, 
coated over with marble dust to imitate frost, 
and to look at it makes one shiver and to 
read it: ‘Soda water as cold as charity,” 
makes one smile. 

The wonder is some of the Boston papers 
do not imitate the Western idea. Several 
papers there have little signs made for street 
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corners reading: ‘ Post no bills ; advertise 
in the News.”’ 

C. I. Hood & Co., did some timely adver- 
tising in Boston during the horse show that 
was attractive. They covered the city with 
a lithographic poster showing a tandem road 
cart and underneath this it said: ‘* Hood’s 
wins the blue ribbon.” ° 





i 


FROM BOSTON. 
Boston, April 22, 1896. 
Editor of Printers’ Ink: 

A large jewelry establishment has had an 
odd ad running in the papers here for years. 
The head-line is changed daily and its varia- 
tions are something like: ‘‘Marry me, Mary,” 
‘* Marry me, Jennie,” etc. It is claimed by 
the firm that many a swain watches and 
waits for one with his best girl’s name in so 
he can mail her a paper woh g ave the way to 
poppin: the question. After the title follows: 

: And t will buy our wedding ring at Wilson 
Bros., etc.”” This being leap year they are 
giving the ladies a chance, as there are about 
seven to one man 1n Boston, and the ads now 
are headed: ‘‘ Mary me, Rufus,” * Marry 
me, Silas, etc.” 

The dry goods stores, not content with sell- 
ing ribbons at their uniform close margins, 
have placed large placards in their show win- 
dows announcing they will make dainty bows 
and natty knots free of charge for customers 
buying ribbons of them. Some of the larger 
concerns keep two and three girls busy twist- 
ing these oddities. 

The manufacturer of Wonder Soap sup- 
plies the various ice companies with call 
cards for the privilege of placing an ad on 
the reverse side of the cards. When ice is 
wanted by a family one of these is hung in 
the window and the drivers know a supply of 
ice is wanted, and while it hangs the soap ad 
is in view of the household. 

McManus & Co, the clothiers, offer a $100 
new Mail bicycle to the boy, girl, man or 
woman who sends them the greatest number 
of customers between this and Decoration 
Day. Any one wishing to try for it is su 
plied with cards of the firm, on which may 
written the name of the “‘ hustler,”’ so proper 
credit may be given. 

A live advertiser has a cute way of appeal- 
ing to the adherents of the man from Maine, 
and they are quite numerous throughout 
New England. He heads his business card 
“ Our Choice,” with a picture of a cat which 
underneath says “*‘ Thomas,” then follows a 
shelf bracket and under this is “ Brackett,’’ 
and last a picture of 2 grovies reed, so it’s 
plain to make out: ‘‘ Our choice, Thomas 
Brackett Reed.” M. B. 


++ 
HUNTING THE FOUND. 
There are queer ways of making a living in 
New York. One Sunday a man advertised 
that he had found a wae with a large sum 
of money in it, and gave street and num 
where he coud be addressed. Thirty-five 
men called, and fifteen others wrote him let- 
ters. The losers stated the sum at all the 
way from $4,000 to $25,002, and most of them 
gave the denominations of the bills. He was 
promised all the way from $1,000 to $7,000 to 
restore the lost wallet, but there being none 
to restore he couldn’t do it. No person ad- 
vertises a “found” that he doesn't receive 
calls from at least a dozen people who seem to 
make a business of trying to get possession 
of lost articles belonging to others. They 
must be successful sometimes, or they would 
not keep it up.—Detroit Free Press. 


THE ENGLISH MUSE AT WORK. 


There is a combination of poetry, 
proverbial philosophy and possibly 
profitable publicity in the following ad- 
vertisement of Beecham’s pills, which 
is now being extensively used in the 
English weeklies : 

A FEW WISE OLD SAWS. 
“Much better short of pence than short of 
common sense !’" 

(Most folks of great intelligence are taking 

Beecham’s Pills. 
“ Better an egg to-day than a hen to-morrow, 
they say !"’ 

(You’re wise to never delay in buying 

Beecham’s Pills.) 
* A very little oil will often save much toil !”” 

(To help through life’s turmoil, take ever 

Beecham’s Pills.) 
“*A man of words, and not of deeds, is like a 
garden full of weeds !”” 

(For acting well, naught supersedes a 

course of Beecham’s Pills.) 
“* The sooner the better, delay is a fetter !"” 

(Good health’s oft a debtor to prompt use 

of Beecham’s Pills.) 
“ Better a blush on the face than a spot on 
the heart that’s base !"’ 

(But not harmful in either case is a course 

of Beecham’s Pills.) 
* Who heeds not a penny shall likely ne’er 
have any !”’ 

(And you can never spend too many in 

buying Beecham's Pills.) 
“*Tis known that little strokes can fell the 
greatest oaks !”’ 

(Both great and little folks are taking 

Beecham s Pills.) 
“Water that’s run by will never turn the 
mill !”” 


(Be sure to keep by you still a stock of 
Beecham’s Pills. 

“ A key of solid gold cannot health's gate 
unfold !” 

(What can, we're truthfully told, is—a 
course of Beecham’s Pills.) 

“* Be sure, ‘fore you marry, of a house where- 

in to tarry!” 

(Let another “ preliminary ’’ be—a box of 
Beecham’s Pills.) 

i os 


SHE HAS THE LAST WORD. 
In the Philadelphia Chronicle for February 
8, 1760, a woman advertises as follows: 
Anthony Redman, my inhuman husband, 
having advertised me to the world in the 
most odious light, justice to my own charac- 
ter compels me to deny his accusations, which 
proceed from his own stupidly jealous and 
infatuated noddle.—National Aavertiser. 
eo 
Our leading merchants are as well known 
by name and occupation as are our leading 


statesmen. Their mercantile homes are as 
familiar as our public institutions. Their 
daily ements are a i y to the 





resident and a guide to the stranger within 
our gates. That our great retail establish- 
ments more and more absorb or crowd from the 
field the smaller dealers does not represent 
the crime of suppression, but the virtue of 
advertising as the secret of extension. In 
this fact is crystalized the genius of the mer- 
cantile development of the age, which is still 
in its infancy.—New York Mailand Ex- 
press. 








CHANGING THE AD. 
‘By Fohn C. Graham. 


Changing the ad is really an impor- 
tant part of the battle. It becomes 
more and more important every day. 
The public has a yearning for the 
progressive, the new, the ever-chang- 
ing. It cannot tolerate old styles and 
old methods. To be read you must be 
interesting, to be interesting continu- 
ally you must change your matter or 
interest will cease with the first read- 
ing. If you cannot always invent 
new things to say of your goods, try 
and say old things in a new way. It 
is possible to make a ‘‘chestnut” at- 
tractive by a little verbal dexterity. 
A good ‘‘ weaver of words,” one who 
understands the true art of talking 
naturally, can tell the self-same stozy 
six days in the week in six different 
ways and be attractive and interesting 
every time. 

A change in display is often enough 
to re-attract the eye, but if you go 
to that much trouble you might just 
as well change the matter—you are 
not after the eye alone, but the intelli- 
gence. It has been said by some of 
the best authorities on advertising 
subjects that ads should be made as 
interesting as the news in the paper, 
if possible. But supposing the same 
news items were printed, day after 
day, in a paper, how would the public 
take it? It would mean the speedy 
death of such a paper, if the practice 
were continued. The interest of the 
public hardly extends to the second 
reading.of a news item. How, then, 
can we expect it to be sustained during 
-the continuous appearance of the same 
ad—day after day, week after week. 

Carelessness in changing the ad is, 
doubtless, responsible for many fail- 
ures in advertising. Sometimes we 
see a special sale of winter goods 
which started in January, running 
right through the spring into summer, 
occupying costly space to advertise 
bargains that were long ago sold out! 
The laziness of the advertiser is the 
sole cause of this, but the newspaper 
publisher ought not to allow it. It is 
a reflection on his business principles 
also, a proclamation to his readers 
that he is not up to date or progressive 
in his methods. The wide-awake 
modern publisher jogs his advertisers 
for frequent changes, and gets them if 
he has to make them himself. He is 


the man who gets the most business, 
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too, for his patrons sce that he is in- 
terested in their welfare as well as his 
own, and is willing to take pains to 
secure both. 

I would never let the same ad ap- 
pear twice in any publication any 
more than an editor will let the same 
news item appear twice in his columns. 
The ad is, or should be, store news, 
and is just as liable to become stale to 
the reader as any other kind of news. 

The changing of the ad means the 
life of the store. Something new 
every day will attract new buyers and 
make regular callers of old customers. 


—-- +e -—-— 
SOMETHING FOR NOTHING. 

It is probably the fate of newspaper men 
more than others to give something for noth- 
ing—one of the appurtenances, so to speak, 
of the business. These attempts to get serv- 
ice free come far less frequently from the 
poor and those unable to pay than from the 
class of people abundantly able to be free 
from obligation to newspaper publishers. 
The very worst offenders with whom the 
newspaper offices have to deal are those 
good people who run church, society and 
similar entertainments. These worthy citi- 
zens beset the newspaper offices to do adver- 
tising without consideration. They are 
told that they must announce their enter- 
tainments for admission fee in the business 
columns first, and that then such publicity 
will be given to the affair as its news quality 
warrants, though in cases of pure charity 
and public-spirited effort the paper will do a 
gocd deal more than that. But this is rarely 
satisfactory to the applicants. They go 
away grumbling, and no doubt sincerely 
sanael to understand why a newspaper 
cannot run without an income from eetti- 
mate sources. Finally, however, they re- 
turn, finding the necessity for reaching the 
public imperative, and haggle to the last 
cent for the smallest possible outlay under 
which they can secure the largest possible 
space for their own ends. We have had in- 
stances in this office in which these well- 
meaning people have frankly said, ‘* We do 
not want to spend money in advertising . we 
want to make all we can, and spend as little 
as possible.”” They are totally oblivious to 
the fact that that somewhat resembles the 
case of the newspaper. It wishes to do all it 
can, but to have as large an income as possi- 
ble, that it may lay by a penny for a rainy day. 
The idea that newspaper conduct is a busi- 
ness is the most difficult to drive into the 
understanding of a large number of people. 
These same people would never dream of 
entering the store of the merchant, and on 
the basis of a purchase of twenty-five cents’ 
worth of tape ask the gift cf a suit of cloth- 
ing or a dress pattern. Yet they do just 
that thing with the newspaper, and are ag- 
grieved by refusal.— Sacramento (Cal.) Rec- 
ord-Union. 





A POET ALWAYS. 


Arizona Editor—I see that the Eastern cult 
still sticks to our new reporter. 

Assistant— How’s that? 

Arizona Editor—In writing up that tar-and- 
feather racket he mentions the victim as be- 
ing clothed in “‘ a garb of some soft, clinging 
material.”’—Puck. 
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CONGRESSIONAL PRINTING. 

The annual report of the public printer at 
Washington is an interesting exhibit of the 
work of the government asa publisher. Some 
idea of the amount of “ type-sticking’’ per- 
formed may be had from the fact that during 
the last session of Congress the public printer 
managed to use up 2,718 tons of paper and 
finished 1,327,292 bound volumes and 286,491 
pamphlets. During the year ended June 30, 
1895, the office used 4,547 tons of paper and 
finished 1,787,473 bound volumes, and 1,182, 
955 pamphlets. The output would have been 
more, but for the neglect of paper contractors 
and interruption of work caused by building 
repairs. Much of this printed matter serves 
as material by which congressmen manage to 
keep on good sociable terms with their con- 
stituents by sending volumes of all manner of 
reports to places wees they will do the most 
good. After indicating the enormous cost 
and labor of the government reports and con- 
gressional speeches, the public printer adds 
that the puolications at present published 
will be of short duration, owing to the per- 
ishable character of the paper used. The 
public printing is one of the most striking 
exhibitions of waste in the whole administra- 
tion of the government. But it gives em- 

loyment to thousands of honest printers and 
aa tone Hy and is, on the whole, more ex- 
other forms of national 
Knickerbocker, Albany, 


cusable than man 
waste.—Press an 
N.Y. 


siininiaatieatillienciniianine 
NATURAL ENDOWMENTS IN BUSINESS. 

It is commonly assumed that a few months 
at a business college will develop any sort of 
human raw material into a successful mer- 
chant. How very few there are who recog- 
nize the patent fact that the keen insight, 
the good judgment, the rare invention, the 
adaptability, without which business life 
must be a failure, are as much special en- 
dowments of Nature as are poetry or music 
or art! Jay Goxld was no less a genius 
than Alexander of Macedon. Leland Stan- 
ford was as great a manas Pope, and Stephen 
Girard as brilliant as Addison. And all of 
these were born great. Because men over 
look this truth as applied to business, every 
line of legitimate commercial pursuit is 
crowded by people who are sure to fail. 
People wbo can raise a little money, people 
who are too indolent or too proud to learn a 
trade, people who have failed at something 
else, people who have no concept of what 
they are fitted for, and I don’t know how 
many other people, all fancying that anybody 
can sell goods, start into business. [t would 
be fully as reasonable in the most of them 
to start into writing poetry or composing 
music, and they would be just as successful. 
-Trade Magazine. 


settee 
Displayed Advertisements. 
50 cents a line; $100 a page; 25 per cent 


extra for specified position—i/ granted. 
Must be handed in one week in advance. 








WISCONSIN ACRICULTURIST, 


ACINE, WIS. 
(2,600 D. & &. 


Lynchburg NEWS ({:000 Weeks: 


Tin 1OPEKA, Kansas 

Clrenlati 600 ay ircula- 
tion than any other ‘ansas weekly. For rates, 
. Frank Winchester, 10 Spruce St., 








New Tork, Baste Agent, or C. Geo. 
‘ew York, rm nt, or C. . _Krogness, 
Marquette Bldg., Chicago, Ill., Western Agent. 
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STAMES EOF FORLEL RARE rn. 
YEARS Jygp~ Q THOUSAND 
4 OLD. 8 CIRCULATION. 


THE RECORD OF 
BRIDGEPORT'S ONLY MORNING PAPER, 


THE MORNING UNION. 


BRIDGEPORT, CONN. 
te ..RATES ARE LOW.. a4 


The Evening 
~~ Journal, 


JERSEY CITY, N. J., 


IS GETTING ON NICELY, THANK YOU. 
So are its advertisers. They find it pays. 


It Leads Them All... 


“ The Daily Republican's” Circulation 
ts from Four to Five Hundred Copies 
more per day than any other Daily 
Paper published in Bucks County, Pa. 

The aes omy of Kowell’s “ American News- 
paper directory,” in sendi out the Directory 
‘or this year, say of THz DarLy REPUBLICAN, 
that it has 

“A Higher Rating than any other 
Daily Published in the County.” 

The medium for Advertisers, sure. Weekl 
edition issued in connection with the Daily. 
For address 

REPUBLICAN PRINTING CO., 
DOYLESTOWN, Pa. 











“FISHERS OF MEN” 


The shrewd advertiser who drops his 
into the Jackson, Tenn., 


«-WHIG.. 

is sure of a good catch. 
Only morning paper in a radius of 
one hundred miles—a veritable Alex- 
ander Selkirk inits territory. Jack- 
son is an up-to-date city of 15,000 
inhabitants without a clam or a 
a. It is a manufacturing 
railroad and educational center and £ 
the trading mart of 300,000 people 
of snap, push and cash. 
The WuiG is the key to the situation. 
L, J. BRooxs, Prop’r, Jackson, Tenn. 

H. D. LA COSTE, 
EASTERN REPRESENTATIVE, 33 PARK Row,N,Y. 


=========>=>====== 

We advertise for advertisers because we ; 
know our advertisin pays advertisers 

W who advertise ir oura vertising columns, 


M Results ! Success for the adver- 


_tiser. Permanent pat- 
ronage for the publication. 


‘“* What it is?” 


The Agricattaral Epitomist, 


Advertising 6oc. per line. 


» _. No discount for time nor space. 
lished monthly. 
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We Are Not T; ‘ 
Because there is much territory not a valuable commodity in any 
covered by Texas Farm anp Rancu, newspaper office. “The ‘‘New 


But We Are Model ” Web will deliver more 


ae well-printed papers in less 
Rejoicing time than any other press now ‘ 


over the fact that the many custom- on the market. 
ers who use our advertising columns 


Year In and 
Year Out 


have long since learned that Texas 
Farm AND Rancu covers thoroughly 
Texas, Arkansas, Louisiana, Okla. 
homa, Indian Territory. Have you 
— into re of secur- 
ing the best class of customers in 

above territory? A clean paper for A Small Man and a Big Boy 
clean advertisers seeking clean cus- Can Run It. 

tomers. 


TEXAS FARM AND RANCH 
DALLAS, TEXAS. 


New York Office, Chicago Office, a t 
47 Times Bldg. Marquette Bidg. j ; ee Sa, Coe 


Camptell Printing Press & Mfg. Co. 


6 Madison Avenue, New York. 
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The Lookout, 


CINCINNATI. 
Average Weekly Circulation during 1895 


GUARANTEED... 9 7,733: GUARANTEED 


oH 
ADVERTISING RATES: 
Display, 20 cents per line. 


Reading Notices, 40 cents per fine. 


Basis of Measurement, AGATE. Preferred position, 20 per cent extra. 
o advertisement less than five lines. 

PROOF : Post-Office Receipts; the Subscription List; Paper Mill Ac- 
count; Press-Room Register. 

DISCOUNTS For Space Used Within One Year. 

250 lines, + © oe ge 6s we 6 Se oe 10 per cent 


500 Phe oe ue & SOS Se Suk ole ei ee 
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Positively no deviation from these rates. 


H. C. HALL, Advertising Mngr., 


January 1, 1896. 22 Witherell St., DETROIT. % 
SESSGOSGOGVO EGG GLG PGI Poy popecopepenedt 
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Theao 


Fmerican 
Farmer. 


WASHINGTON, D. C, p 

The Coe Chemical Co., of Cleveland, { 
Ohio, stated on January 27th, 1896, that p 
they had received im cash more than { 
200 per cent of the cost of an advertise- 
ment in December Godey’s, and that § 
they were daily receiving orders from ¢ 
the same ad. 


It Pays to Advertise in GODEY’S. 


The oldest agricultural paper 
in America. 
PAYS ADVERTISERS. 
Published on the first day of 
every month, 


100,000 PS: su 


New York Office: 
66 World Building. 


BYRON ANDREWS, 


Manager. 


Guaranteed circulation for 1896, 
one million copies. 


Send for rates. 


THE GODEY COMPANY, 


SSeeeeeaeeeeaeaeeeeeeeeeeeeaeeeeeeaeeeaee 
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52 Lafayette Place, New York. ¢ 
( 
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A Fair ana Fearless Newspaper. 


THE 
DENVER p 
EVENING 


Needs only to be read by an advertiser; 
makes no difference whether you live in 
Denver or New York. A glance tells a 
story to thinking advertisers that prompts 
POST patronage. A sample copy and 
particulars cost nothing. ... . 





Always address 


THE POST, 
Post Building, Denver, Colo. 


(O}-(0)-~{0)-~{0)+{0)--{0)--{0)--{0)--{0)--{0)--{0)--{0)~-{0)--{0)--{0)--{0)--(0) 
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It ies Over 150,000 
To Advertise i the 
UNION GOSPEL NEWS, 


An Undenominational Paper 


‘ 
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that reaches thousands of the 
best families throughout 
the land. Once 


tried always 
Used. 






Write for Rates. 








Published every Thursday by the 


Gospel News Co., 


CLEVELAND, OHIO. 
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he first Peoria pa 
an advertiser thinks of is 


The Transcript. 
Why? 





He knows that THE TRANSCRIPT represents all that is whole- 
some in journalism both from his standpoint and from that of the 


es 
P 
: reader. 
What is an advertiser’s standpoint ? 
What does the paper look like? What kind of people read it? 
How many of them? Who advertises in it? Do its readers stick to it? 


Do its advertisers stick to it? Does it pay those who advertise in it ? 
In all these matters the 


Peoria Transcript 
is pre-eminent. 


PHILIP RITTER, 
Eastern Representative, 
150 Nassau St., New York. 
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of any newspaper west of Chicago 
or east of San Francisco publishing 
twelve pages daily, and a Special Sun- 
day Edition, except the ANACONDA 
(Montana) StanDaARD ? 


Do You Know 


of any newspaper in the West, ex- 
cept the Anaconpa (Montana) 
STANDARD, operating a special train 
service of its own to facilitate dis- 
tribution ? 


E. KATZ, Eastern Agent, 23° Temple Court, N. Y. City: 
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Hello... 


Is this the Advertising Office of the Christian Guide, 
published weekly at Louisville, Ky. ? 

Yes, sir! 

Well, how about our change of copy for next issue? 

Have you ordered it? . 

Yes ; order went last night, will it be filled promptly ? 

Yes, sir. 

What kind of Advertising do you consider best adapt d 
to our use, display or reading matter ? 

Display, as our artist says it is a splendid subject for 
illustrating and he can do exceilent work. 

All right, I thank you for giving it so much careful at- 
tention, and I am sure good results will follow. 


..-.- GOOD BYE. 
Always address 


H. C. HALL, Advtg. Mgr., 
22 Witherell Street, DETROIT, MICH. 


: 
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THE 
STANDARD UNION 


will find possible purchasers of 
your merchandise in every nook 
and corner of Brooklyn and sur- 
rounding towns. 

















AOVERTISEMEY Te 


‘ a . —~s 2 
he cried, ‘‘is it possible 


ATTRACTIVELY 
printer on earth?” No, DISPLAYED | 


but he is one of the very 


that Johnston is the only 


few who know what you 
want and how to get it FURNISHED 


=—<e=— 


up to please you. : : ’ 
5 Bad 


Clear, Clean, Attractive Printing 
is the kind that is appreciated nowadays — 
it is my real specialty and standby. Ad- 
dress Wm. Johnston, Manager Printers’ Ink 
Press, 10 Spruce Street, New York. 











PRINTERS’ INK. 
‘er i eee ate a ee eater 


~ $1,000 


Cash Prizes 


<r 


ee 


for 


Ad-Smiths 


For full particulars send for a ninety-two-page 
pamphlet, telling all about the American Newspaper 
Directory, its aims, objects and methods. This pam- 
phiet has been specially prepared for the use of ad- 
smiths in the competition invited for the $1,000 in 
Cash Prizes offered for the advertisements best calcu- 
lated to sell a book. The-pamphlet is now ready and 
will be sent free, postage paid, to any address. 

Address all communications to 


Tue Epitor oF 
THE AMERICAN NEWSPAPER DIRECTORY, 


10 Spruce St., New York. 
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‘ SIBLOLESEOOOSSSO LOLOL OEN 


PRIZE ADVERTISEMENT FOR THE AMERICAN NEWSPAPER DIRECT- 
ORY—FIFTEENTH WEEK. 


In response to the announcement inviting ad-smiths to compete in the 
corstruction of an advertisement calculated to sell copies of the American 
Newspaper Directory, the number of advertisements received for the fifteenta 
week, ending April 21st, was eleven. First choice was given to the advertise. 


ment on next page. This advertisement was written by Charles F. Jones, 
Chicago, Ill., and appeared in the Commercial of Louisville, Ky , of Saturday, 
March 14th. In the original it occupied 41/x7 inches. Mr. Jones was the 
winner of the PRINTERS’ INK Vase. This is his first advertisement submitted 
in the present competition, which is believed by the editor of the American 
Newspaper Directory to be the best received during the week in which it was 
received. The advertisement on page 89 was written by Bert M. Moses, of 
Brooklyn, and is here reproduced as being a close second to Mr. Jones’ ad. 
It appeared in the Tilsonburg (Ont.) Odserver of April 17th, where it occupied 
4%xg% inches. Mr. Moses, it will be recalled, won one of the souvenir 
spoons in the PRINTERS’ INK competition. The first advertisement in the 
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competition appeared in PRINTERS’ INK of January 22d. The last advertise- 
ment will appear in PRINTERS’ INK of July 15th. No advertisement will be 
considered which reaches the editor of the American Newspaper Directory 
later than July 4th. The result of the competition will be announced in the 
issue of July 22d. 





It Isa Little 
Leak, 


But it Will Empty The 
Bucket. | 


And just so, putting your adver- 
tising money iu unreliable me- 
diunms, soon finds you without 
prefit or capital! It does not 
do any good to say afterward 
that you did not know the 
bucket had a hole in it.. Neither 
does it do any good to say that 
you did not know the paper had 
suoh astmali circulation. | 

You shonid have bought the 
Atnerican Newspaper Directory 
end it would have told you all 
the facts about every Ameri-= 
can publication. Price $5. Core 
rected and republished every 
year. 


GEO, P, ROWELL & 60., 


Publishers of 


The American 
Newspaper 
Directory, 


10 Spruce St., New York. 
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AN HONEST BOOK 
FOR ADVERTISERS 


The American Newspaper Directory is an honest book. It 
iS as accurate as man can make it in the face of countless diffi- 
culties. Nobody will ever be able to issue a perfect newspaper 
directory, because no way will ever be found to make all publishers 
furnish truthful circulation statements, 


THE AMERICAN NEWSPAPER DIRECTORY 


has been issued since 1868 under the direction of the same publishers. The 
plan of fixing circulations to-day is the result of 28 years’ experience and 
constant, earnest endeavor to perfectly fair with all publishers and 
——_—* tair to the advertisers, who turn to the Directory for facts and 

8. 

Stop a minute and consider what a long time has passed since the 
American Newspaper Directory was first issued. Think of the practical 
waoweenees and experience that can be crowded into 28 years. Twenty-eight 
years ago the people were getting ready to elect Grant as President for the 
first time. Ever since that remote period the publishers of this Directory 
havedevoted many weeks and months of every year to make the book better, 
more accurate, more trustworthy. 

The endeavor has always been to give exact circulations to honest 
publishers, and to keep the dishonest from Sngesing on the advertisin 
public. A substantial cash reward of $100 is offe for neg of the falsit; 
any definite circulation rating in the American Newspaper Directory. Bur. 
ing the eight years in which this reward has been offered, only 23 instances 
out of many thousands have come to light where circulations have been 
found less than the Directory definitely gave. Such a record is a matter of 
panes =S its publishers. 

ward of $100 is alsooffered in all cases where it can be shown that 
the aeanive figures uired by its publishers have been furnished them, but 
have beenignored. Nobody has ever been able toearn this reward, except in 
two cases, both of which were due to typographical errors, 


WHAT IT CONTAINS 


The American News aper Directory contains a list of the 21,000 news- 
papers. ines and other publications issued in North America. It gives 
exact circulations in all cases where it is possible to give them. Where it is 
impossible, estimates are given. These estimates are based on information 
that comes from various inside sources, and are based on experience and 
technical ppowtetee running back 28 years. 

The Directory also gives politics of the publications, price, day of issue, 
publishers’ names, date of establishment, size of paper, population of towns 
and cities, together with such other local data as an advertiser wishes to 
know when he ecteets publications in which to advertise. All this informa- 
tion is arran, in —_ most Ss form, making it easy for an adver- 
tiser to quickly fin hat he 

With all this labor, with. ‘ait ‘iis infinite care and earnest purpose to 
give the publica reliable book of newspaper statistics and facts, the price is 
money nom a There is decidedly more honor than profit in publishing 
suc! se 














The American Newspaper Directory for 1896 will be issued i » 
Price, $5 ; Scents extra if sent by mail. You are asked to subscribe. ious 


GEO. P. ROWELL & CO. 


10 Spruce Street, New York. 





























go 


ae 


“We always | 
take the 


} American | 
at sgh 
| Directory 


as our guide” 
iti aide sniiei 





” 
Ws. C. JOHNSON, Advertising Manager. 
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Mr. 
Publisher 


If you happen to have something you wish to 
say to advertisers just now, you can send out a 
thousand postal cards for $10.00, if you don’t count 
as anything the labor of addressing them or printing 
them. You can send ten thousand such cards for 
$100, if you take no account of the cost and bother 
of getting the list of names, doing the printing and 
addressing and seeing to the mailing. 


For $100 


you can put a page advertisement in PRINTERs’ INK. 
PRINTERS’ INK goes weekly to more than twenty- 
five thousand persons interested in advertising. If 
you insert a page advertisement in PRinTERS’ INK 
you will have no trouble whatever, no labor to per- 
form—just send the copy and send a check—one 
envelope and one stamp will bring them both if you 
feel economical. It is as easy as rolling off a log 
and it is cheaper than dirt. Now is the particular 
time for addressing advertisers. Pretty soon sum- 
mer will be here and then it will be too late. 
Address your order 


PRINTERS’ INK, 10 Spruce St., New York. 





Do not for a moment allow yourself to suppose that it will pay to ad- 
vertise in PRINTERS’ INK unless there is something to be said in favor of your 
paper that cannot be just as truly said of the common run of papers all over. 
People who read PRINTERS’ INK expect to be told about papers that are way 
up above the ordinary. Papers that are just common every-day affairs should 
continue to use postal cards and circulars. 
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Intelligent 
Advertising. 


The great end and aim of all intelli- 
gent general advertising is to cover 
ALL the ground in a certain district 
THOROUGHLY. 


To do this, in the richest of the 
Western States, you cannot leave 
out the lists of the Chicago News- 
paper Union. 


The Advantages are: 





Saving of time and money in many dif- 





erent ways. Covering large territory at 





little expense. Reaching a class of 





people which gives the very best returns 





of all to the careful advertiser. 





SE cS 
FURTHER DETAILS IN CATALOGUE. 


Chicago 
Newspaper Union, 


10 SPRUCE STREET, 
NEW YORK, and 
93 S. Jefferson St., CHICAGO. 
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Advertisers 
‘or the 





GENERAL ADVERTISING. 


Is it possible to make a piece of 
printed matter too fine? 

I think it is, sometimes. It-is pos- 
sible to make the printing so fine that 
the text will suffer by comparison. It 
is possible to make the printing so 
fine that it will distract the attention 
of the reader. 

I have before me the catalogue of 
the Sterling Cycle Works, of Chicago. 
The makers of this catalogue have ap- 
parently put into it all possible ex- 
pense. The inside pages are printed 
in red and black, The outside is 
printed in black, green, brown, gold 
and silver. 

I can probably say nothing better 
on this subject than that which has al- 


ready been said in a little booklet is- good 


sued by M. R. Walter, a printer, of 
Scranton, Pa. 


What Has Happened. 


I have left the old place, where for eight 
years I have done the best printing in Scran- 
ton. Have earned a new outfit and got it. 

Of course I feel somewhat elated over = f 
own good fortune, though I shouldn’t thin 
of saying anything about it but for the fact 
that the man who does the best printin 
owes his city the courtesy of an early notifi- 
cation of such an improvement in his facili- 
ties. 

The proper subject of this communication 
s YOUR OPPORTUNITY. 

More room, more in it, more light, more 
comfort in work—all these imply and bring 
more business capacity. I can do more busi- 
ness. I can do it better. Shall have it to 
todo. Have got tohave it. So, to lengthen 
my string of customers, let me have your 
thoughts a minute. 

This is a bit of good printing. It would ill 
befit the occasion to send you quay: 

Good putes, as we say it, includes good 
paper, ink, work of all sorts, a general good- 
ness in result, propriety, adaptation of means 
to end, 

The easiest way to say it is that good print- 
ing is easy and sleneeat to read. Still short- 
er, good printing gets read. 

A circular isn’t good for anything unless it 
ae read. For your part, write about your 

usiness what will add to the pleasantness of 
reading my good printing. 

t us have this combination of flavors. It 
will seem to be you, for nobody thinks of the 
printer. 

That reminds me of the saying that one is 
well dressed whose dress you do not notice. 

A pretty good description of my —y 
printing that nobody thinks of. I make it 





DEPARTMENT OF CRITICISM. 
By Charles Austin Bates. 


everywhere are invited to send matter 


to offer enggestions £ betterment of this department. -— Te 
tising will be criticised f , frankly and fairly. Send your newspaper ads, book. d 
lets, novelties, catalogues. Tell me your advertising troubles—perhaps I can lighten them. } 
> 


iii ted 


for eritict 
for $ 


t. 





to propound I d 
Anything pertai: to adver- ? 





so easy to read that one looks beyond the 
types, unconscious of them. He thinks no 
more of your printer than of your tailor. 

There is another side lighton the worth- 
while-able-ness of good printing. If it is 
worth one’s while to wear becoming and 
ve mpard clothes to do business in, it is worth 

is while to have his printing becoming and 
proper. 

Dress does count for something. 

Do you like your letter-head ? 
Statement-h ? Envelope? 

What a difference there is in the 
of opening different envelopes. 
difference in your favor. 

of every item of printing in business. 

I am equally ready to print to suit my 
customer or myself. I print for money, not 
to gratify whims of my own. 

y the way, good printing, like everything 
else that is good, costs more than bad; but 
not one-tenth so much as its business-bring- 
ing value. 

n the proper sense of the word, I am, and 
intend to stay, the cheapest printer in Scran- 
ton. be work gives comfort and brings 


Bill-head ? 


leasure 
ave the 


I have opened a stationery store—a great 
convenience to all concerned. 


I seem lately to be giving a good 
deal of space to the advertisements of 
printers. I trust that the printers who 
read PRINTERS’ INK will duly appre- 
ciate this fact. 





#_# 
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I have been asked to criticise some 
advertising sent out by the Brown 
Chemical Co., advertising Brown’s 
Iron Bitters. I reproduce three four- 
inch, single-column advertisements, 
which are, I think, as strikingly dis- 
played as any that I have ever seen of 
the same size. 

I do not believe that they are good 
ads. They don’t tell enough, and 
they don’t tell it strongly enough. The 
right sort of medical ad is the one 
which keeps the reader nodding his 
head and saying, ‘‘ That’s so. I’ve 
felt just that way myself.” I don’t 
believe that it is necessary for a medi- 
cal ad to be brief, or, for that matter, 
for any other ad to be brief. There 
used to be a theory, which is, to some 
extent, prevalent still, that brevity 
was about the best thing in good ad- 
vertising. Brevity is first-rate, if you 
have a brief story totell. It is nota 
good thing when you have a long 
story to tell, Make your long story as 
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brief as you can, of course, but make 
it complete. If you have an attractive 
head-line or, better still, an atttractive 
illustration, that is all you need do for 
the display, and your next considera- 
tion is to make your advertisement 
look readable. Don’t set it so small 
that ordinary spectacles will not make 














it plain. Look at the great big ads of 
Paine’s Celery Compound, and Dr. 
Greene’s Nervura, and Hood’s Sarsa- 
parilla. Do they sell goods? Do they 
pull corks? My impression is that 
they do. They are not especially 
pretty. They are made prominent by 
their size, and effective by what they 











say. Look at the solid brevier adver- 
tisements that Dr. Pierce has been 
running for years. There is no effort 
at display. All there is to attract at- 
tention is an attractive cut. The rest 
of it is solid argument, with perhaps a 
testimonial or two added. My own 
experience has been that long ads pay 





PRINTERS’ INK. 


better than short ones. If you have a 
very simple story to tell, you can tell 
it in a few words and tell it all. If 
you simply want people to send for a 
free book about silverware, for in- 
stance, and depend.on future efforts to 
make your sales, you can tell your 
story in a dozen words. If you want 
to do something besides send out free 
books, you must tell your story com- 
pletely. I am inclined to believe that 
you had better tell your story com- 
pletely and then advertise the free 
book also, and tell the story complete- 
ly again in the book. Brown’s Iron 
Bitters have had some of the most at- 
tractive looking ads that have been 
published in the last two or three 
years, and yet I have been told that 
the ads didn’t pay. I don’t know any- 
thing about the truth of this statement. 
It came to me from an outsider. If it 











is true, and I do not find it hard to be- 
lieve, one reason was that too much 
thought was given to the display, to 
the appearance of the ads, and not 
enough to what was put in them. 
After all, it is what you say that 
counts. The manner of saying it 
comes next, and the appearance last. 
It is hard work to bury an advertise- 
ment in any newspaper. It is hard 
work to set an advertisement so incon- 
spicuously that people will not read it. 
I believe that most newspapers are 
read thoroughly, and I would rather 
take my chance of setting my ad 
plainly, and telling my story com- 
pletely, than to set it very conspicu- 
ously and tell an inadequate, incom- 
plete story. Some of the Brown ads 
are longer, but in almost all of them 
too much is given up to the appear- 
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ance. Very many of them are too 
cute—too ‘‘ad-smithy,”’ if you like. 
They look and sound as if more 
thought had been given to the way 
they were going to look and sound 
than to what they were going to say. 
That sort of thing gives an advertise- 
ment an air of insincerity, and, as a 
matter of fact, I believe that the 
writer of that kind of advertising is 
insincere. I have an idea that you 
can tell when an advertisement is hon- 
est and earnest and sincere and when 
it is not. ‘The goods may be all right. 
They may be perfectly honest. They 
may be all that is claimed for them, 
but if the claims are stated in a cute, 
stilted, strained, conscious way they 
will not gain the credence they de- 
serve. One bad ad in this Brown 
series is bad because it has at the head 
the picture of an elephant walking a 
rope. The catch-line is the word 
‘‘strength.” Now, when I was an 
exceedingly small boy, I used to hear 
a song that started, ‘‘ Elephant walked 
the rope.” This picture recalls the 
old song. It was not a dignified song. 
It was, I should say, rather inclined 
to be flippant, and it didn’t have any 
superabundance of sense in it. Now, 
the man who is selling medicine is 
dealing in life and death, or, at least, 
he wants his prospective purchasers to 
believe he is. I don’t believe that it 
is wise to treat these things in a light 
manner. I want the medicine man to 
deal gently with my dyspepsia, and to 
have a great deal of respect for it, be- 
cause I have. I don’t want any medi- 
cine that is advertised by a rope-walk- 
ingelephant. Dyspepsia and indiges- 
tion are serious things. They are a 
good deal like seasickness, in one way. 
When they strike you pretty hard, 
you're afraid you’re going to die, and 
by and by, when they get worse, you 
are afraid you won't. 
* # 


* 
RETAIL ADVERTISING. 


A correspondent says in PRINTERS’ 
INK of April 22d, ‘‘ Don’t be in too 
big a rush to get results from your 
newspaper advertisements.” 

And, pray, why not be in a rush? 

I haven't any use for advertising that 
doesn’t bring results. There isno rea- 
son why it shouldn’t bring results. 
You can generally figure out about 
how long a time it ought to take for 
your information to circulate and how 
long it should take to get results from 
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it. If I send out a thousand circulars 
on Monday morning, I expect some 
sort of action by Thursday morning, 
at the latest. If I don’t get a con- 
siderable number of responses by the 
following Monday morning, I know 
that my circular has been a failure, 
and I try something else. There is no 
use wasting time on advertising that 
doesn’t pull. The only thing to do is 
to change your method. When you 
advertise in a paper you are practically 
making a proposition to a more or less 
certain number of people. Of course, 
you have to give it a fair trial. It is 
seldom that a single insertion of an ad- 
vertisement pays. It is seldom that a 
single circular, sent to a list of stran- 
gers, brings profitable results. A series 
of five or six circulars, sent at more or 
less regular intervals, is pretty sure to 
bring profitable results, if the circulars 
are of the right sort, and if the propo- 
sitions they contain are attractive. By 
the same token, five or six consecutive 
advertisements in a newspaper ought 
to bring some perceptible returns. 

believe in advertising in such a way 
that the returns can be determined in 
some measure. There is hardly any- 
thing under the sun that cannot be ad- 
vertised in this way. It is largely a 
question of checking the returns. Per- 
sisténce in advertising pays, if it is in 
the right direction. I don’t believe in 
firing off one ad and quitting if that ad 
doesn’t bring returns. There are very 
few people in the world who under- 
stand anything with one telling. You 
have to tell them twice or three times 
to make them believe you are in ear- 
nest. Peopleare suspicious of a stran- 
ger. You will have to advertise at them 
long enough to let them get acquainted 
with you—to make them understand 
that you are a permanent institution. 
I should say that the advertiser in 
daily papers ought to begin to get re- 
sults within thirty days or less. That 
the advertiser in weekly papers ought 
to begin to get returns in three months 
or less, and that the advertiser in 
monthly publications ought to get re- 
turns in six months or tess. What I 
mean is that if returns do not come 
within the time specified that that par- 
ticular publication ought to be dropped, 
or the style of advertising changed. If 
perceptible results do not come within 
a reasonable time, something is wrong. 
We don’t advertise to keep our names 
before the public. We don’t advertise 
for our health. We don’t advertise to 
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brief as you can, of course, but make 
it complete. If you have an attractive 
head-line or, better still, an atttractive 
illustration, that is all you need do for 
the display, and your next considera- 
tion is to make your advertisement 
look readable. Don’t set it so small 
that ordinary spectacles will not make 














it plain. Look at the great big ads of 
Paine’s Celery Compound, and Dr. 
Greene’s Nervura, and Hood’s Sarsa- 
parilla. Do they sell goods? Do they 
pull corks? My impression is that 
they do. They are not especially 
pretty. They are made prominent by 
their size, and effective by what they 











say. Look at the solid brevier adver- 
tisements that Dr. Pierce has been 
running for years. There is no effort 
at display. All there is to attract at- 
tention is an attractive cut. The rest 
of it is solid argument, with perhaps a 
testimonial or two added. My own 
experience has been that long ads pay 
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better than short ones. If you have a 
very simple story to tell, you can tell 
it in a few words and tell it all. If 
you simply want people to send for a 
free book about silverware, for in- 
stance, and depend on future efforts to 
make your sales, you can tell your 
story in a dozen words. If you want 
to do something besides send out free 
books, you must tell your story com- 
pletely. I am inclined to believe that 
you had better tell your story com- 
letely and then advertise the free 
k also, and tell the story complete- 

ly again in the book. Brown’s Iron 
Bitters have had some of the most at- 
tractive looking ads that have been 
published in the last two or three 
years, and yet I have been told that 
the ads didn’t pay. I don’t know any- 
thing about the truth of this statement. 
It came to me from an outsider. If it 











is true, and I do not find it hard to be- 
lieve, one reason was that too much 
thought was given to the display, to 
the appearance of the ads, and not 
enough to what was put in them. 
After all, it is what you say that 
counts. The manner of saying it 
comes next, and the appearance last. 
It is hard work to bury an advertise- 
ment in any newspaper. It is hard 
work to set an advertisement so incon- 
spicuously that people will not read it. 
I believe that most newspapers are 
read thoroughly, and I would rather 
take my chance of setting my ad 
plainly, and telling my story com- 
pletely, than to set it very conspicu- 
ously and tell an inadequate, incom- 
plete story. Some of the Brown ads 
are longer, but in almost all of them 
too much is given up to the appear- 
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ance. Very many of them are too 
cute—too ‘‘ad-smithy,’’ if you like. 
They look and sound as if more 
thought had been given to the way 
they were going to look and sound 
than to what they were going to say. 
That sort of thing gives an advertise- 
ment an air of insincerity, and, as a 
matter of fact, I believe that the 
writer of that kind of advertising is 
insincere. I have an idea that you 
can tell when an advertisement is hon- 
est and earnest and sincere and when 
it is not. ‘The goods may be all right. 
They may be perfectly honest. They 
may be all that is claimed for them, 
but if the claims are stated in a cute, 
stilted, strained, conscious way they 
will not gain the credence they de- 
serve. One bad ad in this Brown 
series is bad because it has at the head 
the picture of an elephant walking a 
rope. The catch-line is the word 
“strength.” Now, when I was an 
exceedingly small boy, I used to hear 
a song that started, ‘‘ Elephant walked 
the rope.” This picture recalls the 
old song. It was not a dignified song. 
It was, I should say, rather inclined 
to be flippant, and it didn’t have any 
superabundance of sense in it. Now, 
the man who is selling medicine is 
dealing in life and death, or, at least, 
he wants his prospective purchasers to 
believe he is. I don’t believe that it 
is wise to treat these things in a light 
manner. I want the medicine man to 
deal gently with my dyspepsia, and to 
have a great deal of respect for it, be- 
cause I have. I don’t want any medi- 
cine that is advertised by a rope-walk- 
ingelephant. Dyspepsia and indiges- 
tion are serious things. They are a 
good deal like seasickness, in one way. 
When they strike you pretty hard, 
you're afraid you're going to die, and 
by and by, when they get worse, you 
are afraid you won’t. 
* % 
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RETAIL ADVERTISING, 


A correspondent says in PRINTERS’ 
INK of April 22d, ‘‘ Don’t be in too 
big a rush to get results from your 
newspaper advertisements.” 

And, pray, why not be in a rush? 

I haven't any use for advertising that 
doesn’t bring results. There isno rea- 
son why it shouldn’t bring results. 
You can generally figure out about 
how long a time it ought to take for 
your information to circulate and how 
long it should take to get results from 





it. If Isend out a thousand circulars 
on Monday morning, I expect some 
sort of action by Thursday morning, 
at the latest. If I don’t get a con- 
siderable number of responses by the 
following Monday morning, I know 
that my circular has been a failure, 
and I try something else. There is no 
use wasting time on advertising that 
doesn’t pull. The only thing to do is 
to change your method. When you 
advertise in a paper you are practically 
making a proposition to a more or less 
certain number of people. Of course, 
you have to give it a fair trial. It is 
seldom that a single insertion of an ad- 
vertisement pays. It is seldom that a 
single circular, sent to a list of stran- 
gers, brings profitable results. A series 
of five or six circulars, sent at more or 
less regular intervals, is pretty sure to 
bring profitable results, if the circulars 
are of the right sort, and if the propo- 
sitions they contain are attractive. By 
the same token, five or six consecutive 
advertisements in a newspaper ought 
to bring some perceptible returns. I 
believe in advertising in such a way 
that the returns can be determined in 
some measure. There is hardly any- 
thing under the sun that cannot be ad- 
vertised in this way. It is largely a 
question of checking the returns. Per- 
sisténce in advertising pays, if it is in 
the right direction. I don’t believe in 
firing off one ad and quitting if that ad 
doesn’t bring returns. There are very 
few people in the world who under- 
stand anything with one telling. You 
have to tell them twice or three times 
to make them believe you are in ear- 
nest. Peopleare suspicious of a stran- 
ger. You will have to advertise at them 
long enough to let them get acquainted 
with you—to make them understand 
that you are a permanent institution. 
I should say that the advertiser in 
daily papers ought to begin to get re- 
sults within thirty days or less. That 
the advertiser in weekly papers ought 
to begin to get returns in three months 
or less, and that the advertiser in 
monthly publications ought to get re- 
turns in six months or less. What I 
mean is that if returns do not come 
within the time specified that that par- 
ticular publication ought to be dropped, 
or the style of advertising changed. If 
perceptible results do not come within 
a reasonable time, something is wrong. 
We don’t advertise to keep our names 
before the public. We don’t advertise 
for our health. We don’t advertise to 
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show le how smart we are. We 
advertise to get returns. If we don’t 
get teturns, advertising is a delusion 
and asnare. I talked the other day with 
Mr. Artemus Ward, the advertiser of 
Sapolio, and in the course of conversa- 
tion he said that we must not expect 
direct returns from advertising ; that 
we must simply have faith in advertis- 
ing as a general proposition and go 
ahead with it, whether or not we saw 
anything coming back. A few sen- 
tences further on he told me of a cer- 
tain line of advertising he had been 
doing in a certain city, in comparison 
with what he had been doing in other 
places. He said that that kind of ad- 
vertising paid better than anything else 
he had done; and he said he knew, 
because there had been a greater in- 
crease in the sale of Sapolio in that city 
than in any other. It isn’t any partic- 
ular strain fora man to have faith in 
advertising if he can see the money 
coming back like that. I want to tell 
you that it is the results that count. 
Theories are all right. and faith is a 
very beautiful thing, indeed; but 
theories won’t Pay rent; and faith gets 
retty weak in the knees if it is not 
ked up with facts. When an adver- 
tiser pays hard cash for his advertising 
e, he ought to expect returns of 
the same character, and they shouldn’t 
be such a very long time coming, 
either, Advertising by personal solici- 
tation, or by circulars, or by news- 
— all resolves itself into one thing. 
t is a proposition to sell something, 
and it is placed before a given number 
of people. {[t either sells something 
or it doesn’t. If you send a traveling 
salesman out on the road to sell goods 
and he doesn’t sell you discharge 
him pretty soon and save his expenses 
and salary. If you put a paper sales- 
man into a paper and it goes out and 
talks to people and doesn’t sell any- 
thing, it Gage to be discharged. You 
don’t discharge the traveling salesman 
at the end of his first week’s trip. You 
give him a chance to get acquainted 
with his territory. You may stick to 
him for two or three weeks or two or 
three months, even though he does not 
sell much of anything. You give him 
a chance, but he must produce results 
or he is of no use to you. The only 





way to measure a salesman, whether 
he be made of flesh and blood or paper 
and ink, is by the sales he makes and 
the celerity with which he makes them. 

The man who is not getting prompt 
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returns from his advertising is not get- 
ting what belongs to him. There is 
something wrong with his goods, or 
himself, or his advertising. Good ad- 
vertising of good goods by a good 
house will produce results every time, 
and will produce them with reasonable 
quickness. 
#,* 

An advertisement writer of my ac- 
quaintance has handed me the follow- 
ing letter, which I believe will be in- 
teresting, although it has only an indi- 
rect bearing on advertising : 

Newark, S. D., April 13, 1896. 

Dear Sir—I have received your favor of 
the 7th inst. 

If I were called upon to decide I should 
or that you need have no fear of being un- 
able to make your own advertisements pay. 
This is no flattery, but a plain and honest 

pression of my opini I would not hes- 
itate to contract with you for your services, 
if my situation were such as to warrant it. 
To make this plain to you I will as briefly as 
possible take you into my confidence. 

This village is ten years old. It was orig- 
inally “‘ laid out” for a city of 50,000. It at- 
tained its culminating glory about eight years 

0, with perhaps 300 inhabitants. It was 
then a cross between a mining camp (as I 
imagine) and that famous municipality known 
as Podunk Center. It contained two or three 
general stores,two or three wide open saloons, 
two red hot weekly newspapers of opposing 
political faiths, drug store, hardware, har- 
ness and furniture stores, two real estate con- 
cerns, an all bank, two ditto hotels, two 
trunk lines of railway (projected) roller mills 
of the bonus variety, some retired wheat 
speculators, promoters and attendants. 

There was a brass band, a baseball nine 
and a race course for horse racing in the 
town. It was reputed a “‘ live burg. 

Now how are the mighty fallen! I have 
just concluded a mental census and find that 
the population stands at 29. Lots that 
fetched $200 a front foot pe begging at $10 
per acre. I keep the only “store” in the 
place, and the two air lines of railway are 
still in the air. We are on a branch of the 
H. & D. branch of the Milwaukee road and 
are served by a mixed train three times a 
week. The local railway agent has become 
residuary legatee of the roller mills, two 
newspapers, alleged bank and retired specu- 
lators. Six other villages can easily be 
viewed from where I sit, on three different 
systems of railway, all conducting tri-weekly 
mixed trains whose chief duty is to avoid 
making connections with oneanother. These 
six villages resemble Newark closely in all 
but name. oe 

My capital (except what lies interred in 
various forms of Newark real or personal 
hereditaments) is invested in $3,000 worth of 
merchandise, embracing ornetiieg vendible. 
from Easter bonnets to ten-penny nails. I 
have an equal amount invested in the horny 
handed sons of toil who farm the broad acres 
round about me, punctually sending my cash 
away to Montgomery Ward & Co., and com- 
ing in at regular intervals to “ stand me off” 
for another pound of tobacco. My sales are 
close to $5,000 per annum, including barter 
for butter and eggs. e bulk of the sales is 
sugar, coffee, soap, oil and tobacco, on which 
competition, the life of trade, has carved 
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down the profits to zero. The intelligent 
merchant princes of the six neighboring vil- 
lages (all similarly situated) regard me and 
one another with the most deadly hatred, 
each taking keen pleasure in the brilliant 
coups executed by the elusive deadbeat upon 
all except himself. 

It has often occurred to me that Provi- 
dence had some wise purpose to serve when 
she brought forth Newark and the six sur- 
rounding villages with their six merchant 
princes, on the three branch roads with the 
tri-weekly mixed trains. But when she lo- 
cated me in Newark I fear she made an error. 
If I had a mortal enemy in the world, and if 
I were terribly vindictive tc boot, I should 
lay a deep, dark plot to bestow upon him this 
stock and store and good-will and make of 
him a merchant prince along with the six 
other merchant princes of the six neighbor- 
ing villages on the three branch roads, etc. 

Toes then seek a sinecure situation sell- 
ing space for a hotel register. 

Yours truly, C. C, Pererson. 

(With J. Peterson), 


~ 
READY-MADE ADS. 


[I do not write these ready-made ads. ‘Theg ono 
taken wherever they are found, and it is 
= to the author when he is known. Contri- 

tions of bi name 


and address of the writer will 
wishes it to be.—C. A. B.] 





For Paints—(By A. W. Paine). 


Paints of 
Everlasting Luster. 


Paints of perfection—are Boydell 
Bros’. These paints cost a trifle 
more than some others, perhaps, but 
if they last about twice as long and 
always look better—you keep away 
from “ cheap " paints. 

Color cards cost nothing. 


POCKETS 
LEAK ? 


Lose money through those little holes? A 
roc. purse will stop that leak. Carry valu- 
able papers loose in your pockets ? Soon wear 
‘em out, if you don’t lose them. We've all 
sorts of ket-books, from the tiny little 
coin carriers up to the “ pocket ls "— 
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For Furniture—(By A. W. Paine). 


Some People’s 
Dining Rooms 


Have hardwood floors—place for an Art 

uare. Some people’s dining rooms are 
richly carpeted—place for an Art Square— 
protect the carpet—keep it clean. Some peo- 
ple’s dining room carpets are already badly 
worn under and around the dining table— 
place for an Art Square—save buying a new 
carpet. Two sizes—gxr2 and 12x12 feet— 
made of fine Ingrain carpet, bordered and 
fringed. 


For Shoes—(By A. W. Paine). 
Expect to 
Do Business 


for years to 
come—’twouldn’t pay us to 
ever be undersold—we won’t 
be—we’re going to make the 
price as low, if not lower, 
than “the other fellow’s.’ 
We pity the woman who can’t 
keep her feet warm in our 
felt shoes. 75c.—85c.—g8c. 
and $1.25. 








For Underwear—4By A. W. Paine). 


Dislocated 
Profits 


On a line of children’s under- 
wear. Howdislocated? All 
of the profit—and more, too 
—goes to the buyer. 25 and 
40c. qualities at 13 and 23c. 


to close. All sizes except 
one. 

New 

Moon Tea. 


We sell it conditionally. 
If you keep the tea, we 
keep the money. Don’t 
keep it, if it isn’t just 
right. 





or long bill books. 





For Clothing—(By Sam. C. Bilger). 
To Dress 


Neatly 
Is an Art. 


But it doesn’t take an artist to 
appreciate at first glance the su- 

rior quality, superb style, excel- 
lent finish, and low price of the 
Clothing handled by us. Always 
up-to-date with the latest in every- 
thing. Call and see us. 


SPRING HATS JUST RECEIVED. 
FAMOUS CLOTHING STORE. 





For a Grocer—(By Sam C. Bilger). 
FRUIT.. eo 


This is the season of the year 
when the system throws off the 
impurities with which it has been 
burdened during the long, cold 
winter. You an eager need the 
heavy, heat-producing food you 
have been eating, and should 
assist nature by making your 
diet lighter. 


We have a full line of . . 

Fresh and Canned .... 

Goods of Finest Quality. 
EDMUNDS BROTHERS, Grocers, 





951 Woodland ave. 
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= The Kansas City World 


TO SEE IT IS INVITING 
TO USE IT IS CONVINCING 


KNOWN 
CIRCULATION 


Daily, 26,000 Sunday, 31,000 
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The World 


Kansas City 
L. V. ASHBAUGH, Manager. 
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A. Frank Richardson, 
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Che Pew York Evening Post ¥ 


sr ‘Summer Resort Fldvertising 





hieiabe Hotel, New York 


“All experienced hotel men = 


™% know the value of the New York 
ig Evening Post. It is the favorite = 
Bm paper of 25,000 people who have 
ample ‘Means, who travel, and = 


z G. C Howe 


Windsor Hotel, Rouse’s Point ¢ 


“T’ve spent $500 advertising 
the Windsor this season and it # 
has paid well. The result of my w 
advertising in the New York 
t Post alone would cover the en- 


| tire appropriation.” 





7 


—the national authority on 
Advertising 


“The Evening Post has been, { 


F for several years, the best evening | 
paper in America for Hotel Ad- ’ 
fe vertising, The advertiser who 


B@ will use but one evening paper = 


Zin New York City will, nine 


= C. F, Wingate 


on Summer Resort peep 
in “Art in Advertising 


“Several single advertisements & 


have brought back fifty times \ 


pins gta se XY 


the great indirect results which 


have followed. The largest re- ¢ 
turns have come from The ¥ 
- ¢ Evening Post, the Outlook, the gm 


Nation, the Churchman.” 


ny a as eas ans 
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% A Notable Record 


of Summer Resort Advertising 


“In four months, May, June, | 7 


fe July and August, 1890, The 
Evening Post contained 77 col- fj 
tmns; in the corresponding four 


™ months of 1895, 230 columns,” 


- 
a 
“ 





The Special Rate 


for Summer Resort Advertising 


A special rate of 10 cents a (2 


line, each time, is made for } 


Summer Resort Advertisements ¢ 
inserted 26 times, every day or § 


every other day. 
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There’s No Ring 
Around 
‘The limes” 


ss 









The brightest, liveliest, newsiest paper 
in the Northwest is THE TIMES—Seat- 
tle’s independent paper. It prints facts. 
Fights hard, but always fights fair. It 
is against trusts, boodlers, political job- 
bers and ringsters. Has the full Associ- 
ated Press Service, latest Seattle market 
reports, and gives all the news ahead of 
everybody. Send for free sample copy of 

TIMES. 


the DAILY or WEEKLY 





The §. C. BECKWITH SPECIAL AGENCY 


SOLE EASTERN REPRESENTATIVES 





Tribune Bidg., New York The Rookery, Chicago 
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One of the 9 
Peculiarities of 





Is that it reads the same either side up. 
If you don’t believe it, reverse it and see. 


If your advertising in Montana has not been 
profitable in the past the 


Helena 
Independent 


Will reverse all that for you—and will bring 
your announcements in contact with the best 
people in that treasure State. 

It is a clean, upright, influential family jour- 
nal that commands the respect and support 
of all Montana. 


The Actual ia ? 4 Daily 
Circulation of 2 Sunday 


3,385 weeny 2... 


Can be profitably used to extend your busi- 
ness in one of the most prosperous sections 
of the United States. 


We invite correspondence. 


Rew vou.” H. D. La Coste, manager. 


Io1I 
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THE REACHES THE 
HOME __| THE MASSES |_STORE 


IN AND ABOUT CHICAGO. 





























COVERS THE 
TERRITORY 
MOST * 
THOROUGHLY. 
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SPACE FOR SALE 
AT REASONABLE 
&* RATES. 
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EASTERN OFFICE: 
517 TEMPLE COURT, 


NEW YORK. | FACTORY 
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The Cleveland 
: : Plain Dealer 


PRICE Two CENTS 


is delivered to the homes every 
day and Sunday for ten cents a 
week, 

(Sunpay Pain DEALER sells 
for five cents a copy.) 


% 


The Evening Post 


A clean, high-class evening 
newspaper, with a large home 
circulation 


R 


SPECIAL advertisements taken for the 
Daity Pian DEALER will appear 
in the Eveninc Post for 
awhile free. 


Plain Dealer Publishing Co., 


C, E. KENNEDY, General Manager. 





General Advertising Department, 


Cc. J. BILLSON, Manager, 
86 and 87 Tribune Bidg., New York. 523 Chamber of Commerce, Chicago. 
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opty a-clam 


I fill from 25 to 75 orders a day for news and job inks. 

Each order calls for from one to twenty or more lots. 

On an average, taking one day with another, I receive not more than two 
complaints a day, and these are more frequently concerning some delay of 
freight, express or mail delivery than any alleged fault in the inks. 

The manufacturers who supply my inks still continue to conduct a busi- 
ness in the old-fashioned way, giving credit and charging three or four prices 
to keep even. The goods they sell to their customers are precisely the same 
as those they furnish me for mine. They are taken from the same vats, casks 
orcans. The percentage of complaints received by them, in proportion to the 
number of orders they fill, is somewhat greater than I receive from my cus- 
tomers. It is probable that the man who owes for inks, and wants to renew 
his note, is somewhat more likely to complain than the man who has paid up 
and owes nothing. In somecases, however, people ave ceased to buy of me 
and gone back to the Company, apparently preferring the luxury of paying a 
higher price for the same goods. 

I am now doing very much the largest business ever done in supplying 
small consumers with small packages of FINE NEWS AND JOB INKS and receiv- 
ing, in every case, the cash in advance before delivery of the goods. I make 
no effort to secure large orders, preferring that each customer shall buy no 
more than he wants. My customers buy of me over and over again and my 
business increases from week to week and from month to month; in fact it 
increases as fast as my facilities for filling orders can be perfected. 

No one uses more expensive ingredients than I do. No dealer satisfies a 
larger proportion of his customers than I do. No dealer holds his customers 
any better than I hold mine. The whole secret of my business is I get the 
money in advance and make no losses: My trade comes to me with cash in 
hand, and I have no fees or salesmen’s expenses and salaries to pay. 

It is no more surprising that I can sell ten pounds of a two-doilar ink for 
$5 than it is that everybody can now buy a daily paper for a cent that once 
cost five cents. Everybody knows that the one-cent paper is not only just as 
good as the five-cent paper used to be, but they also know equally well that 
the one-cent paper is actually a great deal better than the one for which they 
formerly paid five cents. Printing Inks are by no means the only things that 
have been reduced in price by modern methods of business. 

Send for my price list. Address 


PRINTERS INK JONSON, 
' 8 Spruce Street, New York. 
All Goods Warranted to Suit. 








PRINTERS’ INK. 


OUR _TEAPOT 


IT 1S SOLID SILVER. SILVER--STERLING. 


What is it for? 

We will tell you. This is it. In every issue of PRINTERS’ INK there 
appear‘ a good many pretty poor ads and a few good ones. 

The good ones bring profit to the advertiser and cause his face to be 
wreathed with smiles. 

The poor ads cost just as much, but produce less result, and induce a loss 
of faith in the value of advertising. 

This is all wrong ! 

We want more good advertisements. 

The way to ad a good advertisement is to try to make a good one—try 
hard. 

To encourage good advertisements, we will, early in May, send this 
Solid Silver Teapot to the advertiser who has the best advertisement in 
PRINTERS’ INK during the month of April. 

Early in June, another PRINTERS’ INK Teapot will be sent to the adver- 
tiser et has the best advertisement during May. 

In July another. In August another, and so on. 





THE PRINTERS’ INK TEAPOT. 
April, 1896. 
We invite our readers to scan the advertisements, select the best and fill 
out the voting coupon, and send it in—addressed to PRINTERS’ INK. 
As a reward to the voters we will give a coupon good for a year’s sub- 
Scription to PRINTERS’ INK to each voter who happens to vote for the adver- 
tisement that is deemed the best. 





VOTING COUPON. 


In the opinion of the undersigned, the best, that is the most effective, advertisement in 
Printers’ Ink, issue of April 29th, is that of 








appearing on page 


Name of voter 





Address of voter. 





April 





Date. 





Voting Coupons, properly filled, should be addressed simply 
PRINTERS’ INK, 10 Spruce St., New York. 


A subscriber who happens to beu mwiiling to mutfinte bis of of Printers’ Inx by cutting out 
the coupon may express preference by letter or postal tyr f ther will answerthe purpose, 








PRINTERS’ INK. 








= 
- Good 
. Turn. 




















We can do one for you 
if trade is dull. A good, 
well-written card placed 
in our various 


Street Cars 


will invite customers to your establish- 
ment. And people always go where 
they’re invited. Consult us. We con- 
trol all the principal cities wherein good 
Street Car Advertising exists. 


# 


George Kissam & Co. 


253 BROADWAY, N. Y. 
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EVERY MAN TO HIS TRADE. 
If you want to do 


Street Car 
Advertising 


INTELLIGENTLY, PROFITABLY, REASON- 
ABLY, consult with us and get the benefit of 
our years of experience and unrivaled facilities. 


George Kissam & Co., 


253 BROADWAY, N. Y. 
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Advertising 


In the 


STREET 








is a sure winner if you do it properly. 
Get the proper cars, the proper kind of 
signs, the proper parties to place your 
appropriation. 


WE CONTROL 


the cars, we eats the first place in our 
line, and we will be glad to quote rates 
and attend to matters of detail, 


GEORGE KISSAM & COMPANY, 


253 BROADWAY, N. Y. 
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¢ 
Consenting 


is sometimes a very pleasant task, not only when you 
are en tete-a-tete with your best girl, but when you 
meet the agreeable and reliable advertising solicitor 
who wishes you to renew your contracts in the 


STREET CARS 


you can’t help consenting any more than your girl 
can, for both know a good argument. We can 
attend to the Street Car end of it for you. 


George Kissam & Co., 
253 Broadway, N. Y. 
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One of the 

Compagnie 

Generale 
Transatlantique 

New 

Express 

Steamers 


will leave NEW YORK 
June 27th 


having as its potatoes passengers those who are 
wise enough to embrace the opportunity of 
joining Mr, E. De La Cour’s 


Select 
Excursion 


to the best points of interest in Europe, They will be 
relieved of all annoyance incident to isolated travel, 
courteous and intelligent attention will be theirs 
throughout, and the price, 


$575 for 73 Days, 


is self-recommendatory. Mr. De La Cour will mail 
programme and give full information by dropping 
him a postal card to 





Postal Telegraph Building, 


253 Broadway, N. Y. 
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Berne__ 


SWITZERLAND'S CAPITAL, 


“eee and one of its 
most famous 
cities, will be 
an objective 
point of in- 
terest 


That will be visited by 
DE LA COUR’S * * 


Select : : 
Excursion 


Leaving New York June 27th, returning Sept. 
6th. A 73 days’ tour, personally conducted by 
Mr. De La Cour. This is a rare sigeeuniy 


to visit England, France, Holland, Belgium, 
Germany, Black Forest and Switzerland in 
first-class style for $575.00. Comfortably, leis- 
urely, agreeably and reasonably. Programme 
and information mailed by addressing 


MR. ED. DE LA COUR, 


Main Floor Postal Telegraph Building, 
253 BROADWAY, N. Y. 
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ADVERTISING THAT IS PRETTY GOOD IS NOT 
GOOD ENOUGH NOWADAYS. IF YOU GET THE 
BEST RESULTS, YOU MUST HAVE THE BEST 
ADVERTISING. “THE LONGEST POLE KNOCKS 
THE PERSIMMONS.” IF YOUR POLE ISN’T QUITE 
LONG ENOUGH TO REACH THE FRUIT, YOU 
MIGHT JUST AS WELL NOT HAVE ANY POLE. 


THE ADVERTISEMENTS OF OUR CLIENTS ARE PREPARED BY 
THE BEST ADVERTISEMENT WRITERS AND THE BEST ARTISTS 
IN AMERICA. THEY ARE PLACED IN THE BEST PAPERS AT THE 
LOWEST RATES. 7h ce Gale wii < 


THE GEO. P. ROWELL ADVERTISING CO. 
10 SPRUCE ST., NEW YORK. 








